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213  Publishers  Rate 
Chicago  Daily  News 
Among  Nation’s  Top  Ten 
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THE  KANSAS  CITY  STAR.-«- 


Once  again,  a  list  of  the  ten 
best  daily  newspapers  in  the 
United  States  includes  the  Chi¬ 
cago  Daily  News*- 

When  working  newspaper¬ 
men  judge  a  newspaper  to  be 
one  of  the  top  ten  in  the  coun¬ 
try,  it  means  that  that  paper 
meets  the  highest  professional 
standards  of  journalism 
This  professional  rating  is  im¬ 
portant  to  you  because  it  means 
that  you  are  relying  on  a  great 
newspaper  when  you  turn  to 
the  Chicago  Daily  News  for  ac¬ 
curate  and  lively  coverage  of 
news,  and  for  stimulating  and 
significant  interpretation. 

For  more  than  three  quarters 
of  a  century,  wherever  news¬ 
men  gather  and  whenever 
experts  make  a  measurement, 
the  Chicago  Daily  News  has 
been  recognized  for  its  excel¬ 
lence  and  leadership. 
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'ST  LOUIS  POST- DISPATCH 


THE  MILWAUKEE  JOURNAL 


*  In  a  special  16-page  section  on  "How 
to  Read  Newspapers."  Practical  English, 
one  of  the  Scholastic  Magazine  publica¬ 
tions,  published  a  list  of  ten  newspapers 
which  213  newspaper  publishers  voted 
the  best  In  the  United  States.  The  list 
included  the  Chicago  Daily  Nows,  New 
York  Times,  St.  Louis  Post-Dispatch. 
Christian  Science  Monitor,  Louisville 
Courier-Journal,  Kansas  City  Star,  New 
York  Herald  Tribune,  Washington  Pi>st 
and  Times  Herald.  Baltimore  Sun  and 
Milwaukee  Journal. 
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These  WOOD  Automatic  Reels,  Tensions  and  Autopasters  were 
custom-built  for  R.  R.  Donnelley  &  Sons  Company  for  their  Calu¬ 
met,  III.,  plant.  Designed  to  handle  roll  stock,  fed  to  high  speed 
rotary  presses,  these  WOOD  equipments  make  automatic  splices 
while  presses  are  operating. 


This  is  the  largest  self-contained  Automatic  Reel,  Tension  and 
Autopaster  ever  built.  Designed  by  WOOD  for  the  Rumford,  Me. 
plant  of  Oxford  Paper  Company,  this  huge,  custom-built  equip¬ 
ment  feeds  paper  rolls  weighing  up  to  15,000  lbs.  each,  into 
coating  tanks  at  sustained  speeds  to  eliminate  temperature 
changes  and  thereby  produce  a  more  uniform  coat  weight.  Many 
additional  thousands  of  feet  of  paper  can  thus  be  processed  with 
important  savings  in  time. 
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Custom-built  by  WOOD  for  Alco  Gravure.  Two  of  these  fully 
automatic,  push  button  controlled,  9'  6"  x  16'  x  8'  4"  Reels, 
tensions  and  Autopasters  are  installed  in  each  of  the  Alco  plants 
in  Baltimore,  Md.  and  Memphis,  Tenn.  They  are  designed  to 
handle  paper  rolls,  40"  diameter  and  94V^"  web  widths.  Explo¬ 
sion-proof  electrical  components' are  a  feature  of  these  custom- 
built  equipments. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  .  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 


Self-contained  unit -28  feet  wide,  15V^  feet  high -accommodates  paper  rolls 
up  to  55  inches  in  diameter,  150  inches  long,  and  weighing  up  to  15,000  pounds. 


More  than  85%  of  Baltimore  families  (1.5  million  people)  live  within  a 
15-mile  radius  from  the  heart  of  downtown — roughly  the  ABC  city  zone — 
making  Baltimore  a  uniquely  compact  market. 

An  estimated  92%  of  the  total  Baltimore  market  retail  sales  are  made  in 
this  same  compact  area,  making  it  a  highly  productive  market  (America’s 
12th  largest,  in  fact). 

Baltimore’s  centralized  growth  in  the  past  20  years  has  added  half  a 
million  people  (about  equal  in  size  to  such  complete  cities  as  Miami 
or  Rochester)— making  it  an  ever-growing  as  well  as  a  compact,  rich  market. 

Contact  with  this  compact  market  now,  as  always,  can  best  be  established 
by  your  use  of  the  Sunpapers.  More  than  88%  of  our  daily  circulation 
(77%  of  it  home  delivered)  and  more  than  82%  of  our  Sunday  circulation 
(80%  home  delivered)  is  in  Baltimore’s  compact  city  zone.  With  the  Sun- 
papers,  you  reach  the  overwhelming  majority  of  Baltimoreans  where  they 
live,  where  they  work,  and  where  they  buy. 

The  Baltimore  Sunpapers 

ABC  3/31/59:  Combined  Morning  and  Evening  413,299  -  Sunday  319,972 

National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
Editor  sc  publisher  for  November  28,  1959 


EDITOR  &  PUBLISHER  CALENDAR 


ADD  ZEST  TO  YOUR 
FINANCIAL  SECTION 

‘‘American  Ingenuity”  is  designed  to  increase  the  reader- 
ship  of  business  pages  by  the  use  of  human  interest  stories 
from  the  realm  of  business. 

Here  is  a  typical  column  for  January,  1960  release,  available 
once  a  week 

AMERICAN  INGENUITY 

By  Jason  Burke 

(Director  of  Editorial  Research,  McGraw-Hill  Publishing 
Company.) 

If  you  had  a  machine  that  stood  twenty  feet  high  and 
weighed  a  million  tons  and  you  had  to  tip  it  over  and 
lay  it  flat  on  the  floor,  how  would  you  go  about  it?  Yes, 
a  heavy  crane  could  do  the  job  easily,  but  the  only  crane 
you  have  is  too  light. 

Men  in  an  automo¬ 
bile  plant  in  Muncie, 
Indiana,  faced  this  puz¬ 
zle  when  they  had  to 
ship  a  big  vertical  press 
up  to  Detroit.  To  load 
it  onto  a  railroad  car 
they  had  to  tip  it  over 
so  it  would  be  lying 
flat,  on  dollies.  No 
heavy  crane  was  to  be 
had. 

One  of  the  foremen  solved  this  herculean  riddle 
with  ice.  He  called  up  the  local  ice  plant  and  had 
enough  big  cakes  brought  in  to  build  a  miniature  iceberg 
when  stacked  up  behind  the  tall  machine.  After  the  ice 
had  melted  a  little  and  formed  a  solid  chunk,  he  shaved 
off  one  corner  to  make  an  incline. 

Then  with  their  small  traveling  crane  they  tipped  the 
press  backward  so  it  leaned  against  the  big  cake  of  ice — 
and  as  the  ice  melted  the  heavy  press  was  lowered  slowly 
and  gently  to  the  floor,  just  where  they  wanted  it.  After 
that  it  was  no  trick  to  jerk  it  up,  get  dollies  under  it  and 
wheel  it  onto  the  flatcar. 

©  COPYRIGHT  IPS’ 

Spadea  Syndicate,  Inc.  120  W.  31st  St.,  New  York  1,  N.  Y. 
Stirling  Spadea,  Sales  Manager  Longacre  5-0478 

advertisement 


DECEMBER 

4- 5— California  Press  Association,  Hotel  Clift,  San  Francisco. 

5 —  Wisconsin  Associated  Press  Association,  Milwaukee. 

5-6— North  Carolina  AP  News  Council,  Wilson. 

7-18 — American  Press  Institute,  City  Editors,  Columbia  University. 


JANUARY— 1960 

10- 12 — Northeastern  Classified  Advertising  Managers  Association,  Sharttoa- 
Plaza,  Boston. 

11- 22 — American  Press  Institute,  Circulation  Managers  seminar,  Columbia 
University,  New  York. 

14-15 — Allied  Daily  Newspapers  of  Washington,  Washington  Athletic  Club, 
Seattle. 

14-16— Arizona  Newspapers  Association,  Ramada  Inn,  Phoenix 

17-19 — Great  Lakes  Newspaper  Mechanical  Conference,  Hotel  Schroeder, 
Milwaukee,  Wis. 

17- 20 — Newspaper  Advertising  Executives  Association,  Edgewater  Beacli 
Hotel,  Chicago. 

18 -  National  Association  of  Real  Estate  Editors,  Conrad  Hilton  Hotel, 
Chicago. 

19- 21— New  England  Association  of  Circulation  Managers,  Hotel  Kenmore, 
Boston. 

21- 23 — North  Carolina  Press  Institute,  Chapel  Hill. 

22- 23 — Now  Mexico  Press  Association.  Alvarado  Hotel,  Albuquerque. 

23- 25— Texas  Associated  Press  Managing  Editors  Association,  Caprocli 
Hotel,  Lubbock,  Texas. 

24- 27 — Southern  Classified  Advertising  Managers,  White  Plaza  Hotel, 
Corpus  Christi,  Texas. 

27 — Association  of  National  Advertisers.  Advertising  Research  Workshop, 
Hotel  Sheraton  East,  Now  York. 

29- 30 — Newspaper  Purchasing  Executives  Conference,  Netherland-Hiltoe, 
Cincinnati,  Ohio. 

30 -  Hudson  County  (N.J.)  Press  Club  Awards  Night,  Union  Club,  Hoboken, 

31- Fab.  2 — New  York  State  Society  of  Newspaper  Editors,  Hotel  Syracuse, 
Syracuse,  N.  Y. 


FEBRUARY 

4-6 — Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus,  Ohio. 
4-7 — California  Newspaper  Publishers  Association,  Hotel  Statler,  Los 
Angeles. 

8-19 — American  Press  Institute,  Advertising  Executives  seminar  (newspapers 
under  75,000). 

15-17 — New  York  State  Publishers  Association.  Buffalo. 

18- 20 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

19- 21 — College  Editors'  Conference,  Overseas  Press  Club,  New  York  CV 
19-21 — Mississippi  Valley  Classified  Advertising  Managers  Association, 

Hotel  LaSalle,  Chicago,  Ml. 

21-23 — Inland  Daily  Press  Association,  Diamond  Jubilee  meeting,  Drake 
Hotel,  Chicago. 

27-29— Northwest  Mechanical  Conference,  Hotel  Leamington,  Minn. 

27-29 — Midwest  Newspaper  Advertising  Executives  Association,  LIttls 
Rock,  Ark. 


MARCH 

6-8 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Marlon, 
Little  Rock,  Ark. 

10-12 — Southwestern  Journalism  Congress,  Bellomont  Motor  Hotel.  Baton 
Rouge,  La. 

17-19 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue-Stratforo 
Hotel,  Philadelphia,  Pa. 

2 1 -April  I  —American  Press  Institute  seminar  for  city  editors,  Columbis 
University,  New  York. 

24-26 — International  Press  Institute  assembly,  Tokyo. 

28-30 — Science  Writers  Institute,  University  of  North  Caroline,  Chapel  HI 
N.  C. 

31-AprII  2— Pennsylvania  Society  of  Newspaper  Editors  Seminar,  NIttany 
Lion  Inn,  University  Park,  Pa. 


APRIL 

4-15— Urban  and  Suburban  Problems  seminar,  Columbia  University. 

7-9 — Illinois  Editor  and  Publisher  Safety  Seminar,  Leland  Hotel,  Sprlngfi«l» 


21-23 — North  Dakota  Press  Association,  Bismarck. 
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Now  to  another  8  in  California ...  | 

WELCOME! 


UPI  welcomes  to  its  newswires  the 
eight  dailies  comprising  the  Copley 
Los  Angeles  Area  Newspapers  — 


Alhambra  Post-Advocate 

Burbank  Daily  Review  ^""^luy^roviEw  I 

Culver  City  Star-News  Ik?!  [I 

11  XT  Ti  f  ff 

Olendale  News -Press  i  '' 

;  Monrovia  News-Post 
I  Redondo  Daily  Breeze  I  ^  .^ta;gsseLL.oT  >  ■ 

'  San  Pedro  News -Pilot 
*  &  Venice  Evening  Vanguard/^'***"^**^®^^^^ 
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I  Like  forward-looking  publishers  elsewhere, 
those  in  California  prefer  XJ^PI 
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Thankful? 

You  bet! 


Here  on  the  St.  Petersburg  Times  we 

ore  thankful: 

that  on  overage  of  100,987  copies 
were  bought  every  day. 

see  A.B.C. 

that  advertisers  used  so  much  space 
that  we  finished  21st  last  year  of 
all  American  and  Canadian  news¬ 
papers. 

see  Media  Records 
“First  50” 

that  retail  sales  in  our  Pinellas  County 
topped  rival  Hillsborough  (Tampa 
to  you)  by  $33,000,000. 

see  U.  S.  Bureau 
of  Census 

that  St.  Petersburg  was  chosen  as 
the  site  for  the  new  Presbyterian 
University. 

see  St.  Petersburg 

that  St.  Petersburg  is  the  nicest  place 
in  the  world  to  live. 

see  us. 
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wire  •  phone  '  write  or  better  still 
visit  us  for  detailed  market  data. 
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ANISHED  VAGABOND  NEWSPAPERMEN  are  mere  memories,  but 
▼  rare  prototypes  of  the  tramp  printer  still  exist.  One  sucli 
drifter-by-choice  was  interviewed  by  columnist  Charles  Portk 
Little  Rock  Arkansas  Gazette.  He  was  J.  L.  (Sunshine)  Wilson. 
55,  who  has  been  on  the  road  35  years,  working  in  newspaper 
and  other  printing  shops  in  all  states  except  the  Dakotas.  He 
holds  a  “Traveling  Card”  of  the  ITU  and  with  it  is  entitled  to 
extra  or  overtime  work  in  union  shops.  In  some  shops  he 
said  he  can  earn  as  much  as  $500  a  week  in  straight  and  over 
time.  He  and  his  wife  travel  and  live  in  a  trailer  and  rarel\ 
stay  longer  than  two  weeks  in  a  single  city.  He  averages  26 
withholding  tax  slips  a  year,  but  collected  32  one  year.  “Sun 
shine”  Wilson  doesn’t  mind  being  called  a  tramp  printer,  a 
member  of  an  honorable  and  vanishing  clan  that  once  em¬ 
braced  Ben  Franklin,  Wall  Whitman,  Bret  Harte,  &  Mark  Twain. 

— ('.oluninist  Bert  Fireman,  Phttenix  (.\riz.)  Gazette,  was  named 
“Citizen  of  the  Year”  by  the  Phoenix  Real  Estate  Board  for  hi> 
efforts  to  beautify  the  downtown  area.  .  •  .  Editor  Bob  E.  Cull. 
Frederick  (Okla.)  Leader,  a  daily,  is  only  21  and  his  eily  editor, 
Miss  Jurhee  Georpe,  is  18.  .  .  .  Carlan  H.  Goslee,  73,  Windsor. 
(Umn.,  correspondent  for  the  Hartfttrd  Times,  covers  part  of  hi> 
heat  on  a  bike.  He  has  never  driven  a  ear  and  doesn’t  intend  to  do 
so.  .  .  .  Mrs.  Mary  (Uise  was  fnven  a  pair  of  roller  skates  on  hrr 
86th  biinhday  by  her  boss,  the  publisher  of  the  CAoris  ((Ulif.) 
Independent,  a  weekly,  to  symbolize  the  fact  she  is  still  a  zestful 
reporter  after  70  years  of  news  work.  She  ri>de  throuith  the  street* 
on  a  buekboard  in  a  colorful  birthday  parade.  Her  late  husband. 
Spurgeon,  founded  newspapers  in  (Colorado,  Washington  and 
California.  .  .  .  Clipped  from  a  column  in  the  Oakland  (Calif.) 
Tribune:  “Editor  Jock  Taylor  of  the  Reese  River  Reveille,  oldest 
newspaper  in  Nevada  (Austin)  and  the  only  one  able  to  trace  its 
history  back  along  the  years  of  cimtinuous  publication  to  the  time 
when  its  masthead  carried  the  letters  ‘N.T.’ — for  Nevada  Territory 
— calls  our  attention  to  the  fact  the  Reveille  is  stubbornly  pluftput 
ahead  to  reach  its  Centennial  without  ever  having  mi.ssed  an  issue 
in  nearly  97  years.  Famous  editors  followed  each  other  throu|ii 
the  Reveille’s  editorial  office,  each  in  turn  using  the  old  desk  ihai 
is  now  the  paper’s  most  prized  possession.” 

— The  chief  editorial  writer  of  the  Wichita  (Kas.)  Beoco/i. 
Mark  Clutter,  is  a  great  believer  in  brevity.  He  managed  to 
pack  a  world  of  wisdom  and  advice  into  one  word  the  other 
day.  Under  a  24-point,  2-column  head  “On  Burning  the  Autumn 
Leaves,”  the  entire  editorial  read:  “Don’t.”  Since  this  is  a  con¬ 
traction  of  two  words,  he  doesn’t  feel  he  has  reached  perfection 
and  hopes  to  come  up  with  an  editorial  that  is.  without 
quibbling,  one  word  only.  .  .  .  Amy  Vanderbilt,  who  write 
a  popular  syndicated  newspaper  column  on  etiquette,  was  feted 
last  week  when  the  l,0()0,000th  copy  of  her  book.  “Amy  Van 
derbilt’s  Complete  Book  of  Etiquette”  ( Doubleday )  rolled  from 
the  presses.  Incidentally,  she  is  descended  from  the  first  Vander 
bill  to  settle  in  America  and  her  great-grandfather  was  a  fir^l 
cousin  of  Commodore  Vanderbilt.  She  was  born  on  Staten 
Island  “where  all  good  Vanderbilts  are  born  and  buried. 

—Managing  Editor  Bill  Potter,  Frankfort  (Ind.)  Morning  Time*- 
facing  retirement  in  about  10  years,  proposes  that  newsmen  <* 
smaller  papers  not  covered  with  American  Newspap<*r  (iuild  fo"' 
trarts,  form  an  as.sociation  to  establish  a  home  for  aging  newsmeu- 
something  like  the  International  Typographical  Union  operates  foi 
printers  at  (xilorado  Springs.  “The  suggestion  has  caux’d  a  hettef- 
than-slight  ripple  in  this  neck  of  the  woods  and  several  have  takf" 
i  the  time  to  ask  how  such  a  deal  might  be  accomplished,” 

Mr.  Potter.  “I  don’t  know.  It  was  just  a  good  idea  in  my  wim 
and  1  tossed  it  into  my  column  space.”  ...  A  frieml  for  a 
century,  the  Rev.  Dr.  W.  Herbert  Spaugh,  Charlotte.  N.  G,  MU'* 
of  the  syndicated  newspaper  column,  “The  Everyday 
i  has  been  elected  a  bishop  of  the  Moravian  Church.  .  •  •  ^ 

addition  to  the  Haverhill  (Ma.ss.)  Gazette  news  staff  is  (.harh*  ■ 
((3iuck)  Snow,  24,  who  appears  to  overcome  the  !i:indic*P  * 
blindness  as  if  it  did  not  exist.  He  quickly  and  accurately  tum^  ^ 
copy  with  the  help  of  a  Braille  slate  and  stylu.s  and  is  a  u****^^, 
the  touch  typing  system.  He  earned  a  degree  from  Marqu*' 
University,  Milwaukee,  majoring  in  journalism. 
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(THIRD  IN  A  SERIES) 


Imagine  first  the  warm  human  appeal  of  a  succulent  ready-to-heat- 
and-eat  chicken  dinner  presented  in  a  17-column  "spectacular" 
full  color  advertisement.  Then  add  the  family  audience  of  Long  Island's 
biggest  home-delivered  newspaper  and  you  have  a  readership 
rating  par  excellence! 


This  top  readership  rating  was  attained  on  Tuesday,  October  27th,  1959, 
when  the  Long  Island  Press  scored  another  first  in  newspaper  publishing 
by  printing  the  biggest  full  color  advertisement  to  appear  in  a 
daily  newspaper  in  America! 


An  independent  readership  survey  was  done  the  first  and  second  day 
after  the  ad  appeared  in  the  Press  by  Qualitative  Research,  Inc., 
a  division  of  Trendex  under  the  auspices  of  the  Bureau  of  Advertising. 

The  results  show  that  91.3%  of  the  Long  Island  Press  reader- 
families  who  were  surveyed  actually  saw  the  ad  in  the 
newspaper  making  this  rating  the  highest  ever  measured 
in  daily  newspapers  according  to  Bureau  of  Advertising, 

Salute  to  the  perfect  marriage  of  product,  presentation  and  publishing 
The  product.  Chicken  Sara  Lee;  the  agency,  Cunningham  &  Walsh, 
Chicago;  the  newspaper.  Long  Island  Press! 


Queens,  Nassou  &  Suffolk 


hlATIONAL  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 
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editorial 

Time  for  Reappraisal 

^  I  ^he  scandal  of  the  New  York  reporter  who  invented  a  story  of  an 

attempted  bribe  by  a  city  official  calls  for  a  reappraisal  by  all 
newsmen  as  to  their  set  of  values  and  their  loyalties. 

Two  newsmen  had  been  writing  for  their  newspa|jer  a  series  on 
their  investigation  of  the  slum  clearance  program.  .\s  a  by-product 
of  their  work  they  wrote  an  article  for  a  magazine.  In  order  to  |)lug 
that  endeavor  they  apjreared  on  a  television  program.  I'he  bribe 
story,  which  their  editors  had  never  heard,  was  related  on  the  air.  It 
backfired  and  both  reporters  have  lost  their  newspa|)er  jobs. 

Which  brings  up  the  cpiestion:  Should  newspajjermen  make  capital 
in  other  media  of  material  and  information  gathered  on  assignment 
and  while  working  for  their  newspajjer  employer,  with  or  without 
their  editors’  f>ermission? 

Doesn't  this  in  effect  force  newspapers  to  share  their  investment  in 
time  and  money  with  comj)eting  media  also  forcing  newspajjers  to 
be  partners  in  promoting  comj>eting  merlia  through  the  use  of  their 
name  and  their  by-line  writers? 

Newspajjers  have  raised  ejuite  a  fuss  in  the  past  about  the  use  of 
cart(X)n  characters  on  television — characters  which  newspajiers  have 
spent  millions  of  dollars  promoting  as  their  own  features.  The  practice 
has  been  almost  eliminated. 

These  same  newspa|)ers  s|)end  other  untold  amounts  in  developing 
by-line  stars  and  promoting  their  work.  Shouldn’t  the  same  set 
of  values  apply? 

Some  newsmen  will  argue  that  it  should  be  their  prerogative  to 
augment  their  income  by  outside  writing  on  their  own  time.  If  so, 
should  that  writing  include  material  the  newsmen  gathered  while 
working  for  his  primary  employer? 

^Ve  confess  we  do  not  have  easy  answers  to  these  (juestions.  Hut 
we  suggest  that  they  present  a  jjroblem  which  all  newsmen  should 
ponder  and  debate.  In  our  opinion,  loyalty  to  the  newspaj)er  should 
transcend  all  other  considerations. 


Censorship  in  Cuba 

l^iDEi.  Castro,  Cuba’s  strong  man,  has  restored  military  courts  and 
^  firing  scpiads  to  combat  what  he  calls  “counter-revolutionaries” 
and  with  them  he  has  added  two  amendments  to  the  revolutionary 
constitution  which  are  calculated  to  terrorize  any  newspaijer  editor 
into  sulnnission. 

One  of  these  states  that  “whosever  should  intrrKluce,  publish, 
propotffite  or  try  to  make  obeyed  in  Cidia  any  dispatch,  order  or 
decree  which  might  tend  to  impair  the  inde|}endence  of  the  nation 
or  provoke  the  nonobservance  of  the  laws  in  force  will  be  liable 
to  a  |X‘nalty  of  from  six  to  18  years  in  prison.’’ 

The  second  says:  “The  incitement  carried  out  publicly  to  arouse 
feelings  that  may  lead  to  the  execution  of  some  of  the  counter¬ 
revolutionary'  crimes  which  have  been  mentioned  above  will  be 
punished  by  a  prison  term  of  bom  10  to  20  years;  but  if,  as  a  direct 
consequence  of  that  incitement,  acts  of  violence  result  against  the 
revolutionary  government  in  which  lives  are  lost,  the  |x?naity  will  be 
from  20  years  to  death.” 

1  he  italics  are  ours  to  emphasize  that  any  newspa|x-r  article, 
broadcast  or  wire  service  dispatch  could  be  included.  With  Castro 
calling  everyone  a  counter-revolutionary  who  disagrees  with  him, 
C’.uban  newspaper  editors  (those  few  still  standing  erect)  will  think 
twice  about  the  possible  results  of  their  criticism. 

.\s  lar  as  we  can  see  freedom  of  the  press  has  disappeared  once 
more  in  Cadia. 


(last  thy  burden  upon  the  l,ord,  tiU 
He  shall  sustain  thee:  He  shall  netn 
I  suffer  the  righteous  to  he  mored.—Piidiii 

I  LV;  22. 

Editor  &  Publisher 

•  THE  FOUKTH  ESTAIt 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 
With  which  has  been  merged:  The  Journjlis* 
established  March  22,  1884;  Newspaperdc 
established  March,  1892:  The  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  V 
I  1901 :  Advertising,  January  22,  1925. 

I  James  Wright  Brown 

Publisher,  Chairman  of  Board,  1912-1959 

Publisher  and  Editor 

j  Robert  U.  Brown 

I  General  Manager 

I  James  W.  Brown,  Jr. 

I  Executive  Editor,  Jerome  H.  Walker;  Feature, 

I  James  L.  Collings,  Ray  Erwin,  Richard  Friea- 

■  man,  Philip  N.  Schuyler:  Advertising  Nan 

\  Robert  B.  McIntyre,  Marketing  and  Resaartk 

'  Manager,  Albert  E.  Weis;  Marketing  Coa- 

sultant,  Ray  B.  Prescott;  Librarian,  Ja’nt 

i  Haslett. 

i  Treasurer,  Arllne  Demar;  Advertising  Manijer 

I  Leach  Laney:  Advertising  Production  Man¬ 
ager,  Bernadette  Borries:  Promotion  Man¬ 

ager,  George  Wilt;  Circulation  Director, 
George  S.  McBride;  Circulation  Manigar 
George  H.  Strate:  Classified  Advertisinj 
Manager,  J.  C.  H.  Bollinger. 

General  Offices — Suite  1700,  Times  Towo* 
1475  Broadway,  New  York  36,  N.  Y.  - 
BRyant  9-3052. 

BUREAUS 

Washington:  1140  National  Press  Bids 

ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-War 
Editor;  Harry  B.  Mullinix,  Western  Adverr 
ing  Manager;  Grant  Biddle,  Representat** 
360  North  Michigan  Ave.  State  2-4890. 
Boston:  Guy  Livingston,  344  Little  Bldg..  5^ 
Boylston  St.  ’■fA  6-8386. 

Detroit:  Georgts  W.  Parker,  628  Free 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Pk  - 
I  Coast  Editor;  Duncan  A.  Scott,  Advetft^r 

Representative:  85  Post  St.  Garfield  l-”^^ 
Los  Angeles;  Frederic  C.  Coonradt,  Cor'^' 
spondent.  School  of  Journalism,  UnIvW ' 
of  Southern  California,  3518  University  A*a 
Duncan  A.  Scott,  Advertising  Represer- 
tlve,  1901  West  8th  St.,  DunkYk  8-4151. 
London,  England:  Alan  Delafons  Manage- 
Ethelbert  Road,  Birchlngton,  Kent,  Englai^ 
Peter  Bostock,  correspondent,  14,  Albe' 
Street,  London,  Wl. 

Paris,  France:  G.  Langelaan, 

48  Avenue  do  Paris.  Vincennes 
Oiarter  Member  Audit  Bureau  of 
Member  Associated  Business  t’ubli_cat>o», 
mo.  average  net  paid  June  3".  1959  -  • 

EDITOR  &.  PUBLISHER  for  Noven  her  28.  j 


6 


E  &  P  Index 


Advertising  News 

Calendar 

Circulation 

Classified  Ads 

Classified  Clinic 

Editorial  Workshop 
Newspaper  Law 

Personal  Mention  . 

17-28 

2 

48 

63-67 

55 

44 

32 

.  38-40 

.  52 

.  30 

Public  Relations 

.  57 

Ray  Erwin's  Column 

.  4 

.  68 

Space  Buyer,  F.Y.I . 

.  28 

The  Other  Media 

.  20 

Syndicates  . 

.  54 

■■HHiiiiiiiiiiiiiiiiiiiiiiiianaH 

■■■iiiiiiiiiiiiiiiiiiiiiwiiiiwim 

^liort  ^aLed 


They  belted  their  sons  as  they  should 
be  belted,  in  contrast  to  the  sloppy  work 
of  some  of  Hollywood’s  big  stars.  —  Hih- 
bing  (Minn.)  Daily  Tribune. 

• 

A  dispute  over  an  alley  between  a 
widow  and  a  church  was  aired  and  the 
council  postponed  any  decision.  —  Ra¬ 
leigh  (N.  C.)  News  and  Observer. 

• 

The  pregame  jam  at  the  arena  was 
so  great  that  extra  police  were  called 
to  break  up  the  crowd  in  front  of  the 
main  box  of  ice.  —  Detroit  (Mich.) 
Times. 

• 

In  rain,  Comiskey  Park’s  lights  were 
blazing  through  the  bloom.  —  Chicago 
(Ill.)  Tribune. 


But  now  we  stop  the  earth  on  puiTX)se 
for  surgery.  —  Seattle  (Wash.)  Times. 


cartoon  idea  of  the  week 


letters 


NEW.SPAPER  WEEK 

The  impression  which  the  story  (E&P, 
Oct.  31,  page  9)  of  the  promotion  work¬ 
shop  gives  is  not  that  conveyed  in  my  pre¬ 
sentation. 

First.  I  stressed  that  we  plan  something 
special  each  year  for  National  Newspaper 
Week.  In  the  past,  this  has  involved  Jour¬ 
nalism  Awards’  and  Honors’  programs, 
scholarships,  and.  this  year,  an  intensive 
“Newspaper  in  the  Classroom’’  program 
for  the  high  schools.  In  addition,  we  do 
the  usual  departmental  promotion,  and 
always  have  something  sjiecial  arranged 
for  Newspaperboy  Day. 

After  explaining  this,  the  point  I  made 
was  that  too  many  newspapers  observe 
only  National  Newspaper  Week — that  we 
at  the  Journal  believe  it  is  a  52-week-a- 
year  project,  and  that  our  communications, 
or  image-building,  program  is  designed  as 
a  year-round  effort  and  not  one  for  just 
one  week  each  year. 

The  point  made  by  Howdy  W  ilcox — that 
any  time  you  can  find  a  program  which 
will  unite  as  powerful  a  group  as  the  na¬ 
tions’  newspapers  at  any  given  time,  “it’s 
a  damn  good  thing” — was  one  which  I. 
too.  had  made.  Clarence  Harding  of  South 
Bend  pointed  to  another  value  when  he 
said  that  NNW  is  probably  the  only  time 
that  some  newspapers  do  any  promotion. 

There  were  some  remarks  from  the  floor 
(|uestioning  the  value  of  NNW.  but  I’m 
certain  that  it  was  the  consensus  that  it 
is  a  gn«>d  thing  and  should  be  given  more 
attention,  not  less. 

For  the  record,  then,  we  find  no  argu¬ 
ment  with  National  Newspaper  Week. 
W'hat  we  do  feel  is  that  it  should  be  a 
continuing  thing,  that,  in  effect,  newspa¬ 
pers  should  view  every  week  as  news¬ 
paper  week. 


In  future  considerations  for  planning 
for  Newspaper  Week,  I  think  that  it  would 
be  well  if  this  point  were  made. 

/  Harold  C.  Fildey 
Public  Relations  Director, 

Lansing  (Mich.)  State  Journal 
*  *  * 

MISQUOTED 

Because  he  has  heard  it  as  a  phony  ex* 
cuse  so  many  times  during  his  working 
life,  there  is  nothing  a  newspaperman 
hates  more  than  to  protest  that  he  has 
been  misquoted.  Nevertheless,  the  fact  is 
that  I  was  misquoted  on  several  points  in 
your  report  of  the  seminar  at  Pennsylvania 
State  University  (E&P,  Nov.  21). 

First.  I  did  not  say  that  we  had  th® 
names  of  the  22  men  assigned  to  the  story 
of  the  runaway  boys  listed  “in  a  box  with 
the  front-page  spread.”  because  that  was 
not  the  fact.  The  box  ran  with  the  run- 
over. 

Second,  I  did  not  say  that  “a  friend” 
commented  to  me  that  22  men  were  mor® 
than  we  had  covering  the  Second  World 
War.  The  fact  was — and  I  so  specified— 
that  the  comment  came  from  a  federal 
judge.  He  was  speaking  at  a  political  testi¬ 
monial.  and  his  point  was  that  the  polic® 
created  so  much  uproar  during  the  man¬ 
hunt  that  the  Journal-Bulletin  used  22  men 
to  cover  the  story. 

It  is  a  fact  that  I  believe  personally  w® 
over-played  the  story — an  opinion  which 
is  disputed  by  other  editors  and  staffers 
in  this  shop.  I  think  such  dispute  is  a 
healthy  thing  in  any  newspaper  office — but 
only  if  the  facts  in  question  are  kept 
strictly  accurate. 

Sevellon  Browm 

Editor. 

Providence  (R.I.)  Journal 
and  Bulletin. 
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I  read  The  New  York  Times  because  it 


bears  down  on  information 


printing  more  reliable  information 
on  current  topics  in  less  time  than 
any  comparable  periodical.” 


Irving  L.  Mansell,  Managing  Editor,  The  Youngstoivn  Vindicator 


Every  Saturday  Since  1884 
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Publishers’  Feud  with 
Related  in  Anti-Trust 


Loeb 

Trial 


nal.” 

He  said  that  as  security  he 
pave  a  mortpape  on  the  fixed 
assets  of  the  Union  Leader  Cor¬ 
poration  find  he  and  Mrs.  Loeb 
puaranteed  repayment. 

Paid  Merchants 


Called  ‘A  Resourceful  Rogue’ 
Who  Was  Not  to  Be  Discounted 


at  all.”  He  reparded  the  pur¬ 
chase  as  a  pood  investment  op¬ 
portunity. 

I.<oan  from  Lawyer 


Boston 

Testimony  was  piven  in  Fed¬ 
eral  Court  here  this  week  that 
executives  of  several  New  Enp- 
land  newspapers  put  up  funds 
to  meet  the  competition  of  “a 
resourceful  ropue.” 

Frank  A.  Lawdor,  peneral 
manager  of  the  Lowell  Sun,  said, 
under  examination  in  trial  of 
an  anti-tnist  suit,  that  he  had 
advised  fellow  publishers  not  to 
discount  William  Loeh,  head  of 
the  Union  Leader  Corporation  of 
Manchester,  N.  H. 

“I  may  have  said  about  Loeb 
that  he  was  pretty  able.  I  said 
this  man  is  a  resourceful  pub¬ 
lisher,  and  I  think  I  said  he’s  a 
resourceful  ropue,”  Mr.  Lawlor 
told  the  court. 

Tells  of  1.4>sse»> 

Mr.  Loeb  had  already  testi¬ 
fied  about  his  financial  losses  in 
establishinp  the  Haverhill  Jour¬ 
nal  as  a  daily  newspaper  in  1957 
vdiile  union  printers  were  on 
strike  apainst  the  Haverhill 
Gazette. 

At  one  time,  Judpe  Charles  E. 
Wyxanski  Jr.  was  told,  several 
publishers  considered  the  feas¬ 
ibility  of  .settinp  up  a  newspaper 
to  compete  apainst  Mr.  Loeb’s 
^ancheater  Union-Lender.  J. 
Wesley  Russ  of  the  Haverhill 
Gazette  related  that  some  pub¬ 
lishers  thoupht  this  “mipht  he  a 
flood  tactic.” 

Instead,  several  publishera  in¬ 
dividually  invested  in  a  new  cor¬ 
poration,  Newsipapers  of  New 
England,  Inc.,  at  $25  per  share, 
to  acquire  the  Gazette.  An  offer 
from  Mr.  Loeb  to  buy  the  Ga- 
wtte  had  been  spumed,  it  was 
brought  out,  because  the  Ga- 
owners  felt  he  had  taken 
Mvantiipe  of  the  paper’s  dis- 
starting  the  Journal 
while  the  strike  was  in  progress. 

Suit  and  (iounler-Suit 

Judge  Wyzanski  is  hearing  the 
^se— a  double  one — without  a 
Jury.  On  trial  are  a  suit  by 

Editor  &  publisher 


the  Union  Leader  Corporation 
and  Mr.  Loeb  apainst  News¬ 
papers  of  New  England,  Inc.  and 
a  counter-suit  by  the  latter 
apainst  the  former.  Union 
Leader  is  asking  $4,500,000  in 
treble  damages  while  the  New 
England  group’s  suit  is  for 
$3,000,000 — both  claiming  each 
other  with  conspiracy  to  put 
the  other  out  of  business  in 
Haverhill. 

Mr.  Lawlor,  who  described 
meetings  with  William  F.  Lucey 
of  the  Lawrence  Eagle-Tribune, 
Philip  S.  Weld  of  Gloucester  and 
William  B.  Parry  of  New  Eng¬ 
land  Daily  Newspaper  Associa¬ 
tion,  said  he  pei'sonally  had  been 
“disgusted”  by  Mr.  Loeb’s  action 
in  moving  into  Haverhill  but  he 
denied  this  feeling  affected  his 
decision  to  buy  stock  in  Neu’s- 
papera  of  New  England. 

Judge  Wyzanski  asked  him,  as 
a  hypothetical  question,  if  he 
would  have  been  interested  in 
investing  in  the  Haverhill  Ga¬ 
zette  if  “John  Jones  of  Attle¬ 
boro”  rather  than  Mr.  Loeb  had 
been  seeking  to  buv  the  paper. 
Mr.  Lawlor  replied  that  he 
would  be  more  interested  “in 
.seeing  Loeb  get  his  comeuppance 
than  in  seeing  John  Jones  make 
some  money.” 

(iould  Dissipate  Fortune 

Mr.  Lawlor  said  a  Loeb  ex¬ 
ecutive  had  told  him  by  phone 
that  there  was  no  truth  to  a 
report  Loeb  had  said  “Lowell 
and  Lawrence  will  be  next”  after 
Haverhill.  Mr.  Lawlor  said  he 
replied  that  Loeb  wras  welcome 
“to  come  into  Lowell  to  dis¬ 
sipate  his  wife’s  fortune.” 

Mr.  Lawlor  said  the  Lowell 
Sun  and  Lawrence  Eagle  Tril)- 
une  each  bought  2400  shares  of 
Newspaper  of  New  England  of 
the  total  of  14,890  issued. 

Questioned  by  the  judge  as  to 
whether  the  Lawrence  film’s  in¬ 
vestment  was  affected  by  the 
fact  Loeb  was  running  the  rival 
Journal,  Mr.  Lucey  said,  “Not 
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The  trial,  originally  scheduled 
in  October,  had  been  put  off  to 
a  Januai-y  date  for  the  con¬ 
venience  of  Mr.  Loeb’s  attorney, 
but  then  Judge  Wyzanski  moved 
it  back  again  to  Nov.  17. 

Loeb  testified  concerning  the 
$400,000  loan  while  under  cross- 
examination  by  John  F.  Groden, 
counsel  for  the  Gazette  and 
Newspapers  of  New  England. 
He  said  the  money  was  borrowed 
by  the  Union  Leader  Corpora¬ 
tion  from  his  personal  attorney, 
Alexander  E.  Cymrot,  of  New 
York. 

He  said  he  gave  two  promisory 
notes  carrying  10%  interest  and 
that  Cymrot  was  also  paid 
“finder’s  fees”  totaling  $70,000. 
These  were  deducted  from  the 
$400,000,  cutting  the  amount  of 
the  funds  actually  received  to 
$330,000. 

Borrowed  from  Executive* 

One  note  for  $300,000  was 
executed  May  1,  1959,  and  the 
other,  for  $100,000,  on  June  1, 
1959.  Loeb  said  ealier  he  had 
tried  without  success  to  borrow 
the  money  from  two  New  York 
banks  and  some  investment 
films.  Loeb  said  that  in  addi¬ 
tion  to  the  money  borrowed 
from  Atty.  Cymrot  he  also  bor¬ 
rowed  $30,000  from  executive 
personnel  of  the  Union  Leader 
Corporation. 

Atty.  Groden  asked  Loeb  if 
the  Unitypo  Corporation,  a  sub- 
sidiai’y  of  the  International 
Typographical  Union,  had  par¬ 
ticipated  in  the  two  loans  nego¬ 
tiated  with  Cymrot.  The  strike 
at  the  Haverhill  Gazette,  which 
lasted  from  Nov.  20,  19.57  to 
May  20,  1958,  was  by  members 
of  the  ITU. 

Loeb  said  that  so  far  as  he 
knew,  the  Unitypo  Coiqxiration 
had  not  participated  in  the  two 
loans.  He  said  that  under  his 
written  loan  agreement  with 
Cymrot,  “if  the  losses  continued 
on  the  Haverhill  Journal  until 
April  1,  1960,  I  would  discon¬ 
tinue  publication  of  the  Jour- 


In  direct  examination,  Loeb 
testified  that  beginning  in  De¬ 
cember  of  1958,  shortly  after  he 
established  the  Haverhill  Jour¬ 
nal,  he  started  paying  eight 
Haverhill  merchants  $50  a  week 
on  condition  that  they  support 
the  Journal  with  their  adver¬ 
tising. 

Gimlen  pimluced  records  of 
the  Union-Leader  Coit)0 ration 
showing  only  one  of  the  eight 
merchants  had  placed  any  adver¬ 
tising  in  the  Gazette  since  1957. 
It  amounted  to  $172. 

Loeb  conceded  that  the  eight 
merchants  combined  had  placed 
$32,542  in  advertising  in  the 
Gazette  in  1957. 

Six  of  these,  he  had  testified 
earlier  during  direct  examina¬ 
tion  by  Atty.  Bloomberg,  had  in¬ 
duced  him  a  year  earlier  to  start 
the  JouiTial  after  the  start  of 
the  strike  at  the  Gazette  by  30 
members  of  the  ITU. 

Percentage  of  Profits 

Loeb  said  the  six  merchants 
told  him  the  Gazette  was  being 
put  out  with  non-union  printers, 
and  that  the  merchants  said 
that  inasmuch  as  Haverhill  was 
a  “place  where  union  member¬ 
ship  was  very  strong,”  they 
would  incur  the  ill-will  of  union 
workers  of  all  types  if  they 
advertise<l  in  the  Gazette.  On 
the  other  hand,  they  would  lose 
ousiness  if  they  did  not  adver¬ 
tise  at  all. 

He  said  they  a.sked  him  to  put 
out  an  “advertising  medium,” 
and  that  he  shortly  began  put¬ 
ting  out  a  “shopping  news”  and 
soon  aftemards  the  Haverhill 
Journal. 

Loeb  said  under  the  December 
agreement  with  the  eight  mer¬ 
chants  that,  if  and  when  the 
Haverhill  Jounial  or  any  news¬ 
paper  controlled  by  Loeb  and  the 
Union  Leader  became  the  sole 
daily  newspaper  in  Haverhill, 
the  merchants  were  to  receive  a 
percentage  of  the  profits  of  the 
paper  over  20  years. 

$1,000,000  Total 

Under  the  agreement,  the  mer¬ 
chants  would  get  a  guaranteed 
minimum  annual  payment  of 
(Continued  on  i>age  63) 
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NEW  ENGLAND  SURVEY 

40%  of  Homes  Blind 
To  TV  in  Prime  Time 

Boston  in  the  tabulation  of  results  to 
Television  sets  were  dark  and  avoid  any  claims  of  bias.  (See 
silent  or  just  not  being  watched  accompanying  chart), 
in  40  percent  of  7,307  New  Eng-  Leon  A.  Thorp,  chairman  of 
land  homes  between  7  and  9  p.m.  the  TV  Suiwey  Committee  of 


EFFECTIVE 

—CALLS— 


RESPONDENT 
- CALLS- — , 


on  Oct.  15. 

In  summary,  4,400  homes  w'ere 
reported  as  watching  TV,  2,907 


the  New  England  Newspaper 
Advertising  Executives  Associa¬ 
tion,  issued  the  following  sum- 
mai-y  with  the  explanation  that 


10,436  calls  had  been  placed  but 
Identified  the  programs,  3,826  j  j^ad  been  discarded  for 
could  not;  1,120  identified  the  •  /  •  i  SPONSORS 

sponsors,  6,187  were  unable  to  various  reasons  (commercial,  SPONSOR  .  1.12 

identify  the  sponsors.  disconnec-  Unable  to  Identify  SPONSOR  8,2i 

This  finding,  based  on  tele-  The  total  of  “effective  calls”  c  i  i 

phone  calls  to  homes  in  40  cities,  was  9,353.  In  this  total,  calls  CcDo  oPIlCis  L/OSUeur 
was  reported  this  week  by  the  checked  as  “no  answer”  were  To  Moscow  Bureau 
New  England  Newspapers  Ad-  included,  but  they  were  elimi-  cBS  News  has  assigned  Larry 
vertising  Bureau.  Forty-one  nated  from  “respondent  calls  Lesueur  to  reopen  its  bureau  in 
newspapers  participated  in  the  or  those  answering.  All  phones  Moscow.  He  has  applied  for  a 
sui-vey  of  the  TV  audience  and  were  allowed  to  ring  at  least  j^r  his  new 

advertising  agencies  cooperated  four  times. 


identify  the  sponsors. 

This  finding,  based  on  tele- 


TOTAL 

PER 

TOTAL 

PER 

NUMBER 

CENT 

NUMBER 

CENT 

9,353 

100  % 

7,307 

100  % 

Answered  by  MALE  . 

2,396 

25.6% 

2,396 

32.7*/, 

Answered  by  FEMALE . 

4,858 

51.9% 

4,858 

64.4% 

.17. 

M  or  F  Not  Reported  . 

No  Answer  . 

53 

2,046 

-5% 

2l.87o 

53 

HOMES  WATCHING  TV 

Homes  Watching  TV  . 

4,400 

47.0% 

4,400 

60.2% 

39.7% 

Homes  Not  Watching  TV  .... 

4,953 

52.9% 

2,907 

IDENTIFICATION  OF 

PROGRAMS 

Identifying  PROGRAM 

3,481 

37.2% 

3,481 

476% 

Unable  to  Identify  PROGRAM 

5,872 

62.7% 

3,826 

52.3% 

IDENTIFICATION  OF 

SPONSORS 

Identifying  SPONSOR  . 

1,120 

11.9% 

1,120 

I5J% 

84.6% 

Unable  to  Identify  SPONSOR 

8,233 

88.0% 

6,187 

Portland  Merger 
Rumor  Denied 


.4  CORRECTION 


Middletown  Record  Reports 
19,522  Circulation  to  ABC 


The  Middletown  (N.  Y.)  Daily  tion  in  Middletown.” 

Record  is  reporting  a  circulation  He  reported  the  Record’s  ad- 
of  19,522  for  the  .luly  1-Septem-  vertising  linage  as  522,424  in 


nuaeo,  out  mey  were  eiimi-  CBS  News  has  assigned  Larry -  - 

t^  from  respondent  calls  Lesueur  to  reopen  its  bureau  in  Portland,  Ore. 

those  answering.  All  phones  Moscow.  He  has  applied  for  a  Individual  offers  of  full  time 
!re  allowed  to  ring  at  least  jg^yg  fgj.  j^jg  ^g^^  permanent  employment  are  be¬ 
ar  times.  assignment  as  soon  as  possible,  ing  made  by  the  strike-hit  On- 

The  Soviet  Union  authorized  pon  Journal  and  the  Oregonian 
CBS  News  to  reopen  its  Moscow  to  trained  production  personnel, 
bureau  last  week.  CBS  News  That  was  the  principal  de- 
1  had  been  barred  for  13  months  velopment  as  the  two  dailies 

r*01*rl  following  a  Soviet  protest  over  went  into  the  third  week  of  the 

“the  plot  to  kill  Stalin,”  a  drama  stereotypers  union  strike.  Pro- 
,«  A  presented  Sept.  25,  1958  over  duction  of  joint  daily  editions  of 

LlOD  to  rVotj  television  network.  the  Journal-and-Oregonian  con- 

Mr.  Lesueur  joined  CBS  News  tinned  on  a  regular  five-edition 
.  ,  „  20  years  ago  in  Europe  after  per  day  basis  in  the  Oiegonian’s 

m  in  Middletown.”  g^y^^.^^,  the  United  plant. 

He  reported  the  Record  s  ad-  p^.ggg.  ^ 


ber  30  quarter  of  this  year  in  its  September,  1959,  as  against  349,- 
Publisher’s  Statement  to  the  426  in  September,  1958.  The 


Victor  H.  Seales 


Audit  Bureau  of  Circulations.  cumulative  gain  for  nine  months  Victor  H.  Scales  64,  a  for 


Rumors  that  the  strike  would 
mean  merging  of  the  locally- 
owned  Joumal  with  the  New- 
house-operated  Oregonian  were 
hit  by  the  jointly-issued  state- 


A  story  in  E&P  (Nov.  21,  year,  he  said,  was  22.4  per-  ,ner  AP  correspondent  at  Al-  ^^g^t  gf  management  that  "the 
page  13)  erroneously  attributed  bany,  Rochester  and  New  York,  jguimal  has  joined  hands  with 

a  circulation  “in  excess  of  11,-  Ralph  McA.  Ingersoll  sold  the  and  public  relations  man,  died  Oregonian  as  a  production 
000"  to  the  Record,  while  giv-  Times  Herald  recently  to  the  Nov.  18  at  his  home  at  Pelham  ^gggggjty  It  is  an  independent 
ing  the  circulation  of  the  Mid-  Ottaway  Newspapers  group.  Manor,  N.  Y.  hnme-nwned  cornoration  and  in- 


dletown  Times  Herald  as  “above 
13,400.”  In  the  case  of  the  latter 
this  was  the  figure  for  the  latest 
quarter.  The  Record  figure  was 
inadvertently  taken  from  a  1958 
report.  The  Record’s  ABC  figure 
for  Sept.  30,  1958  was  12,724. 

David  Bernstein,  editor  and 
publisher  of  the  Record,  said  his 
paper  has  had  a  higher  circula- 


taway  Newspapers  group.  Manor,  N.  Y.  home-owned  corporation  and  in- 

"  tends  to  return  to  separate  pro- 

EXCLUSIVE  duction  in  the  Journal  plant 

_  when  the  production  problems 

j&P  Series  Will  Combat  ;ZteLvTb«n“ivii.‘''' " 

Approximately  850  regular 

of  employees  of  the  two  papers  are 

fJl  IVCOCdldl  Indict  obsei-ving  the  stereotypers 

picket  lines.  There  are^  about 

Newspaper  advertising  salesmen,  advertising  agency  executives  7.50  employees  still  working  on 


E&P  Series  Will  Combat 
Mis-Use  of  Research  Data 


tion  than  its  afternoon  competi-  and  advertisers  will  be  provided  with  a  Primer  on  Media  Research  the  joint  production, 
tor  since  the  third  quarter  of  in  a  series  of  articles  which  will  begin  in  EDITOR  &  PUBLISHER’S 
1958.  He^  traced  its  steady  rise  December  12th  issue.  • 

from  4,357  in  the  fourth  quar-  In  the  main,  the  material  which  is  being  prepared  by  the  Re-  .  „  . 

^r  of  1956,  shortly  after  the  .search  Committee  of  the  American  Association  of  Newspaper  Repre-  riles  III  Bankril 


Record  was  established,  while  sentatives  will  set  the  record  straight  on  facts  and  figures  which 


the  Times  Herald  has  gained 
from  9,970  to  about  13,400. 

Alluding  to  E&P’s  reference 
to  the  Record  as  “a  so-called 
noble  experiment”  —  a  “cold- 
type”  operation  set  up  in  a  com- 


relate  to  newspapers  and  competing  media. 

For  example,  the  first  two  articles,  appearing  December  12th  and 
19th.  will  treat  of  the  mis-use  of  “readership”  data  in  TV-radio 
sales  promotion. 

In  the  prelude  to  the  exclusive  E&P  service,  the  Research  Corn- 


Files  in  Bankril  ploy 

El  Imparcial,  Inc.,  publishers 
of  a  foreign  language  newspa¬ 
per  which  suspended  publication 
Sept.  9,  filed  a  petition  in  bank¬ 
ruptcy  in  Federal  Court,  N^ 
York,  this  week.  It  listed  $246,- 


mittee  (Lawrence  Roehsler,  chairman)  said:  “We  are  well  aware  939  liabilities  and  $-34,056  as- 


petitive  field  —  Mr.  Bernstein  that  not  all  research  is  good  research,  and  that  there  are  some  who 
denied  the  impression  that  the  twist  good  research  in  order  to  confuse  and  mislead  ...  we  will 

Record  “had  never  managed  to  provide  research  information  that  can  be  used  at  both  Local  and  —  - , 

get  out  of  a  subordinate  posi-  National  levels  to  emphasize  the  daily  newspaper’s  position  as  the  Manufacturers,  Panama,  $1  > 
tion  in  the  hot  competitive  situa-  world’s  most  powerful  advertising  medium.” 


sets.  United  Press  Intcrnationil 
was  a  creditor  for  $9,620.  Lajt‘ 
est  creditor  was  Compania  Colon 


world’s  most  powerful  advertising  medium.” 
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N.E.  Editors  Vote 


Objectivity  Study 


Providence,  R.  I. 

A  highlight  of  the  two-day, 
fifth  annual  convention  of  the 
New  England  Society  of  News¬ 
paper  Editors  here  last  week 
was  the  unanimous  approval  of 
a  resolution  to  conduct  a  study 
of  the  objectivity  and  imparti¬ 
ality  of  news  presented  in  New 
England  newspapers. 

The  action  was  taken  on  the 
recommendation  of  a  committee, 
named  last  year  by  the  board 
of  governors,  of  which  Sevellon 
Brown,  editor  of  the  Providence 
Journal-Bulletin,  was  chairman. 

Mr.  B  rown  was  elected  society 
president,  succeeding  William 
W.  Vosburgh  Jr.,  editorial  direc¬ 
tor  of  the  Waterbury  (Conn.) 
Republican  and  American. 

After  the  sessions,  Mr.  Brown 
said  society  officers  will  deter¬ 
mine  what  machinery  will  be 
needed  to  conduct  the  survey. 

The  committee  stated  that  the 
survey  should  be  conducted  by 
trained  newsmen ;  preferably 
those  who  are  working  in  the 
profession  in  the  region. 

Other  officers  elected  are; 
Robert  J.  Leeney  of  the  New 
Haven  (Conn.)  Register,  vice- 
president;  Leslie  Moore  of  the 
Worcester  (Mass.)  Telegram- 
Gazette,  secretaiy,  and  Robert 
Drake  of  the  Wa<cri’i7(e  (Maine) 
Sentinel,  treasurer. 


study  is  possible  is  to  try  it  on 
a  strictly  limited  and  experi¬ 
mental  basis. 


One  Story  for  Pilot  Study 


The  committee  recommended 
that  the  study  panel  should 
agree  upon  one  running  story 
of  major  significance,  either  na¬ 
tionally  or  regionally,  as  the 
focus  for  the  pilot  study.  It  said 
the  panel  might  select  the  story 
either  in  advance  or  after  the 
fact,  adding  that  there  would 
be  advantages  and  disadvan¬ 
tages  in  both  methods. 

It  said  the  panelists  should 
agree  in  advance  on  the  specific 
points  on  which  they  were  going 
to  judge  each  paper’s  handling 
of  the  chosen  story. 

“The  approach,”  the  commit¬ 
tee  said,  “should  be  frankly  pro¬ 
fessional  and  even  subjective, 
rather  than  purely  mechanical 
or  ‘scientific.’  Such  factors  as 
page  position,  size  of  head,  area 
of  picture  and  length  of  story 
should  be  measured  but  only  to 
provide  part  of  the  answer. 


I.ess  Tangible  Factors 


A  Collection  (Conscience 


In  an  address  opening  the 
sessions,  Mr.  Vosburgh  said  self 
control  and  self  criticism  are 
the  ways  in  which  a  free  press 
fonns  “a  collective  newspaper 
conscience.” 


In  reviewing  “sins  of  the 
press”  and  discussing  methods 
of  correcting  them,  Mr.  Vos¬ 
burgh  said  the  coverage  of  Pre¬ 
mier  Khi-ushchev  on  his  visit 
to  the  U.  S.  was  “an  unholy 
show.” '  Nevertheless,  he  said, 
the  solution  is  not  government 
control  and  the  press  should  do 
all  it  can  to  scotch  such  talk.” 

In  its  report  on  the  news 
survey,  the  committee  said,  in 
part: 

“The  whole  American  press 
asserts  for  itself  —  habitually, 
agressively  and  quite  properly 
—  the  right  to  examine  and 
report  upon  just  about  every 
segment  of  our  society.  How 
can  the  press,  then,  in  reason 
or  good  conscience,  maintain 
that  its  own  performance  should 
be  exempt  from  scrutiny?” 

It  said  the  only  feasible  way 
of  determining  whether  such  a 


“Less  tangible  factors,  such 
as  accuracy  of  head,  tone  of 
head,  selection  of  source,  tone, 
accuracy  and  completeness  of 
story;  fairness  of  writing  and 
play,  definitely  should  be  in¬ 
cluded.” 

Besides  Mr.  Brown,  the  com¬ 
mittee  included  Robert  B.  Beith 
of  the  Portland  (Maine)  Press- 
Herald;  Herbert  Brucker  of  the 
H artf ord  (Conn.)  Cournnt ; 
Rhoda  Shaw  Clark  of  the  Clare¬ 
mont  (N.  H.)  Eagle;  Daniel  J. 
O’Brien  of  the  Boston  Globe; 
and  Forrest  Seymour  of  the 
Worcester  (Mass.)  Telegram- 
Gazette. 


Other  Resolutions 


973  Dailies 


Helped  Build 
Better  Meals 


Sevellon  Brown 


Panel  Discussions 


At  a  panel,  editors  and  pub¬ 
lic  relations  men  discussed  the 
effects  of  public  relations  ac¬ 
tivity  upon  newspapers. 

At  another  panel,  about  50 
of  the  editors  heard  a  discus¬ 
sion  of  conflicts  in  higher  edu¬ 
cation  by  four  educators,  all  of 
whom  appealed  for  more  alert 
and  intelligent  coverage  of  edu¬ 
cational  issues  by  newspapers. 

Theodore  A.  Distler,  execu¬ 
tive  director  of  the  Association 
of  American  Colleges,  said  that 
what  is  needed  is  for  the  press 
to  devote  as  much  space  and 
effort  to  covering  education 
seriously  as  it  does  to  covering 
intercollegiate  athletics. 

“I  think,”  he  said,  “that  some¬ 
times  newspapers  become  more 
engrossed  in  writing  the  things 
that  they  think  the  people  want 
to  read  about  rather  than  the 
things  that  people  want  to  know 
about.” 

Major  speaker  at  a  dinner 
was  Gov.  Nelson  A.  Rockefeller 
of  New  York.  After  a  talk  in 
which  he  covered  a  wide  range 
of  subjects,  from  a  comparison 


Chicago 

Daily  new'spapers’  “Better 
Meals  Build  Better  Families" 
promotion  in  September  was  the 
“largest  promotion  ever  to  be 
conducted  by  any  advertising 
medium”  from  the  standpoint 
of  food  industry  participation 
and  consumer  impact,  Charles 
T.  Lipscomb  Jr.,  president  of 
the  Bureau  of  Advertising. 
AN  PA,  told  100  food  advertLs- 
ers  and  agency  executives  here 
Nov.  24. 

Mr.  Lipscomb  said  973  news¬ 
papers  in  666  markets  con¬ 
ducted  the  two-week  promotion. 
As  an  indication  of  the  cam¬ 
paign’s  effectiveness,  he  cited 
findings  of  a  surv’ey  conducted 
in  15  markets  by  Qualitative 
Research,  showing  that  62  per¬ 
cent  of  the  respondents  remem¬ 
bered  the  slogan  and  the  promo¬ 
tion. 

Disclosing  plans  for  a  similar 
promotion  in  the  fall  of  1960. 
Mr.  Lipscomb  urged  advertisers 
to  start  early  in  making  their 
plans  for  participation. 

“If  you  approve  of  the  theme, 
w’e  would  like  to  ask  you  to  aleii 
your  sales  force,  your  distribu- 
toi’s  and  any  others  whom  you 
regularly  bulletin,  telling  them 
that  you  know  of  the  ‘Better 
Meals’  campaign  and  like  it, 
he  said. 

“If  you  feel  w'e  are  making 
our  point  in  proving  daily  news¬ 
papers  to  be  the  one  truly  local 
and  one  tnily  national  adver- 
1  ising  medium  at  the  same  time, 
then  the  campaign  period  iM! 
be  a  good  time  to  begin  working 
more  frequently  with  the  house 


In  other  resolutions  the  so¬ 
ciety: 

Voiced  its  opposition  to  the 
federal  government’s  policy  of 
requiring  loyalty  oaths  from 
students  seeking  loans,  contend¬ 
ing  such  measures  are  a  viola¬ 
tion  of  personal  rights; 

Urged  newspapermen,  legisla¬ 
tors  and  private  citizens  to  work 
for  laws  that  would  destroy  all 
official  bars  to  a  free  flow'  of 
information  of  a  public  nature. 
The  resolution  noted  that  all  of 
the  New  England  states  “al¬ 
ready  have  such  laws,”  except 
New  Hampshire  and  Rhode  Is¬ 
land,  and  that  legislators  in 
those  states  soon  may  be  called 
upon  to  consider  legislation. 


politically  of  himself  and  Vice 
President  Richard  M.  Nixon  to  wdfe’s  shopping  center  —  th» 
the  situation  created  by  the  daily  newspaper.” 
steel  strike,  Mr.  Rockefeller  was 
asked  if  he  would  wage  a  slug¬ 
ging  campaign  if  he  decides  to 
run  for  President. 

He  answered  that  “that  con¬ 
clusion  would  be  pretty  fair” 
and  he  added  that  he  believed  oight  years  editor  of  the  L  tii^ 
that  if  “you  go  into  something  County  Standard-Journal,  h»J 
you  w'ant  .  .  .  you  should  go 
into  it  with  everything  you  got.” 


Quifjley  to  Leave 
Pennsylvania  Paper 

Lewisbubg,  Pi 
John  F.  Quigley,  for  the  p*-*' 


resigned  from  that  positio 
effective  Jan.  4,  I960  to  joit 
the  Morgantown  (W.  Va.) 
as  city  editor. 

Mr.  Quigley  is  president  o| 
the  Pennsylvania  Society  » 


Nov.  Linage  Dips 

National  linage  in  newspapers 

for  November  will  be  off  close  —  - j -  - 

to  18';^  from  last  year’s  linage.  Newspaper  Editor  and  will  au^ 
a  leading  representative  said  lesign  that  position  at  t  e 
this  week.  The  sharp  dip,  fol¬ 
lowing  a  steady  rise  since  mid¬ 
year,  is  due  to  cutbacks  on 
schedules  for  products  affected 
by  the  steel  strike. 


of  the  year. 

He  previously  served  as  ^ 
ciate  editor  of  the  Jersey 
(Pa.)  Daily  Herald.  He  came® 
Lewisburg  in  early  1952. 
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The  Stars  and  Stripes  Forever 

THOSE  LI’L  TIGERS  ARE  HERE! 


Yung  Shik  Cho  and  Kwang 
Kon  Kim  are  the  luckiest  or¬ 
phans  in  Korea. 

They  won  the  top  prize — a 
dazzling  thiee-week  tour  of  the 
U.  S. — in  the  hotly  contested 
Pacific  Stars  niul  Stripes  Li’l 
Tiger  contest,  co-sponsored  by 
the  United  States  Army,  Pacific, 
and  the  American-Korean  Foun¬ 
dation. 

Yung  Shik  Cho,  a  homeless 
waif  who  l)egged  on  the  streets 
(jf  Seoul  only  six  years  ago  and 
now  lives  in  the  Bo  Wha  Or¬ 
phanage,  and  Kwang  Kon  Kim, 
whose  soldier  father  was  killed 
in  the  Korean  conflict,  got  their 
first  taste  of  American  life  this 
week. 

After  a  week  of  sightseeing 
and  fun,  including  Thanksgiving 
with  an  American  family,  in 
Hawaii,  Yung  and  Kwang  will 
stay  at  the  Presidio,  San  Fran¬ 
cisco.  Their  sightseeing  tour  in 
this  counti-y  includes  Washing¬ 
ton,  New  York,  Chicago,  St. 
Louis,  Los  Angeles  and  San 
Francisco. 

Upwards  of  250  Korean  boys, 
most  of  them  orphans,  competed 
in  the  contest  conceived  by  Gen¬ 
eral  I.  D.  White,  Commander- 
in-Chief,  U.  S.  Army,  Pacific. 
Every  day  the  youngsters  sell 
around  20,000  copies  of  Pacific 
Stars  and  Stripes  to  American 
servicemen  stationed  from  Pusan 
in  the  South  to  the  bunkers 
and  foxholes  facing  Communist 
troops  across  the  demilitarized 
zone  in  the  North. 

Beginning  Oct.  25,  the  LiT 
Tigers  delivered  with  each 
issue  of  Stars  and  Stripes  a 
ballot  which  seiwicemen  were 
asked  to  fill  out  and  submit. 
Final  selec’tion  was  made  by  a 
ronunittee  composed  of  repre¬ 
sentatives  from  Pacific  Stars 
and  Stripes,  the  Eighth  U.  S. 
Army  and  AKF  in  Korea.  Judg¬ 
ing  was  based  on  appearance, 
courtesy,  dependability  and 
salesmanship. 

*  *  • 

THE  BIG  TIGER’ 

By  Sy  Silin 

Seoul 

■A  nwspaper  at  the  breakfast 
»ole  is?  a  custom  that  most 
Africans  take  for  granted 
whether  they  are  snug  in  a  New 
ork  City  penthouse  or  in  a 
distant  foreign  land.  One  Amer- 
iMn  in  Korea  who  remembered 
«is  tradition  has  built  a  fast- 
PWing  business. 

Jw  DeMarco,  owner  of  the 
acific  News  Agency,  Korean 
uneau,  a  veteran  Fareastemer 

Editor  x  publisher 


and  a  former  Infantry  officer 
w'ho  fought  in  the  Korean  con¬ 
flict,  is  the  “Big  Tiger”  whose 
organization  has  more  than 
doubled  the  ciroulation  of  the 
Stars  and  Stripes,  a  five-cent 
daily  primarily  printed  for  the 
militaiy  personnel. 

From  a  low  of  some  8,500 
copies  in  November,  1958  (5,- 
300  subscriptions  at  $1.50  per 
month  and  the  remainder  3,200 
as  free  hand-outs  to  the  troops) 
to  a  growing  20,000  per  day  at 
a  raised  subscription  rate  of 
$1.90  and  veiy  few  “Oakleys” 
is  the  “claim  to  fame”  made  by 
a  system  that  any  circulation 
manager  can  recognize  as  “sure 
fire.” 

Beginning  writh  only  33  ‘Li’l 
Tigei-s,’  DeMarco  now  has  more 
than  260  boys  delivering  the 
S&S. 

3  O'clock  in  the  Morning 

Ranging  in  age  from  8  to  16 
years,  the  ‘Li’l  Tigers’  arise  as 
early  as  3  a.m.,  in  order  to  make 
sales  at  the  troops’  mess  halls 
at  breakfast  time.  Then,  they 
l)egin  a  nonnal  school  day. 

Local  .school  supeiwisors  help 
detennine  and  qualify  the  mem¬ 
bership  in  this  highly  selective 
group  who  w'ear  specially  de¬ 
signed  caps  and  jackets. 

While  on  a  field  suiwey  trip 
through  Korea  concerned  with 
the  sales  of  hard-covered  books 
through  the  Post  Exchange  sys¬ 
tem,  DeMarco  was  unable  to 
find  any  street-sale  stands  or 
“honor-boxes”  that  were  doing 
any  business  for  the  S&S  in 
the  PXs  or  at  the  military  units. 

Coupled  with  the  answers  of 
the  soldiers — “Yes,  w’e  would 
like  to  get  a  newspaper  at  break¬ 
fast  time.” — and  honoring  his 
own  conviction  that  the  tixx>pers 
W'ho  are  the  best  fed,  the  best 
equipped  and  the  best  trained, 
in  the  world,  should  also  be  the 
“best  read,” — he  invested  his 
own  bankroll. 

Using  32  vehicles  of  which  26 
are  sui'plus  U.  S.  Anny  old  type 
field  ambulances  brought  from 
Japan,  he  maintains  a  netw'ork 
of  deliveries  over  some  of  the 
roughest  i-oads  in  the  world 
covering  more  than  78,000  miles 
per  month.  This  is  done  on  a 
seven-day  a  week-  basis. 

His  complete  automotive  re¬ 
pair  shop  can  put  a  crippled 
truck  back  on  the  road  in  24 
hours. 

“Our  track  repair  bill  is  some 
$2,000  per  month,”  commented 
the  “Big  Tiger”  and  added,  “I’ll 
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challenge  anyl)ody  to  do  it  for 
less  here.” 

Each  ‘Li’l  Tiger’  receives  5,000 
Hwan  (10  U.  S.  dollars)  per 
month  as  a  straight  salary  and 
10  Hwan  (a  half  cent)  per  sale. 

Distribution  begins  at  mid¬ 
night  usually  when  a  two-and- 
half  ton  track  picks  up  the 
papei-s  delivered  to  Osan  Air¬ 
base,  some  55  miles  south  of 
Seoul  by  a  contracted  Civilian 
Airlines  Transport  plane  from 
Japan.  The  breakout  of  the  S&S, 
printed  in  Japan,  starts  at  about 
2:30  a.m.  in  Seoul  and  the  copies 
are  in  the  hands  of  the  most 
distant  ‘Li’l  Tiger’  along  the 
DMZ  by  4:30  a.m. 

♦  *  ♦ 

READ  ALL  OVER 
By  Donald  B.  Towle» 

Pacific  Stars  and  Stripes,  di¬ 
rect  descendant  of  the  Stars  and 
Stripes  of  World  War  I  and 
sister  publication  of  European 
Stars  and  Stripes,  is  the  daily 
new'spaper  knowm  to  every  GI 
and  general  in  the  vast  Pacific 
theater. 

Readers,  who  come  from  every 
.state  in  the  Union,  are  scattered 
from  the  northern  tip  of  Japan 
and  along  the  trace  line  in 
Korea  within  spitting  distance 
of  the  Communist  enemy,  to  the 
island  bastions  of  Okinawa  and 
Taiwan,  to  the  Philippines  and 
far  off  places  like  Bangkok  and 
Karachi. 

To  give  .some  idea  of  how 
scattered  these  readers  are,  one 
might  imagine  that  Pacific  Stars 
and  Stripes  is  a  midwest  U.  S. 
daily — ^with  readers  as  far  north 
as  Montreal,  east  to  New  York 
City,  south  to  Havana  and  as 
far  west  as  Honolulu. 

But  this  is  not  a  story  of 
.statistics  or  compari.<»ns.  There 
really  is  nothing  comparable  to 
Pacific  Stars  and  Stripes. 

While  Ashes  Were  Hot 

It  came  to  the  Far  Ea.st  on 
October  3,  1945,  and  set  up  its 
news  and  business  offices  in 
cramped  quarters  on  the  third 
floor  of  the  Nippon  Times  plant 
in  Tokyo.  When  the  first  edition 
rolled  off  the  presses  located 
blocks  away  in  another  Japanese 
newspaper  plant,  the  ashes  of 
Hiroshima  and  Nagasaki  were 
still  hot  with  radioactivity,  and 
conquering  U.  S.  naval  forces 
were  anchored  in  Tokyo  Bay. 

The  war  was  over  but  the 
death  pall  still  hung  over  Japan 
as  occupation  troops  of  the  U.  S. 


PAPER  BOY— Yung  Shik  Cho  it 

one  of  the  two  Korean  LFI  Tigers 

who  it  on  a  dazzling  tour  of  the 

U.S. 

l.st  Cavalry  Division  patrolled 
the  countryside. 

The  first  erlition  of  Pacific 
Stars  and  Stripes  had  four 
pages  which  displayed  a  pin-up 
picture  of  Rita  Hayworth.  With¬ 
in  a  week  the  first  comics — 
Donald  Duck,  Blondie,  Dick 
Tracy  and  Li’l  Abner  —  were 
added. 

Until  1950,  Stars  and  Stripes 
was  not  characteristically  a 
spectacular  publication.  Occupa¬ 
tion  news,  stories  of  Japan’s 
rehabilitation  and  world  event? 
in  general  filled  its  columns. 

On  June  25,  1950,  a  one-page 
extra  proclaimed  that  60,000 
North  Koreans  had  crossed  the 
38th  Parallel  to  turn  Korea  into 
a  blazing  hell. 

Frontline  Report*^ 

Two  Stars  and  Stripes  re¬ 
porters  were  dispatched  to  Korea 
— Cpl.  Ernie  Peeler  of  San 
Bernardino,  Calif.,  and  Pvt.  Hal 
Gamble  of  Kansas  City,  Mo. 
They  became  the  entire  frontline 
reporting  staff  and  were  among 
the  first  contingent  of  corre- 
.spondents  on  the  scene. 

Three  days  later  a  “.serious 
accident”  happened  to  Ernie 
Peeler.  He  was  lost  in  combat. 
Later  in  the  Korean  War, 
several  reporters  won  Purple 
Hearts,  Bronze  Stars  and  other 
military  decorations. 

As  servicemen- reporters  they 
found  an  M-1  or  a  carbine  ju.st 
as  handy  and  useful  as  a  pencil 
or  typew’riter. 

By  the  time  the  armistice 
talks  started,  the  war  was  being 

(Continued  on  page  58) 


13 


well,  let  s  see.  (Quartet  sings  Break  the 
(CURTAIN  GOES  UP.  CAR-  News  to  Mother.  The  weeper  cone  is  lifted  by  arm  on  mac 
TOONISTS  AND  INVENTION  stai-ts  to  weep  and  the  inven-  and  Silver  Lady  statuette  is 
ARE  SEEN  JUST  BACK  OF  tion  goes  into  operation.  Meyer  covered,  Bu^  Baer  picks 
SECOND  CURTAIN  LINE)  provides  soft  background  statuette  and  prepares  to 

And  now,  here  to  see  if  it  will  tVivnno-Vinnf  thp  nnpration  “  Kube. 

really  work  are  some  of  Amei-  T  ^^‘“"Srhout  the  operation  CONSIDINE:  All  ri, 
leaiiy  die  sonie  ui  me  invention.  At  climax  when  p,,„  Ti.>o  all  vmirs  CFXl 

ica  s  greatest  cartoonist  engi-  ...  .  .  Bugs.  Its  all  yours.  (tAJ 

neers  machine  on  right  goes  into  ac-  and  Rube  cross  to 

ouartet  here  on  vour  left  (noint-  ®  ^  as  curtains  close.  Bugs  ir 

ilig)  is  Stan  Drake,  The  Heart  U.S.A.  flag  waves)  Meyer  Davis  presentation  to  Rube, 
of  Juliet  Jones,  Otto  Soglow,  accompanms  with  Stars  and  makes  brief  thank  you 
The  Little  King,  Jimmy  Hatlo,  Stripes  Forever,  etc.  House  marks.)  END 


nose 


THE  TROPHY — King  Features  cartoonist  Rube  Goldberg  (right)  proudly 
clutches  the  "Silver  Lady"  statuette  given  him  by  the  Banshees.  Mrs. 
Goldberg  smiles  her  appreciation  as  the  trophy  is  handed  over  by 
Arthur  "Bugs"  Baer,  Banshees  master  of  ceremonies. 
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Sunday  Comics  Enjoy 
AdvertisingComeback 

Sunday  comic  sections  are  aper  of  Puck  July  1,  after  being 
staging  a  comeback  as  an  adver-  four  years  with  the  Hearst 


tising  medium. 


He  was  previously  ex- 


After  being  badly  hit  in  the  ecutive  vicepresident  of  Foote, 
first  half  of  this  year,  both  Puck  Cone  &  Belding,  Chicago. 


The  promotions  will  run  one 
in  Febniary,  two  in  August  and 
one  in  November  1960.  Only  one 
of  the  four  will  carry  dealer 
listings. 

Store  Promotions 

Puck  is  proud  of  its  “One  Stop 
Shopper”  merchandising  pro¬ 
gram  which  was  inaugurated 
first  in  drug  stores  and  for  the 


Split  Run 
Tells  Which 
Ad  Pulled 


Toronto 

How  Fairweather  Company 
Ltd.  researched  through  the 


.lie  IX  iieiuiiiK,  v.-iiii.aK'J-  five  vptvs!  ban  been  in  siiner-  -  — - h- 

— The  Comic  Weekly  and  the  Most  heartening  to  Mr.  Davis  ntbar  atmea  as  Toronto  Star  and  the  Toronto 

Metropolitan  Sunday  Group  re-  was  the  fact  that  once  exclusive  ,,  TTna„,.  „  flnnr  Telegram  when  it  oj)ened  its 

port  increased  linage  for  the  TV  advertisers  were  now  mak-  ^  Anvi-ein<r  tbe  subsidiary  store  Family  Fair 

second  half  and  early  indica-  ing  comic  sections  a  prime  me-  ,  .  ^  ^  month  was  told  to  Edito* 

tions  of  a  good  1960.  dium.  In  this  category  he  men-  &  Pl  BLlSHER  this  week  by  John 

Carl  F.  Schmidt,  Metro  adver-  tioned  Eversharp  Inc.,  for  its  L.  •  rimmnf^nn  wbipb  afivertising  manager  of 

tising  director,  this  week  re-  Eversharp-Shick  razor,  and  ^Sce  OetT  was ’unSs^^^^  Fai.-weather. 

ported  a  12,000-line  gain  for  the  Chesebrough  -  Pond’s  Vaseline  m-  It  seems  Fairweather  wanted 


,  ,  ,,  .  TT  •  rr.  •  ally  successful,  according  to  Mr.  , 

second  half-year  over  19o8  fig-  Hair  Ton m  “inexpensive  answers”  to  sad; 

'"T’h  •  T>  i,  T  have  been  announced  for  1960,  questions  as  what  percentage  of 

J  Hugh  E.  Davis,  Puck  gen-  Inc.,  Eversharp  placed  eight  one  to  run  Sunday,  April  24,  the  customers  liv^  between  one  ana 

eral  manager,  announced  a  one-third  page  ads  in  Puck,  other  Sundav  Oct  9  threemilesoftheshoppingcen- 

7,000-line  increase  for  the  same  Metro,  and  about  15  independ-  rp.-  ter;  what  the  response  would  be 


It  seems  Fairweather  wanted 


Davis.  Two  similar  promotions  “inexpensive  answers”  to  such 


announced  a  one-third  page  ads  in  Puck,  r\Ji’ a 

^  11,1,  CO,,,!,  Ail,!,.!,  oKi,.,!  Ir;  other  Sunday,  Oct.  9. 


7,000-line  increase  for  the  same  Metro,  and  about  15  independ-  q,.-  ’  advei  ti^prs  ter;  what  the  response  would  be 

period.  Mr.  Davis  added  that  ents  during  five  months  of  this  space  in  38  Sundav  ads  in  the  two  newspapers 

he  has  space  commitments  cov-  year.  Last  year  the  firm  made  no  npw.^nanpi-«  A  t/ital  nf  filAO  and  a  shopping  center  circular; 

ering  80%  of  this  year’s  total  use  of  the  medium  at  all,  using  floor  stands  were  shinned  to’ton  ^"d  the  pulling  power  of  two 

for  1960.  sjxit  TV  heavily.  This  fall  it  «i,o:«c  tvpes  of  ads — one  institutional; 


for  1960. 


floor  stands  were  shipped  to  top  pulling  po^cr  of  two 

rack  wholesalers,  food  chains  ads-^ne  institutional; 

nnri  Hr, .a-  rbainc  p„p1i-  ^he  Other  stressing  merchandise. 


started  apin  on  TV  sharing  ^  the  other  stressing  merchandise. 

New  Accounts  .spon^rship  of  the  National  Co  - 

Lareelv  accounting  for  the  Athletic  Association’s  .tallation.  In  addition,  3,000  Keyed  (x.up<, ns 

Laigeiy  accounting  toi  tne  “game  of  the  week.  .  j-  ^  ■  ..o,  ,•  u  «  u 

early  drop  in  linage  was  the  “Our  ads  in  comics  sell  featuring  products  in  “To  accomplish  this,  Mr. 

switch  of  the  Philip  Morris  razors,”  Edward  Ettinger,  vice-  the  Promotion  were  distributed  Pope  told  Editor  &  PuBLiSHa 

account  from  N.  W.  Ayer  &  Son  president,  said,  citing  Checks  nationally  and  3,500  four-color  “we  split-ron  our  ads  in  e«h 

to  Leo  Burnett,  Inc.,  which  put  made  of  results  liortfolios  were  used  by  whole-  of  the  Toronto  papers  and  keyed 


Keyed  Ck>up<tns 
“To  accomplish  this,”  Mr. 


the  cigarette  out  of  the  Sunday 
medium  and  into  the  air,  Mr. 
Schmidt  said. 

Counterbalancing  this  loss 
were  such  new’  accounts  as 


ade  of  I’esults'  ^  liortfolios  were  used  by  whole-  of  the  Toronto  papers  and  keyed 

salers  and  chain  supei’visors  to  the  coupons  so  that  w’e  knew 
The  Youth  Market  from  the  retunis  just  whatcou- 

Puck  and  distributing  news-  pon  had  been  clipped  from  which 
“We  are  going  after  the  youth  paper  salesmen  made  store  of  the  tw’o  papers.  The  ad  in 
arket  for  Vaseline  Hair  checks,  covering  a  sufficient  the  shopping  center  circular  was 


w’ere  such  new’  accounts  as  market  for  Vaseline  Hair  checks,  covering  a  sufficient  the  shopping  center  circular  was 
Brown  &  Williamson’s  Viceroy,  Tonic,”  Robert  Fenner,  group  sample  from  each  list  of  stores  not  split  ron,  but  we  could 
Eversharp  Shick  razor,  and  hcand  manager  for  Chesebrough  to  determine  the  degree  of  co-  gauge  this  medium  by  the  mini- 
Chesebrough -Pond’s  Vaseline  Pond,  said,  “and  we  consider  operation.  The  resulting  report  ber  of  coupons  received  which 
hair  tonic.  New  vertical  half-  comics  one  of  the  potent  prongs  was  described  by  Mr.  Davis  as  were  different  in  style  from 
pages  for  Kellogg’s  OK  cereal  m  a  three-pronged  attack.” 
were  placed  in  both  comic  lists.  Radio  and  TV  are  also  i 


pages  for  Kellogg’s  OK  cereal  m  a  three-pronged  attack.”  “the  best  since  we  started  our  those  used  in  the  dailies, 

were  placed  in  both  comic  lists.  Radio  and  TV  are  also  used.  ‘One  Stop  Shopper’.”  Of  724  “Each  respondent,”  Mr.  Pope 

Mr.  Schmidt  mentioned  ani-  agency  is  Norman,  stores  checked,  602  had  the  floor  continued,  “had  to  indicate  in 

mation  of  Betty  Crocker  as  a  Craig  &  Kummel  Inc.  that  took  stands  up,  or  a  scoi’e  of  83.1%  the  coupon  the  distance  he  or 
new  copy  technique  of  the  Gen-  account  last  month  efficiency.  she  lived  from  the  shopping  cen- 

eral  Mills  Refrigerated  Products  f^m  McCann-Erickson,  Inc.  “Actually  the  cooperation  w’e  ter. 

Division  for  its  bread  sticks.  As  an  exclusive  success  story  had  was  far  better  than  we  ever  “The  circular  pulled  well  up 


Division  for  its  bread  sticks.  As  an  exclusive  success  story  had  was  far  better  than  we  ever  “The  circular  pulled  well  up 
developed  and  placed  by  Knox-  m  the  use  of  the  Metro  basic  experienced  before,”  Mr.  Davis  to  about  two  miles  away,  but 
Reeves  Advertising,  Inc.,  Minne-  frroup  Mr.  Schmidt  called  atten-  said.  ^  the  evening  newspapers  brought 

apolis.  He  said  it  has  received  tioi'  to  the  experience  of  Blue  Among  companies  that  have  ug  customers  from  as  far  away 
high  readership  in  a  Starch  which  for  the  past  participated  in  the  promotion  as  10  miles.” 

analysis.  several  years  has  staged  a  during  the  past  five  years  are 


analysis.  several  years  has  staged  a  during  the  past  five  years  are 

Gillette  Inc.,  has  increased  “back-to-school”  promotion  for  Colgate  Palmolive,  Chesebrough  Institutional  Outpulled 

space  in  comics,  lunning  a  new  Wrangler  blue  jeans.  Ponds.  J.  B.  Williams,  Lanolin  _  ... 

split  unit  for  Christmas  selling.  N.  A.  Considine  Jr.,  Blue  Plus,  Mennen,  Toni,  Boyle  Mid-  Mr.  Pope  said  there  was  sw 

Lever  Brothers  is  advertising  its  Pell’s  director  of  advertising  way.  Warner  Lambert,  Harold  debate  on  the  typ^  "k 

new  w’hite  Lifebuoy  in  half-page  ^"d  sales  promotion,  said  that  F-  Ritchie,  Noxzema,  and  Men-  for  the  grand  opening  of  rami, 

space.  through  just  one  promotion  in  tholatum.  Fair;  some  company  executive 


Metro  is  offering  50  papers  in  l^he  Metro  comics  this  year  the 


46  cities  with  an  aggregate  cir¬ 
culation  of  19,569,665 ;  Puck  has 


fii’m  made  almost  $3,000,000  in 
sales,  at  its  selling  price,  not 


33  papei-s  in  as  many  cities  with  J’®tail.  and  signed  up  some  5,000 
11,265,332.  The  Cincinnati  En-  stoi’es.  The  ad  carries  dealer 
quirer  becomes  a  part  of  the  listings.  The  annual  promotion 
Metro  “must”  group  Jan.  1.  "’us  first  tried  in  1956.  Then 


olatum.  Fair;  some  company  executive’ 

favored  a  traditional 

•  opening  ad  featuring  a  few  loet 

„  I  ¥  1  •  TVT  1  leaders.  Others  said  an  ad  fill<J| 

Howarci  Looiirie  Iianic<i  with  merchandise  would 

Birds  Eye  Ad  Manager  best. 

White  Plains,  N.  Y.  “^ur  split  run  in  the  tij 

Howard  Lochrie  has  been  ap-  newspapers,"  Mr.  Pni>e 
....  .  ...  -  fLof  fV,!.  nctltution** 


Puck  adds  the  Canton  (Ohio)  sales  reached  $1,000,000.  They  pointed  to  the  position  of  ad-  “showed  that  the  institutK^^ 
Repository  Feb.  1.  have  increased  each  year  since  vertising  manager  for  the  Birds  ad  drew  55%  of  the  replies  ^ 

Eye  division  of  General  Foods  luerchandise  ad  dr^ 
Better  Renrfw1iif»tinn  *‘The  besst  testimnninl  T  /'an  TnlS  Was  trU6  IH  DOt 


Better  Reproduction  “The  best  testimonial  I  can  Coi’p.  This  was  true  in  hot 

_  u  T»  I  Sunday  comic  sec-  Mr.  Lochrie,  one  of  the  pioneer  Toronto  Star  and  the  oro 

his  month  Puck  started  us-  tion  advertising  is  that  next  gi’oup  who  launched  quick  frozen  Telegram, 

mg  a  whiter  paper,  making  for  year  w’e  will  have  four  promo-  foods  in  New  England  30  years  “The  institutional  ad  o® 

•  ^avis  tions  in  the  Metro  group  instead  ago,  joined  Birds  Eye  in  Janu-  pulled  the  merchandise  ad  by> 

said.  He  became  general  man-  of  one,”  Mr.  Considine  said.  ary  1932.  small  mai’gin.” 
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Edited  by  Robert  B.  McIntyre 


Negative  Color  Film 
Cuts  ROP  Color  Cost 


Chicago 

The  future  of  ROP  color  is 
negative,  meaning  the  positive 
answer  to  ROP  color  is  the  use 
of  colored  negative  films  instead 
of  color  transparencies,  Lester 
E.  Goda,  Jr.,  Graphic  Reproduc¬ 
tion  Sales  Division,  Eastman 
Kodak  Co.,  told  the  Mid- America 
Xewspa|)er  ROP  Color  Confer¬ 
ence  here  last  week. 

“Color  negatives  provide  the 
professional  photographer  with 
much  of  the  flexibility  and  free¬ 
dom  in  color  photograpy  that  he 
now  has  in  black-and-white  and 
where  he  is  already  skilled  in 
the  negative  to  positive  pro¬ 
cedure,”  said  Mr.  Goda. 

By  a  series  of  color  slides, 
Mr.  Goda  showed  how  the  use  of 
color  negative  film  will  simplify 
color  photography,  plus  a  wide 
choice  of  end  products,  such 
color  prints,  color  transparen¬ 
cies,  black-and-white  prints,  etc. 
The  color  negative  films  that 
will  do  this  are  Kodak  Ekta- 
color.  Type  S,  and  Kodacolor 
Roll  Films. 

“The  color  negative  system 
has  been  received  with  enthusi¬ 
asm  for  most  of  those  engaged 
in  ROP  color,”  he  said.  “The 
Milwaukee  (Wis.)  Journal  de- 
sen'es  special  commendation  for 
pioneering  in  ROP  and  has  also 
pioneered  in  the  color  negative 
system.” 

Further  confirmation  of  the 
“positive  side”  of  negative  color 
film  was  provided  by  Robert  H. 
Dumke,  Milwaukee  (Wis.)  Jour- 
production  manager. 

Mr.  Dumke  stressed  the  eco¬ 
nomics  as  well  as  the  ease  in 
which  negative  color  prints  can 
he^  adapted  to  ROP  color. 

“ROP  color  must  compete,  so 
we  must  limit  our  costs,”  he 
said.  “With  literally  hundreds  of 
newspapers  in  the  United  States 
now  publishing  full  color,  the 
fh^at  ne<‘d  is  for  better  means 
of  volume  reproduction  to  keep 
ns  comjietitive  with  other  adver¬ 
tising  and  communcation 
media.” 

After  showing  how  the  Jour- 
^1  uses  negative  color  film,  Mr. 
Dumke  said  the  process  repre¬ 
sents  one  of  the  most  positive 
advances  in  color  reproduction 
since  the  advent  of  the  one-shot 
oamera.  ‘  .-Mong  with  some  of  the 

Editor  ac  publisher 


new’  electronic  devices  such  as 
the  Klischograph,  which  pro¬ 
duces  an  engraved  plate,  and  the 
Fail-child  scanner,  w’hich  will 
separate  and  produce  screened 
negatives  from  negative  and 
positive  color  source  material, 
the  means  of  bringing  economi¬ 
cal  color  production  within  the 
reach  of  most  newspapers  is  at 
hand.”  he  declared. 

“Furthermore,”  said  Mr. 
Dumke,  “the  use  of  centralized 
facilities  and  equipment  typified 
by  the  Timea-Life  scanner  holds 
further  promise  of  quality  color 
at  reasonable  prices.  In  any 
event,  ROP  color  is  a  field  that 
will  continue  to  thrive.” 

C.realive  Angle 

ROP  color  from  the  creative 
standpoint  w-as  discussed  by 
James  Sherman,  vicepresident 
and  associate  creative  director, 
McCann-Erickson,  Inc.,  Chicago. 
He  stressed  that  color  creativity 
is  a  product  of  judicial  thinking 
and  planning  on  the  part  of  the 
account  group,  media  group  and 
production  department,  as  w’ell. 

“We  should  analyze  such 
questions  as  ...  ‘How  would  the 
use  of  color  enhance  our  com¬ 
munications?’  .  .  .  ‘Do  w’e  have 
a  reasonable  premise  for  the 
added  expense  involved?’  .  .  . 
‘Where  will  our  advertising  ap¬ 
pear?’  .  .  .  Are  w’e  just  using 
color  to  steal  space?’” 

Mr.  Sherman  told  agency  pro¬ 
duction  managers  and  art  direc¬ 
tors  to  keep  their  creative  con¬ 
cept  simple.  “The  simpler  the 
color  the  better  the  chance  for 
foolproof  reproduction,”  he 
added.  “Avoid  subtle  tones. 
Know  your  media’s  limitations 
for  quality  control,  use  of  inks, 
etc.” 

Stressing  the  importance  of 
teamw’ork  between  the  art  direc¬ 
tor  and  production  manager  at 
the  agency,  Mr.  Sherman  said 
the  latter  can  advise  the  art  di¬ 
rector  in  regard  to  specifying 
inks,  preparation  of  artw’ork. 
manipulation  of  plates,  drop¬ 
outs,  for  more  effective  color. 
He  said,  for  instance,  in  food 
advertising  many  times  the  blue 
plate  intensifies.  When  this  hap¬ 
pens,  certain  food  areas  may 
take  on  a  green  cast  which  un¬ 
fortunately  looks  like  mold. 

for  November  28,  1959 


WINNING  COLOR  PAGES  from  ESP's  1959  ROP  Color  contest  attract 
attention  of  A.  S.  Trude  Jr.,  media  director,  Clinton  E.  Frank,  Inc.; 
Warren  Fisher,  production  manager,  North  Advertising  Inc.;  and 
Harvey  Mann,  media  director,  H.  W.  Kastor  S  Sons,  at  Chicago 
Conference. 


Mr.  Sherman  warned  that  it 
is  a  mistake  to  adapt  magazine 
color  artwork  for  newspaper  use 
in  any  areas  other  than  those 
which  have  the  very  latest 
equipment,  know-how  and  qual¬ 
ity  control. 

Two  other  agency  production 
managers  voiced  equal  concern 
that  newspapers  generally  must 
continue  maintaining  high 
standards  of  ROP  color  repro¬ 
duction. 

Paul  Lehman,  print  produc¬ 
tion  manager,  Leo  Burnett  Com¬ 
pany,  cited  the  Pure  Oil  Com¬ 
pany  account  as  an  example  of 
newspapers  “going  th^  second 
mile.”  He  told  of  the  close  co¬ 
operation  at  the  agency  art  and 
production  level  in  preparing  an 
ROP  color  campaign  for  Pure 
Oil,  featuring  art  work  of  Satur¬ 
day  Evening  Post  cover  artists. 
These  illustrations  were  drawn 
especially  for  ROP  color  in 
newspapers,  said  Mr.  Lehman. 

'The  agency,  in  turn,  went  to 
the  newspapers  and  asked  their 
help  in  getting  the  best  possible 
reproduction,  using  an  evalua¬ 
tion  study  of  tearpages  to  de¬ 


termine  how  well  the  news¬ 
papers  succeeded  on  each  ad 
published  during  the  schedule. 
Mr.  Lehman  said  the  agency 
and  the  client  were  pleased  with 
the  results,  although  it  took 
considerable  teamwork  and  close 
checking  to  improve  color  repro¬ 
duction  as  the  schedule  of  color 
pages  unfolded. 

Arthur  T.  Dunn,  production 
manager,  Fitzgerald  Advertis¬ 
ing  Agency,  Inc.,  New  Orleans, 
a  pioneer  ad  agency  in  ROP 
color,  said  newspapers  have 
made  rapid  strides  in  attaining 
good  reproduction,  but  there  are 
still  some  who  are  inclined  to 
blame  poor  results  on  the  en¬ 
gravings  or  the  mats,  instead  of 
their  own  poor  handling  of  ma¬ 
terials  sent  to  them. 

He  also  urged  newspapers  to 
merchandise  color  ads  in  ad¬ 
vance  to  the  trade  to  help  make 
ROP  color  advertising  even 
more  effective. 

Richard  Lewis,  manager, 
ANPA  Mechanical  Service  De¬ 
partment,  likewise  called  atten- 
(Continued  on  page  18) 
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Color  Parley 

{C',mtuiued  from  page  17) 

tion  to  some  ROP  failures,  de¬ 
spite  the  many  success  stories. 
Agencies  and  newspapers  share 
these  “ROP  sins”  about  equally, 
he  said. 

Some  agencies  still  send  art 
that  isn’t  quite  up  to  snulT.  Some 
newspapers  still  fail  to  follow 
Four  A-ANPA  color  ink  stand¬ 
ards. 

However,  said  Mr.  Lewis,  the 
-\NPA  Research  Institute  is  al¬ 
ways  ready  to  offer  technical  as¬ 
sistance  in  the  proper  prepara¬ 
tion  of  ROP  color  copy,  includ¬ 
ing  artwork,  engravings  and 
mats.  “We  are  continuing  our 
color  matching  for  ad  agencies 
and  ink  testing  for  publishers,” 
said  Mr.  Lewis,  “including  a 
study  of  the  affect  of  the  color 
of  newsprint  itself  on  ROP 
color.” 

Availability,  Cost 

Color  availability  and  cost 
were  presented  in  a  film  pre¬ 
sentation  by  Jack  B.  Sacks  of 
the  Washington  (D.  C.)  Post, 
showing  that  advertisers  can 
use  ROP  color  in  practically  any 
major  city  in  the  U.S. 

.4fter  showing  the  availability 
of  both  full  color  and  black  and 
one  color,  Mr.  Sacks  said  the  big 
advantage  of  spectacular  news¬ 
paper  color  advertising  lies  in 
its  collective  selectivity  as  a 
selling  force. 

Plu-s  for  IVewspapers 

“This  factor  of  selectivity  of 
newspapei-s  for  product  adver¬ 
tisers  is  not  the  only  advan¬ 
tage,”  he  said.  “When  we  com¬ 
pare  circulation  and  cost  with 
other  media,  magazines  for  ex¬ 
ample,  we  find  a  big  plus  for 
newspapers. 

“Even  when  measured  against 
magazines’  latest  step — zoned 
circulation  —  the  new'spaper  ad¬ 
vantage  shows  clearly,  in  addi¬ 
tion  to  providing  selectivity 
within  the  zone.  Here  is  the  cir¬ 
culation  and  cost  per  1,000  cir¬ 
culation  for  one  of  the  major 
weekly  magazines,  black  and  1 
color  page,  compared  with  a 
black  and  1  color  1,500  line  ad 
in  one  newspaper  in  each  mar¬ 
ket  in  the  North  Central  Zone 
as  defined  by  that  magazine. 

“In  this  zone,  we  see  that 
newspapers  —  one  in  each  of 
the  standard  metropolitan  mar¬ 
kets  in  that  zone,  cover  6,900,- 
000  more  households  at  a  cost 
per  1,000  that  is  slightly  less 
than  that  of  the  magazine.  In 
other  words,  newspapers  cover 
55%  of  the  households  in  that 
area  providing  5  times  the  cov¬ 
erage  provided  by  the  magazine. 


ATTENTIVE  LISTENERS  at  Color  Conference:  left  fo  right — Harry 
Young,  Marion  (Ind.)  Chronicle;  Roger  Newcomer,  Battle  Creek 
(Mich.)  Enquirer  and  News;  and  Harold  Burtt,  Federated  Publications, 
Grand  Rapids,  Mich. 


COLOR  THREESOME — John  Spring  (left),  advertising  sales  manager. 
Rock  Island  (III.)  Argus,  W.  H.  Detwiler,  mechanical  superintendent, 
Lancaster  (Pa.)  Newspapers  and  Ed  Burpee,  production  manager.  Rock 
Island  Argus,  check  conference  program. 


Orange  Juice 
Ad  Results  in 
$25  Fine 


Roanoke,  Va. 

A  $25  fine  was  im))o.sed  on  the 
Times-World  Cor]>.  Nov.  19  by 
Municipal  Court  Judge  Robert 
L.  Quarles  after  niling  against 
the  coi-poration  on  a  charge  of 
violation  of  V’irginia’s  anti¬ 
lottery  law's. 

The  conviction  was  appealed 
to  Hustings  Court  by  M.  W, 
Annistead  III,  Times-  -  World 
president,  w’ho  executed  a  {50 
appeal  bond  for  the  corporatm 

The  corporation  w'as  charged 
last  month  after  the  afternoon 
Roanoke  World-S’etvs  and  the 
morning  Times  published  an 
orange  juice  ad  headlined, 
“$100,000  S-weepstakes.”  (EAP, 
Oct.  24,  page  68).  The  ad, 
placed  by  Benton  &  Bowles,  Inc., 
for  the  Florida  Packers  of 
Frozen  Orange  Concentrate,  of¬ 
fered  pinzes  to  pai'ticipants  for 
answering  questions  about 
orange  juice. 

No  Written  Opinion 


In  other  zones,  the  cost  per 
1,000  may  vary  slightly,  in  some 
cases  in  favor  of  magazines.  ! 
However,  the  magazine  cover¬ 
age  of  the  zones  is  minor  in 
comparison  with  newspaper  cov¬ 
erage. 

“Going  one  step  further,  com¬ 
paring  the  maximum  metropoli¬ 
tan  area  circulation  and  full 
color  page  cost  of  one  news¬ 
paper  in  each  of  the  154  mar¬ 
kets  with  that  of  America’s  3 
largest  magazines,  w’e  find  that 
Look,  Saturday  Evening  Post, 
and  Life  have  a  combined  gross 
circulation  of  8  million  com¬ 
pared  with  the  154  new'spaper’s 
21  million  unduplicated  circul¬ 
ation.  The  cost  per  page  per 
1,000  circulation  for  the  maga¬ 
zines  is  $13.11,  for  the  new's- 
papers  only  $10.53. 

“To  supplement  the  color 
campaign,  filling  in  desired 
areas  of  the  nation  becomes  a 
relatively  simple  and  inexpen¬ 
sive  project  through  the  use  of 
time  tested  black  and  white  ad¬ 
vertising  in  newspajrers  within 
these  markets. 

“Beyond  selectivity  of  news¬ 
paper  color,  beyond  the  extra 
impact  it  has  on  the  market  .  .  . 
lies  the  impression  that  it  makes 
on  the  local  sales  force  and  the 
retailer  as  a  stimulant  for  trade 
support  which  frequently  re¬ 
sults  in  distribution  for  new 
products  and  creating  new’  in¬ 
terest  in  already  established 
products. 


Judge  Quarles  said  he  had 
Sept.  Color  Linage  prepared  no  written  opinion  on 

Shows  29.7%  Gain  the  case  but  that  under  Virginia 
,  ,,  law’  he  considered  the  ad  a 

ROP  newspaper  color  linage  His  decision  was  made 

m  September  tallied  13,741,053  reviewed  memor- 

lines,  up  29.7%  over  September  submitted  Nov.  12  by 

58,  according  to  R.  Hoe  &  Com-  Commonwealth  Attorney  C.  E. 
pany’s  monthly  report  compiled  Defense  Counsel 

by  Media  Records,  Inc.  ^  p  Hazelgrove  citing  cases 

For  the  yeai-  to  date,  color  pertaining  to  the  charge. 
Image  hit  107,577,03o  lines  a  Ai-mistead  said  the  de- 

gain  of  25.6%  over  the  like  appeale<l  to  “higher 


.  judicial  authority”  bc'cause  the 

The  report,  compiled  ^I’o^  corporation  is  not  in  agreement 
measurements  of  more  than  400  the  intei-pretation  rendered 

newspapers  in  over  £0  cities  Municipal  Court.  He  noted 
found  that  almost  o0%  of  all  ^^is  type  of  ad  is  fre- 

September  color  linage  was  run  ^^y  published  in  every  politi- 
by  retail  advertisers.  subdivision  of  the  state  with- 

out  its  legality  being  challenged. 


“To  facilitate  the  market  by 
market  or  overall  use  of  ROP  Cities 

newspaper  color  by  advertisers  -phe  orange  juice  ad,  he  said, 
and  their  advertising  agencies  ^^s  published  in  more  than  150 
and  as  a  ser%-ice  to  the  news-  piHeg  throughout  the  U.  S.  It 

paper  industry.  The  Wa.shing-  was  carried  by  the  Times-World 

ton  Post  has  published  for  the  newspapers  on  Oct.  15. 
third  consecutive  year,  with  the  Commonwealth’s  attorney 

assistance  of  Standard  Rate  and  complainant  in  the  warrant 

Data  Service,  the  third  edition  ,  .  ,  • _ i  Tiid« 

of  the  newspaper  color  data  ^ 

book  from  which  much  of  the 

information  in  this  presentation  “The  final  outcome  of 
was  compiled.”  ease  is  of  significance  to  me 


Berry  Joins  Compton 


“The  final  outcome  of  this 
case  is  of  significance  to  the 
press  and  to  advertisers 
throughout  the  state,”  Mr.  Amu- 
stead  said.  He  further  contended 


Richard  V.  Berry,  formerly  a  the  ad  appeared  in  several  met- 
media  buyer  at  Kenyon  &  Eck-  ropolitan  newspapers  and  thr« 
hardt,  Inc.,  has  joined  Compton  national  magazines  di.stributw 
Advertising,  Inc.,  as  a  space  by  mail  and  on  newsstands  m 
buyer,  Roanoke. 
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hou'  to  stir  i//>  a  snoiv  storm 


Start  with  a  sinjjle  snowflake.  Add  an- 
other  and  another  and  another.  Then 
yon'll  have  a  snow  storm  ...  a  continuity 
of  snowflakes.  ^  on  need  eontimiity  for 
siieeessfnl  advertising;,  too.  It’s  )»artienlarly 
effeetive  with  newspapers.  .Newspapers 
•;o  into  the  same  homes  day  after  da\. 
week  after  week.  To  tell,  to  sell,  to  keep 
sold.  Beeanse  we  helieve  so  stronjily  in 
the  value  of  eontinnity  in  advertisin'!,  we 
have  pioneered  a  new  frecjueney-vohime 
dis«-onnt  plan  to  eneonrajie  advertisers  to 
take  advantage  of  the  impaet  of  eontinnity. 
It  offers  diseonnts  with  no  inerease  in 
existing  rates.  The  (lontinuity-Iinpaet- 
Diiseount  plan  makes  possible  the  most 
effeetive  use  of  newspapers. 

het  yonr  Branham  representative  show’  yon 
how  (l-l-l)  will  get  im-reased  a«lvertising 
impaet  for  yon  in  the  Louisville  market. 

Courier -lournal 
The  Louisville  Times 


The  Other  Media 

‘THE  PROFITABLE  DIFFERENCE’— That’s  title  of  Magazine 
Advertising  Bureau  of  MPA’s  new  study  said  to  measure  for  first 
time  buying  values  of  magazine  and  TV  households  in  terms  of  cash 
expenditures  for  specific  products  and  services.  Conducted  by  Mar¬ 
ket  Research  Corporation  of  America,  study  found  3.S  magazines 
reached  41.5  million  households  (80.8%  of  U.S.)  while  evening 
TV  households  totaled  44.3  million  (86.2%  of  U.S.).  “Profitable 
Difference”  refers  to  “superior  market  values  represented  by  house¬ 
holds  most  heavily  covered  by  magazines.” 

*  ♦  * 

.\GENCIES  ERR  IN  EQUATING  GLAMOUR.  EFFICIENCY- 
Charge  that  many  ad  agencies  have  been  making  media  selection 
decisions  on  basis  of  a  medium’s  “glamour”  rather  than  its  adver¬ 
tising  efficiency  was  made  in  Chicago  last  week  at  annual  sales 
promotion  meeting  of  National  Association  of  Transportation  Ad¬ 
vertising.  NATA  members  followed  up  charge,  made  by  NATA 
President  Harold  Mers.  by  voting  to  appropriate  funds  for  educa¬ 
tional  campaign  to  acquaint  agencies  and  advertisers  with  “docu¬ 
mented  efficiencv”  of  transit  advertising  medium. 

*  *  * 

LESS  WORK  FOR  MOTHER? — Mothers  who  warn  offspring 
not  to  “believe  everything  you  hear”  are  probably  doing  more 
effective  job  with  respect  to  TV  than  they  realize,  according  to 
results  from  group  of  TV  commercial  tests  conducted  by  The  Center 
for  Research  in  Marketing.  Peekskill.  N.Y.  Children  in  the  12  to  15 
age  group  tended  to  be  more  skeptical  about  commercials,  spe 
cifically  designed  to  reach  them,  than  were  their  mothers.  97%  of 
300  mothers  showed  little  hesitation  about  accepting  claims  of  com¬ 
mercials;  only  82‘'r  of  .300  children  accepted  claims. 

*  * 

MAIN  STREET  U.S.A.  PROMOTION— G/omour  magazine,  in¬ 
corporating  Charm  magazine.  General  Outdoor  Advertising  Co.,  and 
leading  retailers  across  the  country  are  joining  forces  in  magazine’s 
fourth  annual  February  Main  Street  U.S.A.  promotion.  Drive  will  be 
kicked  off  Jan.  21  with  outdoor  posters  in  50  major  market  areas. 

*  *  «■ 

SEW-IT-YOURSELF  FASHION.S— One  hundred  fifty-two  leading 
department  and  fabric  specialty  stores  from  coast-to-coast  will  ti^in 
with  Seventeen  magazine’s  January  home-sewing  promotion,  aimed 
at  nation’s  4..500.000  teen  girls  who  sew  own  clothes.  Participation 
in  18th  semi-annual  campaign  represents  52%  increase  over  the 
100  retailers  participating  in  last  January’s  program.  .At  retail  level, 
campaign  will  be  promoted  via  local  newspapers,  radio-TV.  Seven¬ 
teen  recently  ran  survey  on  wearing  and  purchasing  habits  of  teen¬ 
age  girls  in  relation  to  hosiery.  Found:  they  make  hosiery  pur¬ 
chases  in  department  stores,  buy  two  or  three  pairs  of  stockings  at 
once,  prefer  seamless  stockings  to  nylons  with  seams,  and  show 
marked  preference  for  blue  stockings. 

» 

MALE  YOUTH  MARKET  .STUDY— Gilbert  Youth  Research 
I  Organization  has  just  completed  study  for  Boys'  Life  magazine 
i  entitled,  “A  Comparison  Study  of  the  Male  Youth  .Audiences  of 
j  Seven  Magazines.”  Magazines  compared  were:  Junior  Scholastic. 

\  Senior  Scholastic,  Scholastic  Roto,  Life,  Look,  Saturday  Evening 
Post,  and  Boy’s  Life.  Statistically,  Boys’  Life  is  read  by  10.5%  of 
j  total  l)oy  population  or  4,766.8.50  boys.  Second  magazine  in  reader- 
ship  is  Life,  which  is  read  bv  33.9%  of  the  boys. 

CURTIS  TO  REPEAT  ‘AUTOMOBILE  ROW’— .Second  annual 
“Automobile  Row”  issue  will  be  published  Jan.  2  in  Saturday 
Evening  Post.  Campaign  is  aimed  to  create  better  public  image  for 
1  individual  auto  dealer.  Geared  to  reach  51  million  readers. 

I  said  to  be  one  of  most  extensive  promotion  programs  ever  conducted 
by  marketing  department  of  a  magazine.  Jim  Cavagan  is  Sateveposts 
vehicle  marketing  manager. 

*  «  « 

MAGAZINE  ROUNDUP— RedfeooA  carried  26.5%  more  display 
I  ad  linage  in  second-half  of  ’59  than  in  same  period  last  year.  .  -  - 
j  TV  Guide's  ad  revenue  for  October  was  62%  ahead  of  same  month 
last  year  with  10-month  revenue  up  10%.  .  .  .  Effective  with  Decern- 
I  her  issue,  Curtis  Publishing  Co.  will  publish  American  Home.  -  -  • 
I  Advertising  in  'Teen  reached  all-time  high  during  ’,59  on  both 
j  volume  and  linage.  Circulation  has  also  risen  sharply.  .  .  .  December 
Playboy,  with  140  pages,  is  biggest  edition  ever  issued. 
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EFFECTIVE  BUYING  INCOME:  M.861,359,000 

In  1958  San  Diego  ranked  21st  among  the  nation’s  292  Metropolitan  County  Areas 
in  total  net  effective  buying  income ...  well  ahead  of  such  markets  as  these: 

MIAMI,  FLORIDA  .  .  .  $1,674,358,000  ATLANTA,  GEORGIA  .  .  $1,639,525,000 
DENVER,  COLORADO  .  $1,658,945,000  PORTLAND,  OREGON  .  $1,490,220,000 

Sell  San  Diego  -  third  largest  market  in  the  western  states  and  fastest  growing 
metropolitan  area  in  the  nation -through  the  market’s  two  dominant  newspapers: 
The  San  Diego  Union  and  Evening  Tribune.  Combined  daily  circulation  exceeds 
200,000  (215,192  ABC  3/31/59).  Facts  Consolidated  survey  shows  a  readership 
of  84.4%,  unduplicated. 

Biego  Inion  Evening  Tribune 


‘The  Ring  of  Truth” 


15  ‘Hometown”  Newspapers  covering  San  Diego,  California  —  Northern  Illinois  — 
Springfield,  Illinois  —  and  Greater  Los  Angeles  —  Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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Roto  Sections 
Used  by  More 
Advertisers 

Gravure  magazine  advertising 
supplements,  both  monotone  and 
color,  are  currently  one  of  the 
most  rapidly  growing  uses  of 
newspaper  space  by  national  ad¬ 
vertisers. 

This  year  the  Xew  York 
Times  alone  will  carry  33  such 
supplements,  representing  692 
pages,  or  588,000  lines,  accord¬ 
ing  to  Monroe  Green,  advertising 
director.  Many  of  the  sections 
also  are  being  inserted  in  other 
newspapers,  with  logotype 
changes,  Mr.  Green  pointed  out. 

’60  Prospects 

“Prospects  for  the  first  quar¬ 
ter  of  1960  lead  us  to  believe  that 
next  year  will  exceed  this  year 
in  the  number  of  supplements 
and  pages,”  Mr.  Green  said. 

A  16-page  monotone  section 
(minimum  size  accepted  by  the 
Times)  costs  $44,200.  Color 
pages  may  be  substituted  for 
monotone  at  an  additional  cost 
of  $975  per  page,  with  a  mini¬ 
mum  of  six. 

Mr.  Green  said  the  principal 


appeal  of  such  a  section  is  its 
dramatic  effect.  .  .  and  the  low 
cost  in  tenns  of  Times  families 
reached.  Since  The  Times  Sun¬ 
day  circulation  currently  is  over 
1,350,000,  it  means  that  an  ad¬ 
vertiser  can  use  16-pages,  in¬ 
cluding  six  in  color,  at  a  cost  of 
approximately  four  cents  per 
family. 

The  Times  has  no  special  de¬ 
partment  handling  these  adver¬ 
tising  supplements.  However, 
about  25  members  of  the  na¬ 
tional  advertising  sales  staff, 
covering  all  categories  of  ad¬ 
vertising,  assist  advertisers  and 
agencies  in  the  preparation  of  a 
section,  according  to  Mr.  Green. 
An  art  staff,  under  the  direction 
of  William  Cardon,  often  pre¬ 
pares  dummies  in  advance  for 
advertisers  and  assists  with  final 
layouts,  typography  and  copy. 
In  other  cases  the  advertising 
comes  to  the  newspaper  ready 
for  printing.  William  Tate,  as¬ 
sistant  national  advertising 
manager,  supeiwises  the  sale  and 
scheduling  of  all  national  ad¬ 
vertising  sections  published  by 
the  Times. 

Supplements  Inserted 

The  advertising  supplements 
are  fully  inserted  by  the  Times 
before  the  Sunday  paper  leaves 
the  building. 

Of  the  total  33  supplements  set 


Missing  out  on  too  many 
test  campaigns? 
Remember, 

Everywhere, 
men  who  influence 
test  market  campaigns 
read  The  Wall  Street  Journal 


Papers  are  No.  1 
For  Travel  Ads 

New  Orleans 
Newspapers,  with  68.5%  of 
the  $62,425,000  spent  for 
transportation  advertising  in 
1958,  are  the  No.  1  travel 
media  of  the  nation. 

This  is  what  John  Holzap- 
fel,  account  executive  at  the 
Bureau  of  Advertising, 
ANPA,  told  delegates  to  the 
19th  annual  convention  of  the 
National  Association  of 
Travel  Organizations. 

He  said  that  of  the  $62,- 
425,000  total,  magazines  ac¬ 
counted  for  22.9%;  network 
TV,  3.9%;  and  spot  TV  4.7%. 
Mr.  Holzapfel  said  that  news¬ 
papers  received  55.2%  of  the 
ad  money  spent  by  hotels  and 
resorts. 


for  this  year,  four  represent 
states — South  Carolina,  Minne¬ 
sota,  Washington  and  Pennsyl¬ 
vania.  Since  1950,  18  states  have 
used  advertising  sections  in  the 
Times  to  invite  industry  and 
attract  tourists.  During  1959 
three  foreign  countries  —  Ber¬ 
muda,  India  and  Great  Britain 
— used  sections  in  the  Times. 
Twenty-six  othei’s,  some  of  them 
repeaters,  were  national  adver¬ 
tisers. 

Most  recent  ad  supplement  ran 
Nov.  8  for  Good  Housekeep'ni; 
magazine.  Another  upcoming 
supplement  for  the  State  of 
Penni;ylvania  will  appear  Nov. 
29. 

• 

I  K&E  Appointed 

CHiCAno 

I  Pabst  Brewing  Company,  has 
!  appointed  Kenyon  &  Eckhardt, 
Inc.,  for  the  advertising  of  East- 
side  Beer.  K&E  will  continue  to 
handle  the  advertising  of  Pabst 
Blue  Ribbon  Beer  and  Blatz 
Beer. 

WANT  MORE 
BUSINESS  FROM 
A  GREAT  MARKET? 

the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
I  TONIGHT 


Firm  Curbs 
On  Sponsors 
Vital  to  I  V 

Television  operators  must  re¬ 
capture  editorial  control  of  their 
medium  and  exercise  the  same 
control  over  advertisers  that 
exists  in  print  media,  “or  else,” 

That  was  the  advice  this  week 
of  Thomas  D’Arcy  Erophy,  re¬ 
tired  chairman  of  Kenyon  t 
Eckhai’dt,  Inc.,  in  a  talk  before 
the  second  district  Advertising 
Federation  of  America. 

Mr.  Brophy  said  forces  in¬ 
fluencing  TV  have  “permitted  a 
situation  to  develop  that  is  close 
to  anarchy.”  He  said  there  is 
a  need  for  “high  standards  and 
ethics  in  advertising”  and  that 
all  in  advertising  “have  to  take 
responsibility  for  what  has  hap¬ 
pened  in  the  TV  scandals.” 

‘.•\n  Industry  Matter’ 

Mr.  Brophy  noted  that  no  one 
group  or  individual  is  to  blame 
for  the  scandals.  It’s  an  industrj’ 
matter,  he  said,  adding  that 
there  must  be  some  adequate 
inside  control  of  advertising, 
such  as  exists  in  print  media. 
The  reason,  Mr.  Brophy  con¬ 
tinued,  is  that  print  media  rec¬ 
ognizes  that  it  has  an  obliga 
tion  not  to  the  advertiser  but  to 
the  public. 

A  panel  discussion  closed  the 
all-day  session.  Robert  M.  Feem- 
ster,  chairman  of  the  executive 
committee.  Wall  Street  Joiiml 
noted  that  “too  many  people 
acted  naive  and  unadult,”  in  the 
TV  quiz  scandals.  “Evertbody 
ducked.  Someone  should  be  fired 
for  being  naive  —  not  for  being 
stupid,  for  they  are  not  stupid,” 
he  said.  He  added  that  if  any¬ 
thing  wrong  was  going  on  in 
his  own  company  and  he  didnt 
know  about  it,  he’d  have  no  one 
to  blame  but  him.self. 


Bennett  Forms  Agency 

Bennett  &  Chase  &  Co.,  Inc- 
New  York,  a  new  ad  agency  ha.' 
l)een  formed  by  C.  Ralph  Ben¬ 
nett  and  Edward  G.  Chase,  both 
formerly  with  Fred  Gardner  Co., 
Inc.  (E&P,  Nov.  21,  page  30)- 
Operations  start  Dec.  1. 

• 

Gibson  Ad  Mats  Ready 


ci-.EVELA.isrr) 

NEWS 

Reoresented  bv  Kelly-Smith  Co. 


i  Newspaper  ad  mats  on  al 
I  Gibson  Refrigerator  Company, 
division  of  Hupp  Corp.,  Green¬ 
ville,  Mich.,  are  now  ready  wr 
dealers  and  distributors,  acwrd- 
ing  to  Dale  Heinlen,  advertising 
and  sales  promotion  manager. 
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Know  your  market 

☆  Media  executives  are  concerning  themselves  more  and  more  with 
the  quality  of  newspaper  circulation.  Nowhere  is  this  factor  more 
important  than  in  the  Washington,  D.  C.  area.  Washington  families  are 
Number  1  in  income  per  household  of  the  10  largest  markets — hut  there 
is  a  vast  differeuce  hetzveen  the  lozver  and  higher  income  groups.  The  ex¬ 
perienced  advertisers  know  that  The  Star  is  the  newspaper  of  the  three 
published  here  that  delivers  their  advertising  to  the  homes  that  account 
for  the  important  buying  power.  Here  is  impressive  proof: 

First  9  months  daily  linage  leadership 
of  The  Washington  Star 


48.6%  total  linage  Washington's  25  largest  advertisers 

vs.  35%  for  Post  Times  Herald  and  16.4%  for  Daily  News 


65.1%  total  linage  leading  Washington  Specialty  Stores 

vs.  28.3%  for  Post  Times  Herald  and  6.6%  for  Daily  News 


47.5%  total  linage  of  Washington  Department  Stores 

vs.  31.3%  for  Post  Times  Herald  and  21.2%  for  Daily  News 

48.1%  total  linage  of  Washington  Drug  Stores 

vs.  37.8%  for  Post  Times  Herald  and  14.1%  for  Daily  News 


48.5%  total  linage  of  Washington  Retail  Chain  Grocers 


vs.  39.8%  for  Post  Times  Herald  and  H.7%  for  Daily  News 


Check  into  The  Star's  Multiple  page  discounts  on  FULL  ROP  COLOR 


The  Washington  Star 

EVENING  &  SUNDAY  ★  WASHINGTON,  D.C. 

Repr«Mnt«d  nationally  by:  O'Mara  and  Ormtboe,  Inc.,  342  Maditon  Avenue,  NYC  17;  Chicago— Dolroh— lot  Ange/ei— Son  francimo 
Special  Florida  representative:  McAtkill,  Herman  t  Daley,  Inc.,  Roosevelt  Bldg.,  4014  Chase  Ave.,  Miami  Beach,  Florida. 
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Norge  Credits  Dailies 
For  Increased  Sales 


Survey  Finds 
Adman’s  Job 
Appreciated 


Chicago  vertising  Checking  Bureau. 

The  Norge  (home  appliance)  Norge  advertising  spokesmen 
Division  of  Borg-Wamer  Corp.  traced  the  strategy  pi-ogram  be- 
credits  a  local  level  newspaper  hind  the  campaign,  part  of  a 
campaign  as  a  “major  factor”  record  $4,000,000  ad  effort, 
in  the  company’s  all-time  high  Early  in  summer  Norge  in- 
October  month.  troduced  a  new  line  of  gas 

“During  October  we  sold  103,-  dryers  featuring  new  styling 
000  appliances,  a  record  total  and  imst  proof  cabinets  as  well 
for  any  month,”  points  out  Jud-  as  the  three- position  Hamper- 
son  S.  Sayre,  president  of  Dor  and  four-way  di’ying  fea- 
Norge.  tures.  As  the  peak  fall  dryer 

season  approached,  Norge  was 
Increase  Ad  Impact  readying  a  local  merchandising 

“Coincidentally,  during  the  Pi-ogram.  On  Sept.  8  Norge  an- 
first  two  weeks  of  October  we  nounced  a  full  five-year  dryer 
jumped  to  a  number  one  Indus-  warranty  to  the  trade.  This  an- 
ti-y  position  in  both  electric  and  nouncement  was  an  important 
gas  automatic  clothes  dryer  breakthrough.  With  great  seiw- 
newspaper  advertising  linage  problems  existing  in  the  en- 
and  number  four  in  automatic  appliance  industry,  in  a 

washers,”  Mr.  Sayre  noted.  strong  expression  of  confidence. 
For  the  first  10  months  of  Norge  announced  a  full  five-year 
1959  Norge  was  eighth  in  auto-  warranty  on  both  gas  and  elec- 
matic  washers,  and  seventh  in  dryers. 

electric  dryers,  he  added.  The  To  communicate  this  consumer 


Hot  Springs,  Va. 
Members  attending  the  50th 
annual  meeting  of  the  Associa¬ 
tion  of  National  Advertisers  re¬ 
cently  got  a  glimpse  of  some 
early  returns  from  “Project  X”, 
the  association-sponsored  pro¬ 
gram  to  determine  what  top 
management  expects  of  advertis¬ 
ing  and  advertising  men.  The 
project  has  been  given  the  of¬ 
ficial  title  of  “ANA’s  Corporate 
Management  Approach  to  the 
Advertising  Investment.” 

Russell  H.  Colley,  manage¬ 
ment  consultant,  who  is  conduct¬ 
ing  the  survey,  and  Roger  N. 
Bolin,  advertising  director, 
Westinghouse  Electric  Corp., 
chairman  of  the  project  commit¬ 
tee,  reported  that  the  survey  dis¬ 
pelled  the  following  misconcep¬ 
tions: 

That  top  management  is  too 
busy  with  other  matters  to  be 
more  than  casually  concerned 
with  advertising;  and  advertis- 
Besides  the  October  pei-form-  ing  is  better  off  if  surrounded 

ance,  the  success  of  this  pro-  by  an  air  of  mystery,  and  that 

1300-line  factory-paid  ads  were  was  also  sho-wn  in  an  Ad-  the  search  for  better  measures 

i-un  in  100  top  markets  an-  vertising  Checking  Bureau  re-  of  the  return  on  advertising  in- 
nouncing  the  Norge  dryer  war-  w’eeks  in  ve.stment  is  futile,  so  why  try. 

ranty.  This  announcement  was  September  when  Norge  clothes  The  survey  found  three  main 
followed  by  additional  large-  newspaper  advertising  areas  of  concern  to  top  manage- 

space  ads  in  the  same  100  Jumped  to  37%  over-all  linage  ment  in  all  types  of  business:  1) 
markets  plus  a  heavy  concentra-  '^y  industry  on  General  management  needs, 

tion  of  co-op  advertising  in  250  dryers  and  17%  on  electric  w'ants  and  will  insist  upon  corn- 
markets.  dryers.  In  both  categories  Norge  ing  to  grips  with  some  of  tne 

-  was  the  number  one  newspaper  enigmas  of  advertising — partic- 

Norge  felt  it  necessary  to  tell  advertiser.  ularly,  a  better  way  of  judging 

the  five-year  warranty  story  to  ,  ^.g^urn  on  advertising  invest- 

consumers  as  quickly  as  possible  pi|C  A  rUantpr  ment;  2)  General  management 

and  with  the  greatest  amount  of  riASA  A^liapier  recognizes  the  need  for  better 

market  coverage.  In  order  to  Chicago  integration  of  advertising  with 

insure  this,  newspaper  mats  fea-  Allen  Center,  vicepresident  in  other  areas  of  the  business;  and 

tuning  the  warranty  were  pre-  charge  of  public  relations  for  3)  The  men  w’ho  guide  corporate 
pared  on  all  dryer  models  and  Leo  Burnett  Co.,  has  been  elected  enterprises  are  insisting  on  a 
distributors  and  dealers  w’ere  president  of  the  Chicago  Chap-  more  business-oriented  and  a 
told  that  all  diyer  advertising  ter.  Public  Relations  Society  of  more  objective  approach  to  ad- 
must  feature  the  five-year  war-  America.  vertising. 

_ _ _ “I  have  yet  to  talk  to  one  top 

1  executive  who  does  not  belief’s 
in  advertising  as  a  vital  con¬ 
tributor  to  the  growth  and  prah' 
of  his  corporation,”  Mr.  Colky 
said. 


Rock  Island,  Moline, 

East  Moline,  III.;  Davenport,  la. 

If  you  do  business  in 
the  Quad-Cities  .  .  . 


v'a3^tioh  sun's 
bngkt  in 


‘They  Lau^hetF 

Titled  after  one  of  the  mos' 
famous  ads  of  all  time — “They 
Laughed  When  I  Sat  Down,’  an 


Just  off  the  press!  Sp^ial  16  page 
tabloid  of  authoritative  facts  and 
figures.  Concise,  complete,  accu¬ 
rate,  useful.  Interviews  with  many 
Quad-City  wholesalers  and  re¬ 
tailers.  Ask  for  the  1959-60  Quad- 
Cities  Market  Edition.  Contact 
Allen-Klapp,  or  write  to  Mr.  Har¬ 
old  E.  Swanson,  Argus-Dispatch, 
Rock  Island-Moline,  Illinois. 


informal  history  of  advertising 


has  been  published  by  McGraw- 
Hill  Book  Co.  Priceil  at 
this  book  by  Frank  Rowsoinf 
Jr.  gives  close  scrutiny  to  the 
relative  place  of  radio-TV 
vertising  in  comparison  wi 
newspapers  and  ma'razines. 

EDITOR  ac  PUBLISHER  for  November  28,  19^ 


-Act1bdbL( 


ROCK  ISLAND  ARGUS 
MOLINE  DISPATCH 

Nat'I.  Rep.  Allen-Klapp 
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DETROIT  MEANS  BUSINESS!  New-car  sales  are  second  only  to  1955’s  record- 
breaking  year,  and  all  road  signs  are  pointing  to  an  even  bigger  year  ahead.  Detroit’s  plants, 
people  and  stores  are  feeling  the  profitable  effects  of  these  booming  sales. 

MAIN  DOORWAY  TO  THE  DETROIT  MARKET  for  advertisers  who  want  to  par¬ 
ticipate  in  Detroit’s  prosperity  is  The  Detroit  News.  Through  The  News  you  reach  the  largest 
newspaper  audience  in  the  Retail  Trading  Area— including  300,000  exclusive  families  who 
read  no  other  Detroit  newspaper!*  That’s  a  market  of  exclusive  readers  the  size  of  Cleveland! 
To  get  maximum  effectiveness  from  your  Detroit  advertising,  use  The  News!  Because  it’s 
so  productive,  The  News  carries  more  linage  than  both  other  newspapers  combined. 


475,873  watlcdayt 
...596,884  Sunday 
ABC  3-31-59 


_  *Fifth  Quinquennial 

The  Detroit  News  Detroit  Market 


N««  York  OHici:  Suite  1237,  60  E.  42nd  St.  •  CNcate  OlHce:  43S  N.  Michigan  Ave.,  Tribune  Tower  •  Pidlic  Ollice:  78S  Market  St..  San  Francisco  •  Miaol  Beach;  The  Leonard  Co.,  311  Lincoln  Road 
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Autos  ‘Postpone’  Ads 
Due  to  Steel  Strike 


.e  meantime,  the  major  adver- 

ising  area  is  TV.  ’  ^  UFOpS  LdSCl; 

Not  Stretrliing  Sales  ‘Disappoint’ 


The  steel  strike  has  taken 
slashes  at  newspaper  linage. 

Biggest  cutbacks  are  in  the 
automotive  classihcation,  but 
home  appliances  and  even 
canned  products  are  making 
changes  in  schedules.  One  cheer¬ 
ful  note  in  a  checkup  last  week 
was  the  use  of  the  word  “post¬ 
pone”  as  automobile  makers 
affirmed  that  print  media  con¬ 
tracts  were  being  “put  off,” 
where  cars  are  unavailable. 

Gerald  Millai*,  Buick  ad  man¬ 
ager,  said  he  was  “postponing 
advertising  in  both  newspapers 
and  magazines  until  more  cai  s 
are  in  dealers’  hands.”  Novem¬ 
ber  and  December  were  affected 
so  far. 

“We  can’t  cut  back  on  TV,” 
he  said,  commenting  on  news¬ 
paper  “flexibility.” 

Oldsmobile  started  postponing 
newspaper  ads  in  November. 

Pontiac  cut  out  its  entire 
newspaper  schedule  in  Novem¬ 
ber  with  the  exception  of  those 
cities  where  an  automobile  show 
or  special  display  was  scheduled, 
according  to  John  Malone,  ad¬ 


vertising  manager.  The  Decem¬ 
ber  newspaper  schedule  has  been 
cut  in  half. 

“As  soon  as  dealers  have  cars 
we  will  go  back  into  newspapers 
heavily  to  let  the  public  know 
about  it,”  Mr.  Malone  said. 

Money  Isn’t  I>ost 

William  Power,  Chevrolet  ad¬ 
vertising  manager,  said  a  “good” 
schedule  was  being  maintained. 
Chevrolet  has  a  newspaper  list 
of  about  6,500. 

“We  are  continuing  to  run  the 
same  size  ads  and  still  hitting 
substantially  our  same  list  of 
newspapers,  but  we  are  not  run¬ 
ning  as  many  ads  as  we  intended 
or  usually  do,”  Mr.  Power  said. 
“That  does  not  mean  that  the 
money  is  lost  to  newspaiiers. 
The  money  will  be  used  when  we 
have  cars  to  sell.” 

A  spokesman  for  Ford  said: 
“We  have  reduced  advertising 
linage  somewhat  in  line  with  the 
business  climate.  We  expect  to 
inci’ease  our  advertising  effort 
after  the  first  of  the  year.  In 


Not  Stretrliing  hales  Disappoint’ 

Speaking  for  American 

Motors’  Rambler,  Sam  Ballard,  Ford  Motor  Co.,  Dearborn, 
president  of  Geyer,  Morey,  Mad-  Mich.,  announced  la.st  week  that 
den  &  Ballard,  Inc.,  its  ad  halted  production  of  the 

agency,  said  this  firm  was  in  a  Edsel  and  will  drop  it  as  a 
better  shape  as  regards  steel  prt^uct. 

than  some  of  the  other’s.  No  ad  “Retail  sales  of  the  new  Edsel 
schedules  have  been  cancelled,  have  been  particularly  disap- 
he  said,  but  “we  are  not  sti’etch-  pomtiiig  and  considerably  below 
ing  out  to  add  new  advertising  sales  in  the  periods  following 
as  w’e  might  have  if  it  had  not  1^59  and  1958  model  introduc- 
been  for  the  strike.”  tions,  the  announcement  said. 

Members  of  the  boai’d  of  di-  Ford  spent  $250,000,000  to 
I’ectors  and  Charles  T.  Lips-  produce  the  first  Ed.sels,  but  the 
comb  Jr.,  president  of  the  Bu-  never  got  into  gear  sales- 
I’eau  of  Advertising,  AN  PA,  "'ise.  Sales  figures  tell  the  story: 
were  in  Detroit  recently,  mak-  50,393  sold  in  the  la.st  .six  montts 
ing  their  annual  sales  presenta-  28,953  for  ’58,  and  30,- 

tion  for  newspapers  to  General  120  through  Oct.  31  of  this  year. 
Motors  and  Ford.  Foote,  Cone  &  Belding  was 

The  Bureau  has  staged  its  ap-  first  agency  to  handle  Edsel. 

pliance  promotion  (Nov.  9-21)  December  of  ’58  the  account 

and  at  New  York  headquarters  placed  with  Kenyon  &  Eck- 
it  was  said  some  newspapers  hardt,  Inc. 
had  decided  to  postpone  the  Total  billings  ran  aljout  $25,- 
event  because  of  the  steel  strike.  ^0,000  and  these  will  be  unaf- 
A  total  of  416  had  indicated  by  the  drrrpping  of  Edsel, 

they  planned  to  participate.  whose  ad  expenditures  have  been 


they  planned  to  participate.  whose  ad  expenditures  have  been 
Of  68  newspapers  reporting  ^  minimum. 

October  linage  to  Editor  &  Pub-  1958,  according  to  the 

LISHER,  46  show’ed  gains,  22  Bureau  of  Advertising,  ANPA, 
losses.  The  losses  ■were  not  Edsel  spent  $2,662,991  in  news- 
heavy.  paper  advertising. 

Some  new'spapers  reported  the  • 

.steel  shoi’tage  cut  advertising 

of  manufacturers  using  cans.  ”  hllaKOT  Joins 

Pam  Industries,  Inc.,  for  in-  ^Satevepost’  Sales 

stance,  killed  the  fall  schedule  ^  , 

for  Pan-Dri  Fry,  including  an  R.  Whither  Jr.,  formerly 


Whitaker  Joins' 


O.  R.  Whitaker,  Jr.,  formerly 


They’re  gobbling  up 
the  groceries 
in  Altoona! 


ROP  color  campaign,  because  of  Weekly,  has  joined 

its  inability  to  get  cans.  organization  of  Satur¬ 

day  Evening  Post.  It  was  an- 

•  nounced  by  Peter  E.  Schruth, 

'  vicepresident  and  advertising  di- 

Ex-Newsman  Joins  rector. 

E<1  Thomas  Associates  Whitaker  ha.s  lieen  as¬ 

sociated  with  the  advertising 
Joseph  C.  Meehan  has  joined  sales  organizations  of  na- 

I  Edward  Thomas  Associates,  tional  consumer  magazines  for 
Inc.,  as  an  account  executive.  He  the  past  20  years.  Following 
I  foi-merly  served  as  public  rela-  praduation  from  college,  he 
I  tions  director  of  Geyer  Adver-  joined  the  Katz  Agency,  Inc„ 

I  tising,  Inc.,  and  account  execu-  New  York,  as  a  new.spaper  and 
tive  of  Gartley  &  Associates.  radio  representative. 

Mr.  Meehan  was  previously  Mr.  Whitaker  later  .seived  a.' 
advertising  news  editor  and  busi-  an  advertising  sale.s  represen- 
;  ness  writer  for  the  New  York  tative  for  Good  Housetceepin? 
World  Telegram,  after  sei’ving  magazine,  and  western  manager, 
as  a  reporter  for  the  Brooklyn  v’icepresident  and  advertising  di- 
!  Daily  Eagle.  rector  of  McCall’s  Better  Living 

I  magazine.  He  was  appointed 

*  eastern  manager  for  American 

4,0  «•  Weekly  in  1955  and  a  year  later, 

Auto  Promotion  Kit  appointed  westeni  manager  of 
Peoria,  Ill.  the  publication. 


Ij  Folks  in  Altoona  and  Blair 
County  have  plenty  to  be 
thankful  for  this  Thanks¬ 
givingtime.  After  all,  figures 
show  that  their  average  family  food  expenditures  are 
way  above  the  state  and  U.S.  averages — $1,009  per  year, 
20.7%  above  Altoona-sized  cities  average. 

Two-thirds  of  Blair  County  families  bought  their  turkey 
and  fixin’s  right  in  Altoona’s  city  zone,  too.  Last  year's 
total  grocery  bill  for  the  area  exceeded  $40-million! 

And  where  do  these  Blair  County  families  with  the 
healthy  appetites  find  about  food  for  sale — and  food 
for  thought?  In  the  county’s  only  daily  newspaper, 
reaching  3  out  of  4  Blair  Co.  homes,  85%  of  Altoona 
families! 

SELL  GROWING  ALTOONA  WITH  THE 

Eltoona  SRirror 

AHoena  Pernisylvania's  Only  Doily  Newspaper 

Richard  E.  Beeler,  Adv.  Mgr. 


Auto  Promotion  Kit 


Ad-Builder,  Multi- Ad  Serv-  ^ 

ices,  Inc.,  has  published  a  1960 

auto  promotion  kit  designed  for  ^  Account 

iicii  hv  m/*nl  riAftiprc  Kit 


use  by  local  car  dealers.  Kit  ^ 

contains  49  tabloid  pages  and  Brown  &  Williamson  Tobacw 
six  full  pages,  and  includes  Corp.  has  named  Carl  Byoir  ® 
proofs  and  mats  of  cars  and  Associates,  Inc.,  as  public  rwa- 
layout  devices;  also  18  tabloid  tions  counsel.  Andrew  J.  Clark®' 
pages  and  six  full  pages  of  sug-  Byoir  vicepresident,  will  be  aC’ 
gested  layouts.  Full-page  ads  count  executive,  with  headquar- 
are  in  one  color  and  black.  ters  in  Louisville,  Ky. 
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AGE-DETECTOR— For  Industry 


From  airplane  tires  to  electronic  tubes  .  . .  return¬ 
able  containers  to  delicate  computer  parts  ...  in 
agriculture,  military  supplies  and  many  other 
areas  of  application,  the  establishment  of  an  iso¬ 
topic  dating  system  would  save  industry  millions 
of  dollars  by  determining  the  service  lives  of 
many  items. 

Goodyear’s  Research  and  Development  Divi¬ 
sion  is  currently  at  work  developing  an  isotopic- 
dating  method  under  contract  with  the  Atomic- 
Energy  C^ommission.  Using  radioactive  isotopes, 


it  is  anticipated  that  the  system  will  readily  deter¬ 
mine  the  average  age  of  articles  in  storage  or  in 
actual  use,  thus  provide  for  replacement  before 
deterioration  or  failure. 

Residts  of  this  isotopic  dating  research  will  be 
made  available  to  all  industry’.  This  program  is 
one  of  the  wide-ranging  activiti<-s  of  GcKxlyear’s 
Research  and  Development  Division.  The  Divi¬ 
sion  is  just  a  part  of  the  network  of  G(K)dyear 
facilities  developing  and  prodticing  hundreds  of 
products  for  world-wide  distribution. 


GOOD/fEAR 

THE  GREATEST  NAME  IN  RUBBER 

aircraft  *  AVIATION  PRODUCTS  •  CHEMICALS  •  FILMS  •  FLOORING  •  FOAM  PRODUCTS 
industrial  rubber  goods  •  METAL  PRODUCTS  •  SHOE  PRODUCTS  •  TIRES 
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Public  Hits 
Advertising 
In  TV,  Radio 

The  broadcasting  medium 
came  out  last  in  a  poll  on  adver¬ 
tising  believability,  it  was  re¬ 
vealed  this  week  by  the  Trendex 
News  Poll  which  is  distributed 
by  McClure  Newspaper  Syndi¬ 
cate. 

Trendex  asked  a  cross  section 
of  the  public:  “How'  do  you  rank 
the  believability  of  the  adver¬ 
tising  that  appears  in  news¬ 
papers,  magazines  and  tele¬ 
vision?” 

Printed  media  was  the  first 
choice  of  79.9  percent;  20.1  per¬ 
cent  put  radio  and  TV  first. 
Newspapers  were  placed  first 
by  57.9  percent;  magazines,  first 
by  22.0;  radio  first  by  3.2,  and 
TV  first  by  16.9.  TV  was  placed 
last  by  51.1  percent.  News¬ 
papers  were  placed  last  by  only 
5.1  percent. 

• 

Ethyl  Names  Lonergan 


Australian  Market 
Study  Published 

Thirty  years  of  experience  in 
the  Australian  economy  are  re¬ 
flected  in  the  latest  of  the  J. 
Walter  Thompson  Company’s 
World  Market  Series  studies, 
“The  Australian  Market.”  Since 
1929,  JWT  has  been  active  in 
increasing  the  sales  of  its  clients 
in  what  the  study  calls  “the 
proven  Pacific  market.” 

The  brochure  provides  current 
marketing  data  as  well  as  the 
broader  economic  information 
for  one  of  the  fastest  growing 
markets  in  the  world.  So  that  it 
will  be  more  useful  to  American 
business,  all  financial  data  are 
given  in  dollars  rather  than  in 
Australian  pounds. 

More  than  900  American  fii-ms 
have  subsidiaries,  branches  or 
affiliates  in  Australia  and  their 
total  investment  is  approaching 
one  billion  dollars.  The  popula¬ 
tion  of  the  continent  is  more 
than  10,000,000  and  is  growing 
at  the  rate  of  225,000  a  year. 

• 

Scarberry  Named 


James  B.  Lonei’gan  has  been 
appointed  advertising  manager 
of  Ethyl  Corp.  Associated  with 
Ethyl  since  1943,  Mr.  Lonergan 
will  be  responsible  for  all  ad¬ 
vertising  under  Russell  B.  West¬ 
on,  director  of  advertising. 


Columbus,  Ohio 
Alma  Sioux  Scarberry,  widely 
known  public  relations  woman, 
syndicated  writer  and  author 
of  21  published  novels,  has  been 
appointed  publicity  manager  for 
Columbus  Plastic  Products,  Inc. 


“What's  the  catch?" 

That’s  how  most  people  tend  to  react  when  you  offer 
them  something  for  nothing. 

You  can’t  blame  them  of  course,  because  there  are  times 
when  a  dash  of  skepticism  can  come  in  mighty  handy. 

There  are  other  times  though,  when  we  wonder. 

We’re  thinking  about  the  standing  offer  we’ve  always 
made  to  anybody  who  owns  stock  or  wants  to.  What’s 
the  offer?  Just  this.  On  request,  our  Research  Depart¬ 
ment  w'ill  provide  you  with  a  thoroughly  objective  anal¬ 
ysis  of  your  present  holdings  or  prepare  the  most  suitable 
investment  program  it  can  for  any  particular  set  of 
circumstances — any  specific  amount  of  money. 

As  we  have  said  time  and  time  again,  we  make  no 
charge  for  this  sei^  ice.  You’re  not  obligated  in  any  way. 

We  can  hope,  of  course,  that  on  the  basis  of  the  anal¬ 
ysis  we  send  you  or  the  program  we  prepare,  you  will 
decide  to  do  business  with  us. 

If  you’re  willing  to  take  that  chance,  we’ll  send  the 
very  best  answer  we  can  to  any  question  you  may  have 
concerning  your  present  holdings,  or  what  you  might 
buy  in  your  own  situation. 

Simply  address — 

Joseph  C.  Q»  inn.  Department  EP-90 

Merrill  Lynch,  Pierce,  Fenner  &  Smith  Inc. 

Members  New  York  Stock  Exchange  and  all  other  Principal  Exchanges 

70  PINE  STREET,  NEW  YORK  5,  N.  Y. 

Offices  in  1 12  Cities 


— ««  '  'amm 

Space  Buyer. . .  F.  Y.  /. 

COMPACT  TREND — The  fifth  biennial  Minnesota  and  Hennepin 
county  (Minneapolis)  auto  survey,  conducted  by  the  Minneapolis 
.Star  and  Tribune’s  Continuing  Survey  of  Minnesota  Living,  indi¬ 
cated  a  definite  small-car  trend  in  both  the  state  and  county.  The 
survey,  now  available  in  a  44-page  booklet,  was  made  of  596  Henne¬ 
pin  county  and  600  Minnesota  car  owner-operators. 

As  a  second  family  car,  the  small  car  was  favored  by  more  than 
half  the  respondents  (56%,  Minnesota;  53%  Hennepin  county) 
for  reasons  of  economy  and  low  purchase  price.  When  asked  whether 
or  not  they  intend  buying  a  small  car  “within  the  next  two  years.” 
21%  of  the  Hennepin  county  respondents  said  they  thought  they 
might.  Of  this  group,  7%  said  they  “definitely  planned  to  buy.” 

RATE  BOOK — The  1960  Nebraska  Newspaper  Directory  &  .Ad- 
vertising  Rate  Book  has  been  mailed  to  ad  agencies,  according  to 
Vem  Scofield,  manager  of  Nebraska  Press  Advertising  .Service, 
which  produces  the  book.  The  48-page  book  was  the  seventh  annual 
edition.  It  contains  data  from  all  the  259  newspapers  published 
in  the  state  of  Nebraska — 22  dailies.  230  weeklies.  6  semi-weeklies. 

1  tri-weekly.  Last  year’s  directory  listed  262  newspapers.  In  the 
year.  5  weeklies  suspended  publication.  2  new  weeklies  started. 

There  were  45  increases  in  advertising  rates  over  the  19.59  book. 
The  total  per  column  inch  rate  for  all  the  2.59  papers  was  up 
slightly.  So  was  total  circulation. 

*  *  * 

BOYS  ON  HORSEBACK — Newspaper  carriers  have  their  ups 
and  downs  in  Bishee.  The  little  mining  town  in  southern  .\rizona 
is  more  up  and  down  than  sideways.  Homes  hang  on  canyon  walls, 
the  roof  of  one  just  under  the  porch  of  the  house  above.  Because 
of  this  difficulty  in  reaching  homes,  the  post  office  won’t  deliver 
mail  to  homes. 

Difficulties  not  withstanding.  George  and  Alfie  daily  deliver  40 
copies  of  the  Arizona  Republic.  George  is  a  one-boy  horse  and 
Alfred  Murry  Jr.  is  the  boy.  The  two  are  inseparable  and  they 
are  known  in  Bishee  as  “the  pony  express.” 

Alfie  isn’t  too  talkative,  hut  one  day  when  he  rode  home  from 
the  paper  route  the  boy  and  horse  bore  several  scratches,  and 
Alfie’s  clothes  were  torn. 

His  mother  demanded  she  be  told  what  happened. 

“Me  and  George  had  a  fight  with  a  wildcat.”  was  all  Alfie’d  say. 
It  could  be  true.  There  are  many  bobcats  in  the  mountains.  They’rf 
the  Mule  Mountains. 

*  *  * 

RUSSIA  BECKONS — One  echo  of  Khrushchev’s  Iowa  visit  in 
September  is  reflected  in  an  Iowa  Poll  survey  just  tabulated.  lowans 
were  asked  this  question;  Russia  now  allows  American  tourists  to 
visit  her  country,  and  over  20.000  Americans  visited  Russia  this 
year.  Do  you  think  you  might  be  interested  in  visiting  Russia  as  a 
tourist  sometime  in  the  future? 

The  answer  ‘Yes’  by  33%  of  those  interviewed.  The  town  group 
(under  2..500)  was  largest,  with  39.2%.  Those  living  on  farms. 
.32.8%.  and  the  city  group  (2..500  and  up).  30.4%. 

Of  the  men  interviewed.  36.6%  said.  ‘Yes.’  29.2%  of  the  women 
said  they  would  go.  The  Iowa  jjoll  is  conducted  by  the  Research 
Department  of  the  Des  Moines  Register  and  Tribune. 

*  *  * 

PHEAS.ANT  FOR  4.000 — The  Minneapolis  Tribune  and  some 
8.000  Minnesota  sportsmen,  veterans’  service  club  members  and 
other  volunteers  have  staged  the  state’s  20th  Annual  Pheasant  Dinner 
for  4.000  hospitalized  veterans. 

The  dinners  are  held  each  year  in  October  under  a  i>rogram 
directed  by  Ed  Shave,  retired  Tribune  outdoor  editor. 

The  program  involved  hunters  in  256  towns  who  turned  over 
nearly  4.000  pheasants  to  feed  the  veterans.  Gathering  of  the  birds 
was  coordinated  by  45  game  wardens  at  key  pick-up  towns,  and 
the  pheasants  were  transported  by  Tribune  truck  driver-^. 

The  hunters  used  some  20.000  shells  which  were  donated  to  the 
program  by  veterans  organizations,  business  firms  and  civic  and 
sportsmen’s  clubs. 

The  birds  were  cleaned  and  readied  for  dinners  at  14  hospital* 
throughout  the  state  by  1.30  volunteer  employes  of  the  National  Tea 
Company  stores. 
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^^Harry?  Just  reading  an  ad  here  that  says 
the  New  York  News  has  2,200,000  exclusive  adult 
readers— don’t  read  any  other  New  York  newspaper. 

And  65%  of  ’em  are  in  better  families. 
Check  on  it,  will  you,  and  let  me  know?» 


Editor  Qc  publisher  for  November  28,  1959 


PROMOTION 


Gravure  Magazine 
Promotes  Magazine 

By  T.  S.  Irvin 


It  IS  axiomatic  in  newspaper 
promotion  that  the  product  it¬ 
self  is  its  best  promotion.  And 
from  time  to  time,  some  smart 
promotion  person  produces  a 
promotion  for  his  newspaper 
that  takes  on  the  shape  and  style 
of  the  new'spaper  itself. 

But  it  remained  for  Patricia 
LaHatte,  promotion  manager  of 
the  Atlanta  (Ga.)  Journal  and 
Constitution,  to  come  up  with  a 
promotion  of  this  kind  that  tops 
them  all.  She  has  produced  a 
24-page  colorgravure  magazine 
to  promote  the  Journal  and 
Constitution  Magazine  that  has 
us  poking  around  in  our  adjec¬ 
tive  drawer  for  adjectives  glow¬ 
ing  enough  to  describe  it. 

Of  course,  she  starts  out  with 
a  winner  in  her  cover.  It  shows 
Miss  Georgia  of  1959,  as  lovely 
as  they  come.  And  the  line  on 
the  cover,  “Everything  is 
peaches  down  in  Georgia,”  aptly 
describes  what  seems  to  be  going 


on  down  there,  especially  in  At¬ 
lanta,  which  seems  to  be  on  an 
endless  spree  now  that  it  has 
achieved  its  first  million  of  popu¬ 
lation. 

Result  Stories 

This  magazine  about  a  maga¬ 
zine  is  a  self-contained  presen¬ 
tation.  It  is  a  skillful  blending 
of  market  sales  talk  and  samp¬ 
ling  of  the  magazine,  which  has 
long  been  a  stand-out  both  edi¬ 
torially  and  in  advertising.  It  is 
currently  fourth  in  ad  linage 
among  independent  newspaper 
magazines.  Result  stories  in  the 
magazine  tell  why. 

Despite  this,  this  magazine 
presentation  does  not  go  out 
alone.  It  is  part  of  a  slide  pre¬ 
sentation  currently  being  made 
before  advertising  agency 
groups  over  the  country  by  Jim 
Stafford,  the  papers’  national 
ad  manager. 

The  magazine  about  the  maga¬ 


A  Professional 

Approach . . . 

PUNNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 

•  REPORTS  AND  RECOMMENDATIONS 

•  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAEROLINA 


zine,  plus  the  latest  edition  of 
the  magazine,  are  left  behind 
after  these  presentations.  One 
complements  the  other.  Mrs.  La¬ 
Hatte  reports  “rave”  notices  for 
Mr.  Stafford. 

There’s  a  twist  to  the  story 
that  helps  explain  Mrs.  La- 
Hatte’s  enthusiasm.  “I  think  my 
zeal  for  the  project,”  .she  con¬ 
fesses,  “may  be  colored  by  the 
fact  that  here  is  where  I  stai'ted 
my  own  career  in  journalism, 
some  18  years  ago,  as  art  editor 
of  the  old  Journal  Sunday  Mag¬ 
azine  and  Roto  Section.” 

*  *  * 

PROMOTION  CAN  BE  FUN 

If  you  know  jolly  Jim  Dent, 
promotion  manager  of  the 
Charleston  (West  Va.)  Gazette, 
you  know  what  a  fun-loving 
rover  Ixry  the  lad  is.  The  pro¬ 
motion  he  pei-petrates  for  the 
Gazette  reflects  it. 

Right  now,  for  instance,  the 
Gazette  is  running  a  series  of 
big  in-paper  promotions  fea¬ 
turing  the  line,  “You  find  the 
Gazette  in  the  darndest  places.” 
Other  than  this  line,  printed 
small  in  the  ad,  the  ad  consists 
of  a  big  photograph  showing 
people  in  the  darnedest  (Jim  ex¬ 
plains  that  they  didn’t  know 
how  to  spell  the  word)  situa¬ 
tions,  but  reading  the  Gazette. 
For  example:  a  gal  being 
dragged  by  her  hair  across  a 
beach;  a  guy  with  a  rope  around 
his  neck  about  to  be  hanged; 
two  guys  backed  up  against  each 
other  about  to  have  a  pistol 
duel;  a  guy  playing  a  concert 
piano,  w'ith  the  Gazette  on  the 
music  rack. 

“Although  the  ads  don’t  call 
attention  to  any  particular  fea¬ 
tures,”  Jim  notes,  “they  have 
had  the  effect  of  being  talked 
about  —  and  that’s  what  we 
wanted.” 

One  other  gag  Jim  is  pulling 
right  now  is  passing  out  certifi¬ 
cates  making  people  honorary 
members  of  the  Gazette  editor¬ 
ial  board.  These  entitle  holders 
“to  get  testy  with  the  Gazette 
at  least  once  a  year ;  to  come  and 
go  freely  in  the  Gazette  editorial 
rooms;  to  be  available  for  con¬ 
sultation  by  the  Gazette  editor 
on  matters  in  which  he  is  an 
expert;  and  to  continue  to  sub¬ 
scribe  to  the  Gazette  as  long  as 
he  and  it  are  around.”  Harry 
G.  Hoffmann,  editor,  signs  them, 
and  they  are  handed  out  rather 
stingily. 

Promotion  with  a  chuckle  is 
promotion  people  remember. 

*  *  * 

CHRISTMAS  IDEA 

The  Missouri  Pacific  is  en¬ 
gaged  in  a  Christmas  public  re¬ 
lations  promotion  that  might 
well  contain  an  idea  for  news¬ 
paper  promotion.  It  is  running 


a  junior-travel  plan  to  permit 
families  and  kids  living  in  rural 
communities  to  travel  cheaply 
to  nearby  cities  to  enjoy  the 
Christmas  decorations. 

Children  12  or  under  travel 
for  25c  with  an  adult,  and  the 
adult  gets  the  round  trip  for 
the  price  of  the  one  w'ay  fare. 
The  plan  is  operative  for  three 
week-ends  preceding  Thanks¬ 
giving,  and  for  three  week-ends 
preceding  Christmas. 

Sounds  like  a  good  way  for 
newspapers  to  bring  folks  into 
their  downtown  areas  from  out¬ 
lying  places. 

Another  smart  Christmas  pro¬ 
motion  is  the  postcard  the  Yaki¬ 
ma  (Wash.)  Herald  and  Daily 
Republic  send  out  telling  ad¬ 
vertisers  that  “$434,652.69  will 
be  distributed  to  4,610  Christ¬ 
mas  Savings  Club  depositors  in 
the  Yakima  Valley  within  the 
next  10  days,  $33,576  more  than 
last  year.” 

• 

Newsineii  Open 
Club  on  Okinawa 

Okinawa 

More  than  200  guests  officially 
opened  the  new  Okinawa  Inter¬ 
national  Press  Club  here  re¬ 
cently. 

This  is  the  first  professional- 
social  new'smen’s  club  on  the 
island. 

Backing  for  the  club  came 
from  the  Okinawa  Morning  Star, 
which  leased  the  one  story  build¬ 
ing  and  five  acres  of  land  over¬ 
looking  East  China  Sea. 

The  first  officers  are  Robert 
Prosser,  editor  of  the  Star;  John 
Seiwaites,  the  Star’s  business 
manager;  Bill  Moretis,  Star 
sports  editor,  and  Ken  Spence. 

The  club  has  22  regular  mem¬ 
bers  and  104  associates  who  are 
members  of  the  military  and 
local  businessmen. 

Idea  for  the  club  originated 
with  Jack  Grillstone,  Reuters 
correspondent  on  Okinawa,  and 
Pete  Craigmoe,  Morning  Star 
news  editor. 


Youths  Sell  Ads 
For  Their  Own  Pape 

Schenectady,  N.Y. 

The  local  Junior  Achievement 
organization  is  providing  a  new 
feature  for  the  Sehenectady 
Union-Star  every  Saturday.  The 
group  has  been  given  a  full  pa?« 
for  stories,  pictures  and  adver¬ 
tisements.  The  JA’s  profits  will 
be  made  from  the  ads  the  mem¬ 
bers  sell. 

H.  R.  Ekins,  editor,  appointed 
Don  Smith,  city  editor,  as  Vi¬ 
toria!  adviser.  Frederick  Glind- 
myer  is  business  adviser  and 
Harold  Porpa  is  sales  adviser. 
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NEWS  ON  TEXACO  PROGRESS 


Two  views  of 


progress . . . 

57  years  apart 


YESTERDAY.  Texaco’s  first  refinery  at  Port  Arthur  came  into  being 
in  1902  to  turn  the  black  crude  oil  —  newly  discovered  in  quantity  — 
into  useful  products  for  mankind.  Produced  in  simple  stills,  the  first 
products  were  kerosine,  naphtha,  asphalt  and  primitive  lubricants. 


TODAY.  At  Port  Arthur,  and  at  11  other  major  Texaco  refineries  in  the 
United  States,  ultra-modern  chemical  wizardry  uses  many  methods  to 
produce  constantly  improved  gasolines,  perfected  lubricants,  and  a  myriad 
of  other  petroleum  products.  Because  these  products  are  so  vastly  im¬ 
proved,  you  can  drive  a  more  powerful  car  —  jet  planes  can  fly  faster  and 
farther  —  industry  can  operate  more  efficiently.  And  because  it  has  con¬ 
stantly  planned  ahead,  Texaco’s  growth  has  been  continuous. 


TEXACO 


.  .  .  CONSTANT  PROGRESS 
IN  OIL'S  FIRST  CENTURY 


\ 

( 


1959 


editor  ac  PUBLISHER  for  November  28,  1959 


31 


NEWSPAPER  LAW 

Fictionized  Wedding 
Yarn  Invades  Privacy 

Bv  All>ert  Wootlruff  Grav 


Held  by  a  Pennsylvania  court 
liable  in  damages  for  an  in¬ 
vasion  of  the  right  of  privacy,  a 
judgment  against  the  Philadel¬ 
phia  (Pa.)  Bulletin  for  $5,000 
was  affirmed  recently  by  the 
Supreme  Court  of  that  state. 
(154  Atl.2d  422) 

The  suit  was  based  on  an 
article  in  the  American  Weekly, 
in  December,  1950.  A  half-page 
drawing  depicted  a  girl  standing 
in  front  of  a  theater,  her  anns 
around  a  man  who  had  a  hat  on 
the  back  of  his  head,  a  drooping 
cigarette  in  his  mouth,  a  hand 
and  a  newspaper  in  his  jacket 
pocket  and  his  eyes  to  the 
ground  away  from  the  girl. 
Under  this  picture  w'as  the 
legend,  “Since  John  was  barred 
from  her  home  Theresa  met  him 
secretly  on  a  street  comer.” 

Across  the  illustration  was 
the  title,  “Marriage  for  Spite.” 
The  storj’  told  of  a  neighborhood 


romance  of  “Theresa  and  John,” 
her  parents’  objection  to  him, 
their  elopement  and  divorce. 

The  father  and  mother  of  the 
girl  charged  that  the  story  with 
its  picture  was  an  invasion  of 
their  right  of  privacy.  In  affirm¬ 
ing  a  judgment  in  their  favor, 
the  appellate  court  said:  “We 
realize  that  it  is  extremely  diffi¬ 
cult  to  develop  a  precise  and 
comprehensive  mle  which  can 
be  applied  to  a  case  where  lia¬ 
bility  is  based  upon  the  manner 
in  which  the  event  is  presented 
and  not  upon  publication  of  the 
event  itself. 

Limits  of  Decency 

“The  publication  of  a  new'S- 
worthy  event  should  always  be 
privileged  unless  its  presenta¬ 
tion  is  such  that  the  intrusion 
upon  the  lives  of  the  parties 
named  in  it  clearly  goes  beyond 
the  limits  of  decency.  That  these 


It  was 

Wasteful  to 
Publishers  — 
Burdensome  to 
Advertisers 


Before  1917  when  ACB  was 
established  as  a  clearing  house 
for  the  distribution  of  checking 
proofs,  a  publisher  averaged 
18  to  175  pounds  of  news¬ 
print  plus  postage,  in  getting  out  the  checking  copies  to  a 
national  advertiser  for  a  13-time  insertion  schedule. 


At  the  agency  to  10  manhours  were  spent  on  the 
average  finding  these  proofs  of  insertion  and  checking  the 
schedules. 


Under  ACB’s  clearing  house  system  the  publisher  now 
furnishes  12  ounces  of  newsprint  per  advertiser  and  the 
agency  expends  25  minutes  of  time  covering  such  a  schedule. 
ACB’s  five  service  offices  are  strategically  located  so  that  the 
newspaper  of  each  region  reaches  the  ACB  office  in  the 
shortest  possible  time. 

To  keep  up  with  the  ever-rolling  presses,  ACB  offices  are 
open  every  week  day  of  the  year  except  New  Year’s  Day, 
Memorial  Day,  July  4th,  Labor  Day,  Thanksgiving  and 
Christmas.  Since  the  newspapers  cannot  observe  a  5-day 
working  week,  neither  can  ACB. 


*7^  Advertising  Checking  Bureau,  Inc. 

Nwr  York  (10)  $53  Park  Annae  South  •  ChleuK  (3)  U  *• 
Ato.  >  Columbw  (15)  $0  South  Third  Bk  •  Mtnohia 
(S)  151  JeSoon  Atu.  •  Su  FrutlMO  (5)  il  Pliat  St. 


[the  service  that  helps  in  the  use  of  newspaper  advertising! 


limits  cannot  be  precisely  de¬ 
fined  however,  is  no  justification 
for  reversing  the  jury’s  findings 
in  a  case  like  this  one. 

“The  evidence  established  that 
the  annoyance  of  these  parents 
came  almost  entirely  from  the 
revelation  of  a  fact  not  thereto¬ 
fore  known  to  their  friends  and 
relatives,  that  Theresa  had  been 
married  and  divorced.  Reveal¬ 
ing  these  newsworthy  events 
was  of  itself  not  an  unwarranted 
invasion  of  the  right  of  privacy 
and  thus  the  mental  disturbance 
coming  from  the  revelation  of 
the  newsworthy  events  could  not 
be  a  legal  basis  for  damages  in 
this  case. 

“Furthermore  the  illustration, 
which  seems  to  be  the  most  of¬ 
fensive  part  of  the  publication 
was  not  an  illustration  of  either 
of  the  parents.  The  action  is  a 
personal  action  and  the  pub¬ 
lisher  is  not  liable  for  what  it 
related  about  Theresa  but  only 
for  w’hat  it  related  about  them.” 

“It  is  only  where  the  intrusion 
has  been  beyond  the  limits  of 
decency  that  liability  accrues. 
These  limits  are  exceeded  where 
intimate  details  of  the  life  of 
one  who  has  never  manifested  a 
desire  to  have  publicity  are  ex¬ 
posed  to  the  public. 

News  Embellished 

“There  is  no  unwarranted  in¬ 
vasion  of  a  right  of  privacy  in 
the  description  of  a  wedding 
even  though  it  is  intended  to  be 
entirely  private.  Neither  can 
there  be  an  unwarranted  in¬ 
vasion  of  the  right  of  privacy 
by  reporting  within  a  reasonable 
time  the  issuance  of  a  marriage 
license,  the  filing  of  a  divorce 
action  or  the  granting  of  a 
divorce  decree  regardless  of  how 
anxious  the  parties  may  be  to 
keep  the  information  from  the 
public.  These  are  newsworthy 
events  of  public  or  general  in¬ 
terest  which  the  press  is  privi¬ 
leged  to  report  as  news. 

“But  the  article  in  the  Sunday 
Bulletin  was  in  the  nature  of  a 
stoi-y  and  not  a  news  article.  It 
was  in  a  Sunday  Supplement 
and  not  in  the  news  section.  It 
was  not  written  in  the  style  of 
a  news  article.  It  was  bedecked 
with  an  ‘illustrated’  drawing 
covering  over  half  of  the  page. 
Although  the  basic  facts  of  the 
article  were  admittedly  ti*ue  the 
author  embellished  and  fiction¬ 
ized  them.” 

• 

Bids  for  Station 

Washington 

The  New  Castle  (Ind.)  Cour¬ 
ier-Times  has  applied  to  the 
Federal  Communications  Com¬ 
mission  for  permission  to  con¬ 
struct  and  operate  a  250-watt 
radio  station  in  that  city  with 
unlimited  hours  of  operation. 
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Reporter  Checks 
On  Farm  Sultsidy 

Los  Angeles 

The  Los  Angeles  Mirror  Newt 
took  a  hard  look  at  government 
farm  price  suppoi*ts  in  a  five- 
part  series  by  staff  writer  Jack 
Tobin  entitled,  “The  Fa)-m  Sub¬ 
sidy  Scandal.” 

The  series  preceded  three 
fai-m  conventions  locally,  those 
of  the  California  Fai-m  Burean 
Federation  in  Los  Angeles  and 
the  California  and  National 
Granges  in  Long  Beach.  All 
three  farm  groups  agreed  with 
the  Mirror  News’  critical  ap¬ 
praisal  of  the  government’s  sup¬ 
port  program. 

Mr.  Tobin’s  series  was  the 
product  of  three  months’  it- 
search  that  started  at  the  Los 
Angeles  Public  Library  and  led 
him  through  the  San  Joaquin 
Valley  to  San  Francisco  offices 
of  federal  subsidy  administra¬ 
tors. 

Mr.  Tobin  said  farmers  and 
officials  of  the  U.  S.  Department 
of  Agriculture  were  helpful  de¬ 
spite  the  newspaper’s  attack  on 
the  price  support  program.  How¬ 
ever,  the  department’s  public  re¬ 
lations  staff  of  more  than  200, 
Mr.  Tobin  said,  gave  him  no  co¬ 
operation  and  failed  to  answer 
any  questions. 

Telephone  and  letter  response 
during  and  after  the  series  was 
90%  in  favor  of  the  Mirror 
News’  stand  that  farm  subsidy 
is  wasteful  of  taxpayers’  money. 

Ousted  Judge  Drops 
His  Action  for  Libel 

St.  Joseph,  Mo. 

A  two  and  one-half  year  old 
$100,000  libel  suit  against  the 
News-Press  &  Gazette  (>o.  and 
Arthur  V.  Burrowes,  editor,  was 
dropped  recently  by  A.  Walter 
Smith,  former  county  judge. 

There  was  no  settlement, 
neither  asked  by  the  plaintif 
nor  given  by  the  newspapeti 
Mr.  Smith  paid  the  court  costs. 

The  suit  grew  out  of  a  story 
in  the  News-Press,  March  13, 
1955,  captioned  “County  Court 
Rejects  $6,745  Trade-In  To  A^ 
cept  $1,000  One.”  The  suit  was 
filed  as  the  two  newspapers  were 
seeking  the  ouster  of  Judge 
Smith  and  Judge  John  Madget 
The  Missouri  Supreme  Court 
ordered  the  two  officials  ousted 
but  before  the  action  could  be 
completed.  Judge  Smith’s  te^ 
was  completed.  Judge  Madge* 
was  actually  ousted.  Mr.  Bu^ 
rowes  directed  the  ou.ster  cam- 
paign. 

Judge  Madget  also  sued 
$100,000,  charging  libt'l,  and  hi* 
suit  is  still  pending. 
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The  coLORMATic*,  bom  of  thi 
Space  Age,  is  the  newspaper 
press  unit  advertisers 
everywhere  have  been 
calling  for! 

As  the  newest  and  most 
completely  motlern  of  the 
world's  news-print  communi¬ 
cation's  mediums,  it  can  do 
things  for  your  paper  —  and 
your  customers  —  that 
pre-Space  Age  newspaper 
production  equipment 
cannot  do. 

It  can  attract  business  to  youi 
paper,  because  it  will  display 
advertisers’  wares  so 
attractively  ...  so  colorfullj 
...  so  enticingly  .  .  .  that  it 
offers  virtually  an  entirely  new 
kind  of  advertising  medium 
to  sell  with  —  a  medium, 
which  for  you,  will  make 
pre-coLORMATic  dollar  revenut 
seem  minor  by  comparison! 

It  can  place  your  paper  on  a 
whole  new  economic  footing, 
enabling  you  to  compete  in 
the  market  place  with  any 
communications  medium  — 
in  black  and  white  or  in  R.o 
color  —  thereby  opening  new 
channels  for  revenue 
previously  considered 
unattainable! 

You  will  have  to  see  this 
newest  and  most  colorful  of  tiu 
world's  modern  press  units  in 
action  to  appreciate  fully 
the  many  new  avenues  it 
provides  to  the  economic,  | 
as  well  as  the  editorial,  future 
of  your  paper.  Why  not  move 
into  the  Space  Age  with 
the  COLORMATIC?  Why  not  cal 
your  Hoc  man  today  to 
see  it  in  action? 

910  East  138th  St.,  New  Yorh  54.  N.Y 
Sales  Offices;  New  York, 

Boston,  Chicago,  San  Francisco. 
Dallas,  Miami 


Soon... Cheaper  atomic  power 


^  mr^ 
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General  Electric  Vallecitos  Atomic  Laboratory.  Here,  in  California’s  Livermore  Valley,  U.S.  Steel  sponsors  the  first  large  scale,  pri¬ 
vately  financed  study  of  radiation  effects  on  steel.  Project  will  hasten  the  advent  of  low-cost  atomic  power. 


This  G.E.  technician  adds  a  touch 
of  glamour  to  the  serious  busi¬ 
ness  of  making  a  radiation  count 
on  foil  samples  removed  from 
General  Electric  Test  Reactor. 
She  works  in  a  mobile  lab  made 
available  to  the  project. 
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with  @  Atom  Age  Steels 


Bf.fokk  atomic  I’owKR  tan  light  our  cities 
or  run  our  industries  efficiently,  the  cost 
of  building  and  operating  commercial  atomic 
reactors  must  be  reduct'd.  The  two  big  prob¬ 
lems:  high  co.st  of  nuclear  fuel,  and  the  need 
for  bt'ttcr  and  less  costly  materials  of  con- 
structitm. 

Firsthand  information  on  the  effects  of 
radiatitin  on  steel  has  ntit  been  easy  to  come 
by.  The  start-up  of  the  Gt'neral  Electric  Test 
Reactor,  near  Pleasanttm.  ('alifornia,  and  the 
Westinghtmse  Testing  Reactor  near  Pitts¬ 
burgh  has  enabled  U.S.  Steel  to  launch  the 
first  large-scale  private  investigation  of  irradi¬ 
ated  steels.  These  explorations  will  be  carried 
out  in  private  U'st  reactors,  wholly  financed 
with  private  capital. 


Today,  U.S.  Steel  has  scientists  working 
full-time  at  Westinghou.se  and  General  Elec¬ 
tric  Atomic  Laboratories;  extensive  applied 
research  in  nuclear  steels  is  aLso  being  carried 
on  at  U.S.  Steel’s  Monroeville  Research 
(’enter. 

From  these  tests  will  come  new  and  im¬ 
proved  atom  age  steels;  stronger,  more  cor¬ 
rosion-resistant  steels,  stwls  that  will  hasten 
the  advent  of  commercial  nuclear  power. 
The  full  effects  of  this  vast  U.S.  Steel  re- 
st'arch  program  may  not  be  felt  for  two. 
five,  or  even  ten  years.  But.  cheaper  atomic 
power  is  on  its  way  .  .  .  because  American 
industries  like  U.S.  Steel  are  c-ontributing 
to  the  research.  United  States  Steel,  525 
William  Penn  Place,  Pitt-shurgh  30.  Pa. 

IfSS  is  a  ngistered  trademark 


United  States  Steel 


^1cDole,  U.S.  Steel  scientist  (second  from  left)  supervises  the  removal  of  irradiated  foil  samples 
"leral  Electric  Test  Reactor.  Information  obtained  provided  a  solid  flux  data  foundation  for  the 
Tn  research  of  special  reactor  steels. 


OR  di  PUBLISHER  for  November  28,  1959 


35 


NEA  NEWS-IN-COLOR  IS  A  REAL  SERVICE  TO  NEWSPAPERS 


PUBLISHER 


SAN  ANGELO  STANDARD-TIMES 


In  newspaper  work  ever  since  leaving  college, 
Mr.  Harte  has  built  the  seven  Harte-Hanhs 
newspapers  into  a  strong  group.  He  is 
president  of  Harte-Hanks  and  Company, 
as  well  as  publisher  of  the  San  Angelo 
Standard  Times. 

Mr.  Harte's  comments  on  NEA's  News-in-Color 
service  are  typical  of  those  received  from 
many  editors  and  publishers.  This  progressive 
color  service,  with  its  timely  mats  on  a 
variety  of  subjects,  is  just  one  of  the 
many  valuable  features  brought  to  Full  Service 
clients  through  NEA  Enterprise. 


"We  think  highly  of  the  color  mots  we  ore  getting 
from  NEA.  They  ore  doing  the  whole  newspaper 
industry  and  particularly  those  of  us  in  the  small 
city  field  a  great  favor  by  producing  these  excel¬ 
lent  mats  and  including  them  as  a  part  of  the 
regular  NEA  Full  Service.  We  are  using  them  to 
gain  color  experience  in  our  pressroom.  Our 
circulation  department  is  receiving  many 
campliments  from  our  readers  who  appear 
to  enjoy  a  brighter  newspaper/' 


NEA  SERVICE,  INC. 


1200  West  Third  Street  Cleveland  13,  Ohio 
461  Eighth  Avenue  New  York  1,  New  York 
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Media  Students  Get 
Turn  at  Professors 


Philadelphia 
An  experiment  in  education 
“combining  Plato  and  the  panel 
show”  is  under  way  at  the  An- 
nenberg  School  of  Communica¬ 
tions  at  the  University  of  Penn¬ 
sylvania. 

The  experiment  will  be  con¬ 
ducted  during  the  last  tw’o 
weeks  of  each  semester  in  the 
curriculum  begun  by  the  new 
School  on  Sept.  28.  All  lecture 
courses  with  one  exception  will 
be  suspended  during  these  two 
weeks.  In  their  place,  the  entire 
student  body  of  the  School  and 
the  media  fellows  associated 
with  the  staff  will  meet  with  the 
faculty. 

These  meetings  will  have 
“something  of  the  nature  of  a 
sirmposium,  in  the  style  of  the 
ancient  Greeks,  and  also  of  the 
panel  show,  in  the  style  of  con¬ 
temporary  radio  and  television,” 
said  Gilbert  Seldes,  director  of 
the  school. 

“Our  purpose  in  these  two 
weeks  is  to  bring  to  the  sur¬ 
face  any  latent  contradictions 
which  students  may  have  dis¬ 
covered  in  the  various  ap¬ 
proaches  to  the  subject  of  mass 
communications  —  approaches 
taken  by  different  members  of 
the  faculty.” 

Different  Points  of  View 

Mr.  Seldes  stressed  that  there 
will  be  no  obligation  on  the 
part  of  faculty  members  to  re¬ 
solve  these  contradictions,  and 
certainly  no  obligation  to  com¬ 
promise. 

“The  value  of  the  experiment, 
if  it  works,”  he  said,  “lies  in 
this;  that  the  students  will  know 
at  least  that  faculty  members 
recognize  the  existence  of  dif¬ 
ferent  points  of  view.  If  these 
viewpoints  cannot  be  reconciled 
through  the  meetings,  the  dif¬ 
ferences  will  be  emphasized. 
The  student  will  be  encouraged, 
through  his  own  later  experi¬ 
ence,  to  discover  which  of  the 
judgments,  principles  or  ap¬ 
proaches  is  the  more  valid.” 

Mr.  .Seldes  disclosed  that 
graduate  students  working  to- 
V'’ard  a  master’s  degree  in  com¬ 
munications  arts  are  being 
taught  four  basic  courses  in 
1959-60,  In  addition,  they  par- 
ticipah*  in  a  weekly  “work¬ 
shop”. 

An  historical  survey  of  “Mass 
Communication  in  the  Growth 
^  America”  is  being  taught  by 
Dr.  Patrick  D.  Hazard.  This 
course  examines  the  popular 
arts  in  relation  to  the  economic, 
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social  and  intellectual  develop¬ 
ment  of  the  nation  since  colonial 
times.  It  also  analyzes  contem¬ 
porary  criticism  of  the  mass 
media  as  those  media  presently 
search  for  an  equilibrium  be¬ 
tween  the  functions  of  enter¬ 
tainment,  information  and  mar¬ 
keting. 

Dr.  Charles  Lee  is  presenting 
a  course  on  “The  Mass  Media 
in  Contemporary  America”.  This 
course  is  focusing  on  the  eco¬ 


nomic  structure,  the  social  con¬ 
trols  and  the  aesthetic  content 
of  the  print,  film  and  broadcast¬ 
ing  media. 

A  course  on  “Research  and 
the  Mass  Media”  is  being  taught 
by  Dr.  Charles  F.  Hoban.  This 
is  an  analytical  survey  of  re¬ 
search  techniques,  concepts  and 
findings,  centering  this  year  on 
the  subject  of  the  use  of  mass 
media  in  education.  Research 
wdll  be  done  locally  by  the  stu¬ 
dents. 

Media  Performance 

Mr.  Seldes  is  teaching  “The 
Mass  Media  and  the  Public” — 
a  critical  and  political  survey  of 
media  performance  in  relation 
to  the  audience,  and  of  action 
being  taken  (or  which  could  be 
taken)  by  individuals,  groups, 
organizations  and  lawmakers  to 
influence  that  performance. 

The  w'eekly  four-hour  w’ork- 
shops  are  being  coordinated  by 
Paul  Blanshard  Jr.,  and  use 
three  media  fellows  associated 
with  the  faculty  to  transmit 
techniques  of  communicating 
ideas  through  the  print,  film  and 
broadcasting  media. 

Dr.  Charles  Lee,  a  professor 
of  English,  is  author  of  “The 
Hidden  Public,”  former  literary 
editor  of  newspapers  in  Boston 
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and  Philadelphia,  and  host  of  a 
WFIL-TV  interview  program 
called  “An  American  Profile”. 

Dr.  Hoban  formerly  taught  at 
Catholic  University  and  Florida 
State  University. 

Carnegie  and  Ford  Fellow 

Dr.  Hazard,  assistant  profes¬ 
sor  in  the  American  Civilization 
department  of  the  University, 
previously  held  Carnegie  and 
Ford  Foundation  fellow'ships  in 
American  civilization  and  popu¬ 
lar  culture. 

Mr.  Blanshard  is  Radio-Tele¬ 
vision  Director  of  the  Univer¬ 
sity.  He  previously  worked  in 
educational  broadcasting,  public 


relations  and  newspaper  report¬ 
ing. 

The  sixth  member  of  the  An- 
nenberg  School  faculty  is  Dr. 
Reese  D.  James,  professor  of 
English  and  one  of  the  deans 
of  journalism  education  in  the 
country. 

Harold  Feinstein,  a  free  lance 
photographer  whose  w’orks  have 
been  shown  in  major  art  mu¬ 
seums  and  photography  maga¬ 
zines,  is  photo-journalism  fel¬ 
low.  Morton  Heilig,  also  of  New 
York,  is  the  motion  picture  fel¬ 
low'. 

The  media  fellow  in  broad¬ 
casting,  Lewis  Barlow  of  Bos¬ 
ton,  has  for  the  past  five  years 
been  a  producer-director  for 
station  WGBH-TV,  in  Boston. 

• 

Bible  Paffe 
01fere<l  Free 

A  full-page  mat  for  Bible 
Sunday  is  offered  to  publishers 
and  advertising  directors  of 
Family  Weekly  newspapers.  The 
mat,  available  without  charge  to 
the  magazine’s  188  distributing 
newspapei-s,  w’as  piepared  by 
Richard  Kerr  of  J.  M.  Hicker- 
son,  Inc.  Mr.  Kerr  has  been  a 
regular  contributor  to  Family 
Weekly’s  editorial  pages  in  re¬ 
cent  months. 


ONE  ShNGlJi! 
MAlUflDT! 


DISTRIBUTORS  and  CHAINS 


SERVE  THE  TWO  AREAS 
bu  SINGLE  WAREHOUSING! 

TOTAL  or  lACKAWANNA  AND  UIZC  AN!  COUNTia  M 
SROS  COMSUMKR  MARKRTS  -  MAV10SR 

ewmry'HMmens' MMLT  away  umokh 

HOOKUM  mSTMOOS  Of  tAAtU<mTIM9l 


GIVES  YOU  THE  MOST  DOMINATING 
[cOVERAGMIl^ACKWyANMA^^ 


SawyM’-FtriuMii-Walker  CompAny. 
Natlanal  RepreuntatIvM 

Ntw  York  •  Chleafo  •  Philadtlphia  •  Oatrolt 
Atlanta  •  Lat  Anpaln  •  San  Francisea 


COMMUNICATING— Joseph  First,  left,  vicepresident  of  Triangle 
Publications  (Philadelphia  Inquirer,  etc.),  greets  Gilbert  Seldes,  right, 
director  of  the  newly-established  Annenberg  School  of  Communications 
at  the  University  of  Pennsylvania.  Benedict  Gimbel  Jr.,  center,  president 
of  WIP,  Inc.,  was  host  at  a  luncheon  for  Mr.  Seldes. 
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FAIRCHILD 

news 


Fairchild  Publications'  corporate 
advertising  campaign  got  under 
way  last  week  in  four  newspapers 
— Eastern  edition  of  the  Wall 
Street  Journal.  Chicago  Tribune, 
Los  Angeles  Times  and  weekly 
edition  of  Westport,  Conn..  Town 
Crier.  Purpose  of  campaign  is  to 
promote  value  of  business  papers 
and  specifically  the  type  of  service 
that  Fairchild  Publications  are 
able  to  deliver.  The  advertisements 
ran  in  the  dailies  for  five  consecu¬ 
tive  days,  and  will  continue  in  this 
same  five-day  sequence  at  various 
times  throughout  the  year. 


Morland  D.  Qinton  has  joined  the 
London  office  of  Fairchild  Publi¬ 
cations  as  an  advertising  repre¬ 
sentative. 


On  Nov.  30.  HOME  FURNISH¬ 
INGS  DAILY  will  inaugurate  a 
program  of  expanded  coverage  for 
appliance,  radio-TV  and  house- 
wares  retailers.  A  new  daily  fea¬ 
ture  page  will  alternate  between 
‘"Store  Management”  and  “Store 
Promotion”  and  contain  columns 
and  articles  designed  to  help 
dealers  run  a  more  profitable 
business.  The  page  will  appear 
on  the  inside  back  page  and  be 
edited  by  Ralph  Leviton. 


Barry  Miller,  electronic  engineer¬ 
ing  specialist  on  the  news  staff  of 
ELECTRONIC  NEWS,  will  leave 
on  Dec.  2  for  a  week's  swing 
through  New  England  States  visit¬ 
ing  electronic  research  laboratories 
in  that  area. 


A  reporting  marathon  was  staged 
by  SUPERMARKET  NEWS  in 
covering  hearings  of  Rep.  James 
Roosevelt’s  House  subcommittee 
investigating  the  food  industry. 
Four  reporters  worked  up  to  15- 
hour  days  and  their  stories  ran  for 
10  full  pages  in  one  issue  of 

SUPERMARKET  NEWS. 


Cape  Cod  Elxecutive 
Goes  to  Saratogiaii 

Albany,  N.  Y. 

Paul  L.  Miller,  president  of 
the  Gannett  Newspapers,  has 
announced  the  appointment  of 
Robert  Doane  Wilkinson  as  gen¬ 
eral  manager  of  the  Saratogian 
Inc.,  of  Saratoga  Springs.  He 
succeeds  Thomas  P.  Dolan,  as¬ 
sistant  general  manager  of  the 
Alhatiy  Knickerbocker  Xeivs, 
who  has  continued  to  act  as 
Saratogian  general  manager. 

Mr.  Wilkinson  has  been  clas¬ 
sified  advertising  manager  of 
the  Xew  Bedford  (Mass.) 
Standard-Times  and  advertising 
director  of  the  Cape  Cod  Stand¬ 
ard-Times,  before  becoming  busi¬ 
ness  manager  of  the  Cape  Cod 
paper.  Both  are  published  under 
arrangements  similar  to  that  in 
effect  with  the  Knickerbocker 
News  and  Saratogian,  which 
merged  in  September. 


Frank  Clancy  Left 
8216,713  Estate 

Buffalo,  N.Y. 

F rank  J.  Clancy,  67,  chairman 
of  the  lx)ard  of  directors  of  the 
Buffalo  Courier-Express  when 
he  died  last  Dec.  11,  left  a  gross 
estate  of  $243,470.72  and  a  net 
of  $216,713.21,  the  state  tax  ap¬ 
praisal  of  his  estate  shows. 

Mr.  Clancy’s  assets  were  listed 
as:  Stocks,  $195,298.92;  cash, 
$2().323.74;  insurance,  $15,000, 
and  miscellaneous  property, 
$6,848.06. 


I  iiiversity  Salnie 

Ann  Arbor,  Mich. 

Chesser  M.  Campbell,  presi¬ 
dent  of  the  Chicago  Tribune 
Company,  received  a  Regents 
achievement  award  from  the 
University  of  Michigan  Nov.  20. 
He  graduated  in  1921  and  joined 
the  Tribune  staff  as  a  subscrip¬ 
tion  solicitor  for  the  Paris, 
France,  edition. 
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Doily  News  Record,  Supermarket  Newt, 
Women's  Wear  Doily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


personal 


ier,  he  is  enrolled  in  the  news- 
editorial  curriculum  of  the  0)1- 
lege  of  Journalism  and  Com¬ 
munications. 

4c 

Ruth  Ellf.n  Church,  who 
writes  under  the  by-line  of  Mary 
Meade  as  the  Chicago  Tribune’s 
food  editor  —  chosen  the  Woman 
of  Distinction  by  the  Women’s 
Advertising  Club  of  Chicago. 

*  *  * 

Dr.  W.  HF.RBERT  Spaugh  of 
Charlotte,  N.  C.,  author  of  the 
newspaper  column  “The  Every¬ 
day  Counselor”  —  elected  a 
bishop  of  the  Moravian  Church. 
*  *  ♦ 

Frank  X.  Wamsijcy,  leporter 
for  the  Kannapolis  (N.  C.)  In¬ 
dependent  —  married  to  Bettv 
Day  Sinclair,  fonner  drama 
and  music  critic  for  the  Burham 
(N.  C.)  Herald. 

*  *  * 

Ken  Mi  rrell  —  promoted  to 
retail  advertising  manager,  and 
Horace  Fontenot  —  promoted 
to  national  advertising  manager, 
Port  Arthur  (Tex.)  Xews.  Mr. 
Murrell  was  formerly  a  photog¬ 
rapher  for  the  Columbia  Mis¬ 
sourian. 

*  *  * 

David  Alijied  —  from  staff 
of  U.  S.  Sen.  Ralph  Yarborou^ 
(D-Tex.)  to  the  Corpus  Christi 
(Tex.)  Caller  as  repoider. 

*  *  * 

Harry  Farrar  —  succeeds 
Jack  Carberry,  who  retired,  as 
sjwrts  editor,  Denver  (Colo.) 
Post. 

i|c  *  ♦ 

James  P.  Brown  Jr.,  assist¬ 
ant  city  editor  of  Portland 
(Me.)  Evening  Express  —  to 
press  officer,  U.  S.  Information 
Agency,  Middle  East- Africa- 
Southeast  Asia  section. 

«  *  * 

Thompson  R.  Watt,  Denver 
(Colo.)  Post  radio  and  television 
editor  since  1953  —  resigned  to 
Irecome  program  production  su¬ 
pervisor,  Radio  Station  KO.i. 
Succeeding  him  is  Larry  In'- 
GRAM,  assistant  city  e<litor. 

«  *  4: 

March  Schwartz  —  pi"®" 
moted  to  a.ssistant  to  classified 
manager  on  sales  assignments, 
Los  .Angeles  (Cal.)  Mirror- 
Xews.  Pete  Laraway  —  pi'O' 
moted  to  outside  sales  division 
manager. 


Susan  Clark,  society  editor, 
pQpy.  Schenectady  (N.  Y.)  Union- 

Star  —  retired;  succeeded  by 
Sturiing  3-8060  VICTORIA  MiRAGLIA,  with  ELAINE 

_ _  Torre  as  assistant.  David  QuiN- 
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FLOWERY — Irving  Leibowitz,  as¬ 
sistant  M.E.,  of  the  Indianapolis 
Times  who  writes  the  Hoosier 
Headlines  column,  pinned  Leibo 
Lillies  on  the  toiling  Tillies  in 
downtown  offices  as  his  contribu¬ 
tion  to  National  Rower  Week. 


Joins  ANPA  Staff 

Chicago 

Gerald  L.  Doi-f,  fonnerly  in 
the  Xew  York  Times  industrial 
relations  depai  tment,  has  joined 
the  staff  of  .4NPA  Special 
Standing  Committee.  He  is  a 
graduate  of  the  School  of  In¬ 
dustrial  and  Labor  Relations  at 
Comell  University. 

4(  4e 

Cliff,  Pope,  former  Dallas, 
Tex.,  newspaperman,  TV  and 
magazine  writer,  and  public  re¬ 
lations  exec  —  to  writer  for 
Tracy-Locke  Co.,  Dallas. 

■s  *  ♦ 

James  B.  Conner,  former 
Fontana,  Calif.,  newsman  and 
John  R.  Cummins,  former 
Wichita,  Kans.,  reporter  —  to 
editorial  staff,  Pueblo  (Colo.) 
Star-Journal  and  Chieftain. 

*  *  * 

Gerald  R.  Glaub — University 
of  Illinois  journalism  senior 
from  Washburn  Ill — 1959  Don¬ 
ald  E.  Chamberlain  $300  Schol¬ 
arship  in  Journalism.  A  part- 
time  si)orts  reporter  for  the 
Champaign-Vrbana  (Ill.)  Cour- 


In  23-Year  Oub 

Ft.  Wayne,  Ind. 

The  annual  Quarter  Century 
Club  dinner  of  the  News-Senti¬ 
nel,  the  Journal-Gazette  and 
Fort  Wayne  Newspapers,  Inc., 
agent  for  the  two  newspapers 
was  held  recently.  Five  new 
members  were  taken  into  the 
organization  including  James  R. 
Fleming,  publisher  of  the  Jour¬ 
nal-Gazette.  Presentation  of  a 
pin  and  watch  w’as  made  to  Mr. 
Fleming  by  Arnold  Scherer,  as¬ 
sistant  secretary  of  the  Journal- 
Gazette,  whose  53  years’  seiwice 
now  tops  the  membership  roster. 


LAN,  Union-Star  reporter,  to 
General  Electric  Co.  publicity 
department.  David  Winslow, 
Union-Star  reporter  —  to  main 
staff  from  branch  office.  Peter 
Anderson  —  new  copy  editor. 


Charles  V.  Patton,  oldest 
member  of  Knoxville  (Tenn.) 
Journal  editorial  staff — confined 
to  home  because  of  illness. 


Charles  H.  Shooshan  Jr., 
former  city  editor,  Fitchburg 
(Mass.)  Sentinel  —  to  Hartford 
(Conn.)  Times  as  news  makeup 
editor. 


John  P.  Reilly,  reportei’, 
Sorwalk  (Conn.)  Hour  for  five 
years,  most  recently  on  city  hall 
beat  —  to  Fairfield  University, 
as  public  relations  director. 


^  Reginald  B.  Bowde.n,  on  edi- 

jirM.1  D  L  r-  L  torial  staff,  Bangor  (Me.)  Dailg 
HION-Rubye  Graham, 

■ecTor  of  fashion  pub-  ,  .  -  ..  ,  , 

1  New  York  ad  agency,  ‘‘’‘‘tor  of  information  and  pub- 
ously  fashion  director  He  relations,  Maine  Maritime 
Millinery  Institute  of  Academy, 
is  the  new  fashion  edi-  ♦  ♦  ♦ 

Philadelphia  (Pa.)  In-  DoNALD  J.  CLIFFORD,  adver- 
8  is  a  graduate  of  the  tiging  director,  Oneontn  (N.  Y.) 
ersity  of  Kentucky.  Star  since  1938  —  promoted  to 

^  business  manager. 


A  Familiar  Face  in 
a  Familiar  Place 


Mrs.  Mitzi  White,  publisher, 
Shidler  (Okla.)  Review — named 
vice  chainnan,  Oklahoma  Press 
Association. 


Edward  T.  Folliard  i.s 
The  Washinjrton  Post’.s 
White  Hou.se  correspond¬ 
ent.  He  has  covered  the 
last  five  Presidents.  To 
Truman  and  Eisenhower, 
he’s  a  veteran  newsman 
named  “Eddie.”  He  was 
a  war  correspondent  in 
Europe  in  1944-45. 

Folliard  won  the  Pu¬ 
litzer  prize  for  national 
reporting  in  1947.  In 
1949  in  New  York,  Fol¬ 
liard  interviewed  Frank 
Co.stello,  .Joe  Adonis  and 
other  members  of  the  un¬ 
derworld  for  a  series  he 
called  “America’s  Ty- 
iroons.”  Last  year,  his 
exclusive  exposure  of  a 
Texas  letter,  triggered 
the  defeat  of  the  natural 
gas  bill  in  Congress. 

Recognized  as  one  of 
the  most  .sea.soned  ob- 
.servers  of  the  national 
political  arena,  Folliard 
is  another  reason  why 
The  Washington  Post  is 
read  by  50%  more  fam¬ 
ilies  than  any  other 
Washington  paper  and 
quoted  more  in  the  Con¬ 
gressional  Record  than 
the  other  two  newspap¬ 
ers  combined. 


Joseph  P.  Ritz,  reporter. 
New  Haven  (Conn.)  Journal- 
Courier  —  appointed  assistant 
news  director,  Fordham  Univer¬ 
sity,  New  York. 


Ed  Thomas  —  from  city  edi¬ 
tor  to  assistant  executive  news 
editor,  San  Diego  (Calif.)  Un- 
nion.  Kt:NNETH  Reiley,  county 
editor  —  now  handling  city  desk. 
Bill  Parry,  formerly  North  San 
Diego  county  correspondent  — 
to  acting  county  editor.  Pete 
Eiden  —  transferred  from  gen¬ 
eral  as.cignment  to  north  coun¬ 
ty  correspondent.  Homer  L. 
Glance,  former  staff  writer. 
Son  Antonio  (Tex.)  Express  — 
to  general  assignment  on  Union. 


Harmon  Kallman,  reporter, 
Denver  (Colo.)  Post  since  1953 
—  granted  leave  of  absence 
starting  Jan.  1  to  serve  as  press 
and  radio  aide  to  Sen.  John  A. 
Carroll  (D-Colo.). 


Tony  Focht  —  promoted  to 
retail  advertising  manager,  Bill¬ 
ings  (Mont.)  Gazette. 


Jerry  O’Brien  —  appointed 
chief  of  the  Salt  Lake  Bureau, 
AP,  succeeding  Robert  H.  John- 
SON  Jr.  —  transferred  to  In- 
FOR  FOOD— Maureen  Connally,  dianapolis,  Ind.,  as  chief  of  bu- 
former  feature  writer  and  food  reau. 
editor  of  the  Szranton  (Pa.)  Times, 
is  newly  appointed  food  editor  of 
the  Philadelphia  (Pa.)  Inquirer. 

Prior  to  newspaper  work  she  han¬ 
dled  publicity  in  General  Foods' 
home  economics  department. 


Don  Lee,  who  retiretl  last  year 
after  28  years  with  Detroit 
(Mich.)  Times  as  sports  re¬ 
porter,  copy  reader  and  make¬ 
up  man  —  now  on  San  Diego 
(Calif.)  Vninn  copy  desk.  Vir¬ 
ginia  Spiller,  former  w'omen’s 
editor,  El  Centro  (Calif.)  Post- 
Press  —  to  Union  society  staff. 


Jim  Roberts,  news  director, 
KMTV  —  elected  president, 
Omaha  (Neb.)  Press  Club. 
(Continued  on  page  40) 


Sami'el  I.  Newhov.se,  head 
of  the  Newhouse  newspaper  and 
broadcast  group  —  elected  to 
Board  of  Trustees,  Syracuse 
University. 


Comic  Dictiong 


Something  a  man  gets  into  when  he  spends 
what  he  tells  his  friends  he  earns. 
(Copyrilht.  I9M.  by  E«an  E»r) 


(Ll)c  ^Uast)inqlon  post 


Daily  Brightener  for  Page  One, 

Editorial  Page,  or  Feature  Section 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

loines  4n  Madison  Ave.,  N.Y.C. 


Norbep.t  M.  Elltoin,  from 
news  director,  WDLC  Radio, 

Port  Jervis,  N.  Y.  —  to  Port 
Jervis  iN.  Y.)  Union  Gazette 
as  reporter. 
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446,000  Sundoy  Circulation 
393,000  Doily  Circulation 
Notional  Representatives: 
Sawyer.  Ferguson,  Walker  Co. 


? 


Personal 

(Continued  from  page  39) 


Michael  J.  Thomas,  boxing 
and  golf  staff  writer,  Providence 
(R.  I.)  Journal-Bulletin — elected 
president.  National  Lebanese- 
American  Society. 

*  *  ♦ 

George  E.  Connell,  state  edi¬ 
tor  and  circulation  manager, 
Manchester  (N.  H.)  Union 

Leader  and  New  Hampshire 
Sunday  News  —  promoted  to 
assistant  general  manager  of 
Union  Leader  Corporation,  pub¬ 
lishers  of  both  papers.  Robert 
L.  La  Pointe  —  from  assistant 
cii’culation  manager  to  circula¬ 
tion  manager.  Richard  H. 
Becker  —  from  assistant  gen¬ 
eral  manager  to  general  man¬ 
ager  of  the  Haverhill  (Mass.) 
Journal,  also  published  by  Un¬ 
ion  Leader. 

*  »  ♦ 

Don  Muhm,  fann  editor, 
Omaha  (Neb.)  World-Herald  — 
winner  of  National  Milk  Pro¬ 
ducers  Federation  Award,  which 
carried  a  plaque,  $250  and 
roundtrip  to  Washington. 

*  *  « 

Robert  K.  Mitchell,  tele¬ 
graph  editor,  Raleigh  (N.  C.) 
Times  —  promoted  to  chief  of 
copy  desk. 


Forbes  Is  President 
Of  Weekly  Reps 

Warren  E.  Grieb,  general 
manager  of  Weekly  Newspaper 
Representatives,  Inc.,  announces 
the  election  of  new  officers. 

Frank  C.  Forbes,  publisher 
the  Riverhead  (N.  Y.)  News- 
Review,  is  president.  Seymour 
Sterling,  publisher  the  Sanger 
(Calif.)  Herald  is  vicepresident 
and  Homer  J.  Givens,  manager. 
South  Dakota  Press  Association, 
is  secretary-treasurer  and  chair¬ 
man  of  the  operating  committee. 

Weekly  Newspaper  Repre¬ 
sentatives,  a  wholly-owned  sub¬ 
sidiary  of  the  National  Editorial 
Association,  is  advertising  rep¬ 
resentative  for  7,200  weeklies. 

• 

Gordon  E.  White 
Off  to  South  Pole 

Washington 

Gordon  Eliot  White,  of  the 
Pal  Munroe  News  Bureau,  is 
enroute  to  McMurdo  Sound,  Ant¬ 
arctica. 

He  will  spend  three  weeks 
examining  the  continuing  U.  S. 
Antarctic  Research  Program. 

David  B.  Buinham,  also  of 
Munroe,  has  been  in  Tokyo, 
Hong  Kong,  and  Koi’ea  this  fall, 
gathering  a  story  on  Korea  to¬ 
day. 


Want  to  give  your  reps  real 
between-calls  support? 
remember: 

Everywhere, 

men  who  decide  what,  where 
and  how  to  advertise 
read  The  Wall  Street  Journal 
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Obituary 

Maxwell  S.  Droke,  63, 
former  newspaperman  and  pub¬ 
lisher  of  Quote,  a  weekly  digest 
for  public  speakers;  Nov.  8.  Mr. 
Droke  was  a  columnist  with  the 
Chattanooga  (Tenn.)  Times  and 
the  Atlanta  (Ga.)  Constitution. 
*  ♦  * 

William  J.  Duvall,  84,  pub¬ 
lisher  and  historian;  Nov.  5. 
He  published  the  Lewiston  (Ill.) 
Evening  Record  from  1896  to 
1947,  and  was  a  close  associate 
of  Edgar  Lee  Masters,  author 
of  “Spoon  River  Anthology.” 

*  *  « 

Paul  Noel  De  Tilly,  treas¬ 
urer  of  Photo  Journal,  French 
language  wreekly,  Montreal ;  Nov. 
6.  He  was  also  treasurer  of  Le 
Petit  Journal,  Montreal. 

*  *  * 

E.  A.  Olson,  60,  retired  Ash- 
tabida  (Ohio)  Sfar-Rcaco«  busi¬ 
ness  manager;  Nov.  5. 


Harold  J.  Lightcap,  63,  staff 
member,  Czech  News  Bureau 
covering  the  United  Nations; 

Oct.  29.  Mr.  Lightcap,  known 
professionally  most  of  his  ca-  j 
reer  as  Harry  Raymond,  served 
with  the  Daily  Worker  for  27 
years. 

*  ♦  ♦ 

Harry  Mayo,  47,  special  as¬ 
signments  reporter,  Cincinnati 
(Ohio)  Post  and  Times-Star;  * 

Nov.  16.  He  was  fomerly  as-  ; 

sociated  with  the  Sedalia  (Mo.) 
Democrat.  Mr.  Mayo  joined  the  J 

Post  and  Times-Star  in  1938,  ^ 

became  city  editor  in  1945,  and  I 
in  1950  was  named  to  a  reporter- 
editor  team  for  special  assign-  . 

ments. 

*  *  ♦  J 

Wiluam  M.  Jones,  61,  home  ^ 

living  section  editor,  Albuquer¬ 
que  (N.  M.)  Journal;  Oct.  27.  J 

♦  *  ♦  " 

Charles  Daniel  Frey,  73,  ^ 

fonner  Chicago  advertising  ex-  i 

ecutive  and  newspaper  artist; 

Nov.  11.  * 


Ralph  S.  Raymond,  59,  Min¬ 
neapolis  (Minn.)  Star  copy  edi¬ 
tor;  Nov.  4.  He  was  formerly 
city  editor  of  the  Duluth 
(Minn.)  News-Tribune^  and  re¬ 
porter  on  the  Aberdeen  (S.  D.) 
News- American. 

*  ♦  ♦ 

Joseph  T.  McNulty,  53, 
sports -writer,  Philadelphia  (Pa.) 
Inquirer  since  1942;  recently. 
Mr.  McNulty  had  been  associ¬ 
ated  with  the  Philadelphia  (Pa.) 
Record,  and  the  Philadelphia 
(Pa.)  North  American. 

](c 

Edgar  T.  “Jonah”  Wyatt, 
60,  special  advertising  salesman, 
Arkansas  Democrat,  Little  Rock; 
Nov.  9. 

*  *  * 

Charles  J.  Doyle,  75,  re¬ 
tired  baseball  writer  and  for¬ 
mer  president  of  the  Baseball 
Writers  of  America;  Nov.  15. 
He  worked  for  the  defunct  Pitts¬ 
burgh  (Pa.)  Gazette-Times  and 
later  the  Pittsburgh  (Pa.)  Sun- 
Telegraph.  Mr.  Doyle  covered 
the  Pittsburgh  Pirates  from 
1912  through  1957  and  wrote 

the  column  “Chilly  Sauce”  for 

the  Sun-Telegraph. 

*  *  * 

Athol  B.  Dunham,  64,  co¬ 
publisher,  Beloit  (Kans.)  Ga¬ 
zette;  recently.  He  had  formerly 
worked  on  the  Beloit  Daily 

Times,  and  the  Beloit  Daily  Call. 

4c  9(c  i(e 

John  J.  Flanagan,  53,  vice- 
president  of  McCann-Erickson, 
Inc.;  Nov.  12.  He  was  associate 
media  director  of  McCann- 

Erickson,  and  was  a  member 
of  the  newspaper  committee  of 
the  American  Association  of  Ad¬ 
vertising  Agencies. 

EDITOR  ac  PUBl 


«  *  « 

Robert  M.  Fischer  Jr.,  20 
years  wdth  the  Eugene  (Ore.) 
Register-Guard,  and  since  1945 
executive  director  of  the  Salem 
(Ore.)  United  Fund;  Nov.  7. 
*  *  * 

Mary  George  Graf,  69,  edi¬ 
torial  assistant  of  Aufbau,  New 
York  German-language  newspa¬ 
per,  Nov.  11. 

♦  ♦  ♦ 

William  H.  Place  Jr.,  70, 
former  music  critic  for  the 
Providence  (R.  I.)  Joumal-B\d- 
letin  and  the  Worcester  (Mass.) 
Gazette;  Nov.  9. 

if  *  * 

John  D.  Stewart,  54,  direc¬ 
tor  of  news  information  for  the 
Office  of  Defense  and  Civilian 
Mobilization ;  recently. 

«  *  * 

Mildred  Nagelkirk,  59,  for¬ 
mer  owner  of  the  Crettm 
(Mich.)  News;  recently. 

*  *  * 

Harold  R.  Waterman,  68,  ad¬ 
vertising  salesman  for  the  Ene 
(Pa.)  Dispatch  for  40  years; 
Oct.  27.  He  retired  in  1956. 

*  ♦  * 

Robert  Ai’ra  Smith,  60,  edi¬ 
torial  writer  for  the  New  Yorii 
Times;  Nov.  11.  Mr.  Smith  was 
a  specialist  on  Far  Eastern  af 
fairs,  and  in  his  career,  worked 
for  the  Cincinnati  (Ohio) 
mercial  Tribune,  the  Chrislio* 
Science  Monitor,  the  Manw 
Daily  Bulletin,  and  the  United 
States  Office  of  W'ar  Informa¬ 
tion. 

♦  •  ♦ 

Harry  Benjamin  ShuporB' 
32,  assistant  city  editor  of  the 
Charlotte  (N.  C.)  Ncivs;  Nov 
10. 
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HIS  SEA  OF  SELF-SATISFACTION 

represents  the  attitude  of  too  many  of 
your  readers  toward  traffic  accident 
prevention. 

They  believe  safety  is  simply  a  matter 
of  limited  access  expressways  or  a  pat¬ 
tern  of  traffic  lights  and  signs.  They 
usually  agree  that  worn-out  cars  and 
trucks  are  a  menace  and  licenses 
shouldn’t  be  so  easy  to  get.  They  will 
even  admit  that  tougher  laws  and  law- 
enforcement  might  be  helpful. 

Too  many  of  your  readers  are  eager 
to  make  scapegoats  of  their  roads,  their 
cars,  and  their  officials. 

Engineering  and  enforcement  are  im¬ 
portant,  of  course.  But  accident  preven¬ 
tion  begins — and  ends — with  drivers. 
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The  Travelers  Insurance  (’ompanies 
Hartford,  ('onnecticut 
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DAILY’S  SUCCESS  STORY 

Readers  Are  Let  In 


On  What’s  Coming  Off 


DovE.t,  Del. 

The  capital  city  of  Delaware 
is  a  pleasant,  normally  serene 
20th  century  villape  that  some¬ 
how  has  escaped  the  rush  and 
tumble  of  raw  expansion.  In 
fact,  it  still  was  being  served 
locally  by  a  weekly  newspaper 
until  a  half-dozen  years  ago. 

Then  a  two-man  invasion 
struck  out  of  the  north,  and  the 
town  hasn’t  been  quite  the  same 
since.  The  daily  they  started 
on  more  nerve  than  reason — 
The  Delaware  State  News  — 
has  become  a  conversation-piece 
along  these  Eastern  Shore  flat- 
lands. 

Heading  the  two-man  squad 
was  Bernard  J.  (Jack)  Smyth. 
Hard  on  his  coattails  was  James 
E.  Miller.  During  these  six  years 
the  two  Pennsylvanians  have 
violated  most  of  the  mles  of 
editing,  makeup  and  writing, 
sometimes  because  they  simply 
didn’t  know  better.  All  they  are 
interested  in  is  letting  people 
know  what’s  going  on  in  their 
town  and  state  and  presenting 
in  its  simplest  foi-m.  At  the 
same  time,  they  were  getting  a 
whale  of  a  bang  out  of  doing  it. 

Imported  Talent 

Take  the  story  they  had  last 
month. 

A  local  fraternal  order  wanted 
to  raise  some  money  for  its  an¬ 
nual  Christmas  party.  A  com¬ 
mittee,  on  its  o\\’n,  arranged  for 
an  old-fashioned  smoker  —  the 
kind  that  makes  a  lot  of  money. 

'The  talent  for  the  show  was 
impoidod  from  Baltimore’s 
“Block,”  a  section  of  East  Balti¬ 
more  Street  where  girlie  shows 
inside  circular  bars  have  become 
one  of  the  city’s  traditional  in¬ 
dustries. 


The  party  was  in  full  swing. 
The  third  girl  on  the  card,  with 
nary  a  gai*ter,  was  doing  her 
stuff. 

Then  the  place  was  raided. 

Cops  poured  in.  The  cus¬ 
tomers,  including  some  of  Dela¬ 
ware’s  best,  scrambled  out  every 
available  exit.  Some  made  new 
ones.  One  overweight  chap  wrig¬ 
gled  halfway  out  a  small  window 
and  got  stuck  there. 

Jim  Miller  heard  about  it  at 
2  a.m.  when  an  attoniey  friend 
roused  him  out  of  bed.  Jim  im¬ 
mediately  went  to  work  on  the 
story — a  natural,  in  his  book. 

Hot  Skating  Kink 

The  news  hit  the  streets  next 
day  sporting  this  eight-column 
banner:  “POLICE  SMOKE 
OUT  FIVE  BALTIMORE 
BABES.”  Under  the  banner, 
across  the  eight  columns,  were 
three  pictures  of  the  aforemen¬ 
tioned  babes  being  escorted  to 
jail.  And  under  a  three-column 
head  at  the  right  (“Strippers, 
Not  Skaters  Found  at  Felton 
Rink”)  was  a  well-rounded  story 
liberally  punctuated  with  sly 
humor. 

Some  excei  pts: 

(The  raid)  also  was  tipped  to 
the  Delaware  State  News  by  a 
man  who  wanted  the  $5  award, 
if  he  should  win  it,  donated  to 
the  “Watchers  of  Lady  Birds 
Society  of  Kent  County.” 

A  State  News  photographer, 
waiting  outside  the  Kent  Cor¬ 
rectional  Institution,  almost  had 
his  camera  kicked  from  his 
hands  by  one  of  the  sullen 
women.  They  were  not  happy 
about  the  pictures. 

“I’ll  bet  you  like  your  job,” 
she  said  to  the  photographer  as 
she  wrestled  with  him  for  the 
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camera,  after  her  kick  had 
missed. 

“I’ll  bet  you  do,  too,”  he  fired 
back. 

“I  get  paid  for  it,”  she 
screamed. 

“We  were  told  ...  to  perform 
just  as  we  do  in  Baltimore,”  one 
of  the  women  said. 

Another  chimed  in,  “I  didn’t 
even  get  to  go  on.” 

“She  didn’t  even  have  her 
clothes  off,”  the  manager  com¬ 
mented. 

Extra  Copies 

Jack  Smyth  ordered  the  back 
shop  to  run  off  2,000  extra 
copies.  The  order  was  misunder¬ 
stood,  and  4,000  were  run  off. 
Still,  the  overage  was  sold  as 
fast  as  it  came  off  the  presses. 

Jack’s  future  was  ready-made 
for  him  when  he  came  out  of 
World  War  II.  His  father  had 
started  a  modest  but  prosperous 
jewelry  store  at  Renovo,  Pa., 
many  years  before,  and  all  Jack 
had  to  do  was  to  keep  shop.  Ex¬ 
cept  that  Jack  didn’t  care  for 
the  idea  of  keeping  shop  the 
rest  of  his  life.  For  some  reason 
he  cannot  explain,  he  wanted  to 
run  a  newspaper. 

He  sold  his  share  of  the  store 
to  other  members  of  his  family 
and  bought  the  Renovo  Record, 
the  community’s  one-lung  daily, 
so  weak  it  could  barely  make  it 
to  the  street  each  day.  Some¬ 
times  even  that  effort  was  too 
much,  so  it  rested  until  the  next 
afternoon. 

Jack  did  a  little  better,  but 
the  physical  plant  made  the  up¬ 
hill  fight  a  tremendous  effort. 

He  had  had  his  eye  for  some 
time  on  the  weekly  here,  but 
would-be  advisers  cautioned  him 
against  taking  it  over  and  con¬ 
verting  it  into  a  daily.  Evei-y- 
where,  they  .said,  the  trend  is 
toward  consolidation,  not  expan¬ 
sion.  Besides,  the  state  already 
was  .saturated  with  good  daily 
editions  from  Wilmington,  Phil¬ 
adelphia  and  Baltimore. 

Even  the  Dover  city  fathers 
painted  a  bleak  picture.  They 
suggested  it  would  be  better  to 
have  a  good  weekly  than  an  in¬ 
adequate  daily. 

Helped  with  Mortgage 

Jack  listened,  then  talked  with 
the  Farmers  Bank  of  the  State 
of  Delaware.  The  bank  officials 
were  impressed  with  Jack’s  pre¬ 
sentation  and  agreed  to  back 
him  with  a  sizeable  mortgage. 

He  bought  the  Dover  weekly 
for  about  $250,000. 

In  the  meantime,  he  had  con¬ 
tacted  Jim  Miller,  whom  he  had 
known  a  few  years  before.  Jim 
had  graduated  from  Bucknell 
after  helping  the  Air  Force 
through  World  War  II  and  had 
worked  for  a  brief  time  on  the 
Herald  at  Jersey  Shore,  a  com¬ 


munity  not  far  from  Renovo. 
It  was  while  there  that  he  and 
Jack  became  friends.  Jim  left 
Pennsylvania  a  short  time  later 
for  a  job  on  a  sports  magazine 
in  New  York  City,  and  that’s 
where  he  was  when  Jack  asked 
him  if  he’d  like  to  thumb  his 
nose  at  the  odds  and  join  him  in 
the  Dover  venture.  Jim  quit  his 
job  the  same  day  and  headed 
south  to  become  Jack’s  managing 
editor. 

The  first  edition  of  Dover’s 
new  daily  came  out  on  Sept.  14, 
1953.  The  fairest  comment  you 
can  make  is — it  was  brave.  In 
making  up,  for  example,  it  was 
found  that  all  the  pages  were 
filled,  and  there  wasn’t  room  to 
“jump”  a  main  story  from  Page 
1  to  one  of  the  other  seven 
pages.  So  they  simply  continued 
the  story  until  the  next  day. 

“If  nothing  else,  it  showed  we 
had  faith  there  would  be  a  sec¬ 
ond  edition,”  Jack  said. 

First  Run  4,500 

The  first  runs  averaged  about 
4,500.  Now  they  range  from 
11,000  to  12,000.  Dover’s  popu¬ 
lation  is  about  7,000,  with  some 
50,000  in  the  county. 

It  hasn’t  been  easy,  by  a  long 
shot.  Many  times  there  hasn't 
been  enough  on  the  black  side  of 
the  ledger  to  meet  payrolls  on 
the  nose.  Newsprint  fiims  have 
extended  them  credit  so  they 
could  keep  going.  And  other 
nearby  small  dailies  have  loaned 
paper,  ink  and  assorted  essen¬ 
tials. 

But  they’ve  kept  going.  And 
their  heads  are  above  water. 
In  another  14  years  or  so,  the 
mortgage  will  be  paid  off. 

In  the  meantime,  they’re  get¬ 
ting  along  fine.  Even  looking  for 
a  likely  prospect  to  .spell  Jim 
on  the  desk. 

Who  said  newspaper  enter¬ 
prise  is  dead? 


Henry  A.  Abshagen 

Heni-y  A.  Abshagen,  52,  man¬ 
ager  of  the  West  ^a.st  office  of 
Church,  Rickards  &  Co.,  died  at 
his  home  in  Palo  Alto,  Calif- 
Nov.  16.  He  had  been  with 
Chui’ch,  Rickards  organization 
for  the  past  11  years,  having 
previously  been  assistant  circu¬ 
lation  manager  of  the 
kee  (Wis.)  Sentinel. 


LainlHoaping  Cited 

Ft.  Wayne,  In<f 
An  award  in  the  Industi^' 
and  Institutional  Land^apinf 
competition  has  been  given  to 
Ft.  Wayne  Newspapers, 
the  landscaping  of  its  new  build¬ 
ing,  housing  the  News-Sentnt 
and  Jout'nal-Gazette. 
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Big  step  forward  in  road  construction 

Asphalt  Pavement  used  for  New  Michigan  Superhighway 


Another  big  break  for  taxpayers! 


The  new  Grand  Haven-Muskegon  Expressway  is  the 
first  Asphalt-paved  Superhighway  ever  built  in 
Michigan.  It's  the  forerunner  of  modern  heavy-duty 
Asphalt  highways  soon  to  come  for  Michigan’s  Inter¬ 
state  System.  (And  for  the  big  Interstate  super¬ 
highways  in  your  state,  too!) 

Its  smoother-riding,  continuous  surface  has  no 
sawed-in  noise-makers,  no  thump,  thump,  thump, 
no  dangerous  lane  joints  that  swerve  your  car,  make 
you  fight  the  wheel. 

A  Grip-Top  surface  holds  your  tires  to  the  road  for 
greater  skid  resistance.  Traffic  markers  stand  out 
clearly  to  guide  you  safely  day  or  night. 

All  this  at  a  savings  of  up  to  10%  and  sometimes 
up  to  50%  in  construction  costs.  These  first  savings 
will  pay  all  pavement  maintenance  costs  for  many 
years,  permitting  your  highway  engineers  to  plan 
more  miles  of  local  roads  now  for  your  tax  dollars. 


Newest  Highway  Construction! 
Grip-Top  Asphalt  Pavement 


Modern  Asphalt  Pavement 
-For  Massive  Strength!  A 
foundation  composed  of 
layers  of  crushed  aggre¬ 
gate  and  Asphalt  concrete 
is  “locked  together"  like  a 
lamination.  Result:  Longer- 
life  pavement  costing  less 
to  build,  less  to  maintain. 

Grip-Top  — For  Greater 
Safety!  Today’s  traction- 
textured  Asphalt  pavement 
is  designed  to  "grip”  your 
tires,  without  noise,  give 
you  greater  skid  resistance 
in  all  kinds  of  weather.  Ice 
and  snow  melt  faster;  de¬ 
icing  chemicals  do  no  harm. 


Ribbons  of  velvet  smoothness . . . 
ASPMALT-pavetl  Interstate  Highways 

THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building,  College  Parh,  Maryland 
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THE  COPY  TRAIN — Stan  Whyte,  production  superintendent  of  the 
Boston  Herald-Traveler,  places  copy  on  the  new  Hy-Clip  automatic 
paper  conveyor  which  carries  copy  from  proof  readers  to  typesetters. 
The  patented  chain  and  clip  system  installed  by  Barry  Hyman  Co.,  Inc., 
Boston,  delivers  copy  to  pre-selected  points. 


Confidence  Called 
‘Established  Ethic’ 

Boston 

A  state  law  to  allow  Massa¬ 
chusetts  newsmen  to  protect 
confidential  sources  of  informa¬ 
tion  would  legalize  an  estab¬ 
lished  ethic  among  newsmen,  the 
Legislative  Research  Council  has 
reported. 

The  Council  made  a  study  by 
direction  of  the  Legislature 
which  has  on  file  a  bill  to  give 
newsmen  the  privilege  of  re¬ 
fusing  to  disclose  their  news 
sources. 

The  Research  Bureau  leported 
that  a  questionnaire  answered 
by  46  of  the  states  showed  12 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  In  touch  with  marketing, 
advertiilng,  peblithing  and  graphic 
arts  in  Australia  read 
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have  laws  under  w'hich  newsmen 
may  refuse  to  disclose  sources  of 
information.  They  are;  Ala¬ 
bama,  Arizona,  Arkansas,  Cali¬ 
fornia,  Indiana,  Kentucky, 
Maryland,  Michigan,  Montana, 
New  Jersey,  Ohio  and  Pennsyl¬ 
vania. 

• 

Ohneimis  Promoted 

William  S.  Ohnemus  has  been 
named  associate  director  of  the 
Buchen  Company — Public  Rela¬ 
tions,  a  division  of  the  Buchen 
Company,  Chicago  advertising 
agency.  After  brief  associations 
with  the  Pueblo  (Colo.)  Chief- 
tan  and  Bent  County  (Colo.) 
Democrat,  the  Chicayo  Herald 
&  Examiner  and  the  Chicago 
American,  he  be-rame  a  member 
of  the  publicity  and  promotion 
depai-tment  of  the  Chicago  Trib¬ 
une,  where  he  remained  14  years. 
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I  I 

By  Roy  H.  Copperud  | 


I  Gohhledygook  ! 

I  There  is  general  agreement  that  the  use  of  gobbledy-  | 

I  gook  in  its  present  accepted  sense  (the  turgid  language  j 
j  characteristic  of  bureaucracy)  was  established  by  Maury  | 
j  Maverick  in  an  article  that  appeared  May  21,  1944,  in  | 

I  the  New  York  Tunes  Magazine.  Govemmentese,  fed-  | 
i  eralese,  officialese,  and,  in  England,  pudder,  are  some-  | 
i  times  used  in  this  sense,  but  gobbledygook  holds  center  | 

S  stage.  I 

B  (furiously,  the  word  is  sometimes  spelled  gobbledegook;  | 
g  this  is  the  way  it  appears,  for  instance,  in  the  American  | 
g  College  Dictionary,  but  the  Merriam-Websters  and  the  | 

S  Oxford  English  Dictionary  recognize  only  gobbledygook.  | 
g  This  version  predominates,  and,  in  any  event,  is  the  one  | 
p  Maverick  himself  used.  Such  renderings  as  gobble-de-  | 

5  gook  and  gobbledygock  must  be  regarded  as  errors.  | 

1  Perhaps  the  best  illustration  of  gobbledygook,  and  its  | 

B  cure,  developed  in  a  wartime  press  conference  at  which  | 

1  President  Franklin  D.  Roosevelt  read  an  order  concern-  | 
g  ing  blackouts  that  had  been  prepared  by  the  director  | 

S  of  civilian  defense:  | 

g  “Such  preparations  shall  be  made  as  wdll  completely  | 

1  obscure  all  federal  buildings  and  nonfederal  buildings  | 
I  occupied  by  the  federal  government  during  an  air  raid  | 
I  for  any  period  of  time  from  visibility  by  reason  of  in- 
S  ternal  or  extemal  illumination.  Such  obscuration  may 
m  be  obtained  either  by  blackout  construction  or  by  termi- 
E  nating  the  illumination.  This  wdll  of  course  require  that 
1  in  building  areas  in  which  production  must  continue 
P  during  a  blackout,  construction  must  be  provided  that 
1  intemal  illumination  may  continue.  Other  areas,  whether 

■  or  not  occupied  by  personnel,  may  be  obscured  by  termi- 
M  nating  the  illumination.” 

S  After  the  reading  of  this  order  had  been  interrupted 
B  several  times  by  laughter,  Roosevelt  directed  that  it  be 
B  rew'orded : 

1  “Tell  them  that  in  buildings  that  will  have  to  keep 

■  their  work  going,  put  something  across  the  windows. 

1  In  buildings  that  can  afford  it,  so  that  work  can  be 
I  stopped  for  a  while,  tum  out  the  lights.” 

B  *  •  * 

P  Impact  is  equally  the  darling  of  the  newsw’riter  and 
g  of  the  composer  of  official  prose.  The  newswriter  likes  | 

P  it  because  it  is  easily  invoked  to  convey  the  specious  | 

S  sense  of  drama  and  excitement  he  loves  so  w'ell.  Impart  | 

1  has  a  distinct  connotation  of  collision.  Even  allowing  | 
g  the  plea  of  figurative  use,  it  hardly  seems  appropriate 
E  as  a  substitute  for  effect  or  influence  in  “For  years 
1  scientists  have  i-ecognized  the  impact  of  the  immense 

g  Greenland  ice  cap  on  the  North  Atlantic  climate”  and 

J  “The  full  impact  of  today’s  mortgage  restrictions  and 
I  tight  money  won’t  be  felt  until  next  spring  or  summer’’ 

1  and  “The  president’s  advisers  are  concerned  over  the 
B  impact  of  high  interest  rates  on  school-building.”  The 

g  w'riter  of  gobbledygook  likes  to  talk  about  federally 

g  impacted  areas,  meaning  those  in  which  the  pi-escnce  of 

g  federal  activities  have  had  noticeable  effects  on  the  local 

I  economy.  This  is  true  gobbledygook,  because  it  requires 

B  translation  except  for  the  initiate. 

B  ♦  *  * 

g  Implement  as  a  verb  is  recognized  in  the  sen.se  of 
g  accomplish,  fulfill,  complete,  carry  out:  “The  farm  pro- 
g  gram  will  implemented  in  the  fall.”  But  it  is  so 
B  characteristic  of  gobbledygook  that  the  fastidious  .shun 
g  it,  and  it  is  regarded  by  many  as  not  having  legitimate 
M  standing.  Finalize  is  hopelessly  associated  with  gobble- 
g  dygook,  and  the  user  can  only  expect  to  bring  scorn  on 
B  himself. 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

WEEKLIES  CONSUME  263,000  TONS  A  YEAR, 

NEWSPRINT  SURVEY  SHOWS  FOR  FIRST  TIME 

. . .  America’s  weeklies  are  becoming  increasingly  significant  consumers 
of  newsprint,  according  to  data  which  has  just  become  available  for 
the  first  time.  Soon-to-be-published  survey  by  the  trade  magazine  The 
American  Press  shows  nation’s  9,025  weeklies  with  5,000,000  circula¬ 
tion  gain  in  ten  years  are  using  263,432  tons  of  newsprint  this  year. 

SPURT  IN  PAPER  USE  MAY  SPEED  NEW  LOOK 

AT  FUTURE  DEMAND  AND  CAPACITY  NEEDS 

.  .  .  Acceleration  of  U.S.  newsprint  consumption  beyond  expectations 
this  year  may  soon  cause  industry  forecasters  to  re-evaluate  their  cal¬ 
culations  on  future  demand  and  capacity  needs.  Decision  on  starting 
and  financing  new  manufacturing  capacity  is  made  difficult  by  market 
conditions. 

EXCHANGE  LOSS  HITS  CANADIAN  PRODUCERS 

. . .  Recovering  the  proceeds  of  U.S.  sales  has  cost  Canadian  newsprint 
producers  as  much  as  $7.63  per  ton  on  newsprint  in  foreign  exchange 
premiums  so  far  this  year.  Currency  exchange  rate  hit  1959  high  of 
5.7  percent  in  October. 

NEWSPRINT  QUALITY  RECORD  RANKS  WITH  BEST 

IN  ALL  INDUSTRY,  MILL  RESEARCH  CHIEF  SAYS 

. . .  Average  of  one  reported  complaint  for  each  80,000,000  newspaper 
pages  gives  newsprint  one  of  best  quality  records  of  all  manufactured 
products,  research  chief  of  a  leading  mill  reports  in  reviewing  year’s 
production. 


The  headlives  and  summaries  of  articles  reprinted  here  are 
takeyi  from  the  Sovetnber  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  write; 

NEWSPRINT  INFORMATION  COMMITTEE 

150  East  42nd  Street  New  York  17,  N.  Y. 
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Castro’s  News  Service  Hews  Closely  to  Line 


Havana 

Like  Argentina’s  fomier  dic¬ 
tator,  Juan  Peron,  Cuba’s 
Strongman  Fidel  Castro  has  set 
up  his  own  “news”  sei'vice.  Cas¬ 
tro’s  device  is  called  Prensa 
Latina,  although,  contrary  to 
what  some  newsmen  aver,  it  is 
not  written  in  pig  Latin. 

Almost  fixmi  the  day  he  came 
to  power  early  this  year,  Cas¬ 
tro  has  been  attacking  U.  S. 
wire  services,  publications  and 
newsmen.  (Revolucion)  has  re¬ 
ferred  to  Associated  Press  as 
“agency  of  deformation.” 

Prensa  Latina  was  officially 
founded  in  mid-April,  with 
Jorge  Ricardo  Masetti,  a  29- 
year-old  Argentine  newspaper¬ 
man,  as  its  head.  Mr.  Masetti 
came  to  Cuba  last  year  to  cover 
the  civil  war  for  an  Argentine 
radio  station.  He  trekked  to  the 
Sierra  Maestra,  interviewed 
Castro  and  retuimed  to  Argen¬ 
tina  to  write  a  iKJok  about  the 
Castro  movement,  “Those  Who 
Fight  and  Those  Who  Cry.”  He 
came  back  to  Cuba  when  Castro 
overthrew  the  Batista  regime. 

‘A  Private  Company’ 

When  PL  was  set  up,  it  is¬ 
sued  a  press  release  saying: 
“Prensa  Latina  is  a  private 
company,  created  by  the  efforts, 
the  resources  and  the  faith  of 
a  group  of  men  of  goodwill  from 
various  Latin  American  coun¬ 
tries.  ...  We  will  avoid  every¬ 
thing  that  signifies  political 
propaganda.” 

Mr.  Masetti  claims  that  his 
agency  is  independent  of  the 
Castro  regime,  but  facts  indi¬ 
cate  otherwise.  Pren.sa  Latina 
was  i>ermitted  to  bring  its 
equipment  into  Cuba  duty  free. 
Prenso  Latina  does  not  lain  any¬ 
thing  that  is  not  in  accord  with 
the  Fidelista  line.  When  Air 
Force  Chief  Pedro  Luis  Diaz 
Lanz  deserted  the  Castro  army, 
PL  waited  hours  to  release  the 
news,  delaying  until  the  govern¬ 
ment  devised  the  official  line. 

Recently  there  was  a  one- 
hour  work  stoppage  in  Cuba, 
aimed  at  showing  support  for 
Castro.  Prensa  Latina  joined, 
taking  an  hour  off. 

Prensa  Latina  has  correspon¬ 
dents  in  more  than  a  dozen 
Latin  .American  cities,  as  well 
as  Washington.  It  hopes  even¬ 
tually  to  branch  out  to  Europe 
and  Asia. 


The.se  plans  may  be  delayed, 
however.  The  Cuban  govern¬ 
ment  has  financial  troubles,  and 
Castro  probably  did  not  bother 
to  figure  out  what  operation 
of  a  news  agency  would  cost 


— particularly  since  it  provides 
most  of  its  “news”  free  of 
charge.  One  unconfiimed  esti¬ 
mate  is  that  the  seiwice  is  cost¬ 
ing  the  govemment  some 
$6,000,000  annually. 

Lately  PL  has  appeared  less 
interested  in  competing  with 
.AP  and  UP  I  on  spot  news  cov¬ 
erage,  and  more  interested  in 
spreading  the  Castro  line.  This 
is  done  by  two  methods:  1) 
Carrying  stories  in  accord  with 
official  Cuban  policies  (anti- 
American  riots  in  Panama;  un- 
le.st  in  the  Dominican  Repub¬ 
lic),  and  2)  Carrying  state¬ 
ments  by  lesser  Latin  Ameri¬ 
can  figures  praising  Castro. 

Most  Havana  dailies,  mainly 
seiviced  by  AP  and  UPI,  do 
lip  seiwice  by  running  a  token 
amount  of  PL  stories  daily. 
Lately  there  has  been  an  omin¬ 
ous  tiend,  however,  with  Revo¬ 
lucion  attacking  other  dailies 
for  running  AP  or  UPI  stories 
considered  unfriendly  to  Castro. 
Presumably,  to  be  safe,  the  pa¬ 
pers  are  expected  to  run  only 
PL  material. 

Nevertheless,  PL  has  ready¬ 
made  clients  in  Havana.  Of  Ha¬ 
vana’s  14  dailies,  the  Castro 
regime  controls  five  (including 
Revolucion),  and  all  of  these 
use  PL’s  services  extensively, 
as  does  the  Communist  daily 
Hoji.  It  is  often  difficult  to  tell 
the  difference  between  the  PL 
line,  the  Fidelista  line  and  the 
Communist  line. 


groups  in  Cuba  and  who  for  without  so  designating  them. 

20  years  was  managing  editor  Mr.  Ross  said  the  news  serv- 
of  La  Prensa,  Spanish-language  ice  often  quotes  the  Chinese 
daily  published  in  New  York.  News  Agency  of  Conmiunist 
It  is  known  that  PL  asked  China,  which  has  openeil  an  of- 
one  newspaper  $750  a  month  fice  in  Havana.  Many  stories 
for  the  service  and  tlivn  cut  he  said,  boost  Japanese  goods 
the  price  down  to  $200  when  as  cheaper  than  U.  S.  goods 
the  newspapei’  refused  to  pay  and  increasing  Japanese  sales 
the  higher  price,  but  is  still  in  Cuba  often  ai’e  reported.  He 
-supplying  it  with  the  daily  re-  added  that  almost  every  story 
l>orts  on  a  free  trial  basis.  contains  at  least  one  attacking 

the  use  of  atomic  weairons. 

News  Processed  Incidentally,  El  Diario  de 

News  originating  in  New  York  Nueva  Aork  supported  Castro 
or  Washington  is  not  distrib-  vigorously  during  the  revolu- 
uted  directly  to  client  newspa-  fio*'-  Ui)on  the  invitation  of  the 
pers.  It  goes  to  the  Havana  Castro  regime.  Editor  Ross  went 
headquarters  for  editing  or  cen-  to  Havana  last  January  and 
soring  and  then  comes  back  to  stayed  five  days.  He  did  not 
New  York.  Some  of  it  does  not  ''ke  what  he  saw  developing  in 
come  back.  the  new  government  and  El 

Example:  On  Nov.  10  leaders  Diario  became  critical  of  Castro, 
of  the  anti-Castro  White  Rose  ,,,  ^ 

movement  held  a  press  confer¬ 
ence  at  the  New  York  Adver-  Francisco  Jose  Cardona,  edi- 
tising  Club  and  announced  that  tor  of  La  Prensa,  Spanish-lan- 
Dr.  Domingo  Gomez  Gimeranez,  guage  daily  newspa])er  pub- 
Cuban  scientist,  a  researcher  at  lished  in  New  York,  .said  his 
Columbia  University,  will  be  its  pajjer  discontinued  the  Prensa 
candidate  for  a  Cuban  provi-  Latina  seiwice  two  weeks  ago 
sional  government  if  Castro  is  for  economic  reasons, 
overthrown.  “I  would  not  say  that  Prensa 

The  story  was  played  big  Latina  played  up  pro-Commu- 
with  stories  and  pictures  in  nist  news  but  it  carried  news 
New  York.  It  is  known  that  from  all  over  Latin  America 
PL  corresirondents  sent  the  that  was  hostile  to  the  United 
.story  to  Havana,  but  not  a  word  States,”  said  Mr.  Cardona.  “For 
of  it  came  back  to  newspapers  that  reason  we  had  to  l)e  careful 


in  the  PL  file. 


.Sports  Coverage 


what  items  we  u.sed  during  the 
last  three  weeks  we  had  the 


('.oiiiin'inists  Not  Identified 

An  abnormally  large  number 
of  PL  .stories  quote  persons 
known  to  be  Communists  or 
Communist  sympathizers,  with¬ 
out  so  identifying  them,  accord¬ 
ing  to  Stanley  Ross,  editor  of 
Kl  Diario  de  Nueva  York,  Span¬ 
ish-language  daily  published  in 
New  A'ork.  He  has  watched  the 
file  for  months. 

Gossip  has  it  that  the  real 
power  in  the  operation  of  the 
.service  is  exeiled  by  Dr.  Er¬ 
nesto  “Che”  Guevara,  an  Ar¬ 
gentine  medical  doctor,  who  was 
with  the  Guatemalan  govern¬ 
ment  during  the  Communist  re¬ 
gime  and  who  is  believed  now 
to  have  power  ranking  right 
after  Fidel  Castix)  and  his 
brother,  Raul.  He  has  been 
made  a  Cuban  citizen. 

The  PL  seiwice  in  the  United 
States  is  headed  by  Angel  Boan, 
a  Cuban,  with  headquarters  in 
Washington.  The  New  York  of¬ 
fice,  with  seven  on  the  staff  to 
cover  the  city  and  the  United 
Nations,  has  as  its  chief,  Fran¬ 
cisco  Portela,  a  Cuban  who  was 
never  identified  with  political 


Mr.  Ross  said  sports  cover-  *  ,  ■ 

age  by  the  service  is  particu-  Jules  Dubois,  the  Chicago 
larly  good,  especially  from  Tribune  correspondent  who  is 
Cuba  and  Puerto  Rico.  El  Di-  persona  non  grata  in  Cuba,  has 
ario  uses  baseball  and  other  reixirted  that  PL  s  correspond- 
sports  .stories  extensively.  Lit-  ents  are  mostly  communists  and 
tie  of  the  remainder  of  the  news  fellow'  travelers.  One  of  t  e 
lejwrt  is  used.  agency’s  executives,  Baldomero 

The  news  rejxirt  for  one  day  Alvarez-Rios,  recently  wM  4 
was  examinetl.  It  contained  delegate  to  the  comniunist-dom- 
these  stories:  inated  Youth  Festival  in  Vienna 

One  from  San  Salvador  about  ^l^d  then  visited  Moscow',  Pei- 
the  w'elcoming  of  a  foreign  ‘^od  other  iron  cur  m 

novelist  at  a  university,  with-  capitals, 
out  mention  of  his  Communist  • 

One  from  Prague  saying  that  Hoiior  Librarian 
Czechoslovakia  wants  to  help  Buffalo,  N-  Y 

under-developed  countries  of  the  Aliout  100  fellow -employees 
world,  without  mention  of  the  honored  Arthur  C.  Smyth,  Baf- 
Communist  regime.  falo  Evening  News  librarian 

One  from  East  Germany  pre-  Nov.  17  at  a  dinner  at  which 
.seating  the  Soviet  regime  in  he  received  a  silver  tray  and  a 
good  light.  radio  in  recognition  of  his  “50 

One  from  Mexico  waraing  the  years  as  a  gentleman  of  the 
government  that  anti-Castro  press.” 
men  arriving  there  are  not  ref-  • 

ugees  but  “bandits  and  killers.”  c  •.  i  .  'T’ 

One  from  Mexico  quoting  a  Tabloid 

foreigner,  knowm  to  be  a  fellow  CARROLLTON,  Tw- 

traveler  for  years,  as  having  After  55  years  as  a  standard- 
three  heroes  in  Latin  America  sized  new-spaper,  the 
— naming  Fidel  Castro  and  two  Carrollton  Chronicle  appeared 
men  know'n  to  be  Communists,  November  13  in  tabloid  format 
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Switch  to  Tabloid 

Carrollton,  Tex. 
After  55  years  as  a  standard- 
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Editors  Sue  fbofZ^uL 

To  See  Jury  Esmond  Butler  says  he  would 

*  have  quit  his  post  as  press  officer 

\¥/  if  T  icf  Queen  if  he  had  known 

W  J-ilol  she  was  pregrnant  while  on  tour 

in  Canada. 

Shreveport,  La.  Mr.  Butler,  now  secretary  to 

Attorneys  for  the  Shreveport  Canada’s  Govemor-General,  told 
Times  went  to  court  last  week  in  an  inteiwiewer  he  wanted  to  set 
an  effort  to  force  the  Parish  the  record  straight  about  his 
(county)  sheriff  to  release  denial  during  the  Royal  Tour 
names  of  witnesses  to  be  called  last  Summer  of  reports  of  the 
in  a  grand  jui’y  investigation  of  Queen’s  pregnancy, 
the  parish  penal  farm.  «j  certainly  didn’t  know  of  it 

The  probe  centers  around  a  at  the  time  and  was  informed 
series  of  questionable  escapes  of  only  on  our  return  to  Bucking- 
prisoners.  The  fann  superin-  ham  Palace,”  he  said.  “Had  I 
tendent  has  been  suspended,  known  at  the  time,  I  should  have 
pending  completion  of  the  in-  resigned  my  post  as  soon  as  we 
vestigation.  arrived  back  at  London. 

To  (late,  a  Times  invest iga- _ 

tion  had  revealed  that  at  least  I 
10  penal  fann  prisoners  with 
unfinished  sentences  were  miss¬ 
ing  from  the  fann. 

Seldom-Invoked  Ijik 

The  Times  sought  a  summary 
judgment  under  the  seldom-in-  | 
yoked  Louisiana  Public  Records 
Act. 

Managing  editor  A1  Hewitt 
and  City  Editor  Raymond  Mc¬ 
Daniel  filed  the  petition  after  a 
deputy  sheriff  denied  reporters 
access  to  subpoena  returns  of 
grand  jury  witnesses. 

Parish  legal  representatives 
claimed  the  .subpoena  returns 
were  exempt  from  public  inspec¬ 
tion,  since  they  figured  in  a 
criminal  investigation.  The 
Times  rejoined  that  a  list  of 
names  would  not  prejudice  the 
course  of  the  investigation. 

Newspaper  had  been  given  ac-  ; 
cess  to  such  subpoena  lists  in  ' 
recent  grand  juiy  investigations 
in  two  other  parishes,  the  editor 
said. 

Culled  Idbcrul  Statute  , 

The  Louisiana  Public  Records 
Act  has  l)een  described  as  the 
most  liberal  of  its  type  in  the 
nation.  Under  its  provisions, 
registered  voters  or  taxpayers 
have  the  right  to  inspect  any 
record,  account,  letter,  photo  or 
other  Item  used  in  the  “trans- 
action  or  performance  of  any 
business,  transaction,  work,  duty 
or  function”  of  any  municipal, 
parish  or  state  governmental 
office  or  Iward.  It  exempts  the 

Governor’s  papers,  documents  woiTP 

used  in  an  investigation  by  the 

state  legislature,  records  on  the  DEMOi 

physical  or  mental  condition  of 
patients  of  state  hospitals,  and  ; 
material  used  in  the  investiga¬ 
tion  or  piosecution  of  a  criminal 
charge  )>rior  to  open  court  pro¬ 
ceedings  or  dismissal  of  the  serving 

charge.  j 
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Science  Writers 
Seminar  Plannetl 

A  two-week  science  writers 
seminar  will  take  place  at  New 
York  University’s  Westchester 
County  retreat,  Gould  House  in 
Ardsley,  from  January  2r>  to 
February  6.  Made  possible  by  a 
grant  of  $13,400  from  the  Na¬ 
tional  Science  Foundation,  the 
seminar  will  accommodate  25 
repoi*ters  from  the  northeastern 
states. 

Associate  Pi-ofessor  Hillier 
Krieghbaum,  chairman  of  the 
NYU  journalism  department 
and  chainnan  of  the  National 
Association  of  Science  Writers’ 
Suiweys  Committee,  will  lie  di¬ 
rector  of  the  program. 

He  said  the  seminar  will  be 
host  to  “young  reporter  vet¬ 


erans”  who  in  the  last  five  years 
have  been  devoting  most  or  all 
of  their  time  to  science  coverage. 
The  grant  provides  funds  to 
cover  transportation  and  room 
and  board.  The  deadline  for 
applications  is  Dec.  10. 


Swartz  Promoted 

Merrill  R.  Swartz  has  been 
named  (jirector  of  plans  for  the 
public  relations  firm  of  Herbert 
M.  Kraus  &  Company,  Chicago. 
Before  joining  the  Kraus  organ¬ 
ization  three  years  ago,  Mr. 
Swartz  was  Midwest  editor  for 
the  Haire  Publishing  Company, 
and  was  previously  assistant  di¬ 
rector  of  information  for  the 
.American  Council  on  Race  Rela¬ 
tions,  and  a  reporter  on  the 
Chicago  Sun. 


SPACE 

DEPfH 

ivith  neiv,^'..^(me-piece 

SUPER  FL0N6 

\  NO-PACK-MAT  ^ 


WRITE  TODAY  FOR  A 
DEMONSTRATION  IN  YOUR  PLANT 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS.  NEW  YORK 


SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


aRCUU4TION 


Weeklies  Ring  Bell 
With  Suburbia  Toueh 


Philadelphia 
“Push  doorbells  for  your  cir¬ 
culation  and  give  your  readers 
the  local  news  they  want.”  While 
this  might  be  the  prime  fomiula 
for  success  for  any  newspaper, 
it’s  especially  tnie  of  the  small 
town  weekly,  according  to  Wil¬ 
liam  Strasburg,  president  of 
the  Montgomeiy  Publishing  Co. 

The  company  publishes  the 
Ambler  Gazette,  the  Hathoro 
Public  Spirit  and  the  Willou' 
Grove  Guide  and  prints  weeklies 
for  four  other  publishers,  all 
serving  a  suburban  area. 

In  a  modem,  one-story  plant 
in  Ft.  Washington’s  Industrial 
Park,  the  company  boasts 
modern  equipment  and  an  adver¬ 
tising,  mechanical  and  news  staff 
that  would  do  credit  to  a  daily 
operation. 


Organization  Spirit 


Credit  for  much  of  the  growth 
of  the  company  since  it  was 
founded  by  combining  three  in¬ 
dependent  papers  two  years  ago 
is  given  to  the  finn’s  85  em¬ 
ployees. 

“Much  of  the  credit  for  our 
growth  is  due  to  the  spirit  of 
the  organization,”  Mr.  Stras¬ 
burg  said.  “Willingness  to  work 
at  jobs  that  sometimes  can’t  be 
accomplished  in  a  40-hour  week, 
seriousness  of  purpose  and  a 
deep  and  genuine  interest  in 
the  people  and  community  af¬ 
fairs  are  ‘musts’  for  a  staff  like 
ours  and,  luckily,  they  all  have 
it.” 

The  editors  of  the  firm’s 
three  weeklies  report  to  Fred 
Behringer,  co-ordinating  editor, 
and  Carl  Groth  serves  as  ad¬ 
vertising  manager  of  the  news¬ 
papers. 


Purchased  by  Mr.  Strasburg 
as  an  independent  weekly  before 
it  was  combined  with  the  other 
two  papers,  the  Ambler  Gazette 
in  1952  was  a  standaixl-sized 
newspaper  of  2,500  circulation 
with  a  weekly  average  of  8  to 
12  pages. 

Circulation  solicitoi*s  person¬ 
ally  contacted  every  new  family 
that  moved  into  the  rapidly  de¬ 
veloping  trading  area  of  some 
20,000.  The  Gazette  now  has  a 
paid  ABC  circulation  of  almost 
7,000.  The  population  of  Ambler 
Borough  itself  is  7,500.  Still  of 
standard-size,  the  Gazette  aver¬ 
ages  32  pages  a  week,  with  some 
issues  as  high  as  40  pages.  The 
price,  raised  about  a  year  ago, 
is  10c  a  copy. 

Montgomery  Publishing  Com¬ 
pany’s  three  newspapers  have 
received  16  awards  in  six 
months,  with  the  Gazette  in  first 
place.  These  include  the  Sweep- 
stakes  Award  for  Pennsylvania 
weeklies  from  the  state’s  Society 
of  Newspaper  Editors.  Also  in 
the  trophy  case  ai-e  the  Silver 
Anvil  from  the  American  Pub¬ 
lic  Relations  Association  for  last 
year’s  Freedom  Edition  and  the 
Freedoms  Foundations  George 
Washington  Medal  of  Honor  for 
editorials  and  features. 


Strasburg  declares.  “While  it 
may  be  unfortunate,  we  feel  that 
our  average  fellow  townsman  is 
more  interested  in  reading  who 
took  first  prize  at  the  garden 
show  or  what  new  teachers  have 
been  added  to  the  school  faculty 
than  in  the  latest  crisis  abroad — 
at  least  in  the  weekly  paper. 
The  Philadelphia  papers  don’t 
have  room  for  many  of  the 
activities  we  cover.” 

“A  weekly  has  to  be  tremen¬ 
dously  community-minded  and 
when  something  has  to  be  done, 
keep  it’s  readers  infonned,” 
the  publishing  company’s  young 
president  said. 


Began  in  Circulation  Work 


CIRCULATION  MANAGER 


WANTED 


for  expanding  circulation  department  of  one  of  New 
England's  leading  newspapers.  Must  be  thoroughly  ex¬ 
perienced,  with  background  of  complete  responsibility 
for  circulation  department  of  sizeable  newspaper.  All 
replies  held  in  strict  confidence.  Apply  to  Walter  B.  Mills, 
Circulation  Director  and  Personnel  Manager  of  the 


NEW  HAVEN  REGISTER 


NEW  HAVEN.  CONN. 


Freedom  Project 


FREE  WHEELING— Frank  Klndtl 
picks  up  about  50  copies  of  tk* 
Carlsbad  (N.  M.)  Currant  Argus 
Biggest  of  its  projects  is  the  on  Sunday  mornings  and  takes  off 

Freedom  Edition  that  the  Amb-  in  his  plane  to  drop  them  at  Mobil 

ler  Gazette  published  during  the  gasoline  stations  which  he  owns 
summer  and  that  has  won  the  i"  southeastern  New  Mexico.  It's 
paper  inteimational  recognition.  to  customers. 

In  promoting  the  “American 
Way  of  Life,”  the  Gazette  stays  i. 

away  from  the  trite  and  the  tSewspaperboy 
cliche,  instead  recognizing  the  Committee  Named 
average  citizen’s  duty  to  his  president  D.  Tennant  Bryan 
community  and  h.s  participation  American  Newspaper  Pulr 
in  community  affairs  as  the  most  Association  has  an- 

important  con^bution  toward  appointment  of  the 

maintaining  freedom.  NewspapertoV  Committee.  Bar- 

The  Freedom  edition  is  sup-  gid  Shugard,  St.  Paul  (Minn.) 
pointed  by  the  local  merchants  Dispatch  and  Pioneer  Press,  is 
whose  advertising  messages  chairman, 
make  it  the  year’s  thickest  edi- 

,.  •'  Other  membei’s  are: 

tion.  _  .  . 


Other  membei’s  are: 


T  1  j  Ml.  ,^1.  J.  M.  Blalock,  Cohtmhro  (S.C.) 

In  1956,  pleased  with  the  sue- 


Prior  to  buying  the  Gazette, 
Mr.  Strasburg  was  a  district 
circulation  man  for  the  Cleve¬ 
land  News.  He  later  joined  the 
Voice  of  America  in  Africa  in 
the  Fundamental  Education 
program  and  then  was  a  Wash¬ 
ington  correspondent. 

“Ambler  is  typical  of  any 
small  town  in  the  country,”  Mr. 


cess  and  reaction  to  the  com-  Hartford  (Conn.)  Cm- 

munity  of  this  specml  promo-  rj,  cdvey,  Montrtd 

tion,  the  Gazette  decided  to  take  Council,  Tampa 

the  message  overseas  and  chose  p  j,.  ^r- 

the  people  of  Cobui^,  Germany,  ^  (g,, 

on  the  Communist  border,  to  re-  ,  ,  .A  n 

ceive  1,000  copies  of  the  edition  ^  ^  Christian  Science 

translated  into  their  native  Ian-  j  \  ^rant,  SeattU 

guage.  /WicV.  \  T’.'w.oo.  c«i  Vq+t  Tinl- 


(Wash.)  Times;  Sol  Katz,  Dd- 
The  Gazettes  were  sold  and  (jex.)  News;  Charles  J. 


the  money  contributed  to  a  Latus,  Gannett  Newspapers,  Ro- 
Berlin  Orphans’  Home.  The  Chester,  N.  Y.;  William  F. 
people  of  Coburg  marched  in  an  Lucey,  Lawrence  (Mass.)  Eagle 
Ambler  Day  parade  and  demon-  and  Tribune;  Clifford  .1.  Nuhn, 
stration  on  the  Russian  border.  Poughkeepsie  (N.  Y.)  Nev 

After  the  bitter  note  left  Yorker;  Otto  A.  Silha,  .Minne- 
following  Vice  President  Nixon’s  apolis  (Minn.)  Star  and  Trib- 
visit  to  South  America,  the  Ga-  une;  Louis  Trupin,  Philadelpda 
zette  translated  3,000  copies  of  (Pa.)  Bulletin;  Harold  M.  Ut 
the  Freedom  Edition  into  Portu-  ley.  Booth  Newspapers  in  Michi- 
gese  and  sent  them  to  Goiania,  gan;  and  W.  Tade  Walsh,  De- 
Brazil.  troit  (Mich.)  Free  Press. 


AIR  DELIVERY 


A  switch  from  surface  to  air 
transportation  recently  gave 
Colorado  subscribers  to  the 


Medals  for  Editors 

BCTHLEHEM,  PS’ 

Pi  Delta  Epsilon,  collegia^ 


Wall  Street  Journal  first-day  journalism  society  at  Lehi^ 


delivery. 

The  Southwest  edition  of  the 
Journal,  published  in  Dallas, 


University,  gave  its  Medal  of 
Merit  recently  to  Ben  Bassett 
foreign  news  editor  of  the  As¬ 
sociated  Press,  and  Lloyd  Felm- 


went  to  Denver  via  Braniff  Air- 


(N.  J.)  News.  An  honorary 
Each  air  freight  shipment  of  membership  was  presented  Jo 
papers  will  average  3,000  copies  Fred  S.  Nonnemacher,  retired 
and  will  be  sent  to  Denver  over-  sports  editor  of  the  Bethlehem  I  ca 
night.  Globe-Times.  |  ^ 
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Phologs  Star  in  Promotion 
Saying  ‘Life  Is  Just  a  Snap’ 


Ektacolor  film.  To  date,  only  the 
Curtis  camera  has  been  used  to 
make  ROP  photographs.  The 
camera  has  been  used  to  capture 
the  color  in  feature,  and  sports 
photos.  Several  full  color  ad¬ 
vertisements  have  been  repro¬ 
duced  with  the  Curtis  camera. 

A  special  darkroom  and  lay¬ 
out  for  color  work  is  being 
planned  for  the  immediate  fu¬ 
ture  by  Mr.  Weinrich.  This 
darkroom  and  studio  will  bring 
about  more  efficient  production 
and  solve  more  of  the  technical 
problems  inherent  in  ROP  color, 
he  believes. 

The  photo  in  the  advertise¬ 
ment  showed  Mitchell  C.  Abou- 
Adal,  Charles  Cocaine,  George 
P.  Cocaine,  Edward  A.  Cour- 
noyer,  Richard  C.  Hammerich, 
Robert  W.  Lilyestrom,  Elman  B. 
Myers,  Leo  F.  Meyers  and  How¬ 
ard  E.  Smith. 


Eugene  Albrizio,  (left),  art  de¬ 
partment,  and  Miss  Gail  Mathew, 
son,  (right),  promotion  depart¬ 
ment,  of  the  Worcester,  Mass, 
newspapers,  pose  with  the  original 
copy  of  their  eight-column,  full- 
advertisement  promoting  the 
photo  department. 


THE  ELGRAMAI  reduces  production  costs! 

ENGRAVER!  increases  advertising  revenue! 


henmepin 


;  ®  ^ 
O' 

WfG&HT  ST. 
© 

LA  SALLE  ST. 


Worcester,  Mass,  viduals,  taken  in  the  studio,  or  duced  with  the  Curtis  camera. 

“Life  Is  Just  A  Snap,” — so  for  news  events  breaking  on  the  ^  special  darkroom  and  lay-  mBr  <  S' 

said  the  banner  of  the  eight-  deadline.  out  for  color  work  is  being 

column,  full-page  promotion  ad  A  Curtis  one-shot  color  cam-  planned  for  the  immediate  fu- 
showing  the  city  staff  camera-  era  was  bought  last  March  by  ture  by  Mr.  Weinrich.  This 

men  of  the  Worcester  Telerjram,  William  G.  Weinrich,  production  darkroom  and  studio  will  bring 

Sunday  Telegram  and  Evening  manager.  This  camera  makes  about  more  efficient  production  j|V 

Gazette.  black  and  white  separation  and  solve  more  of  the  technical  B 

The  advertisement  told  how  negatives,  from  which  black  and  problems  inherent  in  ROP  color,  ■  /  ‘  '' 

the  staff  covers  the  news  in  and  white  prints  are  made  in  the  he  believes.  f  / 

around  Worcester  seven  days  a  usual  manner.  Three  prints  are  ^he  photo  in  the  advertise-  [Jl 

week,  24  hours  a  day.  turned  over  to  the  engraving  t  h  .  h  M>  h  11  r  Ah  ■■■iifc—--  " 

So  life  for  the  cameramen  is  engravings  for  claries  Cocaine,  George  Mathew 

just  one  snap  after  another  in  ROB  color.  p  r  •  va  a  r-  partment,  and  Miss  Gail  Mathew- 

gathering  news  photos  for  their  With  the  one-shot  camera,  a  *<>".  promotion  depart- 

respeotive  newspapers.  As  they  Curtis  Color  Analyst  is  used.  Richard  C.  Hammench,  ment,  of  the  Worcester,  Mass, 

go^ut  their  daily  work  their  The  Analyst  makes  it  possible  Robert  W.  Lilyestrom,  Elman  B.  newspapers  P®*®. 

photos  are  sometimes  prize  win-  to  utilize  separation  of  prints  Myers,  Leo  F.  Meyers  and  How-  advirtrsemenr  promoG'ng  the 

ners.  Each  one  of  the  Worcester  from  the  Curtis  camera  or  from  ard  E.  Smith.  department. 

Telegram  -  Gazette  team  can 

boast  of  having  won  a  first,  sec-  - - ^ 

ond  or  third  prize  in  numerous  J  TIIC  CIODA  AA  A  I 

news  photo  contests.  Illk  tLUliHmHI  reduces  production  costs! 

Editor  Forrest  W.  Seymour  |}  1 

approved  the  promotion  ad,  i  CMnpAypl||  increases  advertising  revenue!  • 

which  was  executed  by  Eugene  ,  k  II  U  1 1  n  ■  k  1 1  |  ^  j 

Albrizio,  art  department  and  i _ _ _ _ _ _ _ _ _ _ _ ___< 

Miss  Gail  Mathewson,  promo- 

(S)  1  Iff."  . 

Experienced  (.liief  L  |  ^  i 

George  P.  Cocaine,  with  24  '  >  •  ^  1  A 

pars  of  experience  in  photo- 

men  the  ^  ^ 

five  men  are  on  the  Telegram 

staff.  In  addition,  13  cameramen  A  ^  r^\  ^  in  i\ 

cover  the  news  events  in  the  |  ^  w  ^  ^  ^  •'a 

suburbs  of  Worcester  and  a' 

throughout  Worcester  county.  !  j*  a  5  _  j— 

The  Telegram-Gazette  circula-  <  W  A— — 

tion  area  extends  into  Connecti-  j  ^  Uf  ■/Jfjjn  ^  Q  ItVUT  ST. 

rat  and  across  the  border  of  |  lO  y  j  ^  O 

the  4  X  4  Graphic.  Both  ordi-  j  <  I  OlA^AltC 

S.S\hnlrySca?^,S5|  ^  NEW 

eras.  Five  negative  development  ELCRAMA  brings  engraving  flexibility  to  editorial  and 

rooms  are  maintained,  and  a  _ ' _ 

rrnglL-  Jo  advertising  departments . . .  I  I 

largements  from  all  the  various  ELGRAMA  ADVANTAGES  &  FEATURES 

size  negative  material.  Elgrama  electronic  engraving  machine  makes  cuts 

.  I  from  photos  and  original  art  work— line  or  halftone.  matting  qualities 

1  oliie  Radio  addition,  Elgrama  can  work  from  almost  any  kind  ^  inctal  plates 

A  police  radio  in  the  printing  of  copy.  For  example,  you  can  use  printed  material  J*  Lowest  cost  plate  material 

cameramen  maps,  cartoons,  magazine  ads,  catalogs.  This  4,  High  speed,  12  x  18  in  41  minutes 

news  events  of  the  day.  Two  1  I'®i“h''ity  lets  your  ad  department  prepare  better  5.  Halftone  and  line  on  one  machine 

cameramen  have  police  radios  in  ]  ads  for  local  merchants— encourages  the  editorial  6.  13  screens  on  same  machine 

^  interest  to  stories-ond  oil  at  7  Engraves  from  photos,  drawings, 

(  opnone,  also.  lowest  cost.  You  con  own  your  own  Elgrama  machine.  printed  images 

studio ^^'0^ feet^IM^e  ^  ^  collect  or  write  for  all  details.  Elgrama  Soles  8.  Cold  process,  no  fire  hazard 

Ped  with  .3200  K  studio  lights  CApitol  3-1489,  Lo  Salle,  Illinois.  g.  Produces  color  plates,  too 

I  for  black  and  white  or  color,  _  10.  Rugged  dependability,  Swiss 

J  or  group  photographs,  j  Jk  AA  Jlk  quality 

»  campr^*^"'^  ^  J  service  policy 

»  camera  is  used  on  a  limited  I  Mi  w 

asis  for  Cjuick  prints  of  indi-  Th*  world's  finest  electronic  engraver — made  in  Switzerland  _  i 
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Stunnins  NEW  cailincs  by  Insul 


Size  negative  material. 
Police  Radio 


ELGRAMA  ADVANTAGES  &  FEATURES 

1.  Excellent  matting  qualities 

2.  Big  12  x  18  in.  metal  plates 

3.  Lowest  cost  plate  material 

4.  High  speed,  12  x  18  in  41  minutes 

5.  Halftone  and  line  on  one  machine 

6.  13  screens  on  same  machine 

7.  Engraves  from  photos,  drawings, 
printed  images 

8.  Cold  process,  no  fire  hazard 

9.  Produces  color  plates,  too 

10.  Rugged  dependability,  Swiss 
quality 

11.  Best  service  policy 


Report  on  Reporters 


Crime  and  Politics  Are  Kept  in  the  Family 


By  Harry  Martin 


^imi  "'?"****"  City  Hall,  Charley  is  desig- 

natod  “10th  Member  of  Council.” 
Q§|||||||[|||  “It’s  the  greatest  show  in  town,” 

he  remarks.  “Sure,  I  raise  hell 
occasionally,  if  I  think  ihey  pull 
a  boner.  But  hit  below 

the 

Politicians  urged  Charley  to 
.  OO  lain  for  Council.  “Nope,”  he 

f  said,  “I’d  rather  be  where  I  an, 

{{y^B  ^vhere  I  can  tell  so-and-sos  off.” 

Another  reason  why  he’s  fond 
of  City  Hall  is  that  he  can  be 
in  the  police  press  mom  with 
Betty  part  of  the  time.  They’ve 
worked  together  on  big  stories. 
Sent  to  a  plane  crash,  they  were 
^  mokie  cop,  shakily 
holding  a  gun,  trying 
vent  them  going  to  the 

k  wreckage.  “Young  do  you 

I  who  amV'  Charley  yelled 

V  best  drill  sergeant 

The  cop 

followed  by  Betty,  went  to  the 
flaming  wreckage.  “Who  is  he?” 
arles  Renfrop  and  his  wife,  BeHy  the  awed  rookie  mumbled.  “He’s 
incinnafi  Post-Times-Star.  Charley  Rentrop,  about  the  best 

reporter  in  the  world,”  Betty 
ove  a  jalopy  between  Dayton  explained, 
d  Cincinnati.  He  cut  wire  nr.  »?  i  • 

nces  in  fields,  iwunded  over  ExcluMse 

ilroad  trestles,  forded  swollen  Betty’s  own  first  exclusive 
•earns,  went  five  days  without  ^.ame  with  Charley’s  help.  “The 
■ep  save  for  a  two-hour  nap.  pal,  a  beautiful  redhead,  lived  in 
hn  H.  Patterson,  of  National  with  a  married  man,”  Betty 
ish  Register  Co.  bought  news-  ^ays.  “A  rival  pumped  four  slugs 
?n  rubber  coats  and  boots,  into  lover  boy,  and  Maiy  Lou 
arded  them  in  his  mansion,  vanished.  Police  and  her  lawyer 
leir  wild  parties  and  “live”  failed  to  locate  her.  Charley 
jar  butts  almost  wrecked  the  helped.  We  found  her  Pop,  » 
latial  joint,  Charley  regret-  two-bit  politician,  and  Pop  and 
lly  reports.  Mom  led  us  to  the  babe.” 

A  Rentrop  exclusive  was  Charley  wasn’t  nearby,  how- 
mtification  of  the  head  and  pyp,.^  the  day  Betty  treed  a  hand- 
,nds  of  Capt.  Harry  Miller,  re-  some,  six-foot-four  fugitive  from 
■ed  fire  captain,  whose  decapi-  a  Georgia  chain  gang,  “’fh® 
ted  body  was  found  near  threatened  me  with  a  .shotgun” 
irrolton,  Ky.  As  Cincinnati  and  “j  never  talked  so  fast  and 
luisville  reporters  stood  talk-  finally  convinced  him  I  wasn’t 
g  in  Carrolton,  Charley  a  lady  detective.  Every  year- 
eaked  a  dentist,  the  county  fie  aiid  his  wife  send  me  a 
roner,  out  of  his  office  and  Christmas  card,  for  he  says  it 
ove  him  to  a  spot  where  they  was  the  Post  that  encouraged 
uld  talk  privately.  The  coroner  Ohio  Governor  Lau.sche  to  re- 
nfided  that  dental  charts  fuse  to  extradite  him  to 
oved  his  patient,  Capt.  Miller,  Georgia.” 

IS  the  slain  man.  Two  killers  Some  of  Betty’s  experience; 

nfessed.  were  comical:  like  chasing  a 

•  I  .  .  XT  I  •.  u  character  into  the  men’s  wash- 

.Almost  in  W  liilc  House  trnm 

room  after  he  was  ;iaved  iroro 

From  1922  to  1934,  Charley  leaping  from  the  44th  floor  s 
as  political  reporter.  He  cov-  Carew  Tower.  Carew  offici^J 
ed  six  national  conventions,  didn’t  want  him  to  talk  to  the 
id  was  nearly  nominated  for  press,  yet  she  snaggi'd  the  story 
ice  President  by  a  California  Later  at  a  country  club  stag 
degate.  “I  told  my  friend  to  golf  meet,  six  caddies  were 
lunt  me  out:  I  reported  news,  stioick  by  lightning.  A  pompo^' 
dn’t  make  it.  Besides,  I’m  a  Re-  committeeman  barred  her  at  the 
iblican  and  it  was  a  Demo-  gate,  “No  ladies  admitted  today- 
■atic  convention.”  That  was  the  “Chin  up,  I  swept  pa.st  him,  say 
!ar  Harry  Truman  was  nomi-  ing  coldly.  ‘I’m  no  lady — I*"* 
ited.  reporter’.” 
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The  fiook  of  ihe  year  will  soon 


NTERN  ATION  AL 


BOOK 


m 


be  here! 


We’re  in  the  process  of  potting  together  the  most  complete,  most 
up-to-the-minute  reference  source  of  the  newspaper  industry 
ever  assembled  .  .  .  and  in  a  new,  easier- to-read  format,  too! 

You’ll  find  that  we’ve  improved  on  1959’s 
newly-styled,  new-size  publication,  including  new, 
easy-on-the-eyes  typography ! 

Advertisers  and  agencies  will  find  the  complete  listings  of  newspapers  and  their 
personnel  more  complete  and  more  up-to-date  than  ever  before.  Newspapers  will 
welcome  the  new  accurate  infoi-mation  on  syndicates,  representatives,  equipment 
suppliers,  machinery.  Tabulations  on  mechanical  information, 
the  foreign  press,  and  many  other  newspaper  subjects  will  be  more 
complete,  newer,  and  easier  to  locate. 

IF  YOU’RE  SELLING  NEWSPAPER  SPACE  .  .  . 

.  .  .  here’s  an  opportunity  to  present  your  newspaper’s  story 

before  the  eyes  of  the  nation’s  most  influential  buyers  of  newspaper 

space  .  .  .  the  multi-millionaires  of  space-buyers  row.  And  premium  position 

near  your  paper’s  listing  is  available  at  no  extra  cost  if  you  get 

your  reservation  and  copy  in  early!  ...  in  the  new,  expanded 

combined  newspaper  personnel  and  special  data  section. 

IF  YOU’RE  SELLING  TO  NEWSPAPERS  .  .  . 

One  of  these  sections  will  provide  a  12-month,  sales-powered  setting  for 

your  advertising  .  .  .  newspaper  representatives,  mechanical  equipment,  equipment 

manufacturers  and  suppliers,  mat  service  directory,  feature  and  news  syndicates. 


the  advertising  medium  of  the  year  will  soon  be  here! 


I960  EDITOR  &  PUBLISHER 

Published  February  28,  1960 


Deadline  for  advertisers:  for  reservations,  Dec.  29,  1959 

for  copy  or  plates,  Jan.  8,  I960 

Advarlising  rates:  page,  $510;  half-page,  $290;  quarter-page,  $155;  eighth-page,  $105,  or  contract  rates  apply. 
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PHOTOGRAPHY 


Milwaukee  Journal 
Goes  for  Agfaeolor 


Press  Managing  Editors  meet-  color  photographs  taken  by 
ing  on  what  editors  should  Terry  Luke. 


know: 

“It’s  very  important  that  edi¬ 
tors  who  handle  picture  news 


The  eruption  started  at  8:08 
p.m.  Saturday. 

Luke  left  for  Hilo  on  a  mid¬ 


coverage  know  something  about  night  flight,  battled  a  traffic  jam 
the  photographer’s  job.  They  on  the  highway  leading  to  the 


By  James  L.  CoIIin^s 


Germany  through  the  years  only  for  proofing,  are  processed  ^ 


should  know  how'  long  it  takes  volcano,  walked  more  than  a 
to  develop  film,  how  long  the  niile  to  the  scene  and  set  up 
film  under  nonnal  conditions  shop. 

has  to  wash,  how  long  it  takes  When  dawn  broke,  he  pack¬ 
aged  his  night  shots  and  sent 


has  given  the  photographic  in-  in  40  minutes.  In  another  hour 


If  he  knows  that  he  can  know  them  on  to  Honolulu  for  proc- 


dustry  some  fine  lenses  and 
quality  cameras. 

The  latest  export  from  there 
are  tw'o  new,  exciting  color 


Z  uu  T:  I  Zl  exactly  when  to  expect  the  fin-  essing.  When  evei-y  daytime  pic- 

S6t  of  thrOO  Dl&ck-Snd-WnitG  •_1  _J  _ _ furo  wac  ovkoncfcwl 


bromide  prints  can  be  ready  for  ^®^ed  print 


the  photoengraving  department. 


“I  think  an  editoi'’s  most  im¬ 
portant  job,  however,  is  know- 


ture  possibility  was  exhausted, 
Luke  returned  to  Honolulu.  At 
6  p.m.  Sunday,  the  engraving 


me  prints  nre  made  on  pan  ^  room  had  the  color  separat™ 


films,  highly  valued  by  both  the  paper  with  color  separation  ,  ^  .  , 

Milwaukee  Journal  and  the  Ok-  filters,  to  represent  the  blue,  red  ®  \  ’ 

lahoma  City  Times,  to  name  tw’O  and  yellow  content  of  the  final 


He  said  he’s  known  only  one 


started.  The  pictures  appeared 
in  all  editions  Monday. 


reproduction.  Altogether,  it’s  the^LlwZkt^%^isT 


The  negative  color  films,  CN  Possible  to  process  a  color  shot  the  photographej-s’ ^problems 


GAINES  WINNER 


14  and  CN  17,  offer  these  advan-  less  than  three  hours.  r  IIXFS  WIWFR 

tages:  1)  the  ability  to  get  The  Journal  makes  a  set  of 

grainless  11x14  full-color  prints  three  color  separation  negatives  Richard  Stacks  of  the  Balti- 
from  35  mm.  negatives;  2)  high-  from  positive  prints  or  ti’ans-  more  (Md.)  Sun.  has  won  third 
quality  black-and-white  prints  parencies,  from  all  the  color  prize  ($100)  black-and-white 
on  standard  papers;  3)  extreme  film  it  receives,  both  outside  and  division,  in  the  1959  Gaines  dog 


for  use  by  that  newspaper  and 
others. 


Richard  Stacks  of  the  Balti- 


IN  LINE  OF  m  TY 


Montgomery,  Ala. 
A  city  police  officer  who  re¬ 


sharpness  both  in  film  and  color  staff.  Then  thi’ee  bromide  prints  photo  contest,  with  a  shot  of  a  fused  a.  Montgomery  Advertiser- 


paper;  4)  the  chance  to  shoot  are  made, 
under  neai-ly  all  lighting  condi-  Accord 
tions  without  filtering.  believes  < 


are  made.  hunting  dog ’leaping  into  the  PhotoRi-apher  protection 

Accoi-ding  to  the  author,  Ken  w'ater  to  retrieve  a  duck.  Color 
u  r  1  -.t-  U  pntvie<?  accordinir  to  the  iiidves  attacked  by  a  group  of  students 

believes  color  positives  can  be  entiies,  accoi  ding  to  the  judges,  whnll  trn  TYiA  imliplH 


-  - - - euiur  pubiLives  can  ue  - . .  . . . .  ^ ^  fnnthjill  o-amp  wa*?  nnhplH 

Ro^rt  L.  McIntyre  in  Popu-  handled  more  efficiently  by  copy-  "’ere  not  good  enough  to  war-  Commissioner  of  Police 

Jar  Pfiotographyy  explains  that  ing  them  on  color  negative  film  awaiding  piizes  ($600  foi  ^  Sullivan 

the  Journal  started  experiment-  then  making  the  three  ^^'st  place).  wno  piiimoH  k- 

Arfacolor  i„_1958  (i,;s  _  _ •  •  M^‘1,  ,  m  ^  ttn  t 


still  not  easv  to  get  here) .  Read-  „  i.-  x  »i  m  t  i  i- 

ers  saw  some  excellent  daily  r  i  ■ 

color  shots  of  the  World  Series  photographer  of  the  Okla-  Look  magazine  announces  its 

between  the  Yanks  and  the  homa  City  Times,  said  that  his  7th  annual  sports  photos  con- 
Rraves.  paper  used  Agfaeolor  because  test.  Cash  prizes  total  $1150. 


’  ♦  «  ,i<  After  what  was  claimed  by 

I OOK  CONTEST  Sullivan  to  be  a  full  in¬ 

vestigation  of  the  affair,  the 
Look  magazine  announces  its  police  officer  was  said  to  have 


acted  in  the  line  of  duty. 

The  officer  had  refused  Char- 


Master  Plan  excellent  color  negatives  made  Dec.  31,  1959,  are  eligible. 

“Agfaeolor,”  he  writes  “fits  under  conditions  that  would  not  ♦  *  * 

in  with  the’  Journal’s  master  have  produced  usable  trans-  VOLCANO  IN  COLOR 
plan  for  making  the  35  mm.  parencies.  Honolulu 

camera  standard  equipment  for  *  ♦  ♦  22  hours  after  first 

its  photo  staff.  The  plan,  begun  NECESSARY  KNOW  LEDGE  i-gpoits  of  the  eruption  of  Ki- 

direction  of  Dave  Mathias,  Denver  Post,  lauea  Iki,  Star-Bulletin  engrav- 

o  um  e,  oimer  c  le  P  o-  gp^aking  at  a  recent  Associated  ei'S  were  processing  plates  from 


the  photographers  retunied  with  Pictures  made  up  to  midnight,  lie  Moore,  chief  photographer, 


VOLCANO  IN  COLOR 


plan  for  making  the  35  mm. 
camera  standard  equipment  for 
its  photo  staff.  The  plan,  begun 
in  1953  under  the  direction  of 


NECESSARY  KNOWLEDGE 


gible.  protection  when  the  students 

said  they  would  “stomp”  him 
[)LOR  for  making  a  picture  of  a  player 

HnMm  ITT  II  crying  over  his  mistake  after  he 
.  left  the  sidelines  and  entered  the 
Z  game  wdthout  authorization. 


tographer  and  now  production 
manager,  is  some  90 '/c  complete. 

“Big  one-shot  color  cameras, 
cumbersome  to  handle  and  ex¬ 
pensive  to  maintain,  have  been 
retired.  Every  photographer 
with  a  35  mm.  camera  carries 
color  film  as  well  as  black  and 
white  and  is  ready  to  cover  an 
assignment  in  color  when  the 


Dutch  Council 
^  To  Judge  Press 


occasion  arises. 


“He  may  shoot  it  both  ways 
when  there  is  a  chance  that  color 
may  be  used,  and  if  color  space 
isn’t  available  for  a  shot  made 
only  in  color  it  may  be  printed 
quickly  in  black  and  white  and 
used  that  way.” 

Ken  Futterlieb,  Journal  staff¬ 
er,  is  especially  enthusiastic 
about  the  films.  He  points  out 
that  his  negative  development 
procedure  runs  less  than  an 
hour  with  the  use  of  three  solu¬ 
tions  and  water  crashes. 

He  says  that  prints  on  Agfa- 
color  color  paper,  which  is  used 


I 


A  Council  for  Journalism  is 
being  introduced  in  Holland  at 
the  instigation  of  the  Nether¬ 
lands  Federation  of  Journalists. 

Thirty  members  of  the  federa¬ 
tion  resigned  from  it  last  week¬ 
end  in  protest.  They  said  the 
new'  council  would  have  a  tend¬ 
ency  to  standardize  journalistic 
practices. 

A  bill  to  establish  a  govern¬ 
ment  press  council  was  tabled 
in  the  parliament  some  time  ago. 
The  federation,  which  numbers 
about  90  percent  of  the  coun¬ 
try’s  newspapermen,  voted  to  try 
a  new  appi'oach  w'ith  a  council 
that  will  hear  public  complaints 
TAPE  RECORDED  INSTRUCTIONS  guide  Bob  Brown  left,  and  Frank  against  the  press  and  also  judg* 
TruiH  of  the  Paducah  (Ky.J  Sun-Democrat  circulation  department  when  xUp  o/.fivities  or  attl- 

they  have  to  deliver  motor  routes  in  an  emergency.  Here  they  demon-  .  ,  »  Liirm- 

strate  technique  of  recording  directions  on  where  to  throw  each  paper  new'smeri 

on  a  route.  Inverter  plugged  into  cigaret  lighter  enables  recorder  to  ful  to  the  dignity  of  I'Utc  j 
work  in  car.  nalism. 
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Gannett  Selling 
California  Station 

Gannett  Company,  Inc.  is  sell¬ 
ing  96.5  percent  of  the  stock  in 
KOVR-TV  at  Stockton-Sacra- 
mento,  Calif,  to  Metropolitan 
Broadcasting  Corporation.  The 
transaction,  subject  to  approval 
of  the  Federal  Communications 
Commission,  is  reported  to  in¬ 
volve  $3,500,000. 

A  joint  statement  on  the  sale 
was  made  by  Paul  Miller,  presi¬ 
dent  of  Gannett  Company,  and 
John  W.  Kluge,  president  of 
Metropolitan.  Gannett  purchased 
the  Channel  13  station  from  H. 
Leslie  Hoffman  and  other  stock¬ 
holders  in  Februaiy  1958  for 
$31,100,000. 

Metropolitan,  which  owns 
WNEW-TV  in  New  York  and 
WTTG-TV  in  Washington,  re¬ 
cently  bought  the  Peoria  News¬ 
papers’  station,  WTVH-TV. 


criminis,  for  it  was  the  mem-  to  do  with  the  negotiation  or 

bers’  agents  who  negotiated  the  administration  of  the  assertedly 

agreement,  and  they  who  rati-  illegal  agreement.  It  would  un- 

fied  it.  The  record  clearly  indi-  doubtedly  deter  unfair  labor 

cates  that  many  of  the  present  practices  on  the  part  of  news- 

members  joined  before  1954,  paper  publishers  if  they  were 

when  the  first  agreement  was  also  directed  to  pay  their  sub¬ 
consummated,  and  their  mem-  scribers’  insurance  premiums.” 

bership  therefore  has  no  dis-  ^ 

cernible  relationship  to  the 

agreement.  Beattie  in  New  Job 

“It  would  be  difficult  to  ima-  Cinci.nnati 

gine  a  more  clearly  punitive, 

rather  than  remedial,  sanction  executive  news  editor. 

The  employer  who  has  received  j)qj^  Beattie,  38,  edi- 

union,  the  po  benefit  from  the  allegedly  tor  of  the  A>thlatul  (O.)  Times- 

respondent  illegal  provisions  of  the  agree-  Gazette.  Brady  Black,  Enquirer 

r,  before  it.  ment,  is  directed  to  pay  to  union  executive  editor,  said  Mr.  Beattie 


Dues  Refund 

(Continued  from  page  11) 


Columbus,  Ohio 


Columbus  Citizen  in  Columbus  and  central  Ohio.  This  new  morning 
newspaper  is  a  Scripps-Howard  publication,  but  all  advertising  sales 
and  ether  business  affairs  will  be  handled  by  the  Dispatch  Printing 
Company. 

General  advertising  rates  for  the  new  Citizen- Journal  are  as  folhnys; 
32c  for  the  Citizen-Journal  alone,  or  73c  on  the  optional  combination 
with  the  Columbus  Evening  Dispatch,  and  8.3c  on  the  optional  com¬ 
bination  with  the  Sunday  Dispatch. 

Contact  your  O’.Mara  &  Ormsbee  man,  or  write  or  call  Ralph  <•.  Hem¬ 
ming,  manager,  general  advertising,  34  S,  3rd  St.,  Columbus  16,  Ohio. 
Represented  nationally  bv:  O’Mara  &  Ormsbee,  Inc.,  New  York. 
Chicago,  Detroit,  San  Francisco,  I,os  Angeles. 


Columbus  Citizen -Journal 
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Kelly  Impressed 
By  Latin  Artists 


By  Janies  L.  ('.ollings 

This  was  at  an  Overseas  Press 
Club  reception  for  six  Latin 
American  cai'toonists.  The  party 
was  sponsored  by  the  cartoon¬ 
ists’  committee  of  the  People-to- 
People  program. 

The  State  Department  ivas 
represented  by  sev'eral  inter¬ 
preters  who  introduced  the 
visitors  to  Mort  Walker,  Rube 
Goldberg,  A1  Hirschfield,  Walt 
Kelly,  Mel  Casson,  A1  Andriola, 
Milt  Caniff  and  others,  and 
after  a  run  of  social  amenities 
the  Latins  were  asked  to  draw 
what  they  consider  a  typical 
North  American. 

While  this  was  being  done,  a 
guest  asked  Bob  Goodenough, 
one  of  the  intei-preters,  how  the 
cartoonists  had  reacted  to  their 
just-finishe<l  foui'-week  tour  of 
the  United  States,  held  under 
the  auspices  of  the  International 
Educational  Exchange  Service 
of  the  department. 

“Several  will  go  home  moi'e 
mellow  toward  us,”  he  said. 

He  didn’t  name  the  several, 
but  these  were  the  members  of 
the  group;  Juan  Colombres 
Galindez,  Tin  Vicenta,  jiolitical 
weekly,  Buenos  Aires;  Luis 
Goyenechea  Zegarra,  Topaze, 
political  weekly,  Santiago;  Jose 
Rosenada,  Diario  de  la  Marina, 
Habana;  Jose  Satumino  Alvar- 
enga  Heniandez,  La  Prenm 


Grafica;  San  Salvador;  Antonio 
Arias-Bernal,  El  Universal, 
Mexico  City,  and  Salomon  Bara- 
hona  Lopez,  La  Xoticia,  Man- 
agrua,  Nicaragua. 

As  they  took  tuims  at  the 
easel,  emphasizing  Eisenhower 
as  our  typical  citizen,  favorable 
comments  were  heard  from  their 
U.  S.  countei^parts.  The  con¬ 
sensus  seemed  to  be:  They’re 
good.  Walt  Kelly  was  as  appre¬ 
ciative  as  anyone. 

When  asked  later  for  a  full- 
scale  impression,  Walt  said: 

“There  is  always  a  rash  of 
comparative  hysteria  after  a 
professional  blasts  his  confreres 
with  a  kindly  shot  betw'een  the 
eyes.  Cartoonists  ai’e  no  differ¬ 
ent  from  people,  and  Jim  Ivey’s 
well-intentioned  bludgeon  of  pro¬ 
test  about  the  shoiicomings  of 
our  trade  bruised  a  lot  of  pout¬ 
ing  lips.  (E&P,  Sept.  26,  page 
80). 

.Abominable  Cartoons ‘if 

“However,  it  did  make  a  lot 
of  us  examine  our  owm  work  a 
little  more  closely.  Breathes 
there  the  man  with  modesty  so 
dead  he  never  to  himself  hath 
said:  ‘Can  that  be  niy  child?’ 

“Generally  speaking  I  believe 
there  is  a  great  deal  of  justi¬ 
fication  for  Jim’s  point  of  view. 
It  would  be  difficult  to  go  as 


far  as  Ronald  Searle’s  polite  ob- 
seiwation  that  our  editorial  work 
is  abominable. 

“That  description  would  fit 
many  of  our  ‘comic’  strips,  per¬ 
haps,  but  I  seriously  doubt  that 
any  honest  man  wmuld  describe 
all  our  political  cartoons  as 
abominable  unless  he  had  re¬ 
cently  been  wounded  by  the 
sight  of  a  particularly  bad  one. 

“A  comparison  of  approaches 
and  styles  and  general  all- 
aiound  ability  is  afforded  us 
every  once  in  a  while.  Those 
Latin  Americans — drawring  with 
ease  and  without  actually  work¬ 
ing  up  a  sweat — showed  that 
they  quickly  grasp  an  idea, 
render  it  professionally  and 
wind  up  in  a  garrison  finish  that 
we  can  w'ell  envy. 

“Without  having  examined 
their  usual  work  in  their  owm 
new'spapers,  it  is  impossible  to 
say  how'  the  bulk  of  their  effort 
stacks  up  against  our  own.  But 
two  things  are  quite  clear:  They 
have  great  basic  training  and  a 
remarkable  sense  of  caricature. 

“This  was  apparent  of  every 
one  of  the  men.  Their  sense  of 
time  caricature  (not  the  labored 
cai-toon  portrait  that  people  like 
me  draw'  out  behind  the  bam), 
their  ability  to  lay  out  quickly 
the  composition  and  complete  it 
was  a  delight  to  see. 

Next  a  Cultural  Orgy 

“How'ever,  we  members  of  the 
National  Cartoonists  Society 
fought  back.  Some,  it  is  tme, 
were  a  little  tricky,  using  colored 
chalk,  but  for  the  most  part  it 
was  a  clean  contest. 

“This  almost  native  ability  to 
draw  has  long  been  noticeable  in 
so  many  people  of  Spanish  ex¬ 
traction.  Some  of  the  finest 


Safer  spare  travel ... 

in  the  world  of  tomorrow  is  assured  by  a  “rocket 
--  brake”  developed  by  the  I  .S.  Navy.  With  this 

mechanism,  soft  landings  on  the  earth  or  other  planets  will  be 
far  more  feasible.  Readers  learn  of  this  and  hundreds  of  other 
imminent  and  important  marvels  in 

Than  We  Think 

by  Radehaugh.  famous  artist-designer . . .  whose  daring  drawings 
and  descriptions  show  wonders  now  being  blueprinted... 
which  will  make  tomorrow’s  everyday  living  more  rewarding 
and  exciting. . .  in  home,  streets,  office,  recreation,  health,  and 
travel!  This  circulation  stimulant  is  available  in  Sunday  standard 
third  color  pages  and  half  tabloid  page  size.  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott.  Manager... 

Chicaffn  T'rihun^^JXotr  Y^nrh  \ews 

Mmuf  \air»  Hulltilna,  York 
€MtCUW€»9  mnc.  Trihunp  Tnirtr,  Vkifatto 


draftsmen  I  have  ever  st“en  were 
obscure  little  Mexican  boys  at 
Disney’s  studio. 

“Their  feeling  for  fom,  Uie 
almost  sculptured  line  they  em¬ 
ploy,  make  me  wonder  if  I,  for 
one,  will  ever  master  my  trade. 
It  is  to  be  hoped  that  the  State 
Department  will  again  send  us 
a  group  of  our  fellows  from 
overseas. 

“Who  knows?  They  may  even 
benefit  a  little.  I  could  teach 
them  to  cross-hatch.  Herblock 
could  intixKluce  them  to  the 
coquille  board.  It  crould  Ice  a  cul¬ 
tural  orgy.” 

• 

Martin  Retiring, 

Horton  Takes  Over 

Henry  P.  Martin,  general 
manager  of  the  Register  and 
Tribune  Syndicate,  has  an¬ 
nounced  his  retirement  effective 
next  Januai-y  1,  after  37  years 
of  directing  the  syndicate  he 
started.  He  will  continue  to  be 
associated  with  the  syndicate  in 
a  consultant  capacity. 


use  "TAPECO^ 


Perforated  Typesetter  Tape  for  I 
all  Leading  Features  &  Supple-  ! 
ments.  | 

TTS  Tape  rolls  for  local 
Perforators  &  Reperfor¬ 
ators  in  8"  &  14"  Rolls. 

’PI'S  Operator  Training 

SCHOOL 

TTS  Operator  Placement 

SERVICE 

'ITS  Operator  Instructors  i 
for  In-Plant  Training  ■ 
-  ' 

WRITE  —  WIRE  —  PHONE 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  M783 
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Bruce  Horton,  eastern  man¬ 
ager  of  the  syndicate  with  offices 
in  New  York,  w'ill  succeed  Mr. 
Martin  as  general  manager.  He 
will  divide  his  time  between  the 
Neiw'  York  office  and  the  syndi¬ 
cate  headquarters  in  Des  Moines. 

Mr.  Martin  was  the  whole 
syndicate  w'hen  its  fii-st  sale  was 
made  in  1922.  A  column,  ‘Your 
Baby  and  Mine,’  which  Myrtle 
Meyer  Eld  red  had  been  writing 
for  the  Register,  W'as  sold  to  two 
newspapers  nearly  a  continent 
apart,  the  Halifax  (Nova  Sco¬ 
tia)  Herald  and  the  Long  Beach 
(Calif.)  Press-Telegram.  The 
same  column  by  the  same  author 
is  still  syndicated. 

The  syndicate  now  has  W 
features. 

A  graduate  of  Coe  College. 
Mr.  Martin  came  to  De.-;  Moines 
in  1920.  He  was  circulation  man¬ 
ager  of  the  Des  Moines  Capital 
before  he  joined  the  Register 
and  Tribune. 

Mr.  Hoi'ton  is  a  graduate  of 
Salem  College,  Salem,  We^ 
Virginia.  He  worked  for  Gulf 
Oil  Coi'poration  for  five  yeaR 
as  assistant  manager  of  the  avi¬ 
ation  gasoline  sales  departmwt 
and  was  for  10  year.s  ])romotion 
editor  of  the  Pittsburgh  Pcese 
before  he  came  to  the  Register 
and  Tribune  Syndicate  in  1945. 
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L.A.  Times  Breaks 
3,000,000  Ad  Mark 


CLASSIFIED  CLINIC  have  less  want-ad  volume.  the  classified  pages  of  the  na- 

- — — “There  are  several  reasons  tion’s  newspapers  at  this  time 

La  r  ■  "t*  1  for  this.  First,  classified  I’equires  of  the  year,  struck  earlier  and 

/\  I  ^  more  composition  and  handling  sharper  than  usual  in  October. 

-l-ii-l-VyO  J-rX  than  is  normally  entailed  in  pro-  Falling  17%,  this  October  de- 

A  1  m  /■"  1  ducing  straight  display.  Second,  dine  is,  in  TREND’S  nine-year 

1  i  if  if  1  \  ^/1  ot*|^  selling  and  writing  classified  re-  history,  topped  only  by  the  19% 

•  Vf  •  Vr  V/ vF  xxtJ.  IfXdX  quires  more  sales  time  per  ad.  drop  registered  in  1957,  w'hen 

'  Third,  a  good  classified  page  or  the  ad  count  was  plunged  fast 

R  •  Il'inSol  I  I  innol  Section  attracts  heavy  reader-  into  the  recent  recession,  and 

'  ».  ^'1*11  ijrr...  ship  and  thus  produces  first-rate  equals  the  17%  October  dip  in 

CAM,  New  York  Herald  Tribune  advertising  resultfulness.  slumping  1953.  Normally,  the  ad 

“This  last  point  may  be  ar-  count  slips  only  4  to  8%  in  Octo- 

The  Sunday,  November  22,  stand,  appreciate,  and  push  pued,  but  surveys  show  that  seems  apparent,  there- 

issue  of  the  Los  Angeles  Times  classified  with  enthusiasm.  classified  consistently  ranks  in  effects  of  the  steel 

included  the  3,000,000th  classi-  “After  seven  yeai-s  of  work-  forefront  in  total  newspaper  strike  played  a  major  role  in 
lied  ad  published  this  year  by  ing  in,  and  advising  on,  classi-  i-gadership.  Often  the  quoted  the  help  wanted  ad  count 

the  newspaper  .  .  .  the  first  time  fied.  I’ve  observed  that  in  no  Qj.jp,.  preference  is  Page  One  down  more  than  100,000  ads  in 

any  U.  S.  newspaper  has  ever  other  phase  of  the  business  are  run-over  state  and  local  news  ^  month’s  time.’’ 

published  that  many  classified  so  many  weekly  and  small  daily  classified,  than  the  * 

ads  in  a  single  year.  publishers  so  poorly  infolded,  various  specialized  news  pages  Guild  Wins  Recoffniliou 

The  Times  started  its  classi-  We  aren’t  aggressive  with  classi-  _  gp^^.^g^  financial,  and  On  Oakland  Tribune 

lied  ad  year  off  with  the  annual  fied  because  we  either  simply  j^Qp  display.  People  turn  to  the  CfaKiauci  1  riDUUe 

Jubilee  edition,  January  4th,  don’t  understand  what  it  can  classified  pages  regularly  just  Oakland,  Calif, 

which  comprised  84  pages.  In  the  do  for  us,  or  we  are  in  the  dark  ^g  legitimate  news.  The  San  Francisco-Oakland 

course  of  the  year,  17  issues  about  how  to  organize  a  depart-  year  after  year,  readership  of  Newspaper  Guild  has  won  bar- 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


have  nin  (54  pages  of  classified  ment  that  will  do  the  job. 
or  more.  “At  least  half  of  the  weeklies 


classified  by  both  men  and  gaining  rights  for  a  group  of 
women  has  been  ranked  40  to  50  about  190  editorial  employees 


The  1,000,000th  ad  ran  in  the  and  small  dailies  in  our  own  percent  with  the  female  per-  of  the  Oakland  Tribune. 
issue  of  April  23;  the  2,000,000-  newspaper  family,  in  opinion,  centage  usually  running  several  I"  a  Labor  Board  election. 


ad  mark  was  passed  August  4th.  could  be  enjoying  twice  as  much, 

Last  year  the  Los  Angeles  or  more,  classified  revenue  than  . 

Times  published  a  total  of  2,-  is  now  obtained.  We  have  al  *  “  /MomMnrr 


there  were  125  votes  for  the 
Guild,  two  for  “no  union”  and 


Times  published  a  total  of  2,-  is  now  obtained.  We  have  al-  Considering  the  foiegoing  Tribune  Editorial 

899,986  individual  classified  ads  ready  shown  how  classified  is  ,  publishers  should  not  be  g^pjoygcg  Association.  The  as- 
for  a  total  of  17,419,916  net  ‘working  its  head  off’  for  some  ^fi’^'d  to  set  their  want-ad  rates  — 


sociation,  an  unaifiliated  labor 


lines.  This  year,  the  Times  had  newspapers.  Why  not  for  us?  *h'Sh-’  There  will  be  few  com-  —.oup,  had  held  bargaining 
published  20,688,823  net  lines  as  I  believe  we  could  do  as  well  .  .  .  P*aints  from  advertisers  so  long  eights  for  more  than  20  years. 


of  November  20. 

«  *  * 

A  PI  BLISHER  .SPEAKS 


if  we  only  knew  how!”  as  the  resultfulness  of  their  ads 

„  . .  r  ii.  IS  great  enough  to  warrant  the  *  u  i  j 

Commenting  on  one  of  the  J?  „  October  14. 

•  l*lf  til  All  •  cost*  4  _ _ • _  _i.4 _ 1.  fir»l  « 


A  VI  BLiMihK  .sPhAKS  major  building  blocks  of  classi-  ♦  A  previous  attempt  to  affili- 

Robert  D.  Miller,  publisher  fied  rates,  Mr  Miller  notes  that,  HAPPINESS  SECTION  ate  with  the  Guild,  in  195.3,  w^ 

of  the  Jennings  (La)  Daily  Publishers  of  small  newspapers  lost,  in  an  election  which  tallied 

News,  appreciates  the  impor-  seem  just  as  much  in  On  a  recent  Sunday  the  An-  80  votes  for  the  association  and 

tance'of  classified  advertising  to  'ffuorance  of  how  to  attain  an  rora  (Ill.)  Beacon  \ews  ran  4,-  68  for  the  Guild, 

a  small  newspaper.  At  an  Ad-  ^lu'table  system  of  want-ad  529  paid  inches  of  classified  —  ^ 

vertising  and  Publishers  Semi-  ’utes  as  they  are  about  the  rest  largest  in  the  paper  s  histoi-y.  ItOW  111911  CQII  WC  gOf 

nar,  he  led‘a  discussion  on  classi-  jf  classified’s  complexities.  Rates  CAM  Alva  Thornbnigh  is  justly  .  .  - 

fied  advertising  and  in  the  last  effect  today  often  are  the  proud  of  the  special  Fall  Home  "ww  iwi  . 
issue  of  the  SCAMA  Bulletin  someone’s  guess  yeai-s  Edition  consisting  of  28  pages  dcCP? 

heairain  hnbU  fnrfb  nn  thp  vpvp  ugo  and  haven’t  been  examined  in  2  parts  which  helped  account 
nue^tentials  of  the  ads  which  ^^j««ted  since.”  for  the  oversized  Sunday.  The  j 

“until  the  early  1920’s  most  SeRing  Rate.  '  tloT.';rrmprtV^e^.;^n"r?:u 

newspaper  publishers  had  con-  depaitment  creation  had  the  g,  feats  are  accomplished 

sidered  simply  a  necessary  nui-  He  offers  the  following  ap-  title  “Happiness  —  A  Place  in  the  progress  of  scientific 

sance.”  proach  for  the  small  newspaper  Called  Home”  splashed  across  achievement  reported  by  Science 

Pointing  to  the  results  of  a  re-  to  establish  fair  and  profitable  its  face  in  vivid  green  and  was  Service, 

cent  survey  which  indicated  a  classified  rates:  “We  first  must  topped  by  a  charming  vignette  o„iiy  gewi  Keperf.  Day-by-day 

wide  fluctuation  in  classified  examine  the  average  cost  per  of  a  ranch  home.  Best  of  all,  the  advancements  in  every  major 

revenue  for  newspapers  in  simi-  inch  of  producing  all  our  ad-  entire  special  section  was  billed  ,  ^g'^c^enti^ 

lar  circulation  brackets.  Pub-  vertising.  If  the  difference  be-  on  the  basis  of  classified  s  nine  interpret  the  news  in  his  field 

lisher  Miller  poses  these  ques-  tween  this  figure  and  our  mean  column  pages  including  the  front  into  a  style  readily  understood 

tions:  earned  rate  is  usually  satisfac-  page  which  was  sold  as  a  co-op  by  every  one  of  your  readers. 

“What  makes  the  difference?  tory,  then  we  have  a  starting  ad!  ^  ^  ^  Exclusive,  dynamic,  informative. 

Is  it  circulation?  Is  it  city  or  point.  News-Feafsre  raektt.  Featuring 

trade-ai.a  population?  Is  it,  for  “Many  daily  publishers  .set  HELP  W.ANTED  an  exclusive  800-word  lead  story 

<!n>n„  V,,  i  ii-  ..L  •  1  j  i  i  oc  on  some  news  worthy  scientific 

some  mu. spapers,  just  the  pure  their  classified  rates  10  to  25  At  a  recent  meeting  of  the,  project,  the  practical  column, 

fortune  of  having  a  town  percent  higher  than  their  av-  New  York  City  CAMs  Associa-  New  Machines  and  Gadgets,  list- 
that  supiiorts  a  disproportionate  erage  retail  display  rate.  Thus,  tion  the  subject  of  slipping  help  1?“''“?''^'’'].*  ‘^'sc'-ibing 

car  dealers  and  if  a  publisher  is  earning  80c  wanted  linage  was  heard  for  noTon 7he^  market,  anS°thrin! 

e.'tate  apjents .  per  inch  m  retail,  he  will  set  (he  first  time  in  over  a  year.  tercsting  article,  Nature  Ram- 

rheii  he  proceeds  to  answer  his  classified  rates  to  earn  90c  “Not  showing  a  loss _  but  it’s  '  biings,  emphasizing  the  unusual 

them  :n,d  we  don’t  know  of  a  or  95c  per  inch.  off”  was  the  consensus  of  the  ,  firthree'*  ir/ikistraled 

would  disagree  with  “Weekly  newspapers  often  set  CAMs  present.  Echoing  the 

classified  rates  to  produce  a  same  theme  is  the  October  Help  ,  ®  proinmt,  «•- 

"Urn;  lubtedly,  each  of  these  gross  revenue  per  column  inch  Wanted  Ad  Count  by  Gerald  G.  cur„,^ 

things  ran  have  some  influence  from  2  to  2*^  times  the  gross  Griffin,  of  B.  K.  Davis  &  Bro.,  "** 

on  cla.ssified  development,  but  a  revenue  of  local  display  adver-  Philadelphia.  According  to  the 

■nore  important  answer  seems  tising.  Their  rates  are  higher,  “Help  Wanted  Trend,”  “The  SCIENCE  SERVICE 

to  he  elsewhere;  the  failure  of  proportionately,  than  those  of  year-end  decline  in  help  wanted  1719  ^  strwt,  Northwest 

newspaper  publishers  to  under-  daily  newspapers  because  they  advertising,  which  usually  hits  Washington  6,  o.  c. 
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how  high  can  we  go? 
how  for? 
how  deep? 


These  questions  of  interna¬ 
tional  importance  are  answered 
as  the  feats  are  accomplished 
in  the  progress  of  scientific 
achievement  reported  by  Science 
Service. 

Dally  Mews  Report.  Day-by-day 
advancements  in  every  major 
science  covered  by  our  writers — 
each  one  a  scientist  trained  to 
interpret  the  news  in  his  field 
Into  a  style  readily  understood 
by  every  one  of  your  readers. 
Exclusive,  dynamic,  informative. 

Newt-featere  Packet.  Featuring 
an  exclusive  800-word  lead  story 
on  some  news  worthy  scientific 
project,  the  practical  column. 
New  Machines  and  Gadgets,  list¬ 
ing  short  paragraphs  describing 


teresting  article,  Nature  Ram- 
biings,  emphasizing  the  unusuai 
in  plant  and  animal  life.  Each 
of  the  three  is  illustrated. 

If  ink  a  trial  of  there  pertinent,  ac¬ 
curate  neurpaper  rervicet*  Sample*? 
Jtut  uira  or  u/rite 


SCIENCE  SERVICE 

1719  N  Street,  Northwest 
Washington  6,  D.  C. 
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Shea  Re-Elected  Q-r7^1 

ILUllOrh  1  ry  students  to  read  the  paper  at  g  Company  OldrZei  Ot^eS 

least  once  eveiy  two  weeks,  Mr.  •'  *  •' 

T^QTIoI  Beck  said.  “That’s  a  beginning.”  Officers  and  directors  were 

X  OUlll  i  clllflyl  The  panel  appears  on  alternate  re-elected  at  the  recent  annual  iTlfXi  C 

Fridays.  meetings  of  Wood  Newspaper 

Previous  Mirror  News  at-  Machineiy  Coi-poration  at  Rich-  Aoioi^l 
vll.  tempts  to  attract  young  readers  mond,  Va.  jrVolcl.J.1  OCX  VIC 

have  met  with  varying  success,  Directors  are:  Gordon  J. 

In  Los  Angeles  last  week  teen-  Mr.  Bassett  said.  The  old  stand-  Campbell,  Ogden  B.  Hewitt,  Nel-  Hong  Ko 

:ers  were  wearing  bulky  sweat-  by,  a  youth  page  written  by  son  Maynard,  John  A.  Isbell,  The  Far  East  —  always 


Starzel  Sees 


Asian  Service 


agers  were  wearing  bulky  sweat- 


Hong  Kong 
The  Far  East  —  always  a 


watching  “Maverick”  on  school  correspondents,  worked  William  J.  McNally,  John  J.  news-producing  area — is  emerg- 


television  and  commenting  on  for  awhile,  but  it  gradually  lost  Shea  and  John  C.  Smaltz. 

the  TV  quiz  scandals,  according  its  appeal.  The  board  chose  the  follow- 

to  a  youth  news  seiwice  provided  •  officers:  ChaiiTnan,  Mr.  IV 

by  the  Lo.s  A w(7e/e.s  J/iVror  .VcM'.s.  p  ,  rpt  t  ,  nard;  president,  Mr.  Shea;  \ 

Early  response  to  the  youth  *^onk  i  nejl  Story  j)residents,  I.  Toniberg,  Pan 

panel  has  been  enthusiastic.  Is  An  Inside  Joh  Tollison  and  Daniel  McCr 

which  has  caused  Managing  Dfnvfr  treasurer) ;  assis 

Editor  J.  Edward  Murray  and  t>.  .u  .  r  .  .  or  T  vo.  ti’^^surer,  James  L.  McLinti 


ing  as  one  of  the  greatest  con¬ 
sumers  of  news  and  photos  from 


Bank  Theft  Story 


Assistant  Managing  Editor  ,  ,  ,,  „  /  m 

T  T»  ii.  r  u  1-  .Lu  porter  for  the  Rocky  Mountain 

James  Bassett  to  believe  thev  \r  .  .  m  c!u„ 


Denver 

Barbara  Browne,  25,  a  re- 


ing officers:  ChaiiTnan,  Mr.  May-  the  rest  of  the  world, 
nard;  president,  Mr.  Shea;  vice-  This  development,  in  the  last 
jiresidents,  I.  Toniberg,  Paul  L.  decade,  was  emphasized  by 
Tollison  and  Daniel  McColley  pj.^nk  J.  Starzel,  general  man- 
(also  treasurer) ;  assistant  jjggj.  of  the  Associated  Press, 
treasurer,  James  L.  McLintock;  ^  conference  of  AP’s  Far 
secretary,  William  A.  Silence.  Fast  chiefs  of  bureau  here  Nov. 


readers. 


(idiiics  xaj  utriicvc  tiicv  xr  .  xt  -  i  a 

,  -  •  A€ws,  erot  a  scoop  Nov.  10.  She  «  *1 

have  found  a  way  to  reach  an  Colorado  State  Robins  Family 

untapped  audience  of  potential  Rank  when  a  man  who  had  just  Keeps  Newspaper 
lea  eis.  robbed  the  bank  of  $16,212  was  CONV 

Sample  Inquiries  captured  by  police.  They  allowed  .  cpttipment 

Miss  Browrne  to  enter  the  closed  ,,  .  , 

The  panel  is  made  up  of  five  ,,3^^  to  telephone  the  paper. 


Sample  Inquiries 


secretary,  w  1111am  a.  silence.  East  chiefs  of  bureau  here  Nov. 
•  20  and  21. 

Robins  Family  “This  is  one  of  the  largest, 

Keeps  Newspaper  arid  at  the  same  time  also  one 

A  -L-  most  difficult,  territories 

Conway,  Aik.  seiwe  with  news  and  photos 
A  settlement  was  reached  .^id.  u^l- 

Nov.  17  in  the  management  of  ^  growing  feeling  of 


teenagers  whose  job  is  to  find  ..j  matched  rival  reporters  Democrat  and  interest  is  pulling  these 

out  what  their  classmates  are  pounding  on  the  door  as  I  gave  Printing  Company.  nations  together  in  many  ways, 

doing  from  week  to  week.  Each  gtoiy  to  rewrite  on  the  bank  Murray  U.  Keed  siped  ^ 

panelist,  aided  by  a  correspond-  president’s  phone,”  she  added.  a'smissing  a  receiver-  ^  contrary  direction  by  old  in- 

ship  suit.  He  approved  the  resig-  ,i„gg 

nation  of  Mrs.  Frances  Sims  _ x; _ _ 


ent  in  each  of  about  20  schools, 

samples  informally  to  find  out:  • 

What  record  is  getting  the  Farm  Bureau  Award 
best  play,  (teenagers  and  sub¬ 
teens,  buy  90%  of  the  nation’s  Portai£S, 

single  records.)  What  is  the  Gordon  K.  Greaves,  edit 


a  contrary  direction  by  old  in¬ 


arm  Riirran  Awnril  Robins,  widow  of  Frank  E.  Rob- 

arm  Bureau  Award  ^  administratrix  of  the  *  Even  where  the  new  nations 

PoRTALES,  N.  M.  estate,  and  named  their  son,  swept  away  the 

Gordon  K.  Greaves,  editor  of  Frank  E.  Robins  III,  as  ad-  last  remnant  of  colonial  political 


last  remnant  of  colonial  political 


most  popular  television  show?  the  Portales  News-Tribune,  is  ministrator.  Mrs.  Robins  trans-  sentiment,  habit,  languaj 

What  is  the  motion  picture  teen-  to  be  honored  at  the  New  Mexi-  ferred  her  interest  in  her  hus-  differences,  and  old  communis 
agers  are  patronizing  the  heavi-  eo  Fann  Bureau  annual  con-  band’s  estate  to  his  son.  Frank  'o*'®  lou  es  o  en  1  ^ 

est?  Who  is  the  favorite  enter-  vention  in  Tucumcari  Nov.  30-  E.  Robins  III,  and  his  daugh-  strongly  to  distant  nations, 
tainment  personality?  What  is  Eec.  2.  The  award  was  made  ter,  Mrs.  Mary  Virginia  Fergu-  Methods  of  surmounting  this 
the  most  popular  clothing  fad?  reporting.  son,  both  of  Conway.  basic  conflict  in  communications 


tainment  personality?  What  is  Eec.  2.  The  award  was  made  ter,  Mrs.  Mary  Virginia  Fergu-  Methods  of  surmounting  this 
the  most  popular  clothing  fad?  reporting.  son,  both  of  Conway.  basic  conflict  in  communications 

What  is  the  most- read  book  —  wa^ the  main  purpose  of  the  A 

aside  from  required  school  read-  conference, 

ing?  What  is  the  most-discussed  Mr.  Starzel  pointed  out  that 

news  story?  IX  HT' ^  cable  from  Saigon  to  Sinp- 

The  panel’s  important  job  is  -IX^pUFlCr  1  Jjy  OUrUnSt:^  pore,  a  distance  of  6.50  mte, 

to  explore  student  opinion  on  -m-r  ^  -b-«  -.  -_--r«  must  still  go  through  Pans 

His  News  Sources  Failed  Him  Si;? 

When  a  Congressional  com-  TmnovTiiP  v,  1  ♦♦  •  •  Attending  the  conference  were 

mittee  investigating  juvenile  de-  „  ^uisville  Ky.  page  letter  praising  the  news-  Ron  E.  Huth,  Singapore;  John 

linouencv  in  Los  Angeles  heard  ''®teran  mans  service:  Randolph,  Tokyo;  Jim  Becker, 

thT  50%  of  maior  crime  here  Erankfort  bureau  reporter  for  “Your  objectivity  enables  you  Manila;  Forrest  Edwards,  Hong 
is  committed  bv^nersons  under  Louisville  Couner-Joumal,  to  analyze  problems  more  accu-  Kong;  Harold  G.  Buell,  Tokyo; 
18  the  nanel  was  shocked  but  ^^sually  credited  with  knowing  rately  than  the  persons  directly  and  Shinobu  Higashi,  Tokyo. 

pLgiinrin  analys"^  '  V  Mr.  Starzel’s  visit  was  part 

nile  delinquency,  with  reporter  For  factual  and  accurate  report-  ^  five-week  round-the-world 

Roger  Beck  moderating.  1,  u  inspection  trip  of  the  AP  world 

^  when  he  was  assigned  to  cover  peer.  .  .  .  There  is  an  integrity  ggj.vice 

Wide  Range  of  Topics  Govemor’s  Medallion  award  to  your  writings  that  wins  the  '  ^ 

.  ceremonies  Nov.  20.  The  medal-  respect  of  both  the  readers  and 

Topics  tlm  panel  has  tackled  Rons  are  given  for  “distin-  the  political  parsonages  who  are  1 1  Color  Ads  Printed 
have  revealed  much  that  was  un-  puished  and  meritorious  service  constantly  your  subject  matter,  x  Run 

known  to  many  adults,  accord-  to  the  Commonwealth  of  Ken-  “We  respect  the  Trout  that  Single  OU-rg.  nun 
mg  to  Mr.  Beck.  The  discussions  tucky.”  displays  the  shrewd,  intelligent,  Houston,  Tex. 

have  revealed  that  Los  Angeles  ^j.  Trout  was  standing  in  cosmopolitan,  and  informed  oh-  The  Thursday,  November  19. 
teachers  are  talking  more  freely  relative  obscurity  at  the  rear  seiwer  of  government,”  Gover-  Houston  Chronicle  had  11  co|®^ 
about  Communism  and  Russia  of  the  room  when  Governor  nor  Chandler  said,  and  “we  love  ads  in  an  80-page,  8-section 
now  than  they  were  a  year  ago;  Chandler  announced  Mr.  Trout  the  country-philosopher  role  he  paper  in  a  single  run.  Two  of 
that  straight-A  students  are  no  ^ras  one  of  the  six  recipients  of  exemplifies  in  almost  each  part  the  four-color  ^s  wei’o  “double 
longer  social  outcasts  because  medallion.  of  his  dress  and  daily  living,  as  trucks.” 

they  made  good  gr^es,  and  that  ^r.  Trout  stood  thunderstruck  well  as  the  column  he  has  made  The  paper  was  produced 

rules  governing  off-campus  so-  fgj.  ^  full  half-minute  before  he  famous.”  three  separate  presses  compose 

cial  groups  va,ry  greatly  from  ambled  forward  with  a  widening  Besides  his  reportorial  duties,  of  21  press  units,  each  pres® 
school  to  school.  ^rin  and  color  mounting  to  his  Mr.  Trout  has  written  a  six-day-  producing  a  compleb-  80-paee 

Reporting  teenage  informa-  cheeks.  a-week  column,  “Greetings,”  for  newspaper  containing  the  1* 

tion  in  this  way,  the  Mirror  Governor  Chandler  read  a  six-  nearly  21  years.  color  ads. 
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Roger  Beck  moderating. 

Wide  Range  of  Topics 


PROPER  TIMING  IS 
BEFORE  THE  EVENT 

Before  you’re  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

?1  A  Tenth,  Kansas  City,  Mo 
•te.'.  York  Chicago.  San  Ffancikco. 
.0?  tliam  175  W  100  Bush 

St  lackson  CT 


Hansen,  Mass.,  headquarters  of  rive  at  a  conclusion.” 

Ocean  Spray,  George  C.  P.  01s-  By  Monday  Nov.  17,  BBDO 
son,  president,  sent  two  tele-  and  Ocean  Spray  had  set  up  PR 
grams,  one  to  Secretary  Flem-  headquarters  at  the  Hotel  Wil- 
ming  stating  that  $100,000,000  lard,  Washington.  It  was  staffed 
damage  suit  was  being  filed  by  secretaries  furnished  by  Sen- 
against  the  government,  and  the  ators  Saltonstahl  and  Kennedy 
other  to  President  Eisenhower  and  Congressn;an  Keith  of 
asking  that  all  cranberry  grow-  Massachusetts, 
ing  districts  be  classified  as  dis-  Mr.  Major  received  and  used 
aster  areas.  the  help  and  cooperation  of  Jack 

BBDO’s  staff  was  busy  during  Tait,  special  assistant  on  public 
Wednesday,  Thursday  and  Fri-  affairs  of  S^retary  Flemimng, 


PUBLIC  RELATIONS 


PR  Puts  Cranberries 
Back  in  Thanksgiving 


announcement  to  the  press  the 
n  be-  next  morning.  He  went  to  Wash- 

news  ington  immediately.  - -  -  -  —  - 

unce-  The  PR  counterattack  was  set  day  arranging  newspaper,  TV  and  Charles  Rogers,  press  officer 

ming,  in  motion  at  BBDO’s  offices  and  and  radio  interviews.  All  were  of  the  department. 

;ation  was  in  operation  by  Monday  keyed  to  the  theme  that  the  .  .  XMtinir 

some  noon.  Mr.  Major  called  it  the  Government  was  “unfair,  ill-  an  or  .  g 

been  “communications  plan.”  informed  and  ill-advised”  to  pR  headquarters  spent  all 

jse  of  Under  it  (1)  Mr.  Stevens  is-  make  the  announcement  it  did.  night  Monday  drafting,  mimeo- 
ole.  sued  a  statement  denying  the  u  a  graphing  and  collating  press 

news  Secretary’s  charges  and  re-  statements.  These  were  brought 

affirming  the  purity  of  the  cran-  On  Thursday,  Nov.  12,  at  the  to  the  Department  offices  by 

^  Qg,  berry  crop.  (2)  All  communica-  suggestion  of  BBDO’s  staff,  the  7:30  A.M.,  Tuesday  and  distri- 

jj.  jj.  tions  were  centered  at  the  Cranberry  Growers  of  Wiscon-  buted  in  advance  of  the  confer- 

BBDO  office,  to  which  all  quer-  gjn  urged  VicePresident  Nixon  ence.  The  main  statement  was 

ies  were  funneled  to  prevent  and  Senator  Kennedy  to  recog-  by  Mr.  Stevens.  It  propo.sed  a 
any  misquotation.  (3)  A  press  nizg  their  plight.  The  Vicepresi-  four-step  plan, 
conference  was  called  for  10  dent  ate  four  portions  of  cran-  Late  Wednesday,  Secretary 
™  A.M.  Tuesday  Nov.  10.  beny  sauce;  the  Senator  drank  Flemming’s  modifications  of  the 

„  1  .  .  a  toast  with  cranberry  juice.  plan  were  received,  discussed 

’  /om-  Arranged  Meanwhile,  the  PR  staff  was  and  finally  agreed  upon.  It  was 

said*  Other  means  to  get  positive  helping  to  provide  all  segments  made  public  Thursday,  Nov.  19. 

of  re-  breaking  were  put  into  of  the  industry  with  what  Mr.  brief,  the  plan  assured 

motion.  Arrangements  were  Major  said  were  “scientific  proper  testing  of  fresh  cran- 
completed  to  have  Mr.  Stephens  facts.”  berries  and  processed  cranberry 

I  ,  appear  on  Tuesday’s  “Today”  By  Friday,  Nov.  13,  Secretary  products  in  all  stages  of  market- 

^  Garroway  TV  show.  This  was  Flemming  had  invited  Mr.  01s-  ing  and  provided  labels  assuring 
taped  Monday  afternoon.  The  son  to  a  session  in  Washington  housewives  that  the  goods  con- 
oncede  Q^ocery  Manufacturers  Associa-  Tuesday,  Nov.  17  “to  try  to  ar-  tained  no  aminotriazole. 
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wsides  .Mr.  Major  involved  in 
this  job  were  Austin  Scannell, 

Manager  of  product  publicity; 

George  Hayden,  George  Whip- 
P|e,  James  Hayes,  the  Misses 
Maidie  .Alexander  and  Lee  Horn. 

_  Ambrose  E.  Stevens,  execu¬ 
tive  virepresident  and  general 
inanager  of  Ocean  Spray,  had  a 
tip  from  a  newspaper  man  on 
Sunday,  Nov.  8  that  Secretary 
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plane  and  sent  on  his  way  back 
f  S^l  'Tw  erowo  Stars  and  Stidpes’  Korea  bu- 

I  A  l^arS  reau  at  Seoul.  Minutes  after  the 

(Continued  from  page  13)  plane  was  airbonie  the  radio 
_ _  crackled  with  orders  for  it  to 

covered  from  frontlines  by  Stars  ^  division 

and  Stripes  reporters  attached  re^rter  was 

to  every  U.  N.  division  or  bat-  ^  seething  but  apologetm 

talion  in  Korea.  major  general  who  had  r^eived 

a  rash  call  from  General  Max- 
Legendarj  StulT  well  D.  Taylor’s  Eighth  Army 

„  ,  ■  ,  Headquaiders  countermanding 

Some  of  then- experiences  have  ^he  two-star  officer.  Taylor,  a 

JO-  staunch  supporter  of  the  news- 

One  Stars  and  Stripes  man,  had  interaened  in  the 

pi.  Ronnie  Dare  of  Sheridan,  ^epoiter’s  behalf.  The  story 
yo  was  the  fir^  correspond-  out  to  be  completely 

it  to  enter  Seoul  after  it  was  accurate 


become  legend. 

One  Stars  and  Stripes  man, 
Cpl.  Ronnie  Dare  of  Sheridan, 
Wyo.,  was  the  first  correspond¬ 
ent  to  enter  Seoul  after  it  was 
recaptured.  Reporter  Dick  Kemp 
of  Galveston,  Tex.,  j’umped  with 
the  187th  Regimental  Combat 
Team  to  add  realism  to  his 
writings. 


Special  Insignia 

During  the  Korean  War.  Stars 
and  Stripes  enlisted  correspond- 


And,  Air  Force  T/Sgt.  Corliss  chevrons  from  their 

Miller  from  Ft.  Sam  Houston,  un‘foi-ms  to  avoid  rank  preju- 
Tex.,  made  news  when  he  got 

lost  behind  enemy  lines  white  zanders.  They  wore  only  the 
on  a  sketching  assignment  for 

the  paper.  A  Korean  civilian  newspaper  Four 

who  hated  the  Reds  helped  military  decided 

Miller  slip  back  to  friendlv  ter-  msigna  wasn  t  an  authorized 


ritory.  ordered  it  removed  from 

..  .  staffers’  unifonns. 

f  J  ^  ^  Circulation  peak  of  the  paper 

p  r  7"’  fluring  the  war  rose  above  155,- 

ic  mon  ,  a.,  w  o  was  ip  qOO  copies  seven  days  a  week, 

viewing  a  ro  lei  on  e  ion  stars  and  Stripes  then  had  sev- 


Imes  and  had  just  asked  the 
GI  his  name  rank  and  home-  ^^ich  went  to  ( 
town.  The  infantryman  got  as  ^^^er  to  Korea, 
far  as  his  rank  and  first  name  ^oday  all  edil 
when  an  enemy  sniper  shot  him  ^he  new  St; 
through  the  head.  t^i^„ 


eral  editions  in  Japan,  one  of 
which  went  to  Okinawa  and  an- 


STRICTLY  DISTAFF — Four  of  the  chief  editorial  posts  on  the  Michigan 
State  News,  campus  daily  at  MSU,  are  held  by  girls:  Mary  Luff,  left, 
editor;  Sue  Price,  city  editor;  Suzette  Ramsey,  sports  editor;  and  Sandra 
Legatz,  editor  of  the  editorial  page. 

military  personnel  for  their  ]\e>v  DeDartllieilt 

.tf_n _ _ : _  T4. _ 


fellow  sei-vicemen.  It  carries  no 
advertising.  Office  space  is  pro¬ 
vided  for  by  the  military  and, 
of  course,  the  sei-vicemen  receive 


Works  with  Schools 

Clfa-eusd 
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...  X..,.,.  anu  ni.L  name  editions  are  printed 

when  an  enemy  sniper  shot  him  ^he  new  Stars  and  Stripes 
through  the  head.  i  a.  •  rr  ^  oa 

plant  m  Tokyo.  The  24-paj^e 

Baars  figur^  that  the  gun-  daily  editions  sell  for  five  cents 
man  w-as  vvorking  his  way  from  in  Japan,  Okinawa  and  Korea; 
left  to  right.  Had  it  been  the  jq  cents  elsewhere.  The  52-page 
opposite,  the  Stars  and  Stripes  Sunday  edition  with  color  comics 
reporter  probably  would  have  cost  15  cents  anywhere  in  the 
been  killed.  Pac  past. 

Another  episode  concerned  a  With  the  cut  in  military  per- 
Stars  and  Stripes  enlisted  cor-  sonnel  in  the  Pacific,  Stai-s  and 
respondent  w-ho  w-as  kicked  out  Stripes’  circulation  today  is 
of  a  division  area  by  an  im-  about  63,000  copies.  There  are 
pulsive  twm-star  general  w-ho  five  editions  daily  —  two  in 
claimed  the  repoi-ter’s  dispatch  Japan,  one  each  in  Korea  and 
about  Ten-y  Moore’s  troubles  Okinawa  and  an  air  edition 
with  the  Ai-my  over  her  abbre-  which  goes  to  scattered  points 
viated  costume  w-as  misleading  throughout  the  Pacific  area. 


their  pay  from  the  Ai-med  has  created  a  department  known 
Forces.  as  Educational  Sei-vice  to  pro- 

There  are  about  60  sei-vice-  mote  use  of  the  paper  by  stu- 
men  from  the  Ai-my,  Navy,  Air  dents  and  teachers  in  the  schools. 
Force  and  Marines  on  the  staff  The  Plain  Dealer  has  ap- 
of  the  paper  today.  Some  55  pointed  Mrs.  Margaret  (Maggi) 
American  civilians  fill  adminis-  Byrne  as  director  of  the  de 
trative  positions  in  the  business  partment.  She  formerly  was 
and  circulation  departments.  An-  with  King  Features  Syndicate 
other  175  Japanese,  Okinawans,  in  New  York  and  with  the  Na- 
Koreans,  Chinese,  Filipinos  and  tional  Broadcasting  Co.  in  Cleve 
other  nationalities  also  are  on  land.  She  wrote  a  personality 
the  Stars  and  Stripes  payroll.  development  for  the  Plain  Dealer 
The  publisher  or  officer-in-  in  the  1940’s. 
charge  of  Pacific  Stars  and  A1  Beam  of  the  copydesk  has 
Stripes  is  Ai-my  Maj'or  Paul  C.  been  assigrned  to  assist  Mrs. 
Rapp,  whose  new-spaper  experi-  Byrne  in  presentation  of  a  four- 
ence  dates  back  to  1935  when  he  page  supplement,  which  is  to  be 
started  to  work  as  a  printer’s  distributed  periodically  to  stu- 
devil  on  a  paper  in  Sault  Ste.  dent  subscribers. 

Marie,  Michigan. 


and  bad  for  morale. 


The  paper  is  still  a  military 


The  GI  was  ordered  aboard  a  organization  and  is  written  by  Herbert  Me  Caul  Dies 


For  Science  Writers 

New  York  University  will  conduct  a  seminar  on 
science  reporting  at  Gould  House,  Ardsley-on-Hudson, 
N.  Y.,  Januaiy  26  to  February  6,  1960.  Transporta¬ 
tion,  room  and  board  will  be  provided  by  a  National 
Science  Foundation  grant.  Apply  to  Prof.  Hillier 
Krieghbaum.  Department  of  Journalism,  New  York 
University,  Washington  Square,  New  York  3,  N.  Y. 
Deadline  for  applications  is  December  10,  1959. 


Glean,  N.  Y. 

Herbert  A.  Me  Caul,  76,  re¬ 
tired  advertising  manager  of  the 
Glean  Times-Herald,  died  Nov. 
14.  He  had  spent  all  his  news¬ 
paper  career  on  Glean  papers, 
except  for  two  years  on  the 
Richmond  (Va.)  News  Leader 
from  1925  to  1927. 


Russell  Dyclie 

Louisville,  Ky. 

Russell  Dyche,  75,  editor 
emeritus  of  the  London  Sentinel- 
Echo  (he  was  editor  50  years), 
died  Nov.  17.  He  was  a  foi-mer 
head  of  the  Kentucky  Press 
Association  and  served  four 
years  as  State  parks  director. 
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Traffic  Manager 

G.  M.  Hobart,  president  of 
Consolidated  Paper  Corporation 
Limited,  announces  the  appoint¬ 
ment  of  J.  L.  Dusto  as  manager 
Traffic  Department,  replacing! 
H.  Plouffe,  w-ho  is  retiring  after 
41  years  sei-vice.  Mr.  Plouffe 
was  born  in  Trois-Rivieres,  Que¬ 
bec. 

Keimel  and  Leash 

ClEVEUND 

Max  Riddle,  who  conducts  a 
column  on  dogs  for  the  Cleve¬ 
land  Press,  now  has  a  Kennw 
and  Leash  syndicated  column  of 
19  papers  in  this  country  and 
Canada.  The  New  York  Mirrof 
is  the  latest  to  add  his  column. 
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John  Peter  Zenger,  printer  of  The  New- 
York  Weekly  Journal,  was  tried  before 
a  hostile  court  at  the  New  York  City 
Hall  on  August  4,  1735,  on  the  charge  of 
seditious  libel.  In  the  trial,  re-created 
at  the  Zenger  Memorial,  he  was  defended 
by  Andrew  Hamilton,  a  distinguished 
lawyer  and  Pennsylvania  statesman.  He 
argued  that  Zenger  had  simply  exercised 


judge’s  instructions,  the  jury  accepted 
Hamilton’s  principle  of  freedom  and 
acquitted  Zenger. 

The  Zenger  Memorial  is  open  daily, 
Monday  through  Friday,  10  A.  M.- 
4  P.  M.,  closed  Sundays  and  holidays. 
Admission  is  free.  Entrance:  Old  Sub- 
Treasury  Building,  15  Pine  Street,  corner 


Daily’s  Owners 
Elect  Officers 

Selma,  Ala. 

Frank  Ford,  advertising  man¬ 
ager,  has  been  elected  president 
of  a  group  of  employees  who 
purchased  the  132  year-old 
Selma  Times-Joumal  under  the 
provision  of  the  will  of  Mrs. 
Mary  H.  Raiford. 

Mrs.  Raiford,  sole  owner  and 
publisher  of  the  paper  at  the 
time  of  her  death  July  11,  pro¬ 
vided  for  the  purchase  of  the 
daily  by  Mr.  Ford  and  four 
other  long-time  employees. 

The  corporation  will  be  known 
as  the  Selma  Times-Journal 
Publishing  Co.  Each  of  the  five 
owners  holds  an  equal  share  in 
the  business. 

Other  shareholders  and  offi¬ 
cers  are  W.  C.  Calhoun,  me¬ 
chanical  superintendent,  vice- 
president;  Roswell  Falkenberry, 
assistant  director  of  the  adver¬ 
tising  department,  secretary- 
treasurer;  Ed  Field,  editor*,  and 
Mrs.  C.  W.  Wynn,  who  retired 
earlier  this  year. 

Mr.  Ford  announced  that 
Henry  Lloyd,  a  nephew  of  Mrs. 
Raiford,  would  remain  as  busi¬ 
ness  manager*. 


Buys  Brother’s 
Interest  in  Paper 

Mount  Airy,  N.  C. 

James  E.  Johnson,  publisher 
of  the  Mount  Airy  News,  has 
purchased  a  one-half  undivided 
interest  in  the  business,  owned 
by  his  late  br*other  and  partner, 
William  H.  Johnson. 

The  transaction  was  completed 
between  Mr.  Johnson  and  Mrs. 
Ruby  P.  Johnson,  administratrix 
of  the  estate  of  the  late  co¬ 
publisher. 

Ownei*ship  and  oper*ation  of 
the  Mount  Airy  News  has  been 
in  the  Johnson  family  since  1904. 

New  editor  is  Bob  Tannehill, 
who  has  been  associated  with 
the  paper  since  coming  here  in 
1957. 

*  *  * 

Alden,  N.  Y. 

Joseph  A.  Weisbeck,  81,  pub¬ 
lisher  of  the  AUlen  Advertiser 
for  27  years,  is  i*etii*ing  and 

selling  the  w’eekly  newspaper  to 
his  son,  Leonar*d  A.  Weisbeck. 

*  *  * 

Mr.  and  Mi*s.  Ar-thur  F. 
Adams  have  sold  the  Groton 
(N.  Y.)  Journal  and  Courier  to 
Ai*thur  A.  Hobbs  of  Evansville, 
Ind.  The  negotiations  for  the 
sale  were  conducted  by  Johnson 
and  Lynch,  newspaper  brokers. 


Mr.  Hobbs  is  a  graduate  of 
the  Missouri  School  of  Journal¬ 
ism.  He  w*as  an  Air  Force  pilot. 

*  *  « 

Benton,  Tenn. 

The  Polk  County  News,  which 
has  been  published  here  since 
the  turn  of  the  century,  has 
changed  ownership.  J.  Edward 
Firestone  is  the  new  editor  and 
J.  W.  Woody  is  business  man¬ 
ager.  The  former  owner  was 
G.  L.  Daughtry. 

*  *  * 

Montevallo,  Ala. 

The  Shelby  Times  Herald  was 
consolidated  recently  with  the 
Shelby  County  Reporter. 

The  Reporter,  published  by 
Luther  Fowler,  purchased  the 
Montevallo  weekly  from  W.  M. 
Wyatt.  The  Reporter,  one  of 
Alabama’s  oldest  weeklies,  was 
established  in  1843. 

*  *  * 

The  Salem  (S.  D.)  Special, 
a  weekly,  has  been  sold  by  Mr. 
and  Mrs.  Walter  J.  Ryan  to  Don 
Waugh,  advertising  salesman 
for  the  Sioux  Falls  (S.  D.) 
Arffus-Leader,  and  Jeri*y  Tip- 
pens,  sports  editor  of  the  Mitch¬ 
ell  (S.  D.)  Daily  Republic. 

*  *  m 

Manistique,  Mich. 

Julien  C.  Gingras,  foi*mer  pub¬ 


lisher  of  the  Hayward  (Wis.) 
Record  -  Republican,  has  pur¬ 
chased  the  county-seat  weekly 
Manistique  P  ione  e  r-T  ribune 
from  William  L.  Norton.  The 
sale  was  arranged  through  the 
Dial  Agency,  Detroit. 

*  *  * 

The  Anita  (la.)  Tribune  has 
been  sold  by  Merle  Temple  to 
Mr.  and  Mrs.  William  R.  Fergu¬ 
son,  publishers  of  the  Glidden 
(la.)  Graphic.  John  Cassell,  who 
has  been'  news  editor  and  adver¬ 
tising  manager  of  the  Glidden 
paper,  will  be  editor  of  the  Anita 
paper. 

♦  *  ♦ 

A  corporation  formed  by 
Keith  R.  Engh  is  the  new  owner 
of  the  Shnkopee  (Minn.)  Arrfus- 
Tribune  and  Frank  Tienan,  a 
reporter  for  the  last  eight  years, 
is  now  editor.  Frank  Strunk 
sold  the  paper. 

• 

Bartering  for  Subs 

Tucker,  Ga. 

The  weekly  Tucker  Tribune  is 
i"unning  a  “Butter  and  Eggs” 
subscription  drive  until  Dec.  15. 
In  the  old-fashioned  barter 
method,  the  paper  is  giving  sub¬ 
scriptions  in  return  for  food, 
household  goods  or  other  items 
worth  $2.06. 


The  trial  of  John  Peter  Zenger 


•y  iiiiu 
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a  free  man’s  right  to  criticize  justly 
a  wretched  government.  Despite  the 


of  Nassau.  Take  any  subway  to  Wall 
Street  station. 
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Print  Media 
Slapped  by 
Radio,  TV 

Broadcasters  slapped  back  at 
print  media  this  week  in  con¬ 
nection  with  the  quiz  show  and 
payola  investigations. 

Editorializing,  radio  station 
WPTR  at  Albany,  N.  Y.  charge<i 
daily  newspapers  in  the  area 
with  “newrsola,”  which  it  de¬ 
scribed  as  editorial  plugs  in 
news  columns  for  certain  ad¬ 
vertisers. 

“How  many  times,”  the  sta¬ 
tion  asked,  “have  you  seen  in  the 
.  .  .  and  we  quote  .  .  .  ‘new's 
columns’  of  your  papers  a 
slanted  publicity  story  for  some 
big  advertiser  in  another  section 
of  the  paper?” 

The  newspapero,  it  said,  w’ere 
living  in  a  “glass  house  of 
newsola”  while  heatedly  damn¬ 
ing  disc  jockeys  and  TV’s  pro¬ 
gramming. 

Samoff  Chides  Time 

In  his  weekly  letter  to  radio- 
TV  editors,  Robert  W.  Samoff, 
chairman  of  National  Broad¬ 
casting  Company,  chided  Time, 
Inc.  officials  for  pennitting  their 
TV  stations  to  continue  reaping 
huge  profits  from  quiz  shows 
even  after  Time  magazine  had 
hinted,  in  1957,  that  there  was 
i-igging. 

Weston  C.  Pullen  Jr.,  vice- 
president  for  broadcasting. 
Time,  Inc.,  replied  immediately 
that  “we  should  have  dropped 
the  prog^rams  the  moment  the 
information  came  to  our  atten¬ 
tion  .  .  .  Like  Mr.  Samoff  and 
others,  we  learned  a  lesson.” 

It  was  mentioned,  however, 
that  Time  did  not  acquire  some 
of  the  stations  until  after  the 
“rigging”  stoiy  appeared. 

Mr.  Samoff  remarked  that 
the  management  of  Time,  Inc. 
“apparently  gave  no  more 
weight  to  the  story  than  did 
the  networks.” 

Another  broadcasting  execu¬ 
tive,  Robert  F.  Hurleigh,  presi¬ 
dent  of  the  Mutual  System 
(radio),  said  the  Senate  Com¬ 
merce  committe  headed  by  War¬ 
ren  Magnuson  of  Washington 
had  amassed  evidence  of  “rigged 
ratings”  and  hearings  would  be 
conducted  soon  into  this  phase 
of  the  TV  and  radio  business. 

The  Federal  Communica¬ 
tions  Commission  set  Dec.  7  for 
the  resumption  of  its  investiga¬ 
tion  of  TV  progi-amming. 

The  House  subcommittee 
(Harris)  has  indicated  it  will 
get  into  the  payola  (disc  jockey 
payoff)  practices  beginning  Dec. 
9. 


The  Big  TV  Question 


Why  didn ’t  someone  tell  the  brass? 


When  the  television  quiz 
shows  were  riding  high  early 
in  1957  there  were  printed  in¬ 
sinuations  of  “rigging.”  New’S- 
paper  TV  columnists  said  (E&P, 
Oct.  17)  that  libel  lawyers  re¬ 
strained  the  city  desks  from 
publishing  information  they  had 
gathered. 

It  wrasn’t  until  mid-1958  that 
the  big  story  broke  w’ith  action 
by  officials,  and  even  then  it 
w'as  a  subdued  report,  in  most 
cases,  because  there  was  no  in¬ 
dication  any  law's  had  been  vio¬ 
lated.  A  Grand  Juiy  later  took 
this  position,  but  General  Ses¬ 
sions  Judge  Schweitzer  decided 
it  would  be  improper  to  release 
the  report,  even  now',  because 
the  Grand  Jury  lacked  authority 
to  publicly  condemn  individuals 
in  a  private  matter. 

Now'  the  new  Grand  Juiy  will 
be  impanelled  to  consider  evi¬ 
dence  of  perjury  or  other 
crimes. 

But  in  the  view'  of  testimony 
recently  before  the  House  sub¬ 
committee  the  big  question  in 
TV  trade  circles  was:  Why 
didn’t  somebody  tell  someone? 

The  following  excerpts  from 
statements  made  by  three  chief 
principals,  under  questioning  by 
Congressmen  and  committee 
counsel,  bear  on  that  question: 


CHARI.es  VAN  DOREN 


Star  of  ‘Twenty  One’ 


Q. — Were  you  informed  as  to 
the  score  your  opponent  would 
have  if  you  did  stop?  A. —  No, 
sir,  I  never  w'as. 


Q. — You  never  w'ere?  A. — I 
never  knew'  w'hat  my  opponent’s 
score  w'ould  be.  I  never  knew 
how'  much  money  I  would  have 
won  by  the  end  of  the  program 
or  anything  of  that  sort. 

Q. — You  only  knew  that  you 
could  not  fail  because  you  had 
the  answers?  A. — Yes,  sir. 


The  article  concludes  by  say¬ 
ing: 

“Given  a  margin  of  error  for 
the  contestants’  human  foibles, 
the  producers  seem  to  be  able 
to  control  virtually  everything 
except  their  own  fears  of  losing 
their  audience.” 


Now'  I  ask  you,  Mr.  Kintner, 
why  it  was  that  it  took  you 
until  mid-August  1958  to  have 
reason  to  believe  for  the  first 
time  that  there  was  any  ques- 


heard  about  these  charges  dur¬ 
ing  the  day,  and  I  was  called 
by  the  producer  of  the  “Today” 
program  and  asked  if  I  wanted 
to  make  a  statement  about  these  tion  about  the  authenticity  of 
matters,  I  said  yes,  I  did,  and  these  quiz  shows? 

I  made  it. 

Q. — Do  you  know'  Mr.  (Syd¬ 
ney  H.)  Eiges  of  National 
Broadcasting  Company?  A. — 

Yes,  I  do. 

Q. — Do  you  know'  as  the  re¬ 
sult  of  any  conversations  that 
you  may  have  had  with  him  dur¬ 
ing  the  fall  of  1957  whether  he 
knew  of  any  charges  that  had 
been  made  by  Stempel  as  early 
as  the  fall  of  1957?  A. — No.  I 
don’t  believe  I  even  spoke  to 
him  during  that  time. 

Q. — Has  Mr.  Eiges  ever  dis¬ 
cussed  the  matter  w'ith  you? 

A. — I  don’t  believe  so,  sir,  al¬ 
though  I  did  have  dinner  with 
him  and  his  w'ife  sometime — it 
is  the  only  time  I  have  ever 
really  spoken  to  him — sometime 
within  the  last  year,  while  the 
grand  jury  investigation  was 
going  on.  We  discussed  the 
w'hole  question  \ery,  very  little  came  out  in  August,  1957,  and 
at  that  time.  He  didn’t  ask  me  the  grand  jui-y  investigation  did 
any  questions.  I  know  we  talked  not  get  under  w'ay  until  Snod- 
about  it  very  slightly,  but  I 
don’t  even  remember  what  we 
said. 

Q. — Do  you  know  the  position 
and  title  he  holds  with  N.B.C.? 

A. — I  believe  he  is  in  charge 
of  publicity,  isn’t  he,  or  public 
relations?  Vice  pi'esident  of  pub¬ 
lic  relations,  something  like 
that. 


A. — Mr.  Lishman,  I  did  not 
read  the  article  in  Time  in  1957, 
so  I  did  not  have  that  informa¬ 
tion.  I  have  said  that  I  had  no 
know'ledge,  and  I  had  no  knowl¬ 
edge,  until  I  was  called  to  the 
Colgate-Palmolive  office  in  the 
middle  of  August,  1958. 

Q. — Did  any  of  the  officials 
or  executives  of  N.B.C.  report 
to  you  about  this  article? 

A. — No,  they  did  not,  to  an- 
sw'er  the  question.  No,  SIR. 

Mr.  Mack  (Representative 
Peter  F.  Mack  Jr.,  Democrat 
of  Illinois) — Mr.  Kintner,  you 
agree  now,  I  pi'esume,  that  the 
shows  are  rigged  or  have  been 
rigged?  A. — Yes,  there  is  no 
question.  From  the  testimony 
of  Mr.  Van  Doren  and  the  pre¬ 
vious  testimony,  there  is  no 
question  of  it. 

Q. — But  the  Stempel  story 


ROBERT  KINTNER 


President  of  NBC 


grass’  story  along  in  August  of 
1958 — a  year  later. 

Assuming  that  there  was 
some  element  of  doubt  as  to 
the  veracity  of  Stempel’s  story, 
did  N.B.C.  make  any  effort  to 
question  any  other  contestants 
on  this  program  betw'een  Au¬ 
gust,  1957,  and  August,  1958. 
to  determine  whether  Stempel 
W'as  an  isolated  case  or  not. 
Did  you? 

A. — To  my  know'ledge,  w'e  did 
not.  The  reason  w'as  that  these 


two  people  came  in,  they  denied 
Q.— Mr.  Kintner,  I  would  like  pany  and  Enright,  they  had 
to  call  your  attention  to  an  arti-  said  that  they  had  affidavit' 
cle  which  appeared  in  Time 
magazine,  April  22,  1957,  more 
than  a  year  before  this  time, 
entitled  “The  Sixty  Million  Dol- 


Q. — Have  you  ever  been  ques¬ 
tioned  by  any  staff  member  or 
other  employe  of  the  Federal 
Trade  Commission?  A. — No,  sir. 


from  Stempel,  to  newspapers 
who  investigated  it  but  did  no' 
publish  it. 

In  hindsight  I  think  we  shoulo 


lar  Question,”  and  the  opening  j, 

sentence  in  this  article,  which  ,  ^ 

....  ...  .  ’  and  legal  department  did  w* 

indicates  its  tenor,  is:  r 


Q. — When  was  your  first  con¬ 
versation  W'ith  officials  of  the 
National  Broadcasting  Company 
with  regard  to  the  Stempel 
charges? 

A. — The  charges,  if  I  remem¬ 
ber  my  dates  correctly,  first  ap¬ 
peared  in  the  newspapers  at  the 
end  of  August,  1958.  I  think 
the  day  was  Aug.  28,  if  that  is 
a  Thursday.  I  had  appeared  on 
the  program  that  morning.  I 


“Are  the  quiz  shows  rigged?” 

It  points  out  with  reference  to 
a  number  of  quiz  shows  that 
there  was  a  great  deal  of  sus¬ 
picion  that  these  show's  w'ere 
being  rigged,  including  “Stop 
the  Music,”  “Tw'o  for  the 
Money,”  “Do  You  Trust  Your 
Wife,”  “Twenty-one,”  “The  $64,- 
000  Question,”  “What’s  My 
Line,”  “Why  Trust  Your  WMfe,” 
“Strike  It  Rich”  and  a  number 
of  others. 


believe  it  was  a  serious  charp. 
and  they  did  not  pass  it  on  to 
the  N.B.C.  management. 


FR.4NK  .STANTON 
President  of  CBS 


Q. — Mr.  Stanton,  w'ere  yo“ 
familiar  w'ith  the  article  whi« 
appeared  in  Time  magaa^f- 
April  22,  1957,  entitled  ‘‘W 
Sixty  Million  Dollar  Question 
A.— Well,  I  am  familiar  witl' 
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the  article,  but  I  was  not  famil¬ 
iar  with  it  in  1957. 

Q. — Was  that  ever  discussed 
by  representatives  of  C.B.S.,  of¬ 
ficials  of  C.B.S. 

A. — I  cannot  answer  that 
question.  To  the  best  of  my 
knowledge,  I  just  do  not  know 
because  the  article  was  not  dis¬ 
cussed  with  me,  nor  did  I  bring 
it  to  the  attention  of  anyone  else. 

Q. — Could  you  explain  why  no 
inquiry  was  really  made  into  the 
matter  at  that  time? 

A. — I  read  the  article  for  the 
first  time  just  recently,  and  when 
you  read  that  article  against 
what  this  committee  has  un¬ 
covered,  words  that  are  used  in 
the  article  take  on  a  meaning 
which  I  am  sure  they  did  not 
have  for  many  people  at  the  time 
the  article  was  read  originally. 

When  you  read  the  things 
that  were  published  back  in  the 
1957  period,  they  read  differ¬ 
ently  today,  because  we  have 
filled  in  many  of  the  gaps,  and 
I  think  you  have  to  recognize 
that,  and  also  you  have  to  re¬ 
member  that  responsible  people 
made  inquii’y  and  were  reas¬ 
sured  and  were  unable  to  tum 
up  anything  that  they  considered 
something  that  was  w-orth  fol¬ 
lowing  up  with  an  investigation. 

Let’s  look  at  it  quite  frankly, 
because  there  are  plenty  of 
people  w'ho  w'ould  have  jumped 
on  us  if  they  had  thought  there 
was  substance  behind  those 
stories.  There  were  Congres¬ 
sional  committees  that  didn’t 
pick  up  these  curious  facts  that 
are  now  disclosed  in  there;  there 
was  the  F.C.C.  I  can  even  go 
further. 

Throwing  .Stones 

The  management  of  the  pub¬ 
lication  that  ran  that  article 
and  actually  had  the  infonna- 
tion  is  the  licensee  of  four  affili¬ 
ates  of  the  networks  that  were 
carrying  those  programs.  The 
same  management  that  was 
privy  to  the  information  that  is 
in  that  article  continued  to  carry 
the  programs  that  were  being 
fed  to  them. 

If  you  were  running  for  office 
and  your  competitor  said  some¬ 
thing  alxjut  you,  I  think  you 
would  be  less  inclined  to  take  it 
seriously  than  if  a  co-worker 
said  it  al)out  you.  This  is  the 
same  publication  that  is  fighting 
for  advei  tiser  dollar's  and  infor¬ 
mation  the  same  as  we  are,  and 
it  is  also  the  same  publication 
that  has  attacked  us  pretty 
severely  on  commercial  grounds, 
not  advertising  but  on  purely 
economic  and  commercial 
grounds. 

I  think  you  have  to  go  back 
into  the  atmosphere,  the  climate, 
at  the  time  this  appeared.  This 
|sn  t  to  excuse  us  for  not  know¬ 
ing  more,  but  I  say  we  weren’t 


triggered,  and  perhaps  shouldn’t 
have  been,  by  that  article. 

When  your  competitor  starts 
throwing  stones  at  you,  that 
isn’t  necessarily  a  signal.  I  don’t 
want  to  quibble  about  that,  but  I 
think  you  have  to  recognize  that 
these  are  competitors  who  were 
throwing  the  stones.  Competitors 
who  had  licenses,  competitors 
who  had  affiliates  with  'TV  net¬ 
works  which  were  broadcasting 
these  programs. 

Did  the  management  of  those 
stations,  the  same  management 
that  published  those  articles,  say 
to  the  networks.  We  don’t  want 
to  take  these  programs  because 
under  our  license  i-esponsibili- 
ties  we  want  to  be  sure?  That  is 
the  question  I  would  like  to  ask. 

Sure,  we  were  wrong.  I  am 
not  denying  that,  but  I  am 
simply  saying  that  a  lot  of 
people  made  the  mistake.  I 
wouldn’t  say  that  storm  signals 
were  up  all  over.  Very  few 
people  knew  about  this. 

• 

Feature  *Rung^  Lip 
On  Friday  the  Uth 

Oneonta,  N.  Y. 

A  reporter  for  the  Oneonta 
Daily  Star  watched  pedestrians 
on  the  Main  Street,  Friday  the 
13th,  to  see  how  many  would 
walk  under  a  ladder.  A  sign 
painter  was  actually  at  work 
and  his  ladder  extended  across 
most  of  the  sidewalk.  Only  two 
out  of  100  failed  to  go  out  of 
their  way  to  avoid  walking  un¬ 
der  it. 

In  a  feature  story,  the  two 
who  did  walk  under  explained 
their  reasons.  One  was  a  house¬ 
wife  who  said  she  “never  be¬ 
lieved  in  that  nonsense’’  and  the 
other  was  a  12-year-old  boy  who 
“walked  under  to  avoid  the 
crowd.’’ 

• 

1 7  Color  Pages  Run 
In  Simday  Edition 

Midiand,  Tex. 

The  Midland  Reporter-Tele¬ 
gram  on  Sunday,  November  15, 
contained  17  color  pages  in  a 
72-page  edition. 

For  the  10-month  period  ended 
October  31,  the  Repoi'ter-Tele- 
gram  has  carried  1,8.53,948  lines 
of  color  advertising,  compared 
to  1,199,737  lines  for  the  same 
period  in  1958. 


Centennial  Issue 

Valdosta,  Ga. 

Valdosta’s  100th  anniveroary 
was  marked  by  publication  of 
the  Valdosta  Daily  Times’  larg¬ 
est  edition,  containing  104  pages, 
on  Wednesday,  Nov.  18. 


Editor  Says 
Picture  Must 
Illuminate 

Philadelphia 

More  than  400  photographers 
at  the  National  Press  Photogra¬ 
phers’  Association  short-course 
here  Nov.  15  were  told  by  Wil¬ 
liam  B.  Dickinson,  managing 
editor  of  the  Philadelphia  Bulle¬ 
tin,  that  photographic  reporting 
will  take  on  greater  importance 
in  the  future. 

Mr.  Dickinson,  a  former  for¬ 
eign  editor  of  the  United  Press 
and  chief  of  the  Bulletin’s  Wash¬ 
ington  Bureau,  warned  that 
many  press  photographers  have 
not  yet  come  to  realize  that  their 
pictures,  while  an  integial  part, 
are  only  a  part  of  the  whole 
newspaper. 

“It  may  be  true  —  vei-y  rare- 
Iv  —  that  one  picture  is  better 
than  a  thousand  words,’’  he  said. 
“But  nearly  always  it  is  true 
that  pictures  cannot  be  divorced 
from  words.  It  is  the  job  of 
the  newspaper  photographer,  in 
nearly  every  instance,  to  illumi¬ 
nate  the  written  word,  to  pro¬ 
vide  an  extra  dimension  for  the 
reader. 

“A  one-column  head  shot  may 
be  more  illuminating,  in  many 
instances,  than  a  carefully  com¬ 
posed  four-column  job  which 
might  win  a  prize  in  an  exhibit.” 

Gel  on  the  Team 

Picture  editors  are  aware  of 
the  necessary  interplay  of  words 
and  pictures  and  photographers 
should  be,  Mr.  Dickinson  em¬ 
phasized. 

“Photographers  need  to  re¬ 
gard  themselves  less  as  special¬ 
ists,  more  as  membei's  of  a  team 
seeking  to  provide  a  product 
that  will  interest  and  infoi-m 
the  reader,”  he  continued. 

“To  accomplish  this,  photog¬ 
raphers  need  to  educate  them¬ 
selves  more  widely  and  to  seek 
more  than  technical  experience. 

“Cei-tainly  a  photographer 
must  know  his  techniques,  but 
to  do  an  outstanding  job,  he 
must  know  a  little  about  a  great 
many  things  —  and  it  doesn’t 
hurt  if  he  knows  a  lot  about  a 
few  things.” 

Photographers  should  learn  to 
write,  if  only  to  make  their  cap¬ 
tion  material  easier  to  handle, 
he  said. 

“Ideally,  it  would  seem  to  me 
that  a  good  photographer  should 
be  a  natural  to  be  a  picture  edi¬ 
tor,  but  how  many  of  them  could 
handle  the  job?”  he  inquired. 

The  fact  that  pictures  can 
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DATING  —  Oklahoma's  Govarnor 
Edmondson,  left,  looks  at  a  proof 
of  the  I960  Oklahoma  Historical 
Calendar  with  John  Easley  Riesen, 
publisher  of  the  Ardmore  Ard- 
moreite.  The  calendar,  a  six-page 
section  to  run  Dec.  31,  contains 
merchants'  special  sales  dates  and 
other  money-saving  events. 


vei'y  seldom  be  divorced  from 
words  has  made  the  old  fash¬ 
ioned  picture  page  disappear,  to 
be  replaced  by  an  equal  or  even 
greater  volume  of  pictui'es  in¬ 
tegrated  with  the  stories  they 
illumine,  Mr.  Dickinson  said. 

As  newspapers  use  more  and 
more  color,  he  said  “it  will  be 
necessai'y  to  bear  in  mind  that 
even  a  color  picture  must  meet 
the  exacting  test:  Is  it  an  inte¬ 
gral  part  of  the  newspaper, 
lighting  up  the  news  for  the 
reader?  If  this  test  is  not  met, 
the  color  picture  may  for  a  time 
be  an  interesting  novelty,  but  no 
more  than  that.” 

The  Philadelphia  short-course 
was  under  the  direction  of  Ed¬ 
ward  T.  Adams,  Bulletin  pho¬ 
tographer. 

• 

'‘Psycho^  Western 
ISovel  His  First 

A  former  police  reporter’s 
first  novel  has  been  published. 

A  mystei'y? 

No,  a  “psychological  western.” 
It’s  titled  “McCabe”  and  Mac¬ 
millan  is  the  publishei*.  Author 
is  Edmund  J.  Naughton,  fonner 
Louisville  (Ky.)  Courier-Jour¬ 
nal  police  reporter  now  on  the 
copy  desk  of  the  European  edi¬ 
tion  of  the  New  York  Herald 
Tribune. 


SDX  Chapter  in  N.J. 

New  Brunswick,  N.  J. 

The  New  Jersey  Professional 
Chapter  of  Sigma  Delta  Chi, 
chai'tered  at  the  recent  50th  an¬ 
niversary  convention  of  the  fra¬ 
ternity,  has  been  organized  with 
Wilson  L.  Barto,  New  Bruns- 
wich  Home  News  repoi"ter,  as 
president.  Other  officers  are: 
Edward  G.  Green,  Plainfield 
Courier-News,  vicepresident; 
Edward  J.  Reardon  Jr.,  Perth 
Amboy  News,  secretary;  and 
Thomas  M.  Gibson,  Scouting 
magazine,  treasurer. 
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Farrell  Plans  New 
Brooklyn  Eagle  Soon 


The  Brooklyn  Eagle  will  re¬ 
sume  publication  under  new 
ownership  in  Febnaary,  accord¬ 
ing  to  Robert  W.  Farrell,  maga¬ 
zine  publisher  and  formerly  a 
Broadway  columnist  for  the 
Eagle. 

The  Eagle,  then  114  years  old, 
was  closed  March  16,  1955,  by 
a  strike  of  the  New  York  News¬ 
paper  Guild  and  never  reopened. 

Ml'.  Farrell  said  he  has  pur¬ 
chased  the  name,  good  will,  li- 
brai-y  and  circulation  list  of  the 
Eagle  from  Frank  D.  Schroth, 
Sr.,  the  foraier  publisher.  He 
said  the  recent  settlement  of 
Guild  severance  claims  against 
the  former  owners  made  it  pos¬ 
sible  for  him  to  reopen  the 
paper,  which  he  has  been  at¬ 
tempting  to  do  for  four  years. 

Guild  leaders  said  they  under¬ 
stood  Mr.  Farrell  paid  $25,000 
to  the  Schroth  family  for  the 
paper’s  remaining  assets. 

The  new  owner  said  he  plans 
to  operate  the  Eagle  as  a  stand¬ 
ard-size  afternoon  and  Sunday 
newspaper  with  an  independent 
political  policy. 


^o/in 


JR. 


NEWSPAPER  SALES, 
PURCHASES,  LEASES 


FINANCIAL  CONSULTANT 
Appraisals 


an  office  at  60  Clinton  Street 
about  Dec.  1  and  will  recruit  a 
staff  of  approximately  100  edi¬ 
torial  workers,  giving  preference 
to  former  Eagle  staffers.  He 
said  he  has  arranged  with  a 
Manhattan  newspaper  to  print 
the  paper  in  its  plant.  The  ven¬ 
ture  will  be  financed  privately 
and  stock  will  not  be  sold,  he 
added. 

The  new  owner  is  a  graduate 
in  law  of  St.  John’s  University, 
Brooklyn. 

Several  Manhattan  news¬ 
papers  publish  special  Bi'ooklyn 
sections  each  day,  replete  with 
Brooklyn  news,  special  columns, 
sports,  classified  and  I'etail  dis¬ 
play  advertising. 


synagogues,  civic  and  political 
organizations. 

The  Daily  carries  the  United 
Press  Intel-national  news  report 
in  brief,  but  specializes  in  local 
news.  During  the  New  York 
City  newspaper  strike  a  year 
ago,  the  Daily  printed  from  70,- 
000  to  100,000  copies  a  day.  It 
prints  hundreds  of  thousands  of 
circulars  for  stores  on  its  two- 
color  press.  It  uses  a  Klischo- 
graph,  a  Gei-man-made  elec¬ 
tronic  engraving  machine,  to 
make  its  own  plastic  plates  from 
photographs. 


The  BrtMiklyn  Daily 


Civic  Support 

The  announcement  was  made 
at  a  luncheon  of  the  Brooklyn 
Civic  Council,  consisting  of  68 
representatives  of  community 
organizations  representing  a 
membership  of  more  than  175,- 
000. 

Publishers  of  the  Eagle  have 
included  Walt  Whitman,  the 
Gunnersons,  Frank  Gannett, 
Paul  Block  and  H.  V.  Kalten- 
born. 

Brooklyn,  with  nearly  3,000,- 
000  jxipulation  and  1,287  houses 
of  worship,  once  had  five  daily- 
newspapers — the  Eagle,  Citizen, 
Standard,  Times  and  Union. 

Mr.  Farrell  said  he  will  open 


Kdilurs  Threatened 


Reporters  Fired 

(Continued  from  page  14) 


The  Brooklyn  Daily,  a  five-day 
morning  tabloid,  is  published 
from  a  plant  at  Coney  Island  by- 
Albert  and  Sidney  Klass.  It 
was  operated  as  the  Brooklyn 
Weekly  for  some  years  and  in 
1951  was  converted  into  a  daily. 
Standard  Rate  &  Data  lists  its 
circulation  as  47,383. 

Arnold  Fine  is  managing  edi¬ 
tor  and  Maurice  Paul  is  city' 
editor  of  the  Brooklyn  Daily. 
Jerry  Soloway  is  in  charge  of 
photography.  The  paper  uses 
four  radio-equipped  cars  to 
cover  news  in  the  sprawling 
borough. 

The  Bi'ooklyn  Daily  is  pub¬ 
lished  Monday  through  Friday 
and  averages  24  pages,  some¬ 
times  going  as  high  as  36  or  48. 
It  attracted  intei-national  atten¬ 
tion  by  its  successful  campaign 
to  free  Sidney  Franklin,  Brook¬ 
lyn-born  bullfighter  who  had 
been  imprisoned  in  Spain  by  tbe 
Franko  dictatorship  for  two 
years  on  a  traffic  violation 
charge. 


Mr.  Cook  made  no  reply  to 
these  attacks,  but  the  Nation 
issued  a  statement  declaring: 

“We  picked  Mr.  Cook  to  do  the 
article  precisely  because  of  his 
reputation  as  an  independent, 
vigorous  newspaperman,  with 
long  experience  in  crime  report¬ 
ing  who  would  call  the  shots 
as  he  saw  them.” 

The  article  won  the  New 
York  Newspaper  Guild’s  Award 
for  “the  best  magazine  feature 
writing  of  1958.” 

Mr.  Cook  is  the  author  of  four 
books,  including  “The  Unfinished 
Story  of  Alger  Hiss.” 

Mr.  Gleason  was  praised  by 
Fire  Commissioner  Edward  J. 
Cavanagh  Jr.,  for  digging  up 
the  information  that  explosives 
were  stored  in  a  Brooklyn  pier 
destroyed  by  a  fire-explosion 
Dec.  3,  1956.  He  had  only  been 
on  the  New  York  daily  a  year. 

He  was  reared  in  Scranton, 
was  a  football  star  at  the  Uni¬ 
versity  of  Pittsburgh  and  was 
graduated  from  Temple  Univer¬ 
sity,  Philadelphia.  On  the  Free¬ 
hold  (N.  .J.)  Transcript,  he  had 
carried  on  a  battle  for  rural 
slum  clearance. 


Advance  Notice 


Deficits 

(Continued  from  page  14) 


Even  with  the  enlargement  of 
the  news  force  in  Washington, 
he  said,  newspaper  coverage 
fails  to  keep  our  “exploding" 
population  in  tune  with  expW- 
ing  government. 

“Reporting  Washington,”  Mr. 
Wiggins  said,  “is  a  serious  busi¬ 
ness  and  the  reporters  on  tie 
job  are  taking  their  work  with 
appropriate  seriousness. 


Need  for  Organization 


“Organization  is  another  mat¬ 
ter.  It  is  a  good  thing  to  see  the 
gover-nment  in  action  through 
many  different  paii-s  of  eyes. 
Still,  whenever  I  see  500  report¬ 
ers  at  a  presidential  press  con¬ 
ference;  or  bus  loads  of  report- 
ei-s  and  photographers  in  the 
train  of  a  visiting  notable,  each 
struggling  to  report  or  picture 
the  identical  phrase,  gesture  or 
incident,  I  can’t  help  thinking 
of  the  countless  boards,  bureaus 
and  commissions,  some  en- 
ti-usted  with  millions  and  mil¬ 
lions  of  dollars,  the  doors  of 
which  have  not  been  darkened 
by  a  single  repoi-ter  for  months 
on  end. 

“I  think  that  better  organiza¬ 
tion  at  the  level  of  the  manag¬ 
ing  editor  and  the  bureau  edi¬ 
tor  might  utilize  the  Washing 
ton  journalistic  manirower  more 
efficiently. 

“Demands  that  are  made  upon 
the  individual  reporter,  mean¬ 
while,  are  steadily  increasing 
To  cover,  adequately,  the  De¬ 
partment  of  Agriculture,  the  re¬ 
porter  ought  to  be  at  least  as 
well  infoi-med  about  its  opera 
tions  as  the  Secretao’.  Some¬ 
times  this  is  not  so  difficult  - 
but  sometimes  it  is  very  diffi 
cult  indeed.” 


Editors  of  the  Brooklyn  Daily 
were  threatened  when  they  un¬ 
covered  a  garbage  carting 
scandal  and  the  District  At¬ 
torney  kept  ai-med  guards  in 
the  office  for  days.  In  a  Brook¬ 
lyn  pier  fire,  Jerry  Soloway 
was  blown  by  an  explosion  into 
the  water,  losing  his  camera. 
Incidentally,  he  was  the  only 
New  York  photogi-apher  to  cover 
the  Indianapolis  Speedway- 
races. 

The  National  Conference  of 
Christians  and  Jews  honored  the 
Brooklyn  Daily  last  year-.  The 
paper  prides  itself  on  being  a 
family  paper  which  cai-ries  de¬ 
tailed  news  of  churches  and 


Mr.  Cook  disclosed  that  in  ad¬ 
vance  of  the  broadcast  the  fact 
that  Mr.  Gleason  had  told  him 
about  the  bribe  offer  had  been 
discussed.  Both  knew  that  the 
subject  would  come  up,  among 
questions  asked. 

The  New  York  Newspaper 
Guild  entered  the  situation  to 
insist  on  arbitration  of  Mr. 
Cook’s  dismissal.  Mr.  Gleason, 
not  a  member,  asked  the  Guild 
not  to  intei-vene  for  him,  accord¬ 
ing  to  M.  Michael  Potoker, 
secretai-y  of  the  Guild  who  made 
a  demand  for  reinstatement  of 
both  men  in  a  two-hour  session 
with  management. 

Mr.  Cook  had  served  the 
WT&S  for  14  years,  mostly  re¬ 
write.  He  was  previously  city 
editor  of  the  Asbury  Park 


Space  Flight  Seminar 
Created  for  Writers 


(N.  J.)  Press, 
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A  special  seminar  on  spsc 
flight  problems  has  been  esta 
lished  for  the  eight  men  and  o» 
woman  who  are  memliers  of  tk 
Advanced  Science  Writing 
gram  at  Columbia  Univeraty 
Professor  John  Foster  is  diref 
tor  of  the  program. 

“The  Fellows  in  the  pi-ogrtf 
have  been  reporting  and  ^ 
continue  to  report  on  the  pW*^ 
lems  of  space  flight,”  Profe*® 
Foster  .said.  “’There  was 
single  course  available  tl« 
could  give  them  a  broad  back 
ground  and  clues  to  the  future 
in  this  field.  So,  with 
operation  of  the  School  of  E''' 
gineering  and  the  Institute  <) 
Flight  Structures  at  Columbia 
we  established  this  seminar. 
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Loeb  Fight 

{Cotitinued  from  page  9) 

$5,000  a  year  each  for  the  first 
10  years  and  $7500  a  year  each 
for  the  second  10  years. 

If  paid  over  a  20-year  period, 
the  gruaianteed  minimum  pay¬ 
ments  would  total  $1,000,000. 

Under  the  agreement,  the 
eight  merchants  would  be  mem¬ 
bers  of  an  executive  committee 
with  the  duty  of  submitting 
opinions  and  recommendations 
in  furtherance  of  the  news¬ 
paper’s  interests,  and  also  carry¬ 
ing  out  any  public  relations  or 
promotional  assignments  dele¬ 
gated  to  them  by  management. 

Loeb  said  the  agreement  was 
conditioned  on  his  gaining  con¬ 
trol  of  the  Gazette  or  on  its 
discontinuance,  and  that  he 
made  the  agreement  with  the 
merchants  to  insure  their  long- 
range  support  of  the  Journal  in 
the  event  it  should  become 
Haverhill’s  sole  daily. 

r.iil-Tliroat  (iumpetiliiin 

All  eight  have  been  placing 
their  advertising  in  the  Journal 
from  the  time  it  was  started. 
He  said  the  eight  merchants  ac- 
counterl  for  about  five  per  cent 
of  all  advertising  in  Haverhill. 

Loeb  said  that  when  he 
started  the  Jouimal  he  set  the 
rate  at  $2.40  an  inch,  although 
he  was  aware  that  the  rate  was 
$1.47  on  the  Gazette.  Later  he 
cut  the  Jounial  rate  to  $1.47.  He 
lost  $237,000  up  to  Sept.  30, 
1959,  due  to  “cut-throat  compe¬ 
tition  with  the  Gazette,”  he 
testified. 

Loeb  told  the  court  he 
attempted  to  buy  the  Haverhill 
Gazette  prior  to  its  purchase 
by  Newsi)apers  of  New  England, 
Inc. 

On  October  21,  19-58,  in  a 
letter  to  a  representative  of  the 
Gazette  he  offered  $982,250,  he 
said.  This  included  purchase  of 
the  stock  for  $818,250,  subject  to 
unpaid  and  outstanding  Gazette 
bonds  amounting  to  $164,000. 

I  ^tackbucn  H 
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Loeb  said  nothing  came  of  this 
offer,  and  that  he  later  learned 
of  the  purchase  of  the  Gazette 
by  Newspapers  of  New  England, 
Inc.,  early  in  December,  1958. 
This  newly  organized  company 
purchased  the  stock  for  $835,200, 
subject  to  the  $164,800  of  out¬ 
standing  bonds. 

Loeb  said  that  when  he  started 
the  Joumal,  the  circulation  of 
the  Gazette  was  approximately 
10,000.  He  said  he  was  aware 
the  ITU  was  on  strike  against 
the  Gazette  but  the  Gazette  con¬ 
tinued  to  publish. 

Asked  when  Anthony  Rigazio, 
chairman  of  the  ITU  chapel  at 
the  Gazette,  began  working  for 
him,  Loeb  said  Rigazio  worked 
one  or  two  days  a  week  for  him 
in  the  early  days  of  the  paper 
but  became  a  permanent  em¬ 
ployee  of  the  Joumal  after  the 
Haverhill  strike  was  settled  in 
May  of  1958. 

Loeb  explained  that  the  hiring 
was  done  by  the  foreman  of  the 
Journal  composing  room. 

Cross-examination  on  this 
ix)int  went  as  follows; 

Q.  Wasn’t  it  to  your  economic 
advantage  to  support  the  strike? 

A.  No. 

Q.  You  knew  that  the  Gazette 
was  handicapped  by  the  strike. 

A.  I  would  not  say  handi¬ 
capped.  The  Gazette  was  in  a 
distressed  condition. 

Q.  You  knew  of  the  possible 
threats  of  the  union  to  retaliate? 

A.  I  was  aware  of  that. 

Q.  After  the  strike,  how  many 
employees  of  the  composing 
I’oom  went  with  you? 

A.  Ten  out  of  the  39  went  to 
work  for  the  Union-Leader. 

Loeb,  under  cross-examina¬ 
tion,  testified  that  he  instructed 
his  lawyers,  including  David 
Swartz,  Union-Leader  editorial 
writer,  to  file  suit  in  December 
of  1958  against  the  Gazette. 

He  said  he  had  no  knowledge 
that  the  payroll  of  the  Gazette 
was  attached  on  pay  day  because 
of  that  suit. 

“I  knew  that  some  property 
would  be  attached  but  I  cer¬ 
tainly  would  not  attach  a  pay¬ 
roll,”  Loeb  insi.sted. 

Atty.  Groden  asked  him  if  the 
$100,000  suit  against  the  Ga¬ 
zette  was  an  attempt  “to  further 
harrass  them,”  and  force  them 
to  sell  the  Gazette  to  you,  but 
Loeb  denied  this  was  so. 

Ellis  A.  Rietzel,  general  man¬ 
ager  of  the  Gazette,  denied  ever 
saying  to  staff  members  that  the 
New  England  publishers  who 
bought  the  Gazette  sought  “to 
drive  Loeb  out  of  town.” 

He  said  he  had  directed  the 
head  of  the  composing  room  to 
make  up  a  sample  “Manchester 
Gazette”  front  page  because  he 
“wanted  to  see  what  the  paper 
would  look  like.” 


Taft  Linked 
Press  to  ’52 
Push  for  Ike 

Washington 
The  late  Senator  Robert  A. 
Taft  of  Ohio  believed  the  press 
played  a  powerful  role  in  deny¬ 
ing  him  the  Republican  nomina¬ 
tion  for  President  in  1952. 

The  press  and  eastern  finan¬ 
cial  leaders  were  mainly  respon¬ 
sible  for  General  Eisenhower 
being  chosen,  according  to  an 
analysis  of  the  GOP  contest  in 
1952  which  the  Senator  made. 
The  text  of  this  unusual  docu¬ 
ment  was  circulated  in  political 
quartei*s  this  week. 

“Four-fifths  of  the  influential 
newspapei*s  in  the  country,” 
Senator  Taft  wrote,  “were  op¬ 
posed  to  me  continuously  and 
vociferously  and  many  turned 
them.selves  into  propaganda 
sheets  for  my  opponent.” 

He  said  this  was  not  time  of 


the  McCormick  papers  {Chicago 
Tribune  and  New  York  News), 
Wall  Street  Joumal,  Omaha 
World-Herald  and  Los  Angeles 
Times.  He  added  that  the  Phila¬ 
delphia  Inquirer,  the  Hearst 
papers  and  the  Knight  papers 
remained  neutral. 

“But  most  other  Republican 
papers,”  he  found,  “were  almost 
campaign  sheets  for  Eisenhower 
and  were  supplemented  by  the 
violent'  support  of  every  New 
Deal  and  socalled  independent 
paper.” 

During  the  pre-convention 
fights.  Senator  'Taft  said  the 
“Eisenhower  press  made  a  moral 
issue  of  the  change  in  rules,  al¬ 
though  it  was  contrary  to  all 
parliamentary  procedure.  .  .  . 

“A  study  of  the  primaries  will 
also  show  that  the  metropolitan 
newspapers  had  a  tremendous 
effect  on  the  results  in  the  pri¬ 
maries  and  conventions,  far 
more  than  they  do  on  general 
elections.  Eisenhower  victories 
were  always  ballyhooed  and 
Taft  victories  play^  down.” 
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Benefit  from  our  Vast  Newspaper  Audience 
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ANNOUNCEMENTS 

Newspaper  Brokers 

OONFIDENnAL  INFORMATION  | 
Daily  Newspaper  Proiiertiea 
W.  H.  Glover  Co.,  Ventura,  Calif.  I 

SEVERAL  CHOICE  Southern  newspa¬ 
pers  available  now.  Full  details  to  qual-  | 
ified  buyers.  New8pa|)er  Service  Co., 
601  Ga.  Savinirs  Bank  Bldg.,  Atlanta, 
Ga. 

•A  ★  WE  .sre  not  as  much  interested  in 
sales  ns  in  satisfaction.  Arthur  W.  I 
Styi>es,  B25  Market  St.,  San  Fran¬ 
cisco  3,  California.  j 

OUR  BROCHURE  explains  what  you 
have  to  do  to  buy  or  sell  a  California 
or  Arizona  newspaper  property.  It’s 
yours  for  the  askingr.  GABBERT  & 
HANCOCK.  3709-B  Arlinifton  Ave., 

I  Riverside.  California. 

I  WESTERN  NEWSPAPERS 
'  Joseph  A.  Snyder,  2234  East  Romneya 
I  Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEyatone  3-1361. 

THE  DIAL  AGENCY 
“America's  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  5-5864 

I  MAY  BROTHintS,  Binghamton,  N.  Y. 

:  Established  1914.  Newspapers  bought 
and  sold  without  publicity 

MOUNTAIN  STATES  and  Southwest 
Dailies  and  Weeklies.  Experienced,  con¬ 
fidential  brokers.  RAY  E.  MOHLER  ft 
ASSOCIATES  Suite  305,  828  Seven¬ 
teenth  St.,  Denver  2,  Colorado. 

SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 

IT'S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Plefuant,  Mich. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 

I  2923  Virginia  St.,  Sioux  City,  Iowa. 


ANNOUNCEMENTS 

Newspaper  Appraisers 

MORE  THAN  200  VALUA’HONS 
of  newspapers,  suhsidiaries,  televi¬ 
sion,  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receiivt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
321  Rfth  Avenue  New  Rochelle,  N.  Y. 


Advertising  Rates 

CLASSIFIED 

Use  Rotes  EACH  CONSECUTIVE 
Issertios 

SITUATIONS  WANTED  (Eayabit  with 
order)  4  times  9  55(  per  lise  each 
iniertien;  3  times  9  70c;  2  9  80c; 
1  9  95c.  Add  2Sc  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  tendini  self-addressed  8c  stamped 
envelope  to  EftP  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  9  SLOO  per  line  each  insertion; 
3  times  9  $1.15;  2  times  9  $1.30;  1 
time  9  $1.45  per  line.  3  lino  minimum. 
Add  25c  for  Box  Service. 

SI.OO  SgRVIce  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wodansdoy,  4  p.m. 
Count  30  units  per  line,  no  ahhreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  ft 
Publisher  reserves  the  ripht  to  edit  all 


copy. 
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1700  Hmns  Tewor  N.  T.  3ft.  N.  T. 
Phonn  BRyant  9-30S2 


ANNOUNCEMENTS 


Publicationa  for  Sale 


FIVE  CALIFORNIA  papers,  small 
daily,  semi-weeklies,  weekly,  'N^at  do 
you  want? 

Vernon  V.  Paine,  with  L,  H.  Paine, 
Broker,  P,  O.  265,  Upland,  Cali¬ 

fornia. 


FLORIDA  WEEKLIES,  4  in  Central 
Florida.  "Your  Florida  Broker”  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando,  Fla. 


CALIFORNIA  EXCLUSIVE  weekly. 
Very  rapid  growth,  sound,  profitable, 
well-equipped.  $45,000,  $13,000  down. 
Jos.  A.  Snyder.  Broker,  2234  East 
Romneya  Dr.,  Anaheim,  California. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angreles  28,  California. 


EAST  Nat’l.  Trade  Journal  $ 
S.E.  Small  Weekly  &  Job 

FLA.  Small  Weekly 

GA.  Medium  Weekly 

FI. A.  Medium  Weekly 

S.E.  Med.  6  weeklies  ft  job 

FT.A.  Met-.Suburban  Weekly 

TENN.  Met-Suburban  Weekly 

N.W.  Small  Daily 

•Terms 


11. 000* 
55.000* 
30,000* 
50,000* 
14.000* 
425,000* 
8,000* 
28,000* 
125,000* 


PAUL  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Atlanta 

Chioaeo  Please  address: 

New  York  1182  W.  Peachtree 

San  FVancisco  Atlanta  9,  Ga. 


DAILY  CHART  AREA  12.  Circulation 
over  10.00(1.  bwt  plant,  top  rewards  to 


heim,  California. 


130.000  with  no  back  shop  worries. 


price.  Box  4810,  Editor  ft  ^blisher. 


NEW  LISTINGS,  CALIFORNIA 


Weekly.- -shopper  in  solid 


$100,000. 


liK^htful  Northern  California 
$30,000  puts  you  in  driver’s  seat.  F^av- 
orable  payment  schedule. 


ANNOUNCEMENTS 

Publications  for  Sale 

ILLINOIS  EXCLUSIVE  WE:EKLIES^-  j 
Onu  at  $30,000.  one  at  $40,000  and  one  ( 

1  at  $45,000.  low  down  payments.  Bailey- 
;  Krehbiel,  Box  88,  Norton,  Kansas.  | 

j  A  2  IN  1  FLORIDA  OPPORTUNITY  I 

2  weeklies — 1  excellent  plant — in  beauti-  ; 

1  ful  central  lake  city.  Grossing  $66,000.  i 
‘  Down  payment  of  $40,000  necessary  on  j 

1  $70,000  full  price.  Write  or  wire  for 
details:  Alan  Kander  and  Co..  1625  I 

1  Eye  Street,  Washington  6,  D.  C.  | 

>  PRIZE-WINNING  Kentucky  weekly,  ' 
j  exclusive  in  county,  near  $i(M>  million  ’ 
TVA  project.  McLean  County  News, 
Gaihoun.  Kentucky.  , 

'  WISCONSIN  weekly  situation  merits 
action!  Gross  128,500:  owner’s  profit 
!  $9,000.  Lively  1,700  town,  excellent  ! 

e<iuipment.  business  jfrowinsr.  Price 
'  $26.0tK).  about  $10,000  down.  Write  i 
'  fully!  DIAL,  15  Waverly,  Detroit  3. 
Michitran. 

Publications  Wanted 

TRADE  JOURNAL,  or  other  non-daily 

1  type  publication  for  office  in  Midweat 
'  city.  Must  net  at  least  $6,000  annually. 
Box  4640,  Editor  ft  Publisher. 

^  Business  Opportunities 

FLORIDA  MAGAZINE  PUBLISHER 
with  top  producing  organization  and 
'  plant  has  excellent  proposition  for  sales 
manager.  Willing  to  guarantee  results 
:  in  increased  advertising  sales  and  sales 

1  organization  development.  Salary  open. 

'  will  sell  interest  to  right  individual. 
Box  4714,  Editor  ft  Publisher. 

NEWSPAPER  SERVICES 

1  Press  Engineers 

1  Newspaper  Press  Installations 

:  MOVING— REPAIRING— TRUCKING 
EIxpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 

56-69  Frankfort  Street 

New  York  38.  N.  Y. 

BArcIay  7-9776 

/  UPECO,  INC. 

1  Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Goss  Flatbeds 
'  !  Rotaries — ’Tubulars 

Cylinders. 

Lyndhurst,  N.  J.  Phone  GBneva  8-3744 

1  '  20  minutes  from  New  York  City 

;  MACHINERY  and  SUPPLIES 

[  !  Complete  Plants 

r  FOR  SALE;  Complete  printing  plant,  i 

1  weekly  newspaper  and  job  work  profit- 
:  j  able  for  owner  oi>erator  at  20%  of  1 

1  :  replacement  value.  Terms.  Write  D.  J. 
g  I  Massoglia,  Calumet,  Michigan. 

Composing  Room 

j,  L.  &  B.  HEAVY  DUTY  Newspaiicr  ■ 

^  Turtles  are  in  use  ail  over  the  United  | 

*  States  and  foreijm  countries.  “Ask  the  I 

‘  man  w'ho  uses  them."  $84.50  to  $97.50.  | 

,  none  better  at  any  price.  Write  for  | 

^  literature.  L.  &  B.  Sales  Co.,  Box  560.  i 

Phones  27  and  96.  Elkin,  N,  C.  World’s  j 
larjrest  distributor  of  Newspai>er  Foito 
'rruck:^. 

Newsprint 

9  NEWSPRINT  —  All  Sizes 

e  BEHRENS  PULP  ft  PAPER  CO.  ! 

70  E.  45  St.,  N.  Y..  N.  Y.— MU  6-5675 

Press  Room 

MACHINERY  and  SUPPLIES  MACHINERY  and  SI  PPUES 


Press  Room 


Press  Room 


COLOR ! ! ! 
3  UNIT  HOE 


HOE  5  UNIT  PRESS 
ROP  COLOR 


with  1  color  cylinder  and  3  Pan- 
ooaat  Color  Couples — Double  Folder 
— 22%* — on  Substructure  with 
Reels  and  Pasters  —  AC  Drive — 


S — 16  Page  Units 

Roller  Bearings,  Steel  Cylinders 


Available  immediately. 


1 — Double  Color  Couple 


LIQUIDATION 


I — Double  Folder  22%  Cutoff 
Balloon  Former 
Substructure  ft  Reels 
150  HP  AC  motor 


Complete  Mechanical  Plant 
equipment  of  the 


CHARLOTTE  NEWS 


JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.,  New  York  17,  N.T. 


7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

Ad  Makeup  Cabinets — Remelt  Pot 
with  Molds — Turtles — Chases — Flat 
Stereo. 

5  Unit  Duplex  Metropolitan  Press. 
22%*  cutoff  —  all  AC  equipped 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain. 


24  PAGE  GOSS  ACME  Press.  Metil 
Pot,  Casting  Box  Tail  Cutter  Roster 
Rib  Shaver.  Need  space,  must  nwrt. 
Make  offer.  Sun-Tattler,  HoHywood, 
Florida. 


PRBSS  MOTOR  DRIVES  of  25,  M 
60,  60,  75,  100,  150  H.P.  AC,  Georp 
G.  Oxford,  Box  903,  Boise,  Idaho. 


DUPLEX  PRESSES 


21  Metropolitan  N  Type  Units 
6  Units  with  color  humps 
6  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


GOSS  tubular,  24-page.  2  to  1  modtl. 
No.  707,  60  H.P.  AC,  C-W  drive,  edor 
fountains,  complete  stereotype.  Avail¬ 
able  December  1959. 


!  DUPLEX  tubular,  16-page,  2  to  I 
j  model.  No.  359.  40  H.P.  AC.  C-W 
drive,  color  fountauns.  oompleta  iterto- 
type.  Available  April  1960. 


SCOTT  PRESSES 


5  Identical  Octuple  Presses 


GOSS  3-unit,  arch  type.  No.  lUl, 
double  folder,  22%*  cut-off.  color  hunp, 
reverse  cylinder,  end  fe^.  76  H.P. 
AC.  C-W  drive,  two  CAPCO  tom- 
tains.  Available  March  1960. 


Each  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyors, 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 


GOSS  4-unit,  arch  type  press,  doabk 
folder,  22%*  cut-off,  color  hump,  rs 
verse  cylinder,  end  feed.  100  H.P.  AC, 
C-W  drive,  four  CAPCO  color  f(»a- 
tains.  Available  March  1960. 


Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 


LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Cdif. 


Located:  BOSTON  HERALD- 
TRAVELER. 


Available:  Immediately. 


Make  Offer  —  All  or  Part 


MULTI-COLOR  SCOTT  PRESS 
Available  Immediately 


HOE  PRESS,  23  9/16' 


6  Units — Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 


Angle  bar  newspaper  press  with  2H 
inch  cut-off.  Operates  up  to  40,000 
copies  per  hour.  6  arch  type  units,  ! 
folders,  2  color  cylinders,  portaNe  cw 
fountains.  Press  recently  overhiuW 


Located:  TRENTON  TIMES 
Available:  Immediately 


I  Ccmplete  stereotype  equipment.  DonJ(|? 
truck  casting  box.  EXCELLENT  0” 


ERATING  CONDITION. 


DUPLEX  TUBULAR 
PRESSES 


San  Francisco  Shopping  News 
851  Howard  Street 
San  Francisco.  Californis 


24  Page — Delivered  new  1948-1953 
— FVill  Color  Flexibility — Complete 
Stereo — AC  Solonoid  Drive — Avail¬ 
able  Now 


COLOR  HUMP  UNITS 


24  Page — 1  to  1 — Quarter  Folder 
— AC  Drive — Stereo  —  Available 
Now 


16  Page — 2  to  1 — Located  San 
Diego — AC  Drive — Stereo  —  Avail¬ 
able  January  1,  1960 


for  Goss  or  Hoe  unit-type  prvwa 
22%  *  page  cutoff. 

GOSS  ancJ  HOE 

DOUBLE  FOLDERS 
warehoused  in  East,  22%*  page  cut-oB 
Good  Units. 

4  CLINE  REELS 

Warehoused  in  the  East. 


8  PAGE  FLATBEDS 


Metroiwlitan  weekly  shopper  proiier- 
ties:  F’rom  $150,000  to  $2  million,  20% 
to  25%  down. 


Goss  4  and  5  unit  presses,  roll  arms 
each  end  of  press,  22%*  cut-off.  Two 
color  cylinders. 


DUPLEX  A — Missouri 
DUPLEX  AB— N.  Carolina— Utah 
DUPLEX  E — S.  Carolina 


Newspaper  Equipment  Services,  In*' 
Jerome  Feldman,  President 
Installers,  Engineers,  Frees  Saw 
305  Cupertino  Way  San  Mateo, 


National  circulation  bi-weekly,  no 
plant,  may  be  published  anywhere, 
doing  over  $36,00(1,  growing.  $30,000, 
teim.s.  Don  C.  Matchan,  c/o  W.  B. 
Krause,  130  Main  St..  Los  Altos.  Cali¬ 
fornia. 


Duplex  Tubular  2  to  1  model,  used 
now  as  twin,  can  furnish  all  stereotyi>e 
if  wanted. 


Hoe  24-Page,  all  stereotype,  prints  all 
page  combinations. 


GEORGE  C.  OXFORD 

Box  90‘i  Boise,  Idaho 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


TYPE  F15  ELWELL  Parker 
Roll  Lift  Truck.  180*  Routing  dysP- 
Good  Mechanical  condition.  Richam^ 
Sovde  Co..  Inc.,  700  South  Kourtt 
Minneapolis  15,  Minnesota.  FBo*™ 
5-1115. 
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EDITOR  at  PU 


3  UNIT  HOE  PRESS  from  Fhils^ 
phia  Bulletin,  22%*,  double 

inking,  roll  arms,  drive,  control 
,  Same  Bulletin  units  installed  tnro^ 
out  country.  Save  thousands  bees^ 
I  price  includes  crating.  Availably 
in  Philadelphia.  Sun,  Walnut  tress. 
I  California. 

BLISHER  for  November  28,  1959 


TWi 

ting 


riSfil  lfe£i<s  I  I  Ss  “-^1  SJ  I  I  ci  S  E  /  S'gcS  fcdS  )  S  go  S3  ffa 


M.4CHINERY  and  SUPPUES  ' 


Frexit  Room 


TWO.  HOK  Z  TYPE  UNITS  with 
or  double  folder,  web  width  71 
to  77  inches,  printing  cylinder  diame¬ 
ter  over  plates  I6I4  inches  (23.942" 
c\it-ofT),  plate  thickness  half-an-inch. 
Ba\  4522.  Editor  and  Publisher. 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative 


Display  Advertising 


°  Pr^uct*  Bo*  4807,  Editor  i  Publisher,  of  department  and  train  and  supervise  McKee,  BIRCH  PERSONNEL,  67  E. 

f  roior  ‘A^HUona"  fold;  -  ^hile  handling  list  of  accounW.  Madison  St.,  Chicago  2,  Illinoii. 

LidS  for  siie  ASSISTANT  GENERAL  MANAGER.  Will  consider  man  who  has  not  had  CE  6-6670, 

o  MnH.I  K  I A  r  system  and  operation  of  previous  eneperienoe  as  manager,  but  ~  " 

*  I  ,  •  •  composing  room.  Wonderful  opportunity  has  the  ability  and  advertising  experi*  SOITTHERN  GENTLEMEN  (and  othen 

o  VstiHemiok  full  imin-  nronf  nee  f®*"  experienced  composition  room  fore-  ence  to  do  a  first  rate  j^.  New  plant  with  energy)  who  want  to  earn  g^ 

0  Vsnderc.H.k  motlel  T'O  size  20x27  with  executive  ability  to  work  with  good  equipment.  This  is  not  a  wages  in  return  for  varied,  inter^- 

nrmf  iir,-.K  •  -  •  from  front  office.  Open  Shop.  Chart,  job  to  retire  on.  Write  Harry  Case,  ing,  all-around  work  on  award-wiiming 

0  HJU.Curtis  full  uaee  saw  router  A  Area  2.  Box  4920.  Editor  &  Publisher.  Kenton  Times.  Kenton.  Ohio.  newspaper  may  want  to  co™  to  Pem- 


BUSINBSS  MANAGER  with  extensive  I  ADVERTISING  MANAGER  for  ag-  BEGINNING  REPORTERS— Male  and 
experience  and  knowledge  in  the  circu-  gressive  7,200  A.B.C.  daily  newspaper.  Female.  Jobe  available  from  Coast  to 
lation  and  advertising  area  for  new.  County  seat  town  of  10,000.  Staff  of  Cosut.  Send  resumes,  location  prefer- 
oolorfulj  religious  magazine.  Excellent  three.  Must  be  able  to  take  full  charge  enoe,  availability  date.  Contact:  BUI 
salary.  Box  4807,  Editor  ft  Publisher,  of  department  and  train  and  supervise  McKee,  BIRCH  PERSONNEL,  67  E. 


0  W^crc<K.k  full  page  proof  press.  f®*"  ^^Pr^enced  composition  room  fore 
0  Vander„s.k  mo<l.-l  .320.  size  20x27 

_„f  from  front  oince.  Open  Shop.  Chaii 

0  Hill-cirtis  full  page  saw.  router  ft  Area  2.  Box  4920,  Editor  &  Publisher 


Jigsaw. 

0  Hacker  plate  rectifier. 

0  51x75  Hamilton  steel  Htone  on  m<^l 
frame  with  398  8-%xl3  iralleys. 

0  Hoe  double  plate  Uiil  c\itter--2P ; 
0  Hoe  stereoty|>e  saw*. 

APEX  PRINTING  MACHINERY 
CO.,  INC. 

210  Elizabeth  Strt*et 
New  York  Hty  12  WO  6-0070 


from  front  office.  Open  Shop.  Chart,  job  to  retire  on.  Write  Harry  Cue,  inji,  all-around  work  on  award-winninjf 
Area  2.  Box  4920,  Editor  &  Publisher.  Kenton  Times.  Kenton,  Ohio.  newtpaper  may  want  to  come  to  Penn- 

—  -  - - -  Bjlvania  to  auirm^nt  staff  of  25,000 

GENERAL  MANAGER  for  weekly.  IMMEDIATE  OPENING  for  seasoned  6-day  morning  daily.  Good  st^ng 
Guarantee  plus  percentage  of  gross,  display  salesman  on  fast-growing  sub-  wage.  loto  of  opportunity  on  high-mor- 
Box  4903,  ^itor  A  Publisher.  urban  daily.  We  need  a  top  sales  per-  ale  staff.  Many  fnnge  MneflU.  pen- 


CArculation 

CIRCULATION  MANAGER  —  L,eading 


urban  daily.  We  need  a  top  sales  per-  sis  staff.  Many  fringe  ^neflts.  ]^n- 
scmality  stronsr  on  ideas,  copy  and  sion,  etc.  Write  all,  including  salary 
layout.  Background  carefully  investi-  expected  in  first  letter  to  Box  4710, 
gated.  Write  H.  Schonberger,  Palo  Alto  Editor  ft  Publisher. 

(California)  Times.  - ::: - “T  - :  ; 

COPYREADER,  experienced:  top  pay 


Chicago  Cemmunity  Newspaper.  Give  ADVERTISING  MANAGER  for  large  midweet  afternoon  metropolitan:  pen- 


age,  experience  and  salary  desired. 

Garfieldian  PubUeations,  3935  Wash-  motion  mindetl  man  to  direct  five  man 

ington,  Chicago,  Illinois.  department,  sell,  and  produce  good  lay-  ,  ,  , 

_  !  -  outs.  Well  established  firm.  Good  sel-  CITY  EDITOR  for  high  standard  after- 

~  I  WEST  COAST  NEWSPAPER  in  highly  ary.  Immediate  opening.  Write  con-  noon  and  Sunday  paper,  fine  residential 

TWO  OR  MOKE  Hoe  Z  tyie*  Units  competitive  area  needs  experienced  eeming  experience  and  earnings.  Press  dty,  36,000  poimlation.  Chart  Area  9, 


weekly  newsjMiier  group.  Rt>liable,  pro-  sion  and  other  benefits.  Box  4601 


Edtior  ft  Publisher. 


with  single  or  double  folder,  web  width  district  managers.  Must  be  good  pro-  Publications,  Elmhurst.  Illinois. 

71  to  77  inches,  printing  cylinder  di-  I  ducer.  Ofiixirtunity  to  move  up.  $5,500  - - - ; - 

smeter  over  plates  15  inches  (23-9/16"  j>er  year  to  start;  car  allowance;  AGGRESSIVE  Display  Advt 


eut^ffl  piste  thickness  7/16th  inch.  '  bonuses;  good  employee  benefits.  Write  Salesman  needed 


Publications,  Elmhurst.  Illinois.  excellent  pay.  ohance  to  advance  to 

- — - — - —  Managing  Editor.  Give  full  details, 

AGGRESSIVE  Display  Advertising  education,  background,  experience,  ref- 


Box  4523.  Editor  and  Publisher. 

Stereotype 

STEREOTYPE  CHASES.  21  cutoff, 
for  handrasting  equipment.  Only  $27.50 
esdi.  Stanley  Ross,  c/o  El  Diario,  164 


in  confidence  to  Box  4905,  Editor  ft  daily  18.000  circulation.  Permanent  jio- 
Publisher.  sition.  Salary  open.  Good  living  condi- 

.  .1.  .  —  I  —  ■  tions.  Write  at  once  Neil  Rothmann, 


tral  Wisconsin  erences.  Box  4^2,  Elditor  ft  Publisher, 


Classified  Advertising 

CLASSIFIED  SALESMAN  with  at 
least  five  years’  experience.  Must  be 
able  to  sell  in  competitive  field.  Ex- 


Herald.  Wausau,  Wisconsin. 


lood  living  condi-  ENERGETIC  REPORTER,  college  grad 
Neil  Rothmann.  or  some  experience,  for  one  of  Ohi- 
Waiisau  Recoril  cago’s  largest  community  newspaper 


CALIIXIRNIA  BECKONS  To  the 
young,  aggressive  Display  Salesman 


gnxiuiiB:  general  assignments:  good  op- 

-  portunity.  Box  4815,  Editor  ft  Pub- 

To  the  lisher. 


Duane  Street.  New  York  13.  New  York.  if?  i  ’  with  competitive  selling  experience.  To  EXECUTIVE  EDITOR  spot  open  for 

- - -  ^  '^ho  eagerly  thrives  on  chal-  man  on  the  way  up  who  has  a  now* 

If  anted  to  Bur  l®nge.  we  offer  salary,  bonus,  non-con-  nose  and  love  for  this_  thing  we  call 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


Pennsylvania. 


ur.i«.  lenge,  we  oner  salary,  oonus,  non-con-  i  none  aiiu  io»e  lur  nun  uhhk  — c 

,”■  tributory  profit  sharing  and  retirement  .  newspapers.  Write  Ed  Brown,  General 


Iiected  salary  and  reference*  firet  let¬ 
ter.  Confidential.  Box  4641,  Editor  ft 
Publisher. 


plan,  insurance  etc.  Southern  C.alifomia  Manager 


ilaily  with  remarkable  growth  record. 
Write  Box  4911,  Editor  ft  Publisher. 


Okmulgee.  Oklahoma. 


Daily  Times, 


-  AFTERNOON-SUNDAY  a.  M. 

CLASSIFIED  MANAGER— Want  man  CREATIVE  DISPLAY  AD  MAN  with  12,000  daily  needs  competent  Court 
or  woman  with  newspaper  classified  several  years  exi>erience.  Outstanding  House  Reporter,  minimum  2  years  ex¬ 
experience  and  outside  selling  ability,  opportunity.  5-diiy.  p.m.  daily  in  ideal  perience.  Start  $80.  Hoepitalization — 


BEN  SHUI  MAN  A<^<x(^PIATP^  '  ®*pe*3ence  and  outside  filing  ability,  opportunity.  .5-day.  p.m.  daily  in  ideal  perience.  Start  $80.  Hospitalization- 

IZ-VIN  CO  Excellent  opportunity.  Rne  working  California  town  of  7.000.  (No  smog),  bonus  plan.  Must  be  steady  hard 

M  E.  42  St  New  York  17  OXford  7-4590  (  conditions.  Give  age,  exMrience  and  (kxxl  starting  salary,  car  allowance,  worker.  References  will  be  checked. 

all  other  information,  including  start-  insurance,  bonus  and  exceptional  fu-  Apply:  K.  R.  Noble.  Managing  Editor, 

: -  -  - - —  I  ing  salary  expected.  CSrculation  7,270.  ture  to  right  man.  Write  Chet  Becker.  Martinsville  (Virginia)  Bulletin. 


WANTED:  8-page  Duplex  or  Goes  flat  I*’®®®;.  CHf-  Paso  Robles  Preas.  Paso  Robles.  Cali-  - - -  - - 

M.  Advise  serial  no.  and  when  avail-  '  *®'’‘i’  ^y*****’*^*  D*i'y  Times,  Water-  fomia.  Include  age.  salary  expected.  (jOOD  ALL  AROUND  reporter  who  has 

•ble.  Northern  Machine  Works,  $23  '  Wisconsin.  ex|ierience,  etc.  sights  set  on  moving  into  management 

N.  4th  St..  Phila.  6.  Pa.  "  . —  jioeition  with  Texas  daily.  Above  aver- 


i  ntertypee — Ludlows 
PRINTCRAFT  REPRESENTA'nVES 
277  Broadway  New  York  7,  N.  Y. 

NEWSPAPER  EQUIPMENT 

NiWSPAPER  PRESSES 
^.  TYPE-SETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Uidlows- Elrods— Mat  Roller* 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  Sth  Kansas  City  6.  Mo 


Display  Advertising 


«‘X|>erience»  etc.  siKhts  set  on  moving  into  manaRement 

position  with  Texas  daily.  Above  aver- 
DISPLAY  SALESMAN  with  ability  to  aRe  aalary»  other  benefits.  This  job  for 
direct  others.  Real  optxirtunity  with  younR  man  who  has  two  or  three  years 


^  "  - - - I  direct  others.  Real  opixirtunity  with  younR  man  who  has  two  or  three  years 

WANTED  —  Experienced  newspaper  i  ABC  .wc'bly  in  New  experience  and  is  real  pro.  Also  have 

display  advertisi^  salesman.  Tbp  J^***^*  Editor  &  Publisher.  openinR  for  desk  man  who  can  qualify 

scale,  fringe  benefita.  Opportunity  to  i  uit^  sTin  i,:  editor.  T^ salary ^refer^uth- 

advance  to  chain  organization.  Per-  i  Southwesterner  both  jobe.  Per¬ 
manent  Dooition  Regular  training  in-  ^  4  to  6  years  daily  e.xperienw.  gonal  interview  necessary.  Airmail  resu- 

cludini  aS-Un  Md  B?rMu  1  PT'^'®"  .  unusually  me  to  Box  4821.  Editor  ft  Publisher. 


manent  noaition  Regular  training  in-  »  y™rs  uaiiy  e.xia-rieii«-.  go„ai  interview  necessary.  Airmail  resu- 

cluding  OpSlatiim  aS-Uo  ^  B^reTu  position  with  unusually  me  to  Box  4821.  Editor  ft  Publisher, 

of  Adver^ng  *^Thr^  major  future  in  rapidly  growing  city  Replies  confidenUal. 

of  30.000.  Starting  iiay  for  right  man  _1_ - - 

cooperaUon.  Chart  Area  6.  In  reply.  HvinV^T^eS^riOTll BEGINS  AT  40.  10.000-20.000 
.♦.♦V  •'''•ng  and  recreational  facilities.  Writ*  tor  two  mature 


erences  to  Charles  T.  Patten.  Farm- 
inRton  (New  Mexico)  Times. 


rb7ene^rbTe!'‘L"cuV“;t^"p^^^^^^^ 

drma  B<,x  4628.  Editor  ft  Publlaber.  jiST ’ 

422  UUMKANY  ^RIDA  DAILY  ^ires  experienced  Editorial  "^rie”ce'^i’8.*’'send 

422  West  Sth  Kansas  City  6,  Mo.  IbsPlay  Salesman.  Must  have  knowl-  -  reoume  to  Box  4814.  Editor  ft  Pub- 

- - - !“y®"V,  city  EDITOR,  second  in  command,  lisher. 

WANTED— IntertvTw  rii-x  <!m  ri~  n  time  city  bent,  small  daily  Chart  - - - - - 

fall  informattoiC^riSI  price!  Hollywood,  Florida.  Aren  6.  Deek  and  aup^sory  exj^ri-  MIDDLETOWN  DAILY  RECORD: 

G07,  Editor  &  Publisher.  enc«  desirable.  State  startinR  salary  Continued  expansion  of  this  mominR 

_  _ _  AD  MAN  for  daily  in  small.  fast-RTow-  ****'^**  ^  newspaper  creates  S  vacancies.  Two 

G-4  4<5iu  MrkrkXi'T  Tremendous  possibilities.  Sal-  4845,  Editor  &  Publisher.  involve  local  Rovemment  beets  for  ex- 

op  years  old  ary  dependent  on  experience  and  u  *u-  perienced  men  willinR  to  work  hard, 

lesh  IX  nwld.  10  pt  to  36  pt,  30  ability.  Also — ad  woman  who  can  do  TELEGRAPH  EDPTOR  ^  three  ^i-  'phird  openinR  is  for  reporter  with 


newspaper  creates  S  vacancies.  Two 
involve  local  Rovemment  beets  for  ex¬ 
perienced  men  willinR  to  work  hard. 


^ith  Mohr  saw  and  quadder.  208  most  everirthinR,  includinR  letter  writ 


Florida. 


Bauer.  Herald-TVibune, 


most  everirthinR,  includinR  letter  writ-  ^uthem  city,  minimum  experience — willinR  to  learn. 

inR.  ad  layouts  and  sellinR.  Give  refer-  No  Sunday.  Need  man  fast  on  heMS,  Contact  A.  N.  Romm,  ManaRinR  Edi- 

ence  and  complete  resume.  This  is  a  RO<w  on  layouts.  tor,  161  North  Street,  Middletown.  New 

permanent  job  opportunity  for  each.  salary.  Box  4616,  Exlitor  &  York.  Send  resume  and  clippinRS.  Will 


wanted.  Curved  Plate  Caster  Cut  Hinshaw,  East  OreRonian.  Publisher. 

n  high  CLASS  afternoon  daily  in  Chart 

ert  All  I  Rob-  ,  t  -  Area  6  needs  a  young  reporter,  joumal- 

Strmt  Cnstophe-Colomb  AD  SALESMAN  with  more  than  5  graduate  or  with  two  years  or 

-•i.  iKijtX,,  OANAI>A.  years  experience,  under  35.  capable  of  more  of  practical  experience.  Pleasant 

- - - -  selling,  servicing  and  developing  ar-  working  conditions  with  congenial 

WANTED:  We  are  interert«I  in  c®""*®-  Daily  ptjier,  20,000  circula-  gtaff.  high  quality  supervision,  out- 


Q.'  ”•  ADD  Instophe-G 

“4teet,  .MONTREAL,  OANAI>A. 


rtittii  WANTED:  We  are  interert«l  in  se-  count®-  Daily  P«J)er,  20,000  circula-  I  gtaff.  high  quality  supervision,  out- 

cui-ing  t,w„  units  of  a  G^  Dunlex  H®"’  Manager,  Monroe  Eve-  standing  benefiU  on  top  of  liberal  sal- 

Unitubui;  I  Press.  We  are  also  infer,  ning  News,  Monroe,  Michigan.  ary.  Modern,  growing  city.  Csimera 

Phils4*l'  in  ,i  16  or  24  page  Gow  Duptex - ability  helpful,  not  essential.  Writ*  rec- 

liKii  .'l"'  *’"*®  tnat  would  be  adap.  CALIFORNIA  DAILY.  Number  2  posi-  o®^  of  education  or  CT^rience  and 

ol  paajj'  iinif- '•''‘nning  with  another  24  page  tion  open  for  aggressive  display  ad  retorences  to  Box  4709,  Editor  ft  Pub- 

throolF  r„-,.?7' 'up*®*-  Need  at  once  Implex  salesman.  Interview*  confident!^,  but  Dsher. 

*’***—  u  le  ”'’uter.  Write  all  information  careful  investigation  required.  Write  _  _ 

ukin  "''■'I*®  and  condition  with  the  full  particulars  to  V.  J.  Miller,  Busi-  ;  NEED  EXPERIENCED  Copyreoder. 

t  Crat-  y  ag  pn.-e  to  H.  L.  Higgins,  Brush-  ness  Manager,  Tulare  Advance-Reg-  Good  pay.  Contact  Managing  Editor, 

*■  IN‘ .  spaiiers.  Inc..  Canton.  Ohio.  ister.  Tulare.  California.  Journal.  Beaumont,  Texas. 

8,  1959  editor  8c  PUBLISHER  for  November  28,  1959 


hire  only  after  personal  interview. 


NEED  help: 

Let  an  E  &  P  Clasiifled  Ad  find  it. 
Newspaper  personnel  look  at  Editor 
&  Publisher.  It  yonr  vacancy  listed 


Journal,  Beaumont,  Texas. 


HELP  WANTED 
Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Promotion— Public  Relation* 


HELP  WANTEI> 

Mechanical 


NON-METROPOLITAN  daily  in  Wash-  ! 
ington  state,  seeks  news  reporter.  Give  ] 
details  in  first  letter.  Box  4817,  Editor  | 
A  Publisher. 


REPORTER.  J-grad  or  experienced,  j 
Midwesterner  now  living  in  CSiart  Area  ; 
8.  for  Missouri  13,000  daily.  Photog-  , 
raphy  helpful.  List  education,  experi-  j 
ence,  military  statxis,  salary  expected,  j 
Box  4805,  Editor  t  Publisher.  i 


TEXAS  DAILY  wants  general  news  re-  i 
porter  with  ability  to  operate  camera. 
Single  man  preferred.  Write  giving  full 
details  and  expected  starting  salary. 
Box  4841,  Editor  &  Publisher. 


WANTED  competent  reporter-photog¬ 
rapher  for  general  city  b^t.  Ohio  resi¬ 
dents  preferred.  Write  R.  L.  Dean, 
Editor,  The  News,  Salem,  Ohio. 


WE’RE  Looking  for  young,  energetic 
staffer  of  exi>erience  on  small  daily 
who  works  hard  under  the  light  of 
someone  else's  bushel  and  who  can 
respond  to  opiportunity  to  step  into 
responsible  editorial  spot.  Apply  H.  K. 
Prear,  Bedford  Daily  Gazette,  Bed¬ 
ford,  Pennsylvania,  with  full  details, 
references,  salary  expected.  No  phone 
calls.  Will  interview  eligibles. 


WRITE  if  you  want  to  work.  This  is 
no  "snap”  job,  it’s  a  challenge  for 
healthy,  wide  awake  newspaperwoman 
who  wants  to  write  women’s  and  so¬ 
ciety  news.  Some  experience,  knowl¬ 
edge  of  makeup  preferred.  Age  no 
factor.  List  qualifications,  education, 
salary  expected  and  enclose  work  sam¬ 
ples  in  first  letter.  Guild  paper.  Chart 
Area  1.  Job  available  as  soon  as  you 
can  get  here.  Box  4825,  Editor  A  Ftib- 
lisher. 


CHART  ARflA  2  morning  daily,  10,000 
circulation,  has  openings  for  two  men 
seeking  opportunity  with  growing  or¬ 
ganization.  Need  sports  man.  also  re¬ 
porter.  Five  day  week,  benefits,  chance 
for  advancement.  Give  resume  and  sal¬ 
ary  requirements.  Box  4012,  Editor  A 
Publisher. 


COPY  EDITOR  who  can  handle  the 
Market  Page  routine  and  share  varied 
load  on  Universal  desk.  Pay  $1.75  to 
$2.75  per  hour  depending  on  experi¬ 
ence  and  capabilities.  Write  fully :  edu¬ 
cation,  background,  age,  etc.  Gilbert 
Savery,  News  Editor,  ’The  Lincoln 
Journal,  Lincoln,  Nebraska. 


DISTRICT  REPORTER  (male)  with  at 
least  a  years  experience  on  a  New  Jer¬ 
sey  daily.  Box  4913,  Editor  A  Pub¬ 
lisher. 


EMPLOYEE 

MAGAZINE 

Public  Relations  department  of  ex¬ 
panding  Philadelphia  drug  manu¬ 
facturer  desires  Editor  to  aasume 
complete  responsibility  of  pro¬ 
ducing  magazines  for  employees. 
Also  would  assist  in  various  phases 
of  employee  communications.  Pre¬ 
fer  college  graduate  with  previ¬ 
ous  commercial  magazine  experi¬ 
ence.  Liberal  benefit  program  in¬ 
cludes  pension,  group  health  and 
life  insurance,  etc.  Include  salary 
requirements  in  resume  to  Box 
4907,  Editor  A  Publisher. 


EDITOR.  New  York  weekly.  Experi¬ 
enced.  Excellent  opportunity.  Write 
Box  4906,  Editor  A  Publisher. 


EDITOR 

Expanding  suburban  newspaper  chain 
ne^s  alert  young  man  for  general 
reporting  and  feature  writing.  Must  be 
able  to_  assume  responsibility  and  exer¬ 
cise  initiative.  Prefer  college  journal¬ 
ism  graduate  with  ideas,  ideals.  Car 
necessary.  Paid  vacations.  Blue  Cross- 
Blue  Shield  comprehensive,  life  insur¬ 
ance,  new  offices.  Young  vigorous  staff, 
award  winning  papers.  Write  full  de¬ 
tails  on  background  with  clips  to 
Charles  Hayes,  Managing  Elditor,  Pad- 
dock  Publications,  Inc.,  Arlington 
Heights,  Illinois. 


E.\PERIENCED  GAL  REPORTER  to 
edit  woman’s  page,  handle  assignments 
and  features  on  outstanding  weekly. 
Top  salary  for  qualified  young  woman. 
Ne^  immediately.  Journal,  Monte 
Vista.  Colorado. 


EXPERIENCED  MEN 

Several  opportunities  for  good,  all- 
around  writing  newspapermen  may  de¬ 
velop  on  a  reputable,  liberal,  respon¬ 
sible  metropolitan  daily  in  Chart  Area 
5.  Men  who  think  they  might  fit  are 
invited  to  apply,  with  full  particulars. 
Box  4901,  ^itor  A  Publisher. 


GENERAL  REPORTER  for  progressive 
Upstate  New  York  afternoon  daily  in 
15,000  class.  Five-day  work  week,  other 
benefits.  List  education,  experience, 
military  status,  salary  expected.  Box 
4919,  Editor  A  Publisher. 


REPORTER 

We  have  a  vacancy  for  a  reporter 
with  the  ability,  the  drive  and  the 
pride  in  his  work  consistent  with  the 
high  standards  of  our  present  staff  and 
our  newspaper. 

We  want  a  man  (or  woman)  who  by 
experience,  training,  and  instinct  can 
spot  a  news  story  through  desire — not 
just  by  assignment. 

’The  successful  applicant  for  this 
opening  must  fit  into  a  fast  moving, 
progressive  6  day  daily  evening  news¬ 
paper  with  approximately  28,000  cir¬ 
culation  in  Northern  Ohio  which  places 
heavy  stress  on  local  news.  Ideal  work¬ 
ing  conditions  with  starting  salary 
commensurate  with  ability  and  future 
progress  on  a  merit  basis. 

Please  mail  resume  to  Box  4921, 
Editor  A  Publisher. 

REPORTERS  for  Iowa  a.m.  daily.  Also 
vacancy  in  woman’s  department  for 
right  girl  who  has  a  flair  for  makeup. 
Give  full  details  of  your  background, 
salary  expected,  recommendations,  etc., 
in  letter  to  Managing  Witor,  Morning 
Democi-at,  Davenport,  Iowa. 


Free  Lance 


FREE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4.000 
company  magazinea  buy.  Pajrment  from 
$10  to  $100  for  tingle  pictures  and  cap¬ 
tions.  FVee  information.  Gebbie  Press 
Picturee,  151  W.  48tJi.  N.Y.C. 


’TRAVEL  WRITERS  WAN’TBD.  Trav¬ 
el  articles  and  photos  are  being  sought 
and  bought  by  editors.  Get  all  the  val¬ 
uable  facts:  requirements,  rates,  photo 
needs,  sources  of  information.  Much 
more  besides.  "Travel  Writer’s  Pass¬ 
port”  gives  you  all  the  information  you 
need  to  make  a  few  extra  dollars.  Or¬ 
der  your  copy  today  from  publisher. 
$1.00  postpaid.  Martin  J.  Gross.  P.O. 
Box  3021.  Grand  Central  Station,  New 
York  17,  N.  Y. 


Promotion — Public  Relations 


PRESS 

RELATIONS 

Prominent  Philadelphia  drug  manu¬ 
facturer  has  an  opportunity  for 
a  person  with  two  to  three  years’ 
Newspaper  or  Public  Relations  ex¬ 
perience  to  act  as  liaison  with  the 
Press.  Progressive  salary  policies 
along  with  liberal  company  bene¬ 
fits  including  pension,  group  health 
and  life  insurance,  etc.  Send  com¬ 
plete  resume  including  salary  re¬ 
quirements  to  Box  4908,  Editor  A 
Publisher. 


FUND  RAISING 

MEN  experienced  in  newsi>aper  re¬ 
porting,  public  relations  and  profes¬ 
sional  capital  fund  raising.  Must  be 
prepared  to  travel.  Opportunity  in 
principal  hospital  fund  raising  con¬ 
cern.  Applicants  over  45  considered. 
Send  resume  to  Box  4904,  Editor  and 
Publisher. 


.\SSLSTANT  TO  SUPERVISOR  (Fe¬ 
male)  of  public  relations  and  technical 
editorial  office  of  modern  research  cen¬ 
ter:  college  graduate  (Journalism), 
2-5  yeors  experience  required  :  includes 
news  releases,  press  and  community 
relations:  also  writing  for  company 
publications,  layout  and  production  de¬ 
tails. 

Please  submit  resume  to  Personnel 
Manager.  JOHNS  -  MANVILLE  RE¬ 
SEARCH  CENTER.  Manville,  New 
Jersey. 

Production 


PRODUCTION 

MANAGER 

for 

Omaha  World  Herald 

We  are  looking  for  a  young  man  with 
mature  judgment,  experience  in  all 
phases  of  newsimper  production.  Must 
be  interested  in  new  processes  and  find¬ 
ing  ways  of  lowering  production  coats. 
Engineering  background  desirable  but 
not  mandatory.  Excellent  salary,  many 
company  benefits.  All  replies  held  in 
strict  confidence.  Write,  wire,  or  phone: 
Lyle  A.  Johnson,  Business  Manager, 
World  Herald,  Omaha,  Nebraska. 


Printing  Consultant 


PRINTING 

CONSULTANT 

For  Technical  De¬ 
partment,  large 
Pulp  and  News¬ 
print  Paper  Manu¬ 
facturer.  Tech¬ 
nical  background 
preferably  in 
printing  field  and 
some  practical  ex¬ 
perience  in  news¬ 
print  press  room 
operation.  Salary 
commensurate 
with  qualifica¬ 
tions.  All  replies 
handled  in  con¬ 
fidence.  Send  de¬ 
tailed  resume  to 
Box  4700,  Editor 
and  Publisher. 


I  EXPERIENCED 
COMPOSING  ROOM 
SUPERINTENDENT 

1  For  metropolitan  Midwest  daily. 
Crete  plans  for  conversion  to  tape  and 
new  processes.  Experience  in  tape  » 
I  sential.  Excellent  salary,  liberal  com¬ 
pany  benefits.  Job  open  now.  Oppor¬ 
tunity  for  man  running  70  to  80  litna- 
tion  shop,  to  move  up  to  larger  re¬ 
sponsibilities.  Write  or  wire  Box  4818, 
^itor  A  Publisher. 


Sales 


SALES  MANAGER 

Newspaper 

j  Automation  Equipment 

1  Position  requires;  10-15  years  experi- 
I  enoe  including  direct  sales  and  silm 
I  management  assignments ;  knowledie 
of  operation  and  equipment  used  in 
I  mail  and  composing  rooms;  a  historr 
I  of  personal  relatioi.'hips  with  top  ex¬ 
ecutives  in  the  newspaper  and  graphic 
arts  industry:  relocation  to  Detroit 
Excellent  salary,  fringe  benefits 
incentive  program.  Send  detailed  tran- 
me  and  salary  requirements  to: 

Mr.  Giza 

I  RADIO  CORPORATION  OF  AMERICA 
'  Newspaper  Automation  Equipment 
I  6545  St.  Antoine 

I  Detroit  2,  Michigan 


INSTRUCTION 


Classified  Advertising 


BOOST  SALES  IN  CLASSIFIED 


3&0  Newspapers  Have  Enrolled 
I  Salespeople  and  Executives 

In  Parish  Sales-’Training 
Course  in  Classified  AdvertiMog 

I  Sales  trailing  provided  by  the  How 
ard  Parish  C^rse  in  Classified  Adwe 
!  Using  shows  Classified  personnel  hoe 
I  to  square  right  up  to,  analyze  sad 
solve  sales  problems  they  daily 
!  counter.  Classified  salespeople  are  w- 
partly  tndned  (at  home— on  TBUs 
own  ’TIME),  developed  to  Increase  thdt 
I  individual  sales  production  and  eopf 
writing  skill  to  get  and  keep  mors 
>  business. 


'  ’The  famed  Pari^  Course  (only  oet 
i  in  existence)  has  proved  since  1N4 
that  it  quickly,  thoroughly,  and  nc- 
ceasfully  trains  beginners  —  breadas 
:  and  refreshes  experienced  personnel. 

Put  the  Parish  Coarse  to  worker 
'  you  now  to  slash  turnover,  helgOT 
,  job  interest  and  satisfaction  and  de 
velop  professional  pride — all  while  H 
helps  you  develop  more  Claseified 
I  faster. 

Enroll  as  many  of  your  staff  sstff 
I  want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-taw 
sales-boo^ng  Course  is  $66  each.  Seas 
I  in  the  names  now  or  write  for  de 
seriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIA’TES,  INCORPORATED 

Classified  Advertising  Developmeot 

Services  for  Newspapers  Since  He* 

^  2900  N.W.  79th  St..  Bliami  47,  FkwM* 
Oxford  1-8331 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruetioa 
Tree  InformaUon 


CHECK  ’THAT  LE’TTEB  ONO 
MORE  TO  BE  SURE  TOD 
ADDRESSED  IT  ’TO  THE  COs>- 
RECT  BOX  NUMBER  I  t  > 
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SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative 


Display  Advertising 


Editorial 


Editorial 


BUSINKS  or  advertising  man-  I  AVERTISING-BUSINESS  MANAGER,  SPORTS  EDITOR  MARRIED  VETERAN  26,  2  children 

ACER.  Capable — Truatworthy — Anrea-  seeka  permanent,  responsible  position  Available  in  December.  Hard  workinK  J->rraduate.  Seeks  i>ermanent  job  in 

liTC.  SO  years  excellent  exp^ence,  all  on  small  Midwest  daily.  Capable,  ag-  sports  editor  of  6,000  daily.  Five  years  Chart  Area  1  or  2.  Available  in  mid- 

iepartments  medium  and  anall  dailies,  ^ressive,  concientious.  30  years  exjwri-  experience.  Veteran,  single.  Wants  job  February.  Car,  camera.  Box  4923,  E<ii- 

Reloeste.  Age  43,  Box  4636,  Editor  &  ence.  BMt  reference*.  Write  Box  4802.  on  larger  paper.  1100.  Box  4820,  tor  &  Publisher. 

Publisher.  Eiditor  &  Publisher.  Editor  &  Publisher. 

- -  - -  -  NEWS  EDITOR  of  Harlem  weekly.  5 

IS  THERE  A  PUBLISHER  who  needs  ADVERTISING  MANAGER  .  ...  years  top  reporting.  Journalism  grn<I. 

I  man  on  his  team  with  a  good  me-  SALESMAN— AVAILABLE  NOW  REPORTER,  6  years  on  ci^,  county.  Box  4918,  Editor  &  Publisher. 

:hinic*l  backgroxmd,  knowledge  of  ad-  15  years'  metropolitan  daily  suburban  f^eral  be^,  wants  to  ^  farther  W^.  -  - 

fertising,  experience  in  i>ersonnel  work  .  weekly  experience.  AH  phases.  Married,  features.  Now  ^  20,000  REPORTEIR,  27,  3*^  years  in  suburban 

ind  labor  relations?  Southerner,  early  healtliy  non  alcoholic,  references.  Will  paper.  Box  4831,  Editor  s  reporting,  rewrite,  features:  education 

thirties,  college  degree.  Box  4812,  Edi-  ■  relocate.  Prefer  Chart  Area  2.  Present  Publisher.  specialist,  M.A.,  political  science:  fluent 

w  t  Publisher.  setup  lost  vote  for  funds  to  go  daily. - - - -  French,  seeks  RESPONSIBLE  job  met- 


thirties,  college  degree.  Box  4812,  lidi-  ■  relocate.  Prefer  Chart  Area  2.  Present  Publisher, 


tor  k  Publisher. 


TOP  EXECUTIVE 


setup  lost  vote  for  funds  to  go  daily. - - - - -  French,  seeks  RESPONSIBLE  job  met- 

Reply  Boot  4701,  Editor  A  Publisher.  SPORTS  EDITOR,  10  years  experience,  s®®'  '®®-  Box 

A  nxmj'moTxir-  c a  T  ire  i  I  camera,  darkroom  know-how,  wants  re-  -*914,  Eklitor  A  Publisher. 

ADVTO'nSING  ^LES,  layout,  copy,  ^  t„rn  to  medium  size  California  daily.  _ 

promotion,  publicity,  jnanagement.  11-  I  4308,  Editor  &  Publisher.  Mechanical 


experienced  as  General  Manager,  Ad-  year  background.  Top  professional 
reining  Director,  Business  Manager,  calibre,  unlimited  producer.  Box  4811, 
Bditor,  Managing  Editor,  on  large  and  Elditor  &  Publisher, 
snsll  chains  and  independents ;  seeking 


new  ssMciation  for  economic  reasons. 
Also  eoqierienced  utmost  in  all  unions 
tsd  baling  personnel.  In  early  40’s. 
Box  4822,  ^itor  A  Publisher. 

mVERSlUED  CREATIVE 


Editorial 


NEWS-WISE  LIBRARIAN 
Box  4612,  Editor  A  Publisher. 


SUNDAY  EDITOR.  FEATURE 
WRITER-PHOTO  EDITOR.  Now  in 


COMPOSING  ROOM  SUPERINTEND- 


South.  B^x  4806,  Editor  a‘  Publisher.  ^NT  past  6  years  of  largest  daily 

newspaper  in  Northwest  now  available 
due  to  strike.  Proven  economical  and 
efficient  producer.  ITS  and  Cold  Type. 
ALL-AROUND  newsman.  15  years  ex-  Best  of  references.  Qualified  as  and  pre- 
Iierience  dailies  and  weeklies,  ready  for  fer  Mechanical  Superintendent  or  Pro¬ 
better  spot,  new  opportunities.  Prefer  duction  Manager  sjiot.  43  years  old. 
seacoast  but  will  settle  anywhere  except  married,  sober.  F.  J.  Moyer,  Jr.,  221 


Ynonir  RiiAinesq  Mannirer  wants  t^tal  ui  seacoast  Out  will  settle  anywnere  except  married,  sober,  r  .  J.  Moyer,  jr., 

loung  Business  .wani^r  wants  xoiai  REPORTER,  woman,  thoroughly  expe-  ..jj  -paion  GnaH  references  samnles  N  E  139th  Portland  30  Oregon 
Mponsibility.  Cotnidete  advertising,  fenced  in  Washington,  D.  C.  and  491fi  Rlifor  A  P^hliXr  N.  E.  139th.  Portland  30.  Oregon. 


promotional,  editorial,  mechanical  exl  ,  Nations** civerS^.  sieks' news  ,  *  Publisher, 

peiience  in  intensely  comi^tive  mar-  j  r^iresenUtion  in  nation's  capital.  12  _ 


Uet.  Can  furnish  an  unbelievable  sue- 


Photography 


years  of  writing  experience.  References. 


CM  angiography,  references,  t^r  ,  Scrapbooks  available.  Box  ’4723,  Editor 
.  -heets.  Replies  confidential.  Box  4922,  1  e  of,Kiioi,e- 
I  Editor  and  Publisher.  ' 


CHALLENGING  job  near  upper  Mid-  PHOTOGRAPHER,  vet,  single.  5  years 
west  university  town  sought  by  high-  exiierience  as  free-lancer  and  public 


Promotion — Public  Relations 


Editor  and  Publisher.  j  _ ‘ _ _  grade  newsman,  38.  Widely  experienced  relations  photographer,  seeks  position 

-  - - — _  I  j.scHOOL  GRADUA-TE,  naval  officer,  —news  and  features;  desk,  makeup,  in  photo  departoent  on  metropolitan 

JERRY  H.  GROvSVENOR,  successful,  25.  wanU  reporting,  layout  job  on  eatnefa.  Reliable  family  man.  now  doing  diuly,  in  or  OTtaide  U.S.A.  Box  4839, 

apakle,  promotion-mind^,  25-year  small  daily  or  weekly  Chart  Area  2.  t»®,l'  ■"  r«i»nsiHe  ^t  on  large  metrjv  Editor  A  Publisher, 

newspaperman  available  to  make  money  Has  college,  military  experience.  Mar-  1  ?,■  J’®"'  _  .  «  ,  ™  .  . 

!or  your  Western  newspaper.  Write  ried,  has  car.  Available  in  December.  !  ““y®-  B®*  ‘*91».  Editor  A  Publisher.  Promotion - Public  Relations 

101  East  Hill,  Gallup,  New  Mexico.  1  Write  D.  J.  Davin,  6  Erie  Court,  Hor- - -  -  - 

.  .  nell.  New  York.  COPY  EDITOR  PUBLIC  RELA'TIONS — We  have  hun- 

Circulatian  - -  Seeks  job  on  major  EJastern  a.m.  daily  drrfi  of  publicity,  public  relations 

_  _  SPORTS  EDITOR  1  as  rim  man  with  a  chance  to  .advance,  and  employe  communic^ons  p«pls 

CIRCTTI  ATtnv  ■MAMAriiTJ  yin-ar  An,  I  dead  end  staff  job,  seeks  |  Xen  years’  experience  on  metropolitan  p”  ***•  Send  us  Job  j''®** 

chanw  E^llS^TbaX  desks-seven  on  present  ,«sition.  J“SrR?n"pm^NNm!*l7 

Mreneui.  '  politan  or  medium  daily.  Mature,  ex-  b.A.  Single.  38.  Good  references.  Box  5‘"  FEKStWNI^  67 

ft^d  with  wide  expOTience  in  ^  perienced,  enthusiastic.  Tops  on  make-  4902,  Editor  A  Publisher.  St.,  (Xiicago  2,  Illinois, 

PhSM  of  Circulation.  Proven  record  ^  features,  column.  Best  references.  ’  t-uDiisner. 

«  increase  circulation  and  revenue.  nn  rAnnese  Rn-r  at/9  liVlitnr  A  1 -  —  - 

Home  delivery  and  promotion  special-  1  Sher"  *  I  vn.r  1,0.  _ _  HOUSE  ORGAN  ^  EDITOR,  .former 


■It  20  years  experience.  42  years  of 


DO  YOU  HAVE  job  for  competent  general  assignment-feature  writer  on 


•K,  married.  Box  4813,  Editor  A  Pub-  ;  SPORTS  WRITER  editor  columnist  y®PPK  lady,  J-grad,  8  years  daily  news-  daily  newspaper  now  house  organ 
'*"■  13  years'  large,  small  dailies.  Now  on  •‘‘“ff®''  wants  to  ^ve  up.  Versed  in 

— - - - 1  desk,  makeup,  metropolitan  daily.  Seek  '  H®*  make-up.  head  writing,  can  use  cam- 

CIBCULATION  MANAGER  with  10  return  to  forte-wriUng.  Age  30.  mar-  I  *  Publisher.  era.  Clips,  resume  available.  J-Grad., 

lean  experience,  ready  to  move  up  ried.  Willing  to  do  some  desk,  make-  '  age  30,  Chart  Area  2,  Box  1900,  Editor 

10,000  daily.  Ei^rienc^  in  ewn-  up.  Box  4726,  EMitor  A  Publisher.  HOUSE  ORGAN  EDITOR,  seasoned,  *  Publisher, 
tiy  operation  on  large  daily.  Will  - - -  -  |  interested  in  Florida  or  North  Caro- 

«»nge  January  1.  Have  blessing  of  CAPABLE  newswoman,  young,  two  lina  employrment.  Background  also  in-  Salesmen 

PnjW  publisher.  Box  4829,  Editor  A  years  daily  experience.  Municipal,  so-  eludes  public  relations,  advertising  and  ■ 

cial  and  features.  B.A.  degree.  Box  publishing  own  media.  Consider  Winter  EXPBHIIENCED  CIRCULATION  MAN- 

- -  4833,  Editor  A  Publisher.  seasons  only  if  desired.  Will  interview  AGER,  age  40,  wants  to  make  contact 

[ - at  own  expense  without  obligation,  with  newspaper  supplier  as  salesman. 


MERGER  VICTIM 


CHALLENGE  SOUGHT 
lOUNG  AGGRESSIVE  Circulator,  14  TO  PREVENT  GOING 

mn  ei^nsive  experience  in  highly  STALE,  STAGNATING 

fompetitive  market.  Well  versed  mod- 

circulation  methods.  Little  Mer-  Able,  exfierienced  newspajierman,  40, 
1  Blau,  A.B.C.,  Street  Sales,  etc.  '  in  static  situation  on  static  paper 
amiable  immediately,  all  offers  con-  (300,000  class)  is  eagrer  to  work  to 
“vcred.  Box  4828,  Editor  A  ^blisher.  full  capacity.  Will  grive  up  virtual  life- 


Write  Box  4909,  Editor  A  Publisher.  |  Box  4830,  Editor  A  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


I  Amiable  immediately,  all  offers  con- 
“«red.  Box  4828,  BHitor  A  Publisher. 


“vcred.  Box  4828,  Editor  A  Publisher,  full  capacity.  Will  gfive  up  virtual  life- 
—  1  time  tenure  to  grow,  assume  new  re- 
Classified  Advertising  '  sponsibility  in  newspaper  or  public  re- 

~  I  lations.  Attributes;  Exfiertness  as 

5J0W  all  aaaaifled  phase*.  Top  ree-  writer,  broad  knowledge  newsgathering 
in  competition.  'Trains,  inspires,  ™  phases,  liberal  education,  wide 

•du.  builds.  Best  references.  Avail-  knowledge  public  affairs.  Arts.  Can  af- 
now.  Box  4632,  ^itor  A  Pu^  t®  1>®  selective.  Box  4809,  Editor 


- ^7”*”"**”*** - ,  **EDIT0RS  &  REPORTERS** 

ALASKA  CORRESPONDENT  st 

^**111" “indurtJ!ld**lSjS5^®U  ^  *HEADL^'  ^^ONWEL*  (Age^V 

«  B-  46  St.,  New  York,  OXford  7-6728 

inH  5*“*^’**  “*w»P«Per*,  magaiinee  rvr  r,  ,ai<  r>tviT\ 

•**"®*®*  Headquartered  at  South-  _  OLD  1811  DIED 

JJ^rn  Alaska's  commercial  and  sports  0^®  f*®*®  J®®^.  Oolimibus  A.  M., 
Mhing  capital.  Will  travel  on  asaign-  ®3tPH'«d  November  8.  MainsUy  re- 
throughout  Alaska.  British  Oil-  Porter,  top  reference*,  needs  new  desk, 
"mbia  and  Washington.  Write  J^n  ,  B®*>  J®hnson  2397  Summit  Street. 

Box  1032.  Ketchikan,  Alaska.  !  - 

_ _  R£SK)RTER-EDITOR,  28,  single,  vet, 

fi.  ,  .  ,  seeks  job  on  editorial  staff,  good  daily 

lfi<play  Advertising  newspaper,  U.S.  or  abroad.  BA,  4 

IgTATt  c » T  T-  years  experience  all  xihases  reporting, 

►here* Ik  ®''“'BSMAN.  In  community  newswriting,  editing.  Currently  Man- 
,  ''®w*P*Perman  is  not  re-  aging  Editor,  2  business  magazines, 
k  *'fe.  Box  4804,  Editor  Clippings,  etc.  on  request.  Box  4816, 

«  Publish-r  4  Publlsber. 
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Use  CHART  AREA  Number  in  Ad  Copjr  for  showing 
LOCATION  without  IDENTIHCATION 


THE  FOURTH  ESTATE 


Shop  Talk  at  Thirty 

By  Robert  U.  Bromi 

A  New  York  “Public  Relations  every  city  buy  pages  of  news- 
Agent,”  upset  because  none  of  paper  space  to  publicize  their 
her  press  releases  had  been  used,  wares.  They  know  the  public 
wrote  a  scathing  letter  to  a  wants  to  read  about  what  they 
New  York  newspaper  editor  have  to  offer.  But,  “newsworthy” 
complaining  about  “arrogant  as  they  may  be  in  that  respect, 
treatment”  and  adding:  these  messages  usually  are  not 

“Another  source  of  irritation  gi-ist  for  the  editor’s  mill, 
is  this  rather  thin  contention  *  *  * 

that  the  editorial  part  of  a  pub-  The  relationship  between  ad- 
lication  is  completely  detached  vertising  columns,  news  col- 
from  the  advertising;  let  us  at  umns  and  editorial  pages  f re¬ 
least  once  a  day  be  timthful  to  quently  produces  some  interest- 
ourselves.  In  these  days  of  as-  ing  conflicts  of  interest.  There 
tronomical  costs  for  everything,  will  always  be  charges  of  ad- 
how  long  can  a  publication  re-  vertiser-influence  in  the  press 
main  solvent  without  adver-  because  of  that  sometimes  thin 
tising?  Thus,  if  a  manufac-  dividing  line  between  what  is 
turer  of  a  product  or  the  ven-  publicity  and  what  is  news.  Edi- 
dor  of  a  seiwice  is  told  that  his  tors  must  walk  that  line  every 
press  releases  are  not  of  interest  day.  Also,  there  pi’obably  always 
to  the  readers  of  a  newspaper  will  be  some  merchant  some- 
or  magazine,  doesn’t  it  follow  where  who  cancels  his  adver- 
logically,  as  the  day  must  follow  tising  in  the  local  paper  in  pro- 
the  night,  that  the  answer  from  test  over  a  story  or  editorial, 
the  manufacturer  properly  A  few  will  go  so  far  as  to  insist 
should  be:  ‘then  if  our  product  on  a  change  in  policy  before  re- 
or  service  is  of  no  editorial  in-  newing  their  ad  schedule, 
terest,  it  surely  would  not  be  In  June,  1954,  the  Wall  Street 
read  if  we  ran  advertisements  Journal  published  an  article 
in  your  publication’.”  about  the  forthcoming  1955  auto- 

It  is  true  that  modern  mass  mobile  models  including  a  draw- 
media  publications  cannot  re-  ing  and  description  of  the  new 
main  solvent  without  adver-  Chevrolet.  General  Motors  can- 
tising,  but  the  logic  that  follows  celled  all  its  advertising  in  the 
is  a  little  twisted.  Two  different  WSJ.  The  story  went  out  that 
judgments  are  usually  applied  GM  had  cancelled  because  it 
to  a  press  release:  1.  The  judg-  didn’t  like  the  Jouimal’s  use  of 
ment  of  the  writer  or  dissemina-  unauthorized  news  and  the  trade 
tor  who  thinks  it  is  something  he  interpreted  the  action  as  an 
or  she  would  like  to  see  in  the  effort  by  GM  to  penalize  the 
newspaper;  2.  The  judgment  of  paper  and  force  a  change  in  re- 
the  editor  as  to  whether  it  is  porting  policy.  It  developed  later 
newsworthy  or  is  something  that  that  GM  was  concerned  about 
belongs  in  the  advertising  col-  infringement  of  its  copyright 
umns.  in  use  of  the  drawing  of  the 

In  the  judgment  of  most  edi-  new  model  and  took  this  course 
tors  the  large  bulk  of  publicity  to  make  its  point  rather  than 
today  either  is  not  new’sworthy  legal  action.  The  dispute  didn’t 
enough  to  make  the  grade  in  the  last  long  and  the  GM  business 
daily  competitive  battle  for  was  back  in  the  paper  in  a 
available  space  or  should  be  in  couple  of  weeks, 
the  ad  columns.  Otheiwise  there  A  few  weeks  ago  the  Chnrles- 
wouldn’t  be  so  many  circular  ton  (W.  Va.)  Gazette  editorially 
files  in  news  rooms.  attacked  an  ad  placed  by  the 

The  fact  that  a  press  release  Association  of  American  Rail- 
is  not  considered  acceptable  for  roads.  The  Association  cancelled 
the  news  columns  (whether  the  the  balance  of  the  schedule.  The 
editor’s  judgment  was  correct  paper  repoiled  the  fact  and 
or  faulty)  has  no  connection  stated  “the  editorial  columns  are 
with  the  readability  of  an  ad-  not  for  sale.”  It  said  the  can- 
vertisement  placed  by  the  same  cellation  “bears  all  the  ear- 
company.  A  store  or  business  marks  of  an  attempt  by  the 
offering  a  product  or  seiwice  to  American  railroads,  or  their  ad- 
the  public  knows  that  the  ad-  vertising  agency,  to  make  edi- 
vertising  columns  of  a  news-  torial  support  a  requirement  for 
paper  provide  an  audience  for  advertising  dollars — or  at  least 
its  sales  message.  If  it  is  some-  to  buy  a  guarantee  against  edi- 
thing  the  public  wants  it  will  torial  criticism.” 
buy  it.  But  that  doesn’t  mean  Many  editois  would  agree 
therefore  that  the  same  message  with  the  interpretation, 
should  receive  space  in  the  news  The  railroad’s  public  relations 
columns.  director  said  “nobdy  in  our 

Major  department  stores  in  office  ever  asked  the  editor  for 
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was  rigged?" 


any  editorial  support  or  com¬ 
ment.  I  have  never  even  met  or 
talked  to  the  gentleman.  But  I 
do  not  think  we  should  be  ex¬ 
pected  to  buy  advertising  on  one 
page  only  to  have  it  denounced 
and  discredited  on  the  editorial 
page.  It  seems  to  me  the  editor 
would  welcome  rather  than  de¬ 
nounce  the  cancellation  of  our 
advertising,  if  he  found  it  so 
objectionable.” 

He  has  a  point,  too.  An  ad¬ 
vertiser  is  under  no  obligation 
to  continue  his  ads  in  a  medium 
of  which  he  disapproves.  More 
and  more  advertisers  and  their 
agencies  are  becoming  selective 
atout  the  so-called  “editorial 
climate”  in  which  their  ads 
appear. 

But,  unfortunately,  when  an 
editor  feels  it  is  his  duty  to 
call  his  readers’  attention  to 
what  he  believes  are  misstate¬ 
ments  of  fact  or  erroneous  con¬ 
clusions  appearing  in  the  ad¬ 
vertising  columns  and  an  ad 
schedule  is  cancelled  as  a  result 


of  the  editorial  there  is  a  strong 
implication  that  favorable  com¬ 
ment  or  editorial  silence  is  the 
advertiser’s  price  for  a  con¬ 
tinuing  schedule. 

Under  similar  conditions,  if 
we  were  the  adverti.ser  and  be¬ 
lieved  strongly  in  the  ideas  and 
opinions  expressed  in  our  adver¬ 
tising,  we  believe  we  would  wel¬ 
come  editorial  comment  of  any 
kind  because  of  the  attentior 
it  di’aws  to  our  advertising  and 
would  accept  the  editorial  chal¬ 
lenge  to  state  our  case  more 
strongly  either  in  a  letter  to 
the  editor  or  in  paid  space,  if 
need  be. 

• 

Takes  State  Job 

Richard  J.  Roth,  chief  politi¬ 
cal  writer  for  the  Seu'  Yori 
World-Telegram  and  Sun  for 
the  past  four  years,  has  resigned 
to  be  director  of  information  and 
research  for  the  majority  leader 
of  the  State  Senate.  The  salary 
is  $10,500. 
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Is  your  best  reporter  read  best? 


His  best  story— and  your  whole  paper— do  their  job  only  when  they  are 
read!  And  the  world’s  best— and  best  read— newspapers  use  Linotype 
Corona.  Because  Corona  is  so  easy  on  the  eyes,  designed  especially 
for  newspaper  use.  Readership  depends  on  readability,  the  newspap¬ 
er  that  reads  fastest,  easiest  and  most  pleasurably  is  always  at  the  top 
in  readership,  circulation  and  linage. 

Dress  right . . .  with 

corona 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  New  York 


Inside  outer  space 


Man  will  fly  out  beyond  the  earth’s  atmosphere 
and  return,  probably  within  3  years. 

So  says  John  Troan,  Scripps-Howard’s  science- 
and-spaceman  extraordinary.  For  his  widely  read 
“Man  in  Space”  series,  Troan  interviewed  scores 
of  scientists,  brought  our  readers  an  authoritative 
eye-view  of  where  we  stand  and  where  we  are 
going,  in  space. 

John’s  reports  run  the  gamut  of  science:  medi¬ 
cine  and  psychology  and  physics  and  chemistry— 


everything  from  astronomy  to  zoology.  There’s  no 
limit  to  his  talent  for  explaining  the  little  known 
and  exploring  the  unknown. 

Elected  president  in  1958  of  the  National  Asso¬ 
ciation  of  Science  Writers  and  cited  by  Carnegie 
In.stitute  of  Technology  for  public  service  in  science, 
John  Troan  is  truly  a  man  to  be  proud  of.  And 
typical,  may  we  add,  of  the  men  who  staff  the 
Washington  Bureau  of  the  Seri pps- Howard  New.s- 
paper  Alliance. 


There’s  only  one  TROAN  . . .  and  he’s  strictly 
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